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Interview: /V‘mél_ f(,{gﬂ

McCann Erickson, Broadcast, Media Supervisor tells why he selects
WLW-TV Stations and WLW Radio for Ajax Cleanser -

*The Crosley Group can help clean up
many an advertising problem.”

"*For all-around know-how from
in-store merchandising
to on-the-air production the
WLW Stations certainly know
their business.”

**No scouring around for service,
the WLW-TV-Radio Stations
are always willing to help.”

Call your WLW Stations Representative . . . you'll be glad you did!"’

WLW-T WLW-C WLW-D WLW-A WLW-I
Television Television Television
Indianapolis

Television Television
Cincinnati Columbus Dayton Atianta

Crosley Broadcasting Corporation, a division of Awvco

www americanradiohistorv com
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SPECIALIST
IN
SPOTS

Drum up more sales—just like the many smart national advertisers
who are spotting their TV dollars on these important stations.

KOB-TV .. . . . Albuquerque KCOP ... .... .. Los Angeles WIAR-TV . . ... ... Providence
WSBTV. . . . Atlanta WPST-TV .. ....... ..... Miami WTVD . .. . ... Raleigh-Durham
KERO-TV . ... .. Bakerstfield WISN-TV . ... ... .. Milwaukee WROC-TV . ... ... .. Rochester
WBAL-TV .. . . Baltimore KSTP-TV . . . Minneapolis-St. Paul KCRA-TV . .. .. . Sacramento
WGR-TV . Buffalo WEMSTY .o whs vl Nashville WOAITV ... .. ... San Antonio
WEN-TY . .. . .  Chicago WNEW-TV . ... ... ... New York KFMB-TV . .. ....... San Diego

™. .............Dahas WTAR-TV .. ... ... . Norfolk WNEP-TV . . Scranton-Wilkes Barre

TV . . Flint-Bay City KwTv .. ... Oklahoma City KTBS-TV . ... ..... Shreveport
KPRC-TV ... ... Houston | T " A PRI Omaha KREM-TV ... ........ Spokane
KARK-TV .. . ... _ Littlte Rock KPTV ... .. .. .. Portland, Ore. KARD-TV ... .. . . Wichita

Television Division

Edward Petry & Co., Inc.

The Original Station
Representative

NEW YORK - CHICAGO : ATLANTA « BOSTON * DALLAS « DETROIT - LOS ANGELES + SAN FRANCISCO ¢ ST. LOUTIS


www.americanradiohistory.com

THE
SUNDAY
THE MAYO}
WORKED |

or of New York City:
and hot water were
short supply in the
hattan apartment builg
where she lives. Her |
for help reached Mz:
Robert Wagner throg
WRCA-TV’s “Direct Lit
(Sundays, 10:30-11:00 a3
a program which provid
New Yorkers with’
opportunity to phone
questions directly to a
leaders and to top offici

For Ellen, “Direct L
proved to be a direct
to action. Mayor Wag
acknowledged her pleat
the-air and promised
give the matter prom
attention at the conclus
of the program. He was
good as his word. Deputl

for the Commissioner|
Health launched an i
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it investigation. Ellen
dthe 150 families who
422 her apartment build-
I owhave plenty of heat
dhot water. And the
. ts generated by “Di-
i .ine” made front-page
. in New York papers
. e following morning.
vct Line” is just part
‘e Sunday lineup of
I IA-TV programs de-
sd in the public inter-

. to interest and aid
u >ublic. Along with
t:irchlight,” “Open
1, “The New York
85 Youth Forum” and
silay Special} it makes
tulating viewing on
¢y, and frequently, ex-
4 newspaper reading
ite Monday editions.

&2 programs are fur-
& examples of WRCA-
tadershipin America’s
tver one market, and
wy that it is the most...

..DIRECT
LINE
‘0 ACTION

WRCA-TV-4 §
'ABC in New York |
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IN THII ISSUE Established 1944 e Volume XVII e Number 3 e Data Book, March

BUSINESS SURVEY A report on the status of the industry and its growth. .. ... ... ...

PROGRAMMING ESTIMATES Per-telecast estimaltes for network shows on during 1959 . ..

NETWORK ADVERTISER EXPENDITURES Total time and programming cost estimates by
pany, product, ShOW. . ... .c.....iviri i Rt

SPOT ADVERTISER EXPENDITURES Expenditures by product groups.................
THE TELEVISION AUDIENCE Breakdown by regions and family characteristics. . .......
THE RATING SERVICES  AMethods, sample sizes and data supplied. ...
TELEVISION MARKETS VS. STANDARD MARKETS Companison of coverage areas. . ...

THE TELEVISION MARKETS County-by-county definition of TV coverage plus 1959 mar

data correlated (0 TV Qre@s. ... ... .. ...
TELEVISION HOMES REPORT FOR MARCH Independent TV homes estimates for all

TRAFRELST . 50 U0 &% Ta ¢a salva 55 63 2 a g 4 o ave 8 A% E e d e N kel

STATION DIRECTORY Commercial stations listed al/)hahelicall_\' by call letters. . ..... .58

STATION REPRESENTATIVE DIRECTORY Executives, offices, represented stations. . .....

NETWORK DIRECTORY Executives, departments, and department heads. ............

INDEX FOR TELEVISION MAGAZINE All 1959 articles classified by subject, chronol

1 T LR C T TP PR P RR R RS T SR | - g

DEPARTMENTS

Focus oN BusiNess . ......... 9 REPORT ON SPOT ........... . 19 Tue TV SceNE . ... Huntingto
Tue TV ComMERCIAL . . Adams 285

Rabpio Wiar-Ur ............. 11 PrROMOTION .. .......... Godt 29 RablO .............. Sweene

Published monthly by the Frederick Kugel Company, Inc. Ex

editor. ond) Publisher editorial, circulotion and advertising offices: 422 Modison Aved
. York 17, N.Y. Telephone: Plaza 3-9944, Single copy, 50

Executive Editor, Kenneth Schwartz Frank E. Chizzini, Advertising Directar Yearly subscriptions in the United States, its possessions and

Senior Editor, Leon Morse  Edwin A. Pancoast, Jr., Mgr. Sales Development of the Pon American Union, $5.00; in Conodo, $5.50; elsey
$6.00. Printing Office: 50 Emmett St., Bristol, Connecticul. Re!

Associate Editor, Judith B, Dolgins John A, Thayer, Jr., Sales Manager o3 second class matter ot Bristol, Conn. Editoriol content moy

Frederick A, Kugel

reproduced in ony form without permission. Copyright 1%

Production Editor, Barbara Landsberg Jack L. Blas; Business Manager
Frederick Kugel Co., Inc.

Director of Research, Marvin D. Melnikoff Ruth Leftoff, Office Manager

Asst. to Director of Research, Ellie Kurtz Harriette Weinberg, Circulation Manager
Member of Business Publications,

Nial Quinlan, Art Director/Assistant Publisher Audit of Circulation, Inc.

TE LE VIS TON.. tucaun sssone o s s
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] Ime 1€ a .-and}'!fl-c‘ we fun our ﬁnﬁt*ﬁ i“ e o » SANAONTE

* ‘he value of TIME is our use of it. Thus, produetivity
ecomes the significant indication of our TIME’S worth.

' \t WBAL-TYV in Baltimore, productivity is our principal
rientation. We seek to use our TIME well by employing
ood creative talent, good judgment and good taste to
roduce the kind of programs that people watch.

¥ith many award-winning public service features to
wur credit, and with over 75 live local shows each
. veek, the variety, quality and interest of our regular
© ichedule is not easily matched. Every minute of our day
© 3 planned with care and consideration for our public

responsibility and executed with the attention of pro-
fessional excellence. Audience and sales follow naturally
this healthy pattern of productivity.

“TIME is a sandpile we run our fingers in,”” the philoso-
pher says. At WBAL Television 11 in Baltimore, we
cup our hands tightly.

NBC Affiliate/Channel 11 /Associated with WBAL-AM & FM.

WBAL-TV BALTIMORE

Nationally represented by Edward Petry & Co., Inc.\':'j‘f\(’;:fw
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...1s not arose... ...1snot arose...

...1snot a rose... ...1s not a rose...
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...1s not a rose...

...1snot a rose...

...1s not a rose...

...1s not a rose...

96% of all television homes today fall
within the color coverage area. More than
300 stations in the United States have
all the facilities to carry network color.

At NBC alone, total hours of color pro-
gramming have increased more than ten-
fold in the past six years; over 450 hours
scheduled in the first six months of 1960.

Owners of color sets tend to be higher in
income, better educated, more influential

The proof is all around us. Proof that
color —an integral part of living—is an
integral part of living television. Proof
that your advertising future is in color.
NBC TELEVISION NETWORK

..unless it’s in color
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LET YOURSELF GO KPRC-TV, HOUSTON and enter an entirely new world of advertising where every commercial is
transportation to sales results you had not dreamed of. This proud insignia, the KPRC-TV channel number, is
borne by every KPRC-TV advertiser. It proclaims a degree of quality, engineering and good taste unmatched on the
TV sets of the world. Kings, diplomats, princes and connoisseurs have been enchanted by the graceful “2". You
will be too!

KPRC-TV availabilities include programs, minutes, chainbreaks, and ID's. Prices range from about $90 to $110C. Ask your Edward Petry man for a demonstration.
KPRC-TV, HOUSTON, TEXAS (4n Affiliate of the National Broadcasting Company)

“Courtesy of Mercedes-Benz Sales, Inc.®
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ATIMATED TV

JPENDITURE FOR 1960: UP 10%
TV NETWORK COST PER THOUSAND

¢ 1960 nears the end of its first
L ter, optimism tempered with
i vations continues.

. r television, the picture looks
it it. The Television Bureau of
W ertising estimates that total TV
d@nditures for 1960 will climb to

st $1.688 billion, over 109,

er than 1959.

in & Bradstreet queried 1,400

» manufacturers, wholesalers and
lers on their expectations for
iear. Of the three groups, manu-
rers are the most optimistic:
expect profits to push past the
‘mark. Among the retailers, 549,
tipate a profit upturn this year.
lesalers are slightly less euphoric,
1529, predicting higher profits.
‘tother optimistic note: the Uni-
ty of Michigan’s survey of con-
¢r attitudes finds that with the
'strike doldrums giving way to
ipmic confidence, most of the
amers who responded have
s to buy durable goods “some-
in the near future.”
it how near? Although by the
1960 rolled around personal in-
had soared to $380 billion a
i(21 billion above 1958, the best
ious year); disposable income
klimbed almost 69, to $335 bil-

and individual savings had
aed a postwar record of $10 bil-
marketers are mindful of one
“table factor likely to delay con-
¢r purchasing: soon-due income

i, which for fiscal 1960 are ex-
2d to met the Federal govern-
t a substantial $38.6 billion or
‘2 than half its estimated $69.1
;bn net budget revenue.
vith 1960 well underway, distri-
on is under scrutiny as usual.
ording to Chain Store Age, the
Al ity that saw chains open 10,590
W stores last year will continue in
} with the opening of 700 addi-
‘al stores—550 of them in shop-
%z centers.

4.50
4.25
4.00
375
3.50
3.25
3.00
275
2.50
2,25

1957 mmmmrm—

'F

I

1958 1rtaraarvnane

1339 e
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0
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BUSINESS

Nov. 1959: $3.98

This graoph traces the trend in
c-p-m per commercial minute of
a representative network half.
hour. Based on all sponsoted
shows telecast 9:30-10 p.m.,
N.Y.T., during the ARB rating
week, it provides a continuing
yardstick of the performance of
nighttime TV. This index is ob-
tained by dividing the total costs
of the programs by the totol
number of homes reached by
these shows, then dividing this
by the number of commercial
minutes.

Sources: ARB, LNA-BAR

TELEVISION MAGAZINE

TV VIEWING WEEKDAY-NIGHTTIME SETS-IN-USE FOR DECEMBER

l _ FOR SPOT BUYERS:

Sets-in-use by Local Time

FOR NETWORK BUYERS:
% Sets-in-use by EST

Hour | Eastern Time Zone Central Time Zone | Pacific Time Zone Total U.S.
5 PM | 32.8 29.4 30.0 316
6 PM 38.4 £7.2 39.4 241.7
7 PM 48.1 54.9 54.0 51.5
8 PM 57.0 | 61.5 53.3 58.7
9 PM | 62.0 54.5 59.2 58.8
10 FM 49. 33.7 42.3 42.3
11 PM 23.7 10.2 19.6 21.2
MIDNIGHT 140 3.2 9.8 9.5
Source: ARB, December 1959
millions 1957 eomemmmc 1958 sansnnnnonae 1959
65
80 a December December,
] 1959 1958
s / ABC  $13,280,610 $10,466,104
/ .,,,1.\‘:‘: €8S 23,935,048 22,836,275
5 N /3 KBC 21,453,811 20,635,442
Io, e N S
O LT P ——
NS ‘5 g 3 Tota $58,669,469 $53,938,821
45 |—24" * 3
(3 %, 7 4 Source: LNA-BAR
0 "l,“.‘||.|l"' As released by Tv8
1
JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV DEC

TELEVISION MAGAZINE / Data Book, 1960

www americanradiohistorv com
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They said

it couldn’t

be done

(They may be right.)

EEN-AGE television at seven a.m.? In
THouston’.’ With news...sports...music
. reports . . . of a kind important to

young people? And panel discussions? LIVE?
It’s enough to give a program manager
insomnia: Every dawn a new problem, break-
fast practically a midday meal, and Studio A
full of teen-age egos five mornings a week.
That’s what the Corinthian station in
Houston has brought about with the new
half-hour Ginny Pace Show. Object: To serve
an important segment of the community—
teen-agers, some 200,000 of whom live with-
in tvsight of KHOU-TV —and many parents,
eager to share in the interests of their off-

www americanradiohistorv com
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spring. Developed with the blessings of the
Superintendent of Schools and the encour-
agement of PTA’s, the Ginny Pace wake-up
show may also awaken others in the industry
to the potential of early-morning local tv.

The perils need not be spelled out.
You're aware of them and so are we. We're
also aware that someone has to assume
responsibility for pioneering with new ideas
if television is to maintain vitality and com-
mercial effectiveness. Each station of the
Corinthian group is encouraged to take pro-
gram risks, to try out new ideas, to avoid
always playing safe. Sometimes it’s good box
office, sometimes it isn’t. It's always healthy.

Responsibility in Broadcastin

THE GORINTIHIA
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v
I
I

KOTV
TuLsa (H-R)

H@ KHOU-TV

" HousToN (cBs-TvSpor Sales)
KXTV

&/ SACRAMENTO (/{-R)

\ WANE-TV
ForT WAYNE (H-R)

A\ WISH-TV
"N/ INDIANAPOLIS (H-R)

WANE-AM
FORT WAYNE (H-R)

WISH-AM
INDIANAPOLIS (H-R)

(ITPATIONS

RADIO WRAP-UP

A MONTHLY REVIEW

OF THE RADIO INDUSTRY

Insiders are hoping that the Radio
Advertising  Bureau’s new radio
image-building campaign will help
obviate any ill will stirred up by the
payola scandal. The drive, costing
well over $25,000, according to an
industry source, includes spots (20
seconds to one minute) on about
1,200 radio stations, plus brochures,
booklets and probably newspaper
ads in key markets. All will stress
the medium’s pleasurable and serv.
ice aspects, aimed at convincing the
public that “You get more out of
life by listening to radio.”

Pointing out that radio suffered
from a negative image pre-payola,
the RAB says its campaign has long-
range implications and was not in-
spired solely by the current bad pub-
licity. Although the RAB is confi-
dent that present radio advertisers
have not been scared by the scandal,
it does think that some potential
advertisers will use payola-created
public distrust as a new reason for
saying no to the idea of buying
radio.

MORE RADIO FOR MDs

NBC’s Medical Radio System (see
Radio Wrap-Up, December 1959)
may have competition from a new
organization, Medical News ol the
Day.

The Medical News ol the Day
broadcasts will be aired over regular
AM radio, thus eliminating the need
for charging a subscriber fee. The
organization is now in the process ol
lining up pharmaceutical adver-
tisers, after which it will negotiate to
buy time on small radio stations in
major cities. The sponsor pays time
and production costs, and may

TELEVISION MAGAZINE / Data Book. 1960

wwWwW americanradiohistorv com

choose his market and specify pre-
ferred broadcast time.

The programs, expected to start
in the fall, will each day present
eight or nine minutes of medical
news repeated three consecutive

To page 14

RADIO SETS-IN-USE
(IN HOME ONLY)

Nielsen, December 1959

Numbar of
Hour* Homes (000)
é6 o.m.- 7 a.m. . - 2,769
7 o.m.- 8 a.m. .6,379
8 am.- 9 am. .7.813
9 a.m.-10 a.m. 7,220
10 a.m.-11 a.m. 7,170
11 a.m.-12 noon - . .6,330
12 noon- 1 p.m. .6,280
1 p.m.- 2 p.m. .5,736
2 p.m.- 3 p.m. .4,797
3 p.m.- 4 pm. ... .4,401
4 pm.- 5 p.m. .. .4,104
5 pm.- 6 p.m. ey 45352
6 p.m.- 7 p.m. .4,549
7 pm.- 8 p.m. v .3,550
8 pm.- 9 p.m. .2,918
9 p.m.-10 p.m. 2,374
10 p.m.-11 p.m. .2,176
11 p.m.-12 midnight 2,225

*Mon..Fri. average before & p.m., Sun-Sat., &
p.m. and after.

AVERAGE HOURS RADIO USAGE
PER HOME PER DAY—1959

Month Hours
January . 1.92
February 1.85
March 1.92
April 1.82
May . 1.95
June 1.87
July i 1.67
August 1.66
September 1.86
October . 1.89
November 1.94
December 1.83

Source: A. C. Nielsen

n
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'y ) Source: Latest Niels

e ANMNA AaMERicant:
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710,560 EYES and EARS
B In th_e_l_l‘i‘glll{ﬂchester Area !

=

As every time buyer knows, you
really don’t buy time on TV, you
buy EYES and EARS!

We're very happy to tell you that,
based on the latest Nielsen Report
for the Rochester Area (November
1959), Channel 10 focuses no less
than 714,560 beautiful eyes on
your sales message afternoons from
noon to 6:00 P.M.—and an equal
number of dainty and attentive ears!

Based on the same Nielsen Report,
Channel 10 focuses 689,040 eyes and
ears on your sales message every
evening, from 6:00 P.M. to Mid-
night, seven days a week!

In other words, Channel 10 offers
you 569, of the TV viewers in the
Rochester area, afternoons—and
549, of the Rochester area viewers
every evening!

T SO—if you want the majority of
viewers and listeners in the Roch-
~ ester area to see and hear about

Q} your product, your best buy, now
as always, is Channel 10!

e —

CHANNEL 10

ROCHESTER, N.Y.

CBS BASIC (WVET-TV « WHEC-TV) ABC AFFILIATE

THE BOLLING CO., INC. NATIONAL REPRESENTATIVES EVERETT-McKINNEY INC. .

14 TELEVISION MAGAZINE / Data Book, 1960
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RADIO WRAP-UP from [mgc‘l

times, with breaks in between f
commercials. Anticipating critici
that the broadcasts, since receiva
on any AM radio, will reach the g
eral public, backers of Medical Ne
of the Day say the contents of
programs will be far too techn
for the public to understand.
Under the NBC system, do
who subscribe for $120 a year wilf
ceive in their waiting rooms, m
informational programs and phar
ceutical commercials. The b
casts, running ten hours daily,
days a week, will operate on an
multiplex sub-carrier channel to
cially-built receivers.

BUSINESS PICTURE

With radio banking on expe
tures reaching $688.3 million
year, encouraging signs were
vided these past weeks by s
healthy activity in the medium.

A notable development is the
turn of Bulova after an abs
from radio of ten years. The ¢
pany’s “Bulova Watchtime” s
which ran from 1926 until
when they were dropped in
of heavy budgeting in televis
will resume (via McCann-Erick
in April in about 50 markets. Rea
for the come-back, according ¢
Bulova spokesman: “Radio
better buy now.”

Further brightening the bill
picture is Pepsi-Cola’s $1.5 mil
five-month saturation campaign (
yon & Eckhardt) over ABG,
NBC and Mutual—said to be Pe
biggest radio campaign ever. |
hundred and eighteen comme
are scheduled weekly during thel
months, with heaviest concentra
Wednesdays through Sundays.

Here and there, action in the a
business: Lincoln-Mercury (K
has purchased its first batch of r2
spots for the Comet, newest of t
compact cars. Meantime, the N€
York District Lincoln-Mercury Deals
ers Association launched one of
most intensive spot campaigns in i
history, covering the New York, Net
Jersey and Connecticut area. Actos
country, the Studebaker-Lark deale
associations for Los Angeles, Sant

NCWSPapers.
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W aeeRecarion 8
FOR TWENTY YEARS BROADCAST MUSIC,INC. HAS HELD WIDE d ‘A, ‘/}/

OPEN THE DOOR DF OPPORTUNITY FOR AUTHORS, COMPOSERS
AND PUBLISHERS OF ALL TYPES OF MUSIC, Y-

T HAS SOUGHT THEM OUT IN EVERY CORNER OF THE COUNTRY, . .l.

IT HAS NURTURED THEM, AND ENCOURAGED THEM,AND ABETTED
THEIR DEVELOPMENT IN EVERY HONORABLE, MEANINGFUL MATERIAL j
AND SPIRITUAL MANNER. 3

AND IN SO DOING, BROADCAST MUSIC, INC. HAS IMMEASURABLY -
ENRICHED ALL OF AMERICAN MUSIC.

AS MUSIC PUBLISHERS,AUTHORS AND COMPOSERS WHO WERE

THUS ENABLED TO MAKE OUR OWN INDIVIOUAL CONTRIBUTIONS T0 ol
THE MUSICAL WEALTH OF OUR NATION AND THE WORLD, WE, ON THE
OCCASION OF BROADCAST MUSIC, INCIS 20TH ANNIVERSARY,
HEREBY EXPRESS OUR DEEPEST APPRECIATION TO BMI AND ALL ITS
OFFICERS, DIRECTORS AND EMPLOYEES.

FROM THE FAMILY OF

MUSIC PUBLISHERS, AUTHORS AND COMPOSERS

FEBRUARY 9vu, 1960

BROADCAST MUSIC, INC.

589 Fifth Avenue o New York 17, N. Y.
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not so
private eye

... in point of fact, a most public one,
with perhaps the best-known address in
the USA : 77 Sunset Strip.

Private Eye Zimbalist is, of course, a house-
hold face in millions of homes. And 77 Sunset
Strip, along with such other programming
successes as Maverick, Leave It to Beaver,
The Real McCoys, The Untouchables,

does much to explain why ABC-TV is now
first or second in share of audience every
night of the week. And never third.

As more and more people choose ABC,

they are in turn chosen. For any philosophy
of programming must, by its nature,

select its particular audience. In ABC-TV's
case (with its new, younger stars) this
would have to be an audience of younger
homes . . . families with a consuming
interest in products as well as programs.
And from cars to cleansers, America’s
blue-chip sponsors know it.

COMING UP IN '60: 2N even stronger, prime-
time lineup to consolidate ABC-TV’s

rise to the fore. New properties like The
Islanders, Stagecoach West, Naked

City, The Corrupters, Asphalt Jungle, The
Flagstones, Bugs Bunny half-hour
cartoon series, Guestward Ho!, and Men
From Miami (hour-long show from
Warner Bros.). Plus greater balance of
programming by way of our new

special look: The Churchill Memoirs and
significant documentaries like “Korea,
The Forgotten Country.”

One final thought. The cost of doing
business with this young and responsive
audience is now $2.88 per M homes.
Statistically clear proof that the most
efficient buy in network television today
is ABC Television.

WATCH ABC-TV IN’60

(more peaple will)
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Successful advertisers know the attention-getting
power of a spot well-placed. Nothing is more flexible than spot advertising,

and no other medium can offer the selectivity, exclusivity, and productivity of spot.

Television, |
““We always send a man to do a man'’s job"' M HR Represental

www americanradiohistorv com
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.'t REPORT ON SPOT
uying Patterns of 53 Non-
i-oholic Beverage Advertisers

ted below is a tabulation of non-alcoholic bever- these recording weeks for each of the markets differ.
ge spot TV advertising schedules for the first In some cases, schedules represent only two weeks of
months of 1959. The schedules for each adver- activity.

W represent spot activity in each of 15 monitored It is therefore not valid to make any inter-city

7|dcast Advertisers Reports cities. Among the key comparisons, but rather only intra-city comparisons
‘ngs: among the brands.

~oca-Cola was the most extensive user of spot TV A theoretical example of how the table should be

varams, with 20 15-minute daytime segments in read follows:

:1 York alone. Of the 53 advertisers, only Fizzies

4 spot TV in each of the top 15 markets during Coca-Cola Sign-on-6 p.m.6-11 p.m. After 11 p.m.

§ ‘weeks monitored by BAR Faygo Beverages ac- Chicago  5-60 min. per. 1-30 min. per. 2:10; 8:30
tated for the largest spot schedule in any one

~izet. In Chicago, Coca-Cola ran five 60-minute periods
| most cases, the figures below represent three before 6 p.m., one 30-minute period between 6-11
siomly sampled weeks during the January-June p-m., and two 10second and eight 30-second an-
¥ period. It is important to note, however, that nouncements after 11 p.m.
1 Sign-on—6 p.m. 6-11 p.m. 11 p.m. Sign-off Sign-on—6 p.m. 6-11 p.m. 11 p.m. Sign-off
YSTANT Dallas—Ft. Worth 3:20....... cev. 6.20;3:60;1-10.....-... ... ...,
eland...... (VBT Jey S0 ool T IO Y T TR T TR S min. per.
angeles. ..., 460...... B YA 3 - a1 " S e o % oo 75 a5 80 DetroNi s v ee s 280 5 adw . oo 2:10; 2:20; 2-5. ... .coiiunn ..
. IANTY min. per.
Vie oy A — 2608 5 s e mre 160 s ee Haba - - Indianapolis. . . . . 2:5;4:10; 1:30;. ..o i ittt e e,
wer 2:40; 6:60
wngeles. . ... B0 . . e WOV AT s+ 13 Bas i o s mily » Llos Angeles..... 2-30 min. per.... 1-30 min.per...................
Francisco.. .. 4:60........... 1:60; 1-30 miin. per. . ... ....... New York...... 20-15 min. per.. ..o AW AR NN o Tonene
WiND FRUITY San Francisco.. - 180 ¢ v ettt et e,
'ﬂdnupoll: ..... 70 (0 R S .80 cnwens - St. LoVish -t nsi4'e 1:10;1:20;3:60.. 8:20;3:60.......000covvunn....
“'l ueP Woashington. . ... 4:10;15:20; 3:40; 16:10; 8:60; 5-5................
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Anmerican M itomotive advertising manager has a particular reason for liking spot "
B. Brogan: “Dealer enthusiasm for Rambler's spot television campaign

| couldn’t 1 wer. They've seen the showroom traffic our commercials produce and many

' dealers have been so impressed they've purchased additional schedules of their own.”

! Rambler’s unique, million-dollar campaign concentrates 10- and 60-second announcements
on Friday nights, carefully aimed at the Saturday upswing in auto sales. Attention-getti

‘ commercials are scheduled on 125 stations, including CBS Television Spot Sales-represented

| television.

e

Representing WCBS.-TV New York, WBBM-TV Chicago, KMOX-TV St. Louis, WBTV Charlotte, KHOU-TV Houston, WIXT Jacksonville, WBTW I-‘lorenogr

“,..the way
spot television sparks
Rambler
“Great..."” dealer enthusiasm.”

www americanradiohistorvy com
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' WCBS-TV New York, WIXT Jacksonville, WBBM-TV Chicago, KSL-TV Salt Lake City,

. KHOU-TV Houston, WTOP-TV Washington, WCAU-TV Philadelphia, WBTV Charlotte,
. and KMOX-TV St. Louis. Result: Rambler demand outstrips the supply.

You, too, can speed up sales by backing your dealers with advertising they believe in...

. advertising that really works. Our informative booklet, “How Spot Television Builds Dealer

. Enthusiasm,” is crammed with additional case histories...and it’s yours for the asking. Write

. to 485 Madison Avenue, New York 22, main office of CBS TELEVISION SP&T SALES.

WOAU-TV Philadelphia, WTOP-TV Washington, KNXT Los Angeles, KSL-TV Salt Lake City, KOIN-TV Portland, and the CBS Television Pacific Network

WWW americanradiohistorvy com


www.americanradiohistory.com

T T —

REPORT ON rom page 19
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Harrington, Righter and Parsons is the only representa-

tive with no other interest but television. We are there-
fore the only representative that can wholeheartedly
concentrate upon creating new advertising dollars for

television in competition with all other media.

Because of this, the stations listed here and the whole
e TV industry have profited.
| We shall be glad to show you the facts.

creative...

WAPI-TV

WBEN-TV
WIRT

WEMY-TV

WTPA
WTIC-TV

WIAC-TV
WDAF-TV

WHAS-TV

WTM)-TV
WMTW-TV

Birmingham
Buffalo
Flint
Greensboro

Harrisburg
Hartford

Jolmstown

Kansas City
Louisville

Milwaukee
Mt. Washington

WRVA-TYV Richmond

KSLA-TV
WSYR-TV

1ARRINGTON, RIGHTER & PARSONS, Inc.

Shreveport

Syracuse

television — the only medium we serve

EW YORK . CHICAGO . DETROIT . ATLANTA

BOSTON . SAN FRANCISCO
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r THE TV COMMERCIAL

Beatrice Adams, Vice President, Gardner Advertising

WORD
FROM HART

wwing the television viewer into a commercial will increase its effectiveness

ur text this month is trom Moss Hart's Act One,
0 page 401. “The vital scenes of a play are played
as much by the audience as they are by the actors on
the stage.” Shouldn’t this apply to good TV com-
mercials?y We think yes, and we think ]J. Walter
Thompson (Chicago) has fathered such a one for
Ken-L Meal.

The black poodle in the commercial is a great
little actor, and the copy speaks to the heart. “Does
the dog in your life have a personality alt his own?
Are some of his actions almost human? Is he sad

when you're sad? Happy when you're happy?” With
Y Sweetheart Bread produced by s 1 3
| pimation. Agency: John Forney. this kind of approach, how can Ken-L. Meal miss?
The dog-lovin’ audience is with it from start to
finish.

Chevrolet commerciol
produced by MPO.

The intangibles in a car

Another charmer is Chevy's Sunday drive com-
mercial which deals with the intangibles engineers
can’t build into cars. Examples: To the boy, the

Keflogg's Vatiety Pack. ( hevy opens up a \\lrorld.of mak(?-l)elieve and ‘he's
Producer: Playhouse Pictures. drawing his guns at imagined Indians. 1o the little
girl, the car is a royal coach and she is the queen.
Even when we get to father, the Campbell-Ewald
crowd restrained from sneaking in so-called “hard
sell,” bless them! Posies to writer Bob Murphy,
assistant supervisor of production Merrill Sproul,
agency producer Willard Hanes, and to MPO’s Jim
Chapin and Marv Rothenberg.
There’s an Equitable Life commercial, too,
To page 27
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# bt Meal vic J. Walter
L | Thompson, Chicago.
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FILM does thel
“impossible!” .
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xample, helping LESTOIL seek
nd sell millions of housewives
gh brilliant, imaginative,
tly understood ANIMATION is
le only with film.

 fact, film—and film alone—
, these 3 things for you: (1)
. you crisp, vivid animation;
ovides high-polish commer-
_rich with optical effects; (3)
s penetration and coverage
lorid over.

“or more information, write

ion Picture Film Department

MAN KODAK COMPANY
Rochester 4, N.Y.

East Coast Division
342 Madison Avenue
New York 17, N.Y.

Midwest Division
130 East Randolph Drive
Chicago 1, Ili.

West Coast Division
6706 Santa Monica Blvd.
Hollywood 38, Calif.

or W. J. German, Inc.
gents for the sale and distribution
of Eastman Professional Motion
Picture Films, Fort Lee, N.J.,
Chicago, lIl., Hollywood, Calif.

) Advertiser: LESTOIL Inc.

Producer:

Robert Lawrence Animation Inc.
Advertising Agency:
Jackson Associates Inc.

.

ADAMS from page 25

which allows *“‘the vital scenes to be
played by the audience.” It starts
with grandparents Mary and Bob
saying goodbye to their son and his
family. Then comes the flash-back
with Bob reflecting how an insur-
ance plan made so many good things
possible. Except for a few times
when the audio gets a bit sticky, the
commercial is warm and believable.
The agency is Foote, Cone & Beld-
ing.

From Leo Burnett has come an
excellent commercial on Kellogg’s
Variety Pack. Animation is great.
Voice choice, superb. Amusement,
sustained. Still, the sell is there.
There’s the mean dragon and the
pure-hearted  knight and you'd
hardly expect two such difterent lel-
lows to get along but when they
meet, there’s the Variety Pack and
that settles all differences. At the
breakfast table, anyway. Our per-
sonal Emmy Award to Playhouse
Pictures, Inc. and to the agency han-
dling the product.

Another cartoon sweetheart is the
Glamor Gal for Sweectheart Bread,
which you won't see unless you're in
Montana, North or South Dakota,
or on the mailing list of Animation,
Inc. Hollywood. The Glamor Gal
designed by Pete Bastiansen is a
honey. Credit, too, to v.p. & creative
director Fred Jones of John Forney
agency, and agency art director Eric
Erickson.

Falcon's straightforward sell

One commercial we admire for its
straightforward selling job is the
Ford Falcon spot using Warner Bros.
“ultra violet” technique to super-
impose live action over a drawing.
Agency producer: J. Walter Thomp-
son’s Bob Carlson.

A Ford Thunderbird commercial
we saw recently bothers us. It's okay.
It demonstrates some of the car’s ex-
citing features. It uses symbols—a
handsome hurdling horse, the thun-
dering ocean waves. Still, the lovely
lady in the car is alone. Throughout
the whole lovely commercial. Is a
Thunderbird that wonderful?

Another that gave us an uneasy
teeling is a Dash commercial in
which the man of the house is wash-
ing the clothes. The sell was solid,
but the situation disturbing. Accord-
ing to a recent survey, 74.19, of the
men say men shouldn’t do the laun-

wwWwW americanradiohistorv com

dry. And 81.19 of the women say
men shouldn’t do the laundry. So I
wonder if this commercial was
really written with (he audience in
mind.

One commercial (hat's likely to
sell its head ofl but not get raves in
columns is the Dacron Polyesier
Fibers spot re. “Dinner with the
Boss.” Boss invites young man and
his wife to dinner after hard day at
office. Young man has no time to
change shirt. Old theme, but so
naturally and so convincingly han-
dled in this commercial, we're bet-
ting it has a big pay-ofl.

Sour words for Kaiser

Last month we praised a Kaiser
Foil commercial. This month we'd
like to say a lew sour words about
the Kaiser spots which yammer at
dealers who don’t stock Kaiser Foil.
Could be, these unpleasant spots are
achieving their purpose. However,
an unfunny cartoon can do funny
things to people and this one is
causing quite a few women (o react
most unfavorably to Kaiser Foil. Ac-
cording to a limited survey of our
own.

We're also crying in our Kleenex
about a Kleenex commercial which
boasts “the only tissue with the
Kleenex touch.” We thought this
sort of lazy claim had gone out with
the chemise. We can hear the chorus
now. “Charmin, the only tissue with
the Charmin touch.” “Pulf, the only
tissue with the Pufl touch.” And so
on, and on, and on.

Note to tired ad men: According
to a One-a-Day Multiple Vitamin
commercial, if the tred man will
just take his vitamins, he’ll jump up
from his newspaper to dance with
his daughter instead of asking her
not to play the hi.fi so loudly. No
comment.

This is, or soon will be, spring
T'he season of rebirth. So I say fie on
FCC, and a fig for time spent simply
to weed our weasels. Let's recapture
some of the creative excitement we
had when TV was young. Let's dis-
cover and rediscover the many ways
in which a commercial can make
happy personal contact with the
viewer. Let's remember (thank vou,
Moss Hart!) that the vital scenes of
a commercial should be played as
much by the audience as by the
actors on the screen. END
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PROVIDENCE, R.1

Compliments by the sackful!

Across our desk come letters of honest and before have I enjoyed watching television
sincere praise like the letter from the Navy as much.” The satisfaction of our viewers,
wife who wrote: **Your station has always af- '@ as expressed by the volume and content of
forded the finest entertainment . .. we have our mail, is more impressive, we think,
lived in many parts of the country and never c>]  than any rating picture could be.

Represented by

CHANNEL 10 - COCK-OF-THE-WALK IN THE PROVIDENCE MARKET

www americanradiohistorv com
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By Gene Godt, President, BPA

PROMOTION

A
PLACE
IN THE PAPERS

low to multiply the chances of getting your releases printed in the trade press

Vs month, my guest columnist is Charles L. Gelz,
J., public relations director for kyw-tv, Gleveland.

cracker-jack in the broadcast publicity field, Mr.
(etz derives a good deal of his know-how from a stint
a publicity man for the New York Giants (before
tey left New York).

Iave you ever been elated over an unusual station
promotional campaign, prepared a release, and
ten felt miserably let-down when no mention of it
apeared in the trade press? Has your general man-
aer or fellow department head ever grumbled
aout why that terrific new program didn’t hit the
tades with screaming headlines while another sta-
©n’s program, similar to yours, got a good play? I
nagine that any promotion or public relations di-
rctor worth his salt has muttered yes to the above
aone time or another.

@ds are over 200 to 1 against you

If it’s any consolation, every time you send out a
rlease to the trade journals, you're bucking odds of
a least 200 to 1 (and this is probably on the con-
srvative side). Every broadcasting publication—
hether a monthly, weekly or daily—is swamped with
wousands of releases, weck-in and week-out. How
1€n can your station’s activities have their “place in
1e sun’’?

There's certainly no magic involved. Let’s assume
that two stations in different parts of the country
have just started unique promotious, similar in
every detail. The trade press makes a splash over
one; seemingly ignores the other. Why? Probably
because one station prepared a factual, hard-hitting
release and sent it to the right people at the right
publications at the right time.

Flowery adjectives won't con dnybody

To be effective, a release must tell the essential
facts in the headline and first paragraph. If it whets
the appetite of the recipient, he will read on. If not,
it will be tossed into the wastebasket. Never mind
the flowery adjectives. You won’t con anybody.

Make certain your releases go to the proper people
at the correct publications. Study and analyze all of
the publications and know the requirements of each.
A personal trip to visit the managing editors is well
worth the effort. If this isn’t possible, a simple letter
to them will help you develop an up-to-date and cor-
rect mailing list.

Did you know that some publications that never
use pictures get photos by the hundreds? That pub-
lications devoted solely to television activities receive
radio releases by the carload and vice versa? That
many stations waste time, paper and postage by even

sending program schedules to trade journals? Little
To page 39
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Market after market ks snapping up
ALMANAC. .. an exciting new concept
in programming, a great new se//-
ing showcase. 365 five-minute epic
events. .. produced by Richard B.
Morros in association with Hearst
Metrotone News Inc. ... narrated bril-
liantly and beautifully mounted with
fine musical scoring. Now you can
program every day of the year with
ALMANAC...in any five-minute time
slot, day or night—as many times a
day as you like! In Los Angeles, for
instance, KRCA schedules ALMANAC
Monday through Friday...at 7:25 AM,
8:25 AM, 5:55 PM, 1:00 AM.

ALMANAC /s selling like hot cakes...
call, wire or write now. ..

. [ OFFICIAL FILMS,
Qusses B INC.eioio;
",/ ) 25 WEST 45TH STREET

NEW YORK 36, N. Y,

£

1960, Official Films, Inc:
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located in the .'
HISTORIC
GETTYSBURG WGAL TVl

MULTI-CITY MARKET

o T T e AMERICA'S 10th TV MARKET

The WGAL-TV market is richly steeped in , e N
tradition. This broad area has always been—and 7s '} ! \// 2o e

v
4

—prosperous and stable . . . has $634 billion comtar L B e
in annual income, spends $3% bl]llon in - ) -
retail sales. WGAIL-TV delivers depth "":"}‘1"' :..).7%;,_, '-‘------:“",I.'_ TR
coverage in its many cities, is first with } o TS - e 1 Y

wwte G READIN G
Co=sae=s) \Iunou/\ —,\
\ LRI :

g A Canuste

viewers in Lancaster, Harrisburg, York
and numerous other cities.

P " < B
\cu.nlu AND (- A, Ly W ooy

RN SU LANCASTER) <.\

N/

WGAL-TV

—— coarnsviu

PR

- L2011 - e ..
\ 'Illllllllll

Lancaster, Pa.
NBC and CBS . ....7."‘"

Gaerenson '

STEINMAN STATION

Clair McCollough, Pres. / 2 316,000 WAi’TS

Representative: The MEEKER Company, Inc. New York + Chicago -« Los Angeles +« San Francisco

-----



www.americanradiohistory.com

By George G. Huntington, v.p. and general manager, TvB

THE TV SCENE

THE
REASON FOR
RAISING RATES

wease of audience and impact parallels and sometimes exceeds TV’s rate increases

+ wpose you made something and wanted to raise
)} 5 selling price. How could you justify it? What
oid you say? I can think of one way to raise the
rie: Make the product scarce, hard to get.

ws radio time periods must sardine advertisers

¥ ‘'his increase-in-price-because-it’s-scarce is be-
Fin much of the increase in radio rates. There are
riin times of the day when radio’s audience
nceases to a point where it’s worth the effort to
fter them. These are typically the commuting

us morning and evening. What happens?

Fore advertisers try to buy these specific time
{*rads, there is only room for so many of them

natter how closely sardined they become, so

eseller has an opportunity to cry “Scarcity!”

i he raises the price.

Yu can also justify a price increase by show-
hgthat the cost of the basic ingredients in your
wduct has increased. Everyone knows that the

of labor and material has increased over the

s. So they shouldn’t be surprised when you in-

ese the price of your product made by this labor.

his is the technique of the price rise in print
dia . . . both newspapers and magazines. Paper
res increase. Ink costs more. Trucks to haul the
paer cost more. As people move out from the city
& ter, trucking costs go up.

It isn’t any thicker an issue, the articles aren’t
any better, the audience isn’'t any better . . . but
the cost to the advertiser must go up because pro-
duction costs have gone up.

Newspapers have tried to cut costs by cutting
column width. They have tried to pass some of the
increased costs on to their readers by raising the
price of the paper. But, try as they can, their costs
are going up faster than their circulation. Result:
Their rates have to increase. This means a hiche
cost-per-thousand for the advertiser. The average
newspaper increased its cost-per-thousand index by
23.69, since 1952.

Magazines, with the same problem of production
costs going up faster than circulation, find their
cost-per-thousand-circulation index has risen b
25.5%, since 1952.

You can also improve the product

There’s a third way of raising prices: improve
the product, make it wortlt more. That’s what hap-
pened to television.

\We raised rates for a good reason: \Ve offered the
advertisers more, more in terms of homes he could
reach (circulation), more homes he did reach
(audience) and more in terms of impact (sales). Net
work television’s cost-per-thousand index has de
creased 44.49 since 1952. To page 38
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By Kevin B. Sweeney, President, RAB

ON RADIO

RAB’s reply to media people who attack radio for a lack of qualitative resea

Perlmps the most frequently voiced criticism of
radio and its research when agency media direc-
tors get a plattorm is “"Radio is sadly lacking in qual-
itative research.” Some otherwise level-headed gents
have been guiity of this libel in the past 12 months.

More quantitotive research than most media

I specitv “libel” hecause RAB contends that, as an
industry, radio has as much or more qualitative re-
search and a damn sight more quantitative research
than most major media. And individnal radio sta
tions offer more indices than most other local media
to help the agency decide what 1t should buy in the
chent’s best interests.

If the agency and the client knew as much about
the prohle of thenr customer as radio knows about
its listeners, there would be fewer adverusing dis-
asters. But that's anorher sermon.

This is not going to be a jeremiad; it's going to be
a catalogue ol several Kinds of qualitative research
that are available from RAB—aund have been for
many months. I might buck and snort a little toward
the end when the catatogue is complete but frst to
the facts. First Kind of qualitative research:

What various categories of individuals residing in
merro areas listen 1o, when they listen, where they
histen ete. The “categories of individuals” on which
this information is available include: housewives
and radio; working housewives and radio; voung

homemakers and radio; single working women ang
radio; middle-income men and radio; blue-colla
men and radio; young men and radio; teen-age bo*
and radio—They all listen to radio.

To provide some idea of what is available on eac}
of these categories, here are some facts on workin
housewives and radio: 94.59, of working houst
wives listen to radio every week. Average weekl
histening: 14 hours, 3 minutes. On an average week
day morning, 62.7%, of working housewives listen
on an average weekend day morning, 48.09, lister
The kitchen and bedroom lead the places wher
working housewives do their listening—56.3% ¢
the total listening is done in one or the other plac
on weekdavs. The average working housewife has2
sets and 83.9%7, own more than one radio, etc. an
so forth for about 50 other facts.

Best times and combinations to purchase

Not qualitative enough? Well, what other medi
can tell you the exact times and/or pages to buyt
reach this group? Radio can—RAB can show yo
the best combinations ol weekday half-hours to pt
chase to reach the largest segments of this group:
well as many other groups.

This type ol research—what we call Listenir
Habit studies—has been available since 1954 fro
RAB. Because it goes to the heart of the qualitati!

problem—what specifically shall T buy to reach th
To page
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“...take four!”

In Television Central, the main control center of the
new WBEN-TV studios, camera directions are delivered
and executed by the most experienced hands in Buffalo
telecasting.

Equally important, these hands work with the finest,
most advanced electronic equipment.

These new facilities are dedicated to quality—quality
that builds audience loyalty and client satisfaction. To
make your TV dollars count for more, we suggest you
“take four”-- - Channel 4, pioneer television station on
the Niagara Frontier and now, in its new home, the
most modern and finest facility in America.

National Representatives:

Harringtan, Righter and Parsons

WBEN-TV

The Buffalo Evening News Station CBS in Buffalo

wwWw americanradiohistorv com
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} 2nay choose one of several channels. Or none. That
4 imds on the offerings, and how they’re served up. Providing \
o ~ight show for the right audience at the right time .
4 1k special talent of McCann-Erickson program specialists. _—

» ud mass audiences call for individual types of programming. R
wialized groups require others. Thus our experienced X
§ wwam-builders have helped to select and produce such i\ /
tactions as five of 59's top-rated specials, four of the "
buang westerns, three of the finest drama shows and this
l asn's outstanding documentary ( winner of two
& ‘lania awards.)

$uc an approach is too all-inclusive for any narrow formula

+nept. It inakes for constantly fresh and stimulating TV

idngs, of which both client and agency can be proud.
McCANN-ERICKSON, INC.

o et
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HUNTINGTON page 33 SWEENEY from page 34
TV's costs ha kvrocketed ovel Just as in print media, TV'{ pro-  group-we submit it is possihl'y-
the past ycars Vhy? Because the (lu.cnun costs have gone up. Every-  most qualitative of.all ge,"eml .
; audience skviocketed even faster.  thing costs more. . research. Second kind of qualit
Result: Today's television advertiser But 1t isn’t this incr.ense in our  research:
reaches more homes per dollar spent  costs lh:’ll len.ds ;ulvcr[.lsers 'lo pay .E\’('l‘l more lqualil:‘lliv? 'lhat
than ever belore, he gets more o1 more. It's the increases in 'their audi- Llslcnn‘lg Habit Studies, it is clo
his doliar, a better buv, a better prod- ences that make our medium worth the ultimate weapon in positig
uct. on¢ worth more. more. END  advertising for maximum efleglh
ness. We call it “On Targe!™
search.

Let me describe its importan

being autobiographical. RAB

|  me enough to be able to aff

| Hathaway shirts or any $7.50
$10.00-a-throw shirt. Instead [ §

one from—of all places—the ]4

. Penncy Company. I have tound ¢

from a proud past *
comes a...

FUTURE
UNLIMITED!

and a relatively unshredded g
So, on a socio-economic basis
profile should be Hathaway
actually J. C. Penney.

Profile and customers differ

duced a product last summer
had a teen-age profile. At the

buy.

“On Target,” instead of theoriz
about the profile, talks to ach
consumers of the commodity a
produces an exact pattern of i
listening habits.

Thus far, the work we have di
in the “On Target” field is 90%
the grocery commodity area. Buty
are expanding it to other fields t
Montgomery you see progress. year. Some ol the results:

This new futuristic Coliseum, In a 12station city, two stati
will reach virtually all the buyers
canned fruit each week.

and conventions, is only one In a market of more than 20§
example of this area’s vast growth. | tions, two stations will give you 8
of the canned milk market.

In another city with more than
stations, six stations and 29 stal
sales in a million market. half-hour periods will reach th
And WSFA-TV covers the area like quarters ol the jet airline passeng
So, [riend, when asked to flal
RIeELEISEIEaT group ol broadcasters at their €

7 invitation on what’s wrong ¥
& - their industry, choose something’
| “Has Van Doren Destroyed T

Everywhere you look in

scene of rodeos, sports events,

Expansion means opportunity . ..
an opportunity to expand your

Image?” There are plenty of itf
"‘.NBC / ABC MONTGOMERY - CHANNEL 12 on which radio may be open to &
£ i ism but availability of qualital
; Represented s ] The Broadcasting Co. of the South ci1sm .
, presented by Peters, Griftin, Woodward, Inc WIS-TV Columbia, South Carolina |  research isn’t one of "em.
38 TELEVISION MAGAZINE / Data Book, 1960
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AEMO TO: -

TATIONS & REPS!

JELL YOUR STORY
UELL YOUR STORY

As You Want It!
- Where You Want It!
. When You Want It!
With

SALESMATE

Te Completely Self-Contained
Sound Slide Film Viewer

sk No Setting Up!
% No Records To Scratch!
& 'No Muss — No Fuss!

it Re-winds Itself and Is Ready
To Go Again

k|t Leaves Yaur Solesman
To
CLOSE THE SALE

"Fr demonstration or information
‘wite or call

AMPTON HOWARD ENTERPRISES

Cos Cob, Connecticut

1U'iC Cob: TO 9-0271—N.Y.: YU 6-1457

GODT (rom page 29

wonder that editors and writers are
groggy after sifting through the maze
ol releases.

Just because most of the trade
journals are headquartered in New
York and Washington, never get the
impression they don’t care about
what goes on in the hinterlands. I
make the flat statement that every
publication is hungry to hear and
write about your station’s activities
provided they are worth telling.

Which brings us to subject matter.
Three cheers if your news room has
just scooped everyone on a three-
alarm fire. Your newsmen are doing
the job they’re paid for. Unless there
is an unusual hook or angle to a
news break, however, 1 strongly
doubt if a trade journal will use it.

Exclusive may get better play

If you have carefully analyzed
each publication, your judgment
will tell you that quite often certain
types of stories should be sent on an
exclusive basis. An exclusive natu
rally stands to get a better play from
a publication il the material war-
rants it. No reason, however, for not
following up with a general release
to the other trades concerned as long
as the exclusive release date is hon-
ored. Another publication may use
the material six months later in an
industry-wide wrap-up story.

Know your deadlines. Phone calls
or telegrams may well be in order.
Don’t bother editors, however, un-
less you really have a hot story. Put
yourself in their shoes. No one is of-
fended by a mimeographed release.
People do become incensed, though,
when four pages of rambling words
could have been condensed to a page
and a half with thought and care.

Finally, what does. trade journal
publicity mean to a station and is it
worth the effort? Articles in broad
casting publications, réad by all de-
cision-making executives who want
to stay abreast of the latest industry
developments, assist considerably in
building a station’s image. Getting
down to dollars and cents, I strongly
believe, too, that consistent breaks in
trade journals ultimately pay ofl in
time sales. Out of the thousands of
stations in the United States, your
call letters begin to stand out as a
“must buy” because it is the place
where things are always happening
in your market. END

TELEVISION MAGAZINE / Data Book, 1960
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After

Statistics™

THEN
WHAT?

We have no quarrel with statistics.
After all, they’ve been pretty goad to
us. But sales are made by audience
response, and a responsive audience
is earned.

KOIN-TV’s high standards of pro-
gram service have earned the type of
confidence that causes people to re-
spond and act. “Let's Face It,”" for
example, is a weekly no-holds.-barred
panel discussion on matters of critical
public interest, moderated by an ex-
Governor of Oregon. Such bold pro-
gramming in the service of its audi-
ence has brought rich reward in public
confidence to KOIN-TV...and 1o its
advertisers. This is why KOIN-TV is
one of the nation’s outstanding adver-
tising media.

“Such as: (@) Highest Nielsen ratings
in the area, and (b) widest coverage
in the region ... 7 of every 10 homes
in Portland and 32 surrounding
Oregon and Washington counties
(Niclsen NCS #3).

KOIN-TV

PORTLAND

CHANNEL

One of the Nation's Great
influence Stations
Represented Nationally by CBS-TV
Spot Sales

39
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The top market-media men of MacManus, John & Adams, Michlgan agency, winnowing out the best
medla to support their market coverage plan in an account solicitation. John B. Caldwell, Director
of Marketing; Charles N. Campbell, Media Director {(Consumer Products); Robert L. Garrison, vice
President and Account Supervisor (Consumer Products); David Raymond, Director of Merchandising;
vincent C. Skelton. Director of Research: Robert E. Britton, Vice President and Executive Director
of Marketing, Media, Research, Merchandising.

the best kept media secret

—the media plan in an agency’s account solicitation!

“Mum”’s the word in new account media planning.

No word leaks out. ]
No selling leaks in.

As you might suspect, SRDS comes into play every inch of the way as
the varied opinions and impressions of the agency’s decision makers
are resolved.

Grateful is the word for agency people’s reactions when they find good,
complete reviews of a medium’s values in Service-Ads that supplement
hasic information in Standard Rate listing and market data sections.
Your representatives, your general promotion, all your selling actions
(and your competitors’) have implanted a variety of concepts in the
minds of the agency men.

But that's all in the past. The time is now. Time for buying actions.

With competent, strategically positioned
Service-Ads in SRDS

yOu are there selling by helping people buy

What agency people want to know 5225 Standard Rate & Data Service, Inc

about TV stations is detailed in the new 3 . . " - 9
SPOT TELEVISION PROMOTION HANDBOOK.* the national authority serving the media-buying function
Be sure to ask for one. C. Laury Botthof, President and Publisher

5201 OLD ORCHARD RD., SKOKIE, ILL., ORCHARD 5-8500 @ @
SALES OFFICES — SKOKIE, NEW YORK, ATLANTA, LOS ANGELES

zW
=X
8
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ﬂ[: 1959, gross television time charges for both net-
* Lwork and spot activity were at a level of $1,241,-
14,530 or 159, higher than that reported for 1958.

" épt advertiser expenditures

' According to TVB, spot billings evidenced an in-
1ase of almost $103,000,000 or 209, from the 1958

Jfiare of $511,704,000 to $614,636,000 in 1959.

“Aalysis of the quarterly breakdowns shows the ex-

* pcted summer slump in the third quarter rising to

1 ourth-quarter figure of $165,732,000, highest for

itk year.

' Although nighttime spot expenditures accounted
fa more than 509, of all money spent in spot, the

 yratest increase (369,) over 1958 spendings is cred-

“id to late night spot activity. By type of spot,
‘anouncements and participations continue to gain
“arimportance. In 1959, better than 759, of all spot
sependitures were spent on announcements and
. prticipations.
Procter & Gamble Co. again remained the leading
“spt advertiser, spending a gross total of $45,698,900
111959 (35%, more than in the previous year). Al-
tough rankings within the top ten spot group
canged, there were no new additions to the list.
Food and grocery products remained in first place
athe biggest-spending category for 1959. With spot
ivestments at a level of $167,768,000, an increase
¢ $32,106,000 or 249, over their 1958 expenditure
' as noted. Ranked second were the dollars spent in

TELEVISION MAGAZINE

DATA BOOK 1960

GROSS NETWORK TIME SALES

1959" qeata i e v i w4 $627,311,530
1958 i 566,590,401
1957 bipund epaassnase s 516,201,566
1956} ywwramas e wieg we sy 488,167,634
1955 wonqaweconties wise 406,899,059
1954 syvase vicavintas 320,154,274
1953] sewwiuramsnrenime 227,585,656

Source: LNA-BAR Network TV Service.

spot television by cosmetics and toiletries products.

The section on spot expenditures (page 97) lists
all television activity by national or regional adver-
tisers who used announcements and participations,
ID’s or programs on a market-by-market basis. These
figures, supplied by TvB-Rorabaugh, are reported
by product classifications for the entire year and by
quarters.

Network advertiser expenditures

Gross network time expenditures, reported by
LNA-BAR Network TV Service, amounted to $627..
311,530—an increment of almost 119, from 19538
expenditures.

Procter & Gamble Co. continued to lead in net-
work advertising as well as spot activity. Their gross
network time billings reached $50,293,552.

To next page
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DATA BOOK 19 NG TOP TEN SPOT ADVERTISERS® SPOT TV EXPENDITURES
. . I . Estimated gross time expendltures (n 1959 BY QUARTERS (1959)% L
ol :::‘(I::;‘ :::::f " p:")-;;‘_:"i Le(::::".?llf Rank Sy, Exptadibos Hesh oaryer -+ $156,419,000 (25.4 %) &
listedd separat tor all companics, 1. Procter & Gomble Co. .. $45,698,900 :::;"d u‘:‘:;’:"’ hbah, :;g':g‘:’ggg ‘:-:’-:7-' 1
their products and programs m the 2. Adell Chemical Co 18,132,100 Fou”hqquo,,e,'::.“ ' 165:732:000 :27:03:
Network Fxpendiulre section. Com- 3.  General Foods Corp. 14,645,900 Four-Quarter Total _,w56|41636,ooo(\00.0n*
panies spending the most moncey on 4 Lever Brothers Co. 14,487,000 A
time and programming during the B ~ColgdleFulmsiive Co: 14,403,900 SPOT TV EXPENDITURES F
car are listed below. Eight out ol 6. Continental Boking Co. 11,204,500 BY TIME OF DAY (1959)* 1
the ten advertisers are the same as F AR —y=r ok 220,494,000 (36,43
noted in the preceding yeur.nllhough o 11,016,300 Night ... . 315,439,000 (51.33) It.
there have been some changes n AR T Late Night . . 75,703,000 (12.3%)
rank. The two new additions to the - Pr:;::"co:’pme 1ol g
list are Liggett & Myers Tobacco Co. i wm;omm ‘ H:P?;PETVOFEXSI;E:‘D:?;RSE"S‘.
and P. Lorillm_‘d Co. These (Wo 10- i st . . ot e = S
:\)?“0 (S()m,lp]u(;"é]s]l.::l}e):."ée(;trp(]:.:ls;::l‘ 10.  Miles Laboratories, Inc . 7,927,000 PetiglRShons $469,739,000 (76438
Pratit Rads ) ‘ ID's ................. 64,512,00010.5%
in the list ot the top ten network ad *Source: TvB.Rorabaugh 2 80,385,000:13_1'»2: i
VerLIsers., |
Exclusive TV Market report, county-  These totals are correlated (or T

Exclusive programming estimates i
by-county definitions of TV markets  coverage by TELEVISION Macazy)

research department. They are bag
on data from Sales Managemen
1959 “Survey of Buying Power.”

Programming expenditures  that
have been included in these figures TELEVISION MAGAZINE's exclusive

are also listed separately for cach in- Television Markets report  defines
dividual program on a per-telecast  the coverage area of cach TV mar-
basis (page 47). These are exclusive ket and lists cach county reached by 1y markets vs. Metropolitan Areal
estimates ol TEeLEvisioN MacaziNe  that market. The data reflects the TV  Markets  vs
and include agency commissions but  most current shifts in the ever-chang- i :
not commercial production costs.  ing coverage picture. Facility and
Generally speaking, regularly spon-  afhliation changes and additions or
sored network programs showed rela-  deletions of stations have all been
tively little change in programming  considered. The number of TV
costs [rom the previous year. How-  homes and the penetration figure for  The directory section

Metropolitz
Areas (see page 107) dynamical
points up the extensive coverage
television markets and the overls
into various trading arcas.

ever, there were a greater number of  each market are based on the station A compact directory section (b
more costly one-time-only programs  with the maximum amount of cov-  ginning on page 185) contains se
and spectaculars in 1959. The Rose  erage in that market. In addition, eral lists often used by advertisi
Bowl Football Game. sponsored by  vital market information—Popula-  people. All information in this bog

Gillette Company, headed this list of — tion, Households, Retail Sales and  is copyrighted. Further reproductio
spectaculars with a programming  Effective Buying Income—are listed  without written permission, is m
cost of $500,000. for each of the television markets. licensed.

THE TOP TEN NETWORK ADVERTISERS

Estimated gross time and programming expenditures

1959 1958 1957 1956 1955 1954 1953

Coempaay Rank Expenditure Rank Expenditure Ronk Expenditure Ronk Expenditure Roank Expenditure Ronk Expenditure Ronk Expendift
{000} {000} {000} {000) {000) {000) (600}

Procter & Gamble 1 $70,03% 1 368,948 1 $66,325 1 $62,045 1 $46,949 1 $31,025 1 421,30
Lever Brothers 2 44,339 4 28973 6 24,160 10 16,512 9 1076
General Motors 3 38,375 2 40,206 7 23,776 2 36,221 3 26,340 3 18,480 4 12,881
American Home Products 4 32,312 7 26,026 8 23,094 8 19,793
General Foods 5 30,441 5 28,802 3 25,576 3 29,126 6 21,651 é 16,450 6 1,43
Colgate-Polmolive 6 28,980 3 31,022 4 25,278 5 26,224 4 25.559 2 19,485 2 16,24
R. J. Reynolds 7 23,276 9 24,692 10 21,037 9 17,769 8 17,615 4 17,810 3 13,21
Gillette 8 22,147 8 25,235 5 24,709 ] 23,210 5 22,684 5 17,190 7 11,000
Liggeft & Myers 9 20,959 8 10,77
P. Lorillard 10 19,433
Bristol-Myers é 26,504
Chrysler 10 20,784 2 28,458 4 27,609 2 27,615 9 12,730
Ford Motars 9 22,081 7 20,228 9 16,389
American Tobacco 7 17,786 7 15,700 5 12,24
General Mills 10 15,030 10 12,545
General Electric 8 13,800 10 895

?o?r:;eya?;::rk time coils are equated on a gross time basis, aclual costs may be considerably less, as much as 25% , when frequency ond volume discounts are faken &

Source: Television Magazine aond LNA-BAR
44 TELEVISION MAGAZINE / Data Book, 1960
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'TWO HISTORIC FIRSTS

ANOTHER FIRST

WFIL’s “Studio Schoolhouse,” '
winner of the 1954 and 1959 |
Freedoms Foundation Awards,
is the ONLY program in Amer-
ica to receive the Award twice.

p HONFJF NG
WFHL THILADELTHIA
STULIO SCHOOLHGUSE

ANOTHER FIRST

THE PHILADELPHIA

Philadelphia’s Home and School -

Council has just cited the WFIL [ g ‘ HOME 8 SCHOOL COUNCIL
Stations for “. . . valuable and O LA ,

continuous contributions to edu- ‘:r CERTIFICATE OF APPRECIATION

”

cation of children and adults. . .
This is the ONLY Award ever
made by the Council to a broad-
caster.

Far voluable, effective ond conlinuous contributions to the educo-
tion of children and adults in the Delaware Valiey area, thraugh
wiffil Studio Schoolhouse on WFIL-radio since 1943
ond on WFIL-TV since 1948
produced cooperatively with the Philodelphio Pubiic, Diocesan and Indepen
dent Schools, and through
Iniversity of the Air
presented in cooperation with 35 colleges and universities since 1950,
the Phjladelphia Home ond School Council
gwards this special citation lc

Stations WFIL WFIL-TV

in recognition of this unique and distinguished service.

*h those who know local public service pro-

;rmming best, it’s WFIL again and again and
gin. Here are just a few of the WFIL Stations’
iny public service firsts:

o First broadccster in America to win two
duPont Awards

] e First and only broadcaster to win the

Marshall Field Award TRIANGLE STATIONS

» First and only broadcaster to win two

I Sloan Awards in one year : w F l L- A M s F M ‘-' v

PHILADELPHIA, PENNSYLVANILIA

ABC e BLAIR

28 In service to the community since 1922

! Dprated by: Radlo and Television Div. / Trlangle Publications, Inc. / 48th & Market Sts., Philladelphia 39, Pa.
WIL-AM ¢ FM ¢ TV, Philadelphia, Pa. /| WNB®-AM ¢ FM ¢ TV, Binghamton, N.Y. / WLYH-TV, Lebanon-lancaster, - Pa.
WBG-AM ¢ TV, Alloona-Johnstown, Pa. / WNHC=-AM * FM ¢ TV, Hartford-New Haven, Conn. | KERE-AM ¢ TV ¢« KREM, Fresno, Cal.
flangle National Sales Offlce, 485 Lexington Avenue, New York 17, New York
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IN THE PEOPLE'S INTEREST
Detroit’s most complete Radio-TV news center

Another mark of leadership—additional evidence of the WW/J stations’ sense
of responsibility to the public. It's the new 1,272 square-foot WW ] NEWS-
room, headquarters for the busy 12-man staff that provides southeastern
Michigan with complete, reliable, award-winning coverage day and night.

Today, as it has been for nearly 40 years, WWJ NEWS is rea/ news:
comprehensive, balanced, and believable —great news for the audience, great

for advertisers, too.

W WJ rabio

Detroit's Basic Radio Station

=1 WWJ-TV

Michigan's First Television Station

NATIONAL REPRESENTATIVES: PETERS, GRIFFIN, WOODWARD, INC. « OWNED AND OPERATED BY THE DETROIT NEWY

www americanradiohistorv com
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ELEVISION MAGAZINE's exclusive estimates of pro-
gramming costs for 1959 network television pro-
ms indicate that the regularly sponsored shows
“ienced relatively little or no changes over the
ceding year. No program equaled the high
/it of last season which was “Wonderful Town"
1158,000).

¢ "his season’s highest cost was for Gillette's Rose
£ 1 Football Game, with a programming expendi-
“ar of $500,000. This was followed by “Toast To

NETWORK

'ROGRAMMING ESTIMATES

Jerome Kern” (U.S. Brewers Foundation, Inc.)
which cost $400,000.

Per-telecast programming costs, which include
agency commissions but not commercial production
expenses, are listed below by program, network and
advertiser. Where more than one advertiser is listed
per program, the expenditure is on an alternate or
shared basis. The expenditure listed is the total pro-
gramming cost per telecast, unless otherwise noted
under the program title.

h’l‘iAM ADVERTISER PER TELECASTY PROGRAM NETWORK ADVERTISER PER TELECAST
.~ ceion Love NBC Generol Motors Corp. $200,000 Adventures of Robin Hood (F) CBS Colgate-Paimolive Co.
~ #u the Board (Daytime (Ya hour segments) $ 375
"'mummll‘\ﬂ) {Ya hour segments) ABC  Muitissponsored 3,000 (2 hour segments) 6,000
' fia Cortoon Series (F) | aeC 16,000 Alaskans (F) ABC  Multi-sponsored 77,500
' Aantures of Rin-Tin-Tin Cracker Jock Co. Alcoa Presents (F) ABC  Aluminum Co. of Americo
General Mills, inc. (new) 54,118
Lovis . Mora & Co. ‘(repeais) 14,706
1 Sweets Co. of Americo, Inc Alcoa Theotre NBC Aluminum Co. of America 40,000
'y lend Flicke ! Cracker J“'T Co. Alfred Hitchcock Prosents (F) CBS  Bristol Myers Co 42,500
1 M k
| ey Ml Inc All Stor Boseboll Game NBC  Gillotte Co. 250,000
tonet Corp.
Lovis I. Morx & Co. All Star Bowling Tournament (F) ABC  American Machine & Foundry Co. 9,615
Sweets Co. of Amarlca, Inc. All Star Football Game ABC  Conodion Breweries, Lid. 185,000
“sci & His Friends General Mills, Inc. Folstafl Brewing Corp.
Louis |. Marx & Co. liggett & Myers Tobacco Co.
"~ dwiture Showcaso CBS  Pharmaceuticals, Inc. 18,000 Standard Oil Co. of indiona
Cditures In Musle NBC A'“T'-"Ii“" Telephono & All Star Gamo Lead-off NBC International Parts Corp. 4,000
{ elegraph Co. 145,000 .
" dwtures in Paradise (F) | ABC Multl.sponsored 80,000 Ali-Stor Golf (F) ABC  Miller Browing Co. 20,500
" dwitures of Oxzie & Horriot (F) | ABC Eastmon Kodok Co. 45,000 Alphabet Conspiracy—seo Boli | Reynclds Metols Co.
I Quatker Ooats Co. System Sclonco Sorios |
~dwitures of Rin-Tin-Tid—sce Amorico Pauses Coco-Cola Co. 250,000
~ Mon Cartoon Sories for Maytime, Springtime CBS
dmtures of Rin-Tin-Tin (F) | ABC 'Notional Biscuit Co. 30,000 for Summeor’s End NBC
!
TELEVISION MAGAZINE / Data Book, 1960 47
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raOBKAM

A =grean e adetend
% hee segansc
(1 minste ponapons
Amertinn Foulivel

Andy Willioms bhe

An Pvoning wih Prod Astabe
(o w

{rapee’
An tvening with Jimmy Durante

Ann fothgra bhow (F)

Armswrong Cirvie Thestre

Art Carnoy Moot the bariorm™
A pproahce

Art Carney Show

Arthyr Godbrey Show

Arthwr Godivey Lpsctet

Arthyr Godtey Time
(W howr rogmenn) (AM & TV)
Asrther Murrey Show

At Lindtotre 'y Howvie Perty
(% New regmenn)

A the Weorld Turns
(Y how sogments)

Al the Mevier

Bacheler Pother (F)
Bachelor Father (F)

Bach ro Schee!

Baieboll Gome of the Wesh
(por Y& pochoge: Nme_ tolent &
rioht)

Bot Mastersen (F)

Boe! the Qoach (Deyhme
Progromming) (Y4 hour tegments) |
Behind Clered Daors {F) I

Bell Systom Scionce Serie:

Alphobet Contpiracy (new)
Geteway:s tc the Mind (R)
Uncheoined Goddes (R)

Bell Tolaphone Howr l

Beimon! Stosos—eoe Trpie
Crewn Roces
Barnetmn in Mosgow l
Bornstein & the Philharmonic—
soe M Y. Philhormonig
Bost of Growcho (F) (summer repeat)

Botty Hutton Show (F)
Big Perry

B.g Payel
(wor )

Bing Crosby Geoll Tournoment
bing Crotby $how
Block Saddie (F)

Bleck Soddie (F)

Bive Bonnet! Bowl

Blve -Groy Footbell Geme

48

NBC

NBC

Cns

NBC

ABC
NBC

NBC

NBC

Ces

NBC

CB8S
ces

CcBs

ABC
ABC
ABC

NBC

NBC

re0 TR OCASY

[
1Y
a
4,800
31,000
1,400
Mulh apomOred 2,900
teroll 200,000
Ar c 3, 500
American Home Producn Corp. 39,800
Ame
Sparry Rand Corp 44
Colgate -Palmolive Co 900,000
Foistofl Rrewing Corp
General Milly, inc,
Stote Form Mutuot insurance
Hills Brov. Coftee, Inc. 34,000
Notional Dairy Products Corp.
Multi.spomored 3,000
Americon Home Products Corp $1.800
liggett & Myers Tobocca Co
American Telsphonre &
Telograph Co
100,000
no charge
no chorge
Americon Telephore &
Telegraph Co 145,000
Ford Motor Co 4
lette Co 18,928
lever Bren. Co.
Generol Foods Corp. 50,000
kevion, inc, 250,000
Schick, Inc
Coigate-Polmelive Co. 3250
Generol foods Corp.
Mentholatum Co.
Quoker Oots Co.
Gerergl Motors Corp 125,000
Gererol Motors Corp. 200,000
Albero -Culver Co. 34,000
Liggett & Myen Tobaces Co.
Colgate.-Paimcive Co 42200
Liggett L Myers Tobocco Co.
Americon Home Products Corp. 50,000
Corter Products, Inc
liggett & Myers Tobocco Co.
Gillette Co. 50,000

Bot Cummings Thow M)

Beol) Mape thow

Beid Jeviney (P}

Benems (7)
trnow)

(repean)

Bowben biwet Bowt (F)
Bowting bensnie

Bewiing Stars (F)
Mronns (F)
(now])
(repoats)
Brightes Doy
Moben Arraw (¥) (R}

Mence (P}
huchibin (V)

Buich Proients

CRS Reports

The Celiterndans (F)

Coploin Kongaroo {Mon. £#d.)

(Vo hour seagmenis)
Ceapioin Nangaroe {$01.}

(s howr segmenis)

(3 minute porticipations)
Cevaoltade of Sporn
Champlonship Bridge

Chorlle Weover Show (Hobby Lebhy)  ARC

Chevy Show
Cheyenne ()
Orhrivtmot ot the Cleeun
Cimorron City (F)

(Vb porticipations)
Cireus Boy (F)

Celgots Wesiern Theotre {F)
Ceolt 45 (F)

(T minwvte participations)
Cencontation

(Va hour segments)
Conquest
Cotton Bowl Gome
Caunty Feir

(Y4 hout segmenn)
Cypress Gordens Water Show

Danny Thomas Show (F)
DA‘s Mon (F)
Dovid Niven Shaw (F)
(row)
(repeats)

Doy in Count (Doytime Progromming)

(Va hour segments)
Dean Martin Show
Decomber Bride (F) (R)

(Ve hour regments)

Decomber Bride

{new)

(repeats)
Dennis O 'Keete (F)
Dennis the Menoce (P)
Deputy (F)

Desitu Playhouse (F)
Detective’s Diory (F)
Dick Clovh $how

Dick Powell's Zane Grey Thesire (F) Crs

Dobie Gillts, (F)

TELEVISION MAGAZINE / Data Book, 1960

www americanradiohistorvy com
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NEC  Giieve Wi On., e
ODamerd] Jernk Co
gt Dtikiams, tae
& & Beyeoite Yogogeop Ce
L  Dmagrpl.Mimen Corp
oC  Ryoem Purine G,
NI Bami dyen Ce.
i'genn & Mysn Yohgese Ca
Miler atng NS,
rrame & Qumire T
tatd Comw . ol Ame/ilg
ANE  Muin ipgIgeed
' AL  Ameruer Martiine b Ta@Fany Co,

Qorergl MY, ing,
WBC  Amerwes Maittis & Faunary Cy
‘ ChY  isver e, Qo
| cos #recter i Oqube &
{ AMC liensl Corp
Mars, ‘Ine
l ABC  Muli wponsored

NBC  Milsury Co
Peocter & Gamisle Ce,

ChS  Gmwiergl Moton Cetp
Ch3  Hell b Howsll Co
8. t. Goodrich Co,
NEC  Colgate Paimalive Co.
{ Quit Ol Corp,
lover Bros. Cio,
Singet Sewing Machine Ce.

CBS  Muli_sponsored

CBS  Multl sponsored

OIS Farticipaiing

NBC  Gilistie Co

ABC N. Americon Yan lines
Mogen David Wine Corp.
NBC  General Mororns Comp.
AR Muitl spomsored

CrS  Sperry tand Corp

NRC  Porlicipating

Mar, I

Miles Lobs., Ing.

NBC Colgate-raimolive Co.

ABC  Multi.aponsorad
Parlitipating

Muiti spomored
CES  Momamo Chamicol Cao,
C8S Tenoco, Inc

[ NBC  Multi.sponsored
NBC  Ouboord Marine Corp.

C8%  Gensral foods Corp.

NBC  liggen & Myee Tobaceo Co,
Singer Sewing Machine Co,
S1ondard Qil Co. of New sy

ABC  Multi-sponscred
NBC U.S. Time Corp.

General Foods Corp.
Colgote-Paimolive Co.
Yick Chemicol Co.
CB5 General Foods Corp.

| cos
|

Genarol Motor Corp.

CES  Kellogg Co

N8C General Cigor Co.
tellogg Co.

CEs  westinghouse Bleciric Covp.

NIC  Seriing Drug, Inc.

ABC  Besch Nt LHE Sovers; Inc,

Genercl Foods Corp.

S, C. Johmon & Son, lac.

CES  Pritip Maorris, Inc

Pilldbury Co.
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Yacts are facts, Ben . . . | ) 8

Storer stations do the job for us.”

adio
hiladelphia wiBa
letroit WJBK
leveland wuw
‘oledo wspo
liami wees

0s Angeles kpor
Vheeling wwva

lelevision
. detroit wuBK-Tv STORER BROADCASTING COMPANY
leveland wuw-Tv
foledo wspp-TVv
\tlanta waGga-Tv
lilwaukee wiTi-Tv

wwWwW americanradiohistorv com


www.americanradiohistory.com

Poans Qosd Show #
(W bow sagmsan

Cougt 20 =

(% bow sageenta)
Pougies bee ot wih e e
Popgees (*

Dofoms Show of the Moath

Dufont lhow w@b Jyas ABysee

Tty Foohor Bhow
Tage ot tagt

(W Soor cogmpaty)
e belbvee thow

see Soadey She weere
tamy Awerdh
lyoutuse: to Metery

(W bow sogamsnn !

fore of Donge M)

Fove of the Bovelptea
Pothe & nopws Beni ()
Plbor M Goo & Mally

Pive Fungers (F)
(pew W)
For Bottur or Worse
Ford Sho=
Powrth Comnt
Pronces Longterd Prosean
Front Lonote Sheow
Prom Those floen
(% bow sogmont)

Froatier Juntice (F)

Further Advestwes of bliory Queen
(Y how sogments

ey )

Galo $term Show (Dayhme

Progromming) (Ya bowr vegment)
Gols Soaww thew (F)

Gevy Moors theow

Gatowwys to the Ming—se Bell
Svetom Scapmen Serves

G & Colioge Bow!

Gone Kolty Show
Gonarel Boctric Theetre (F)
Geoorge Durws Shew (F)

Goorge Gotmt Shew

Gosrge Gobui Show

Gesrge Mpmilioa IV Shew (Deylime
Programmizy (Y how wogment)

Goldon Cwcle

Geoodyow Thaste

50

L A4 L 1] AP Ve PIsee o8 FRPLANY
"
L]
>
L3
N honeft Hoam &
90,00X
3000
LY HY
NBC  MuM.epcmsored \
297%
NOC  Ford Motor Co e,
NBC  ASE Progucts Corp 64,000
AC  Ressit Drug Co. 4000
Al / 300,000
C 22,500
24,000
ABC  Mum.eponeored
ABC Dot Myers Con 0,000
Polaro
o, inc.
Worner (gmb vaveoc euticol
" S C. b L 5
(&
Perstnrgh Piote Glaw Ca.
b
ces G 18,000
CBS  Generat Mcrony Comp. 290,000
C8s G E C 48,000
NBC  Cogare Poimoive Co 48,300
RS ever Beon. Co. $4,000
NOC  RCA Wiripool Corp. 120,000
AR Mo .aponeos 2,000
AM. Ower g Co. 1 57,000
PBC  Googyeor T § dubher Co, Inc. 40,000

TELEVISION MAGAZINE / Data Book, 1960

rfoosan

Cromeny & owrdi~—ans
Sundsy Showmcrie
Grost Laws Formare (R

Qi Laghn "
Gomnmess

Hape's bappie
(W how sagpmenin}

Hotiman Hel! M Pome
Mave Oun « Wil Yrowel (P}
Howotten bye @)

tpes bowsl

Howeall Pasif. Mol
(N bewr copmonn)
Moctie & Jouble (P}

Mennosey (P)

Migh Advemture with
Lowell Themes (1)

High Reoad (V)
Mighspats of ihe Grostest Bhow

on barth
Meocboy Proview
Meolidey USA
Haotol de Pores (M)

Houoe on High et
(W hour segments)

Howdy Deody
(W how segments)

i Leve Loy (P)
(doy)
(night}

1've Got & Soaret

@ Covid Be You
(doy) (W how sogmenti}
(night)

Joch Poor Shew
(1 minvte participatiens)
soch Bonny Show

sach Bonny Speciel

Jochie Glesson Sheow
Jozs Age (F)

(third ropoet)
Jalervenr Drum (F)
Jimeny Doon Show
Amemy Rodgers Shew
John Dealy & the News

(W hov: segments)
Sonary Rings (F)

Johnny Stuceate (F)

soseph Cotton Show
Jowrawy to Undersionding

Ivnlios USA
(1 miavte parficpafions)

Ma'sidoicop
Koop Tetking
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2ge

2
a
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(e 1}

Ces
NC

k&

Unned AJy ‘Unes gy
sorasTel M, ‘0,

Mo & Ca
™oL

Ganersl Mators Cavp.
toinor Nyrne Co

torg Morer Co

Corter Proterh, .,
Veuuca, lng

Raliogg Co

Ugpert & Myers Tonsame Ca.
Alyere Luiver Ca,
Chassbrasgh Pondd ing,
Mrithn Vo Howes Corp.
Progm & Qesibio Ca.
Sierting Drog, e
Continomet m, Ce., .
Lowt 1. Mers & Ca
anonal Beswt Co.
Swaots Co. of Amonica, Int

Mot BOROTTE

Clardl; Ine

Motone Curtis Indusriey, tnt.
Py Co

Puran, Corp,, 104,

prsol Myors Co

8. 1. Beyrois Vouscte Co.

Ml aponiored
Pharmatevticaw, e

Parfickiofing

Amancen Tobects Cs,
love: Bros. Co

Banrn Wetch Ce.
Greyhound ‘Corp.
Phormotsuticgie, g,

Sterling Druy, ne

Sweon Co. of America, lng.

Muth -spossored

Ligge! & Myers Tobecco Co

Amaricen Home Prodech

?. Loritiard Co.

S, C. jowneon & ‘Som, iac.

?. Loriliard Co,

Brimol Myens Co. h

1. L Reynoiss Yobecco Ca

Geneial 1 oost Corp.

Brown & Wilkemson
Tobacco Cofp.

Porticipetng
Polerow Cocp.

Matpgl Banofit Mesith &
Acadent Ash,
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GRAM

NETWORK

ADVERTISER

» Tolking

ar Football Scoreboard
cky Derby—tee
_ ple Crown Races
cky Derby Proview
Presonts Dlsneyland—19359
s an Music
IMusic Hall Presents David King

~ wie (F)

RT3
] *Llnc |
. mss Years (F) |

~ dan (F) |

. «f the Plainsman
r )

. wnceWelk Show
_ wwncoWelk's Piymouth Show
1. 1o Bowli Football Game

e {F)

n %)
it ta Beaver (F)
wincharge far repeats) {
. vate Show (Daytime |
 Faromming) {Ys hour segments) |
. @ ine Ranger (F)

“+@ ‘ne Ranger (F)

. ves Young Show (F)

Ssuilourdan Show

seveh Morrloge (F)

svef Lite

" sehat Bob {Daytime

| Priwamming) {Ya hour segments)
£ bcil Boll-Desl Arnaz Show—see
1 Delu Playhouse

"Pnawith Soupy Soles

Pbx ayhouse (F)

“Lwcs Thonksgiving Day Parade

“fag with Mary Martin
‘#annd the Challenge (F)

“#ennd the Moon—see Walt
! Dhey Presents
-‘iunom Black Hawk (F)

‘#am Space—see Wolt Disney
Psants
awith @ Camero (F)

Lasam (F)

‘Mawerade Party |
i awerade Party

faws Golf Tournoment

Masrick (F)

Minternationai (F)
Me McGraw (R)

#or's Funday Funnies (F) ‘
Me Me in St. Louis |
|

CBS

NBC

CBS
ABC
NeC
NBC
NBC
CBS
NBC
NBC

ABC

NeC

ABC
ABC
NBC

cBs
ABC

ABC
ABC

cBs

NBC

NBC

NBC

cBs

ABC

ABC
cBs

NBC

NBC
N8C

ABC

ABC

(1]

ces
NBC

css

ABC
ABC

NBC
ABC
Css

Drug Research Corp.

P. lotillard Co.

Mutual Beneflt Heolth &
Accident Assn.

James 5. Kemper & Co.

International Ports Corp.
Eastman Kodak Co.

Renault, inc.

Noationol Dalry Products Corp.

Muiti.sponsored

Compbell Seup Co.

American Home Products Corp.
Alberto-Culver Co.
Intarnational Parts Corp.
Amarlcan Home Products Corp.
Ganeral Mills, Inc.

R. J. Reynolds Tobacco Co.
General Antline & Fitlm Corp.
Renault, Inc.

Sunshine Biscuits, inc.

Chrysler Corp.

Chrysler Corp.

Glltette Co.

Stephen F. Whitman Son, Inc.

Multi.sponsored
Multi-sponsored

Multl.sponsored

Cracker Jack Co.

Frito Co., Inc.

Generol Mills, Inc.

lionel Corp.

Sweets Co. of America, Inc.

General Mills, Inc:
Nestle Co., Inc.
Gillette Co.

Phillp Morris, Inc.
Procter & Gamble Co.
U. S. Time Corp.
Noxzemo Chemical Co.
Multi-sponsored

Multi.sponsored

General Foods Corp.
Llever Bros. Co.

Ideal Toy Corp.

lionel Corp,

General Foods Corp.
Chemstrand Corp.

R. J. Reynolds Tobocco Co.

Milles labs., In¢
R. J. Reynolds Tobacco Co.

Block Drug Co., Inc.

General Electric Co.

Liggett & Myers Tobacco Co.
Jos. Schiitz Brewing Co.

Union Carbide Corp.
Americon Home Products Corp.
Block Drug Co., Inc.

Hazel Bishop, Inc.

P. Lorlllard Co.

Polk Miller Products Corp.
American Express Co.
Travelers Insurance Companies
Mattel, inc.

Drackett Co.

Kaiser Industrles Corp.

Smith, Kline & French Labs.
Alberto-Culver Co.

General Time_Corp.

Phlico Corp.

PER TELECAST

$21,500

6,900

5,000
85,000
175,000
55,000
95,050
34,000
28,000
13,400

43,048

11,500
22,500

22,500
138,000

26,500
37,950

3,000
25,000

18,000
38,500
125,000
54213
2,800
3,000

6,901
31,700

11,600

166,750
40,250

38,000

36,676

56,000

30,000
30,000

150,000

10,350
75,000

150,000
13,800
500,000

PROGRAM NETWORK ADVERTISER PER TELECAST
Meet Mr. Lincain {F) NBC lincoin National Life Insurance Co.$25,000
Meet the Press NBC  Manhottan Shirt Co. 18,500
Men into Spoce (F) CBS  American Tobacco Co. 59,000
longines.Wittnguer Wotch Co., Inc.
Union Carbide Corp,
Mickey Mouse Club {F)
(Ya hour segments) ABC  Muitl-sponsored 6,000
Mighty Mouse Playhouse (F) [ CBS Colgate-Patmollve Co. 7,750
General Foods Carp.
Milllonaire (F)
(day) (per Ya haur) C8S  Colgote-Palmolive Co. 3,250
Quaker Oots Co.
(night) C8S  Colgote-Polmolive Co. 34,000
Gulf Oil Corp.
Miiton Berle Special—seo
Sunday Shawcase
Milton Berle Starring in the Kroft
Musle Hall NBC Notional Dolry Products Corp 62,300
Miracle on 34th Street | NBC General Time Corp. 230,000
Miss America Boardwalk Parade | CBS Maybelline Co. 5,000
Miss America Pagoant CBS  Philco Corp. 18,500
Moon & Sixpence NBC Radio Corp. of Amerlca 339,250
Renault, Inc.
Mr. Lucky (F) CBS Brown & Williomson
i Tobacco Corp. 53,105
Lever Bros. Co.
Mrs. America Contest CBS Culligan, Inc. 160,000
| Johns-Manviile Corp.
Radic Corp. of America
M-Squad (F} NBC American Tobacco Co. 37,000
Bulova Watch Co., Inc.
General Electric Co,
Sterling Drug, Inc.
Mather's Day (Daytime
Progr ) (Ve hour seg ts) ABC  Multi-sponsored 3,000
Music Bingo (Doytime Progromming) |
{Ys hour segments) [ ABC  Multi-sponsored 3,000
Music from Manhottan ABC  Monhatton Shirt Co. 12,000
Music with Mory Martin
(Y2 participation) NBC U. S. Time Corp. 174,000
My Friend Flicka—see Action
Cartoon Series
NARAS Awards—see Sundoy
Showcase
NBA Pro Bosketboll Gomes NBC Anheuser-Busch inc. 25,000
{per V4 gome; package: time Bayuk Cigars, Inc.
& tolent) General Mills, Inc.
NBC Mojor League Basehall NBC Anheuser-Busch Inc. 11,500
{per Y4 gome) Bayuk Cigars, Inc.
Genesee Brewing Co.
Nationa! Brewing Co. of Michigan
NBC News
(V4 hour segments) NBC  Multl-sponsored 7,500
NCAA Faootball Games
{per Y4) NBC  Muiti-sponsored 67,390
NCAA Football—Pre-game Telscast NBC Colggte-Palmolive Co. 7,475
General Mills, In¢.
Naked City (F) | ABC  American Home Products Corp.
{2 hour segments) | Brown & Willlamson 35,000
| Tobacco Corp.
Quaker Oats Co.
Name That Tune CBS American Home Products Corp. 25,000
General Time Corp.
Natianal Invitational Basketball
Gomes Tournomeént NBC Boyuk Cigors, Inc. 18,885
Notional League Ployoff (Baseball) ABC Lliggett 8 Myers Tobacco Co. 750,000
Ycomplete package) Schick, Inc.
Notionol League Hockey ‘ CBS Conadian Breweries, lid. 12,500
Theodore Hamm Brewing Co.
Philip Morris, Inc.
Standard Qil Co. of Indiano
Stroh Brewery Co.
New Voice of Firestone—see
Voice of Firestone
New York Philharmonic Orchestra CBS Ford Motor Co. 25,000
Nofthwest Passage (F) NBC Helene Curtis Industries, Inc. 49,000
Ohl Susonnoh (F) CBS lever Bros. Co. 39,500
Nestie Co., Inc.
Oldsmobile Music Theotre NBC General Motors Corp. 45,000
Omnibus
(V2 hour segments) NBC  Aluminium, Lid. 35,000
Once Upon a Christmas Time NBC Llonglnes-Wittnauer
Wotch Co., Inc. 258,750
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Client & Product

Istimoted
Graoss Time

ALBERTO-CULVER CO, continved

ALLIED VAN LINES, INC.
long-distance moving

ALUMINUM CO. OF AMERICA

Alcoa Wrap & Aluminum
Alcoa Wrap, Aluminum & Pons

ALUMINIUM, LTD.
Alcan Aluminum

AMANA REFRIGERATION, INC.
Freezers, Refrigerators & Room Air Conditioners

AMERICAN AGRICULTURAL CHEMICAL CO.

Agrico Fertilizers

AMERICAN CAN CO.
Dixie Cup Cups, Home Dispensers, Plates

AMERICAN CHARACTER DOLL CORP.
Dolls

AMERICAN CHICLE CO.
Clorets Gum & Mints, Dentyne & Chiclets Gum,

AMERICAN DAIRY ASSOCIATION
Institutional

AMERICAN EXPRESS CO.
Credit Cards, Travelers Checks, Service

AMERICAN GAS ASSOCIATION
Institutional

AMERICAN HOME PRODUCTS CORP.
Dristan

Anacin, Dristan

Anacin, Dristan, Bisodol Powders & Mints, Aero Wax,
Black Flag Insecticide, Heet Liniment, Hoppers Facial
Mask, Infra-Rub, Griffin Shoe Polish, Outgro, Sani
Flush, Freezone, Easy Off Products, Wizard Deodor-

Anacin, Aero Shave Lather, Dristan

Anacin, Dristan, Bisodol Powders & Mints, Heet

Anacin, Chef Boy-or-dee Products, Dristan

Program Agency Neotwork Programming
Jack Paar Show Wade NBC
Lawless Years Wade NBC
Moot McGraw Wade ABC
Price Is Right Wade NBC
Queen for a Day Wade NBC
Tic-Tac-Dough Woaode NBC
Treasure Hunt Wade NBC
Truth or Consequences Wade NBC
Rowhide Campbell-Mithun (o:] 171,000
Alcoa Presents F&S&M ABC 4,527,178 «
Alcoa Theatre F&S&M NBC 2,524,581
Il
Omnibus IWT NBC 430,143
ABC Daytime Programming Maury, Lee & Marshall ABC 758,730 ;
Today Marsteller, Rickard, .
Gebhardt & Reed NBC 34,160 ?)
|\'
County Fair Hicks & Greist NBC 102,820
Jack Paar Show Hicks & Greist NBC 40,047
Price is Right Hicks & Greist NBC 104,650
Today Hicks & Greist NBC 27,765 r |
Captaln Kangaroo Webb Associates CBS 53,500
Thonksgiving Day Jubilee Webb Assaciates CBS 65775
I
1
Rolaids Bronco Ted Bates ABC 227,575
Cheyenne Ted Bates ABC 302,070
Hawailan Eye Ted Bates ABC 737,111
77 Sunset Strip Ted Bates ABC 2,526,140
Sugarfoot Ted Bates ABC 1,418,263
Perry Como Show Campbell-Mithun NBC 1,268,025
Perry Presents Campbell-Mithun NBC 186,960
Today Campbell-Mithun NBC 519,142
Masters Golf Tournament Benton & Bowles CBS 215,453
Playhouse 90 L&N CBS 3,164,286
ABC Daytime Programming Ted Bates ABC 1,231,450 l'
Blue Bonnet Bowl Taotham-Laird CBS 47,311
Bronco Ted Bates ABC 31966
Jublilee USA Ted Bates ABC 97,800
Leave it to Beaver Ted Bates ABC 61,510
Have Gun—Will Travel Ted Bates CBS 2,797 956
Hawailan Eye Ted Bates ABC 737,061
i
izers Concentration Ted Bates NBC 684,673
It Could Be You Ted Bates NBC 1,325,400
Love of Life Ted Bates CBS 3,343,418
Price is Right Ted Bates NBC 688,942
Secret Storm Ted Bates CBS 3,527,473
Treasure Hunt Ted Botes NBC 606,374
Truth or Consequences Ted Bates NBC 516,963
Verdict is Yours Ted Bates CBS 485,076
Colt .48 Ted Bates ABC 382,750
Naked City Ted Bates ABC 1,098,620
Philip Marlowe Ted Bates ABC 615,680
Liniment John Daly & the News Ted Bates ABC 124,825
Lawman Ted Bates ABC 609,258
Bachelor Father Ted Bates NBC 1,615,308
77 Sunset Strip Ted Bates ABC 2,461,900
Behind Closed Doors Y&R NBC 945,130

Anacin, Dristan, Bisodol Powders 8 Mints, Freezone

56

www americanradiohistorv com

TELEVISION MAGAZINE / Data Book, 1960


www.americanradiohistory.com

Y

Estimated
Gross Time &

WwWwWwW americanradiohistorv com

3 'l“,,"' & Product Program Agency Network Programming Cost
|
 jacin, Chef Boy-ar-dee Products, Dristan, Bisodol
\wders & Mints, Aero Wax, Heet Liniment, Infra-Rub,
Easy Off Products Douglas Edwards with the News Ted Bates CBS $5,781,080
acin, Dristan, Freezone, Aero Wax, Black Flag
‘ecticide, Heet Liniment, Hoppers Facial Mask, Infra-
Rub, Griffin Shoe Polish Edge of Night Ted Bates CBS 638,449
acin, Dristan, Freezone, Aero Wax, Heet Liniment,
'asy Off Products, Wizard Deodorizer, Sani Flush Masquerade Party Ted Bates CBS 882,351
Queen for a Day Ted Bates NBC 195,149
kicin, Dristan, Bisodol Powders & Mints, Freezone,
ro Wax, Black Flag Insecticide, Heet Liniment, [
sriffin Shoe Polish, Easy Off Products, Wizard
Deodorizer Ndme Thot Tune Ted Bates CBS 281,058
Vicin, Dristan, Bisodoi Powders & Mints, Freezone,
Griffin Shoe Polish, Sani Flush Split Personality | Ted Bates NBC 93,922
tacin, Dristan, Bisodol Powders & Mints, Freezone, | 1 i
Heet Liniment, Outgro Sunday News Special Ted Bates | CBS 378,536
\cin, Chef Boy-ar-dee Products, Dristan, Freezone,
Infra-Rub, Griffin Shoe Polish, Sani Flush Sugarfoot Ted Bates ABC 24,133
_AERICAN LUGGAGE WORKS, INC. |
aper luggage Jack Paar Show John C. Dowd NBC 31,261
|
‘AERICAN MACHINE & FOUNDRY CO. |
ieiing Supplies American Bandstand ca&w ABC 67,500
Record Years ‘ caw ABC 223,860
niutional Bowling Bonanza | Cc&w ABC 14,640
. v Pin Spotter, Bowling Supplies, Institutional All Star Bowling Tournament c&w ABC 79,435
Bowling Stars ca&w ABC 427,380
| AERICAN MARIETTA CO. {
Jiedar Brooms, Endust, Mops Jack Paar Show r Turner NBC 559,730
|
AKRICAN PETROLEUM INSTITUTE |
asutional [ Today | sscs NBC 257,394
|
| AERICAN TELEPHONE & TELEGRAPH CO. | |
ieTelephone System ! Adventures In Music Ayer | NBC 265,075
American Festival Ayer NBC 319,625
Bell System Science Serles Ayer NBC 434,835
Bell Telephone Hour Ayer NBC 1,821,655
afic Telephone & Telegraph Co. Further Adventures of
Ellery Queen BBDO NBC 116,665
JAKRICAN TOBACCO CO.
« faryton Cigarettes Bachelor Father Gumbinner NBC 1,506,214
|  Bachelor Father Gumbinner CBS 1,357,956
vgy Strike Cigarettes | Jack Benny Show BBDO CBS 1,617,066
Men into Space BBDO CBS 882,830
PaMall Cigarettes M-Squad SSCB NBC 3,300,972
Tales of Wells Fargo SSCB NBC 2,677,122
World Serles Warmup | sscB NBC 85,207
Hitarade Cigarettes | Your Hit Parade | BBDO CBS 1,916,797
dues Strike & Tareyton | Trackdown BBDO cBs 2,056,476
"ANTY LEATHER PRODUCTS CO. |
Biiblds | Jack Paar Show | Edw. H. Weiss NBC 146,822
J Today Gordon Best NBC 43,426
" ANEUSER-BUSCH INC. |
‘Bun Bavarian Beer |  NBA Pro Basketball Games Gardner NBC #76,629
| NBC Major League Baseball Gardner NBC #267,158
|
ARMOUR & CO. | |
DitDeodorant Cheyenne FC&B ABC 954,888
DicDeodorant Soap, Dash Dog Food Adventures in Paradise FC&B ABC 328,383
Alaskans FC&B ABC 340,622
| Prologue 1960 | Fcas ABC #28,580
Untouchables | Fcas ABC 281,690
Caed, Spiced & Fresh Meats, Chiffon Liquid De- |
terent, Dial Soaps & Shampoo, Dash Dog Food ABC Daytime Programming | FC&B ABC 1,813,900
American Bandstand FC&B ABC 121,430
Concentration FC&B NBC 813,901
Dough-Re-Mi FC&B NBC 380,633
It Could Be You FC&B NBC 480,430
Price Is Right | Fcas | NBC 185,428
Queen for a Day | Fcas NBC 167,609
Treasure Hunt | Fcas NBC 385,595
IYAMSTRONG CORK CO. Young Doctor Malone | FC&sB | N8BC 98,432
Fler & Wall Coverings, Industrial Products, Institu- {
tional | Armstrong Circle Theatre 8BDO CBS 3,684,265
| Art Linkletter's House Party BBDO CBS 132,075
Jimmy Dean Show BBDO CBS 256,370
Top Dollar | BBDO CBS 156,155
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BORDEN CO. Treasure Hunt | D-F-$ I NBC $ 25,047
Truth or Consequances D-F-$ | NBC 102,678
Young Doctor Malone D-F.5 i NBC 147,814
BORG-WARNER CORP.
York Room Air Conditioner Jack Paar Show Keyes, Madden & Jones NBC 107,221
BOTANY INDUSTRIES, INC.
Tanfastic Suntan Lotion American Bandstand FCaB ABC 49,4810
BOYER INTERNATIONAL LABS., INC.
Grooming Aids Troubleshooters R. J. Scott NBC 435,749
JOHN H. BRECK, INC.
Banish & Children's Shompoos, Creme Rinse, Hair Set
Mist, Permanent Waves Shirley Temple's Story Book | Ayer ABC 1,832,380
BRILLO MFG, €CO., INC.
Scouring Pads Concentration JWT | NBC 230,990
Haggis Baggls [ IWT NBC 15,019
It Could Be You IWT NBC 436,304
Treasure Hunt JwT NBC 218,806
BRISTOL MYERS CO.
Ban Lotion Deodorant Bonania Ogilvy, Benson & Mather NBC 120,231
Five Fingers Ogilvy, Benson & Mather NBC 50,188
Laromie Ogilvy, Benson & Mather NBC 132,840
Bufferin Adventures in Paradise Y&R ABC 87,099
Arthur Godfrey Time Y&R CBS 177,470
Bronco Y&R ABC 119,615
Gale Storm Show Y&R ABC 111,660
NBC News Y&R NBC 85,120
Sugarfoot Y&R ABC 134,589
Ban, Bufferin ABC Doytime Programming Y&R | ABC 511,040
Clairol Products | Love Lucy FC&B CBS 161,370
Ipana Toothpaste Mickey Mouse Club DCS&S ABC 437,500
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Estimated
Gross Time &

~,‘.1-',n, & Product Program Agency Network Programming Cost
|, Bufferin, Ipana, Vitalis I've Got a Secret DCS&S CBS $ 649,359
Jack Paar Show Y&R NBC 1,561,083
Johnny Staccato Y&R NBC 861,052
Verdict is Yours Y&R CBS 73,260
|  Wanted: Dead or Alive Ted Bates CBS 1,461,243
Bufferin, Ipana, Clairol Products, Sal Hepatico,
Trig Deodorant, Vitalis Alfred Hitchcock Presents Y&R CBS 5,608,324
Peter Gunn DCS&S NBC 4,447 841
1| Shampoo, Groves 4-Way Cold Tablets Today DCS&S NBC 338,557
1 JWN SHOE CO., INC.
» r Brown Shoes Captain Kangaroo Leo Burnett CBS 68,599
4 'WN & WILLIAMSON TOBACCO CORP.
. igh Cigarettes Concentration Keyes, Madden & Jones NBC 342,315
Dough-Re-Mi Keyes, Madden & Jones NBC 163,385
Jimmy Dean Show Keyes, Madden & Jones CBS 192,745
Tic-Tac-Dough Keyes, Madden & Jones NBC 197,170
§  Cigarettes, Life Cigarettes Lineup Ted Bates CBS 134,602
Mr. Lucky Ted Bates CBS 573,314
Philip Marlowe Ted Bates ABC 520,970
Life & Viceroy Cigarettes The Texan Ted Bates CBS 3,214,074
Wanted: Dead or Alive Ted Bates CBS 2,608,604
Wednesday Night Fights Ted Bates ABC 2,067,740
» tCigarettes, Viceroy Cigarettes Naked City Ted Bates ABC 1,895,350
{n.Zigarettes, Raleigh Cigarettes Five Fingers Keyes, Madden & Jones NBC 253,255
ININSWICK-BALKE-COLLENDER CO.
I ywick Auto Pinset, Bowling Supplies & General
Products Women's Major League Bowling McCann-Erickson NBC 259,723
IOVA WATCH CO., INC.
& ko Watches Adventures in Paradise McCann-Erickson ABC 87,699
Alaskans McCann-Erickson ABC 57,632
Bob Cummings Show McCann-Erickson NBC 333,543
Cimarron City McCann-Erickson NBC 170,467
M-Squad McCann-Erickson NBC 536,855
NBC News McCann-Erickson NBC 186,900
Untouchables McCann-Erickson ABC 198,101

“My children...”

{IDRNOGRAPHY: THE BUSINESS OF EVIL
\ T think he got his ideas from that book that

sght.”’

“The books you can get five for a dollar . . . you

en always buy the pictures easy.”

L “L..anvolves chainings, beatings...masochistic

" pychology.”

" ractices you would find in a glossary of abnormal

“The national syndicated smut racket grosses
' oproximately half a million dollars a year.”
*  Obscene books, literature and motion pictures

¢+ hve been flooding the nation since the end of the
¢ 1ar. To find out just how far this racket ate into
' te life of Boston, “capital of U.S. morality”,
\ YBZ News Director Jerry Landay and his staff
¥ 9ent months researching pornography in Boston.
* 'hey taped interviews with members of Boston’s
"I lice Squad, the D.A.’s office, parole boards of
' etention centers...with men, women and chil-
* cen personally involved. .. and edited the tapes

P

into “Pornography: The Business of Evil”, an
hour-long program shocking in its revelations of
degeneracy.

The smut racket knows no barriers. Wealthy
homes and work-a-day homes . . . highly educated
and illiterate people have all dipped into this
morass of filth. Most disconcerting, however, were
the pitiful experiences of five and six-year-olds
exposed to decadent photographs and forced into
awkward situations and moral degradation.

After hearing the program, Massachusetts Gov-
ernor Foster Furcolo declared an emergency to
put into effect immediately a new law establishing
heavier penalties for violation of the state’s
obscene literature curbs.

The Boston Federation of Organizations, rep-
resenting 140,000 members of 52 women’s clubs,
organized an all-community roundup against
pornography which is still in progress.

WB Z +WBZA

BOSTON

roadcasting is most effective on stations that have earned the respect and confidence of the communities they serve.
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Gross Time
Agency Network Programming €

BULOVA WATCH CO. continved
Bulovo Phonograophs, Radios, Watches
Today

BURGERMEISTER BREWING CORP.

Burgermeister Beer Cimarron City

Further Adventures of

Ellery Queen
BURGESS VIBROCRAFTERS, INC.
Burgess Electric Paint Sprayer Jack Paar Show
Burgess Electric Can Opener Today

BURLINGTON INDUSTRIES, INC.

Burmil Package Ribbon Jack Paar Show

Today

CBS ELECTRONICS DIV.
Columbio Phonographs

CALIFORNIA PRUNE ADVISORY BOARD

People Are Funny

Ed Sullivan Show

|

| McCann-Erickson NBC $ 635,402

| McCann-Erickson NBC 247,539

| BBDO NBC 84,050
BBDO NBC 132,365
Olin & Bronner NBC 19,782
Olin & Bronner NBC 59,529

|
J. M. Mathes | NBC 17,474
J. M. Mathes NBC 13,946 ”

¥

McCann-Erickson CBS 206,180

nstitutional Today Botsford, Constantine &
Gaordner NBC 104,271
CAMPBELL SOUP CO.
Campbell's Pork & Beans, Soups, Swansan Frozen | &
TV Dinners, V-8 Cocktail Vegetable Jyice l ABC Daytime Prograomming BBDO | ABC 162,660
Donna Reed Show BBDO ABC 2,231,870
Compbell's Pork & Beans, Soups, Franco-Americon |
Canned Foods & Spaghetti Sauce I Lassie BBDO CBS 1,734,000
CANADA DRY CORP. [ :
Beverages Walt Disney Presents J. M. Mathes ] ABC 680,774
CAPITAL AIRLINES '
Passenger & Freight Service Orange Bowl Football Game K&E o) 183,603
= — - —

idladlsaiialealcy

“Our culture...”

MUSIC MAN ON THE MUDDY OLD RIVER

Most people living along the Ohio used to think of
it as a muddy old river—if they thought of it at all.
But KDKA had a different notion about it. So —
last summer, Robert Austin Boudreau and his
American Wind Symphony, co-sponsored by
KDKA, were sent on a mission: to rhapsodize
from a river barge to twelve cities along the river.

The result of this voyage is best told by a towns-
man* of one of those cities:

4

“It was a typical hot July night last Wednesday }
when Huntington (W. Va.) tucked an old blanket
under arm, took cushion in hand and headed down
the bank toward the Ohio River. An orchestra was"
scheduled to play on a barge moored close to the
bank and it seemed as good a way as any to relax |
and get cool — to sprawl on the riverbank and lis-}
ten to music. |

“It would be a light program . . . for relaxation. |

“No one expected to come away ‘thinking.’ No
one expected to get bawled out, not even by a Bos-'
ton professor conducting a Pittsburgh orchestra.:
But that’s what happened.

“Robert Boudreau conducting the American
Wind Symphony paused between numbers to give'
what presumed to be an informal chat. He told his
listeners he’d been warned not to come to Hunt-
ington because the city was notorious for staying:
home even before the distracting days of televi-
sion. He expressed his gratification for the large|
audience attending.

“He spoke of the beautiful river that had been
given us and the dirty river we had made of it. He|
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N hm & Product

_MNADIAN BREWERIES, LTD.
. ¢k Label Beer

. worated Milk, Instant Chocolate Drink, Instont

{HNNEL MASTER CORP.

. /TER PRODUCTS, INC.

Program

Estimated
Gross Time &
Agency

ik Label Beer, Red Cap Ale

ANATION CO.

Dry Milk

Sugarfoot
Untouchables
Verdict is Yours

‘Il Deodorants, Carter's Little Pills, Nair, Rise Shave
Cream, Colonaid Laxative

Hawaiian Eye
NBC News
77 Sunset Strlp

sShave Cream
Hockey Preview

Jack Paar Show
Jubilee USA
Rawhide

apr Salad Dressing
aer's Litte Pills
m Whirl Deodorant

ntenna
Today

g, of course, referring to the sanitary disposal
a waste. He touched on the value of the river
rcreation-wise. In addition to putting on a good
sow complete with fireworks he sent most of his
adience away thinking.

“If a concert could be presented successfully
vhy not other means of entertainment, including
sage plays and even the revival of the minstrel-
tpe of entertainment which had its start on the
wer showboats of old ?

“The city is well aware of its advantages
idustry-wise...and what of its advantages tour-
it-wise? Such a recreation project would be of
knefit not only to the area but would bring tour-
its into the city as well . . .

“Listening to the music against the backdrop of
kight and the sheen of water, with the lights of
mall boats gliding by in the darkness, brought
ome to many the thought that the dirty old Ohio
viver has its artistic possibilities.

“Why not a cultural project from what has
iitherto been only commercial? Why not Ohio
tiver Festival?

National League Hockey
Pro Football Games

All Star Football Game
Phil Silvers Special

Art Linkletter's House Party
As the World Turns

American Bandstand
Douglas Edwards with the News

Sunday News Special
Texas Champlonship Rodeo
To Tell the Truth

Blue Bonnet Bowl

Orange Bowl Football Game
Pro Football Kickoff

ABC Daytime Programming

| Laing, Fisher & Stashower ABC $ 134,132
Laing, Fisher & Stashower CBS #16,320
: Laing, Fisher & Stashower ABC 124,710
Laing, Fisher & Stashower CBS 328,095
|
| EWR&R | CBS 1,427,307
EWR&R | cBs 634,914
| EWR&R | aBsc 432,003
EWR&R ABC 197,561
| EWR&R cBS 466,227
| |
SSCB ABC 346,850
Ted Bates CBS 1,317,748
Ted Bates ABC 626,268
Ted Bates NBC 351,634
Ted Bates ABC 936,390
Ted Bates CBS 377,270
SSCB cBS 147,525
SSCB CBS 1,708,342
ssce [ CBS 47,421
| Ted Bates css 132,076
SSCB CBS 193,663
SSCB CcBS 149,167
| Ted Bates NBC 74,544
| Ted Bates ABC 330,770
Ted Bates CBS 66,680
S. R. Leon ABC 21,370
| S.R.leon NBC 17,838

“Impossible? Think about it.”

The orchestra played to crowds of 50,000. And
everywhere people are asking the same questions,
and others — about boating, water sports, river
jazz, show boats and lots more.

Next year, the KDKA Concert Barge will re-
visit all twelve cities by request, and make eight
new stops. How much more will the trip accom-
plish than bringing live concert music within ear-
shot of industrial towns teeming with people?
Will this discovery of the Ohio’s value as a cul-
tural center take hold?

It’s too early to tell. But one thing KDKA knows
for sure: people are thinking. In fact, not since a
steamship first navigated up that muddy old river
and opened the doors to the West has there been
such excitement about it. And everyone knows
what that led to.

*Bill Belanger in the Herald-Advertiser, Huntington, W. Va.

KD K.A. PITTSBURGH

Broadcasting is most effective on stations that have earned the respect and confidence of the communities they serve.
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Client & Product

Program

Agency

Estimatod
Gross Time
Network Programming

CHEMSTRAND CORFP
Acrilan Fibers

CHESEBROUGH-POND'S INC.

Pertussin Cough Syrup & Vaporizer, Pond’'s Angel

Facs, Angel Skin Hand Lotion & Creom, Angel Touch

Toiletri=s, Saaforth Men's Toiletries, Vaseline Petro-
leum Jelly

Pertussin Cough Syrup & Vaporizer, Pond's Angel
Skin Hand Lotion & Creams, Vaseline

CHICAGO PRINTED STRING CO.
Crinkle Tie Package

CHRYSLER CORP.
Chrysler, D2Soto, Imperial, Plymouth & Simca Cars

Dart & Dodg= Cars, Dodge Dealzrs Service & Trucks
Plymouth Cars

Valiant Cars

Simca Cars

CLAIROL, INC.
Hair Carz Products

Man & the Challenge
Perry Como Show
Perry Presents

Concentration

It Could Be You

Price Is Right

Queen for a Day
Tic-Tac-Dough
Treasure Hunt

Truth or Consequences

House on High Street
Split Personality

Today

An Evening with Fred Astaire
Steve Allen Show

Thanksglving Day Parade
Lawrence Welk Show
Lawrence Welk Plymouth Show
Ryder Cup Golf

Today

| Love Lucy

Doyle Dane Bernbach
Doyle Dane Bernbach
Doyle Done Bernbach

IWT
JWT
JWT
JWT
JWT
IWT
w1t

IWT
JwWT

Henri, Hurst & McDonald

Leo Burnett

Ayer

Leo Burnett

Grant

Grant

BBDO

Richard N, Meltzer

FC&B

NBC
NBC
NBC

NBC
NBC
NBC
NBC
NBC
NBC
NBC

NBC
NBC

N8C

NBC
N8C
ABC
ABC
ABC
NBC
NBC

$ 713,090
939,363
281,358

564,004
540,991
409,094
187,794
479,740
245,671
202,637

98,444
70,048

41,898

651,790
2,784,450
108,050
6,900,450
2,372,020
105,360
49,546

557,085

THAT'S I
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\ Estimated
5 Gross Time &
\“' & Product Program Agency Network Programming Cos?
> =
- CLARK CO.
: 2 Table, Ladder | Today | B.B.Brewer NBC $ 84,954
1
|
4 TY, PEABODY & CO., INC.
| Shirts & Accessofies NCAA Football Games | L&N NBC #418,648
|
L1A-COLA CO.
Cola Amerlca Pauses McCann-Erickson CBS 997,945
America Pauses McCann-Erickson NBC 376,205
1 JATE-PALMOLIVE CO.
. te Dental Cream, Palmolive Ropid Shave &
Instant, Wildroot Cream Oil Adventures of Robin Hood Ted Bates | ces 473,581
| Black Saddle Ted Bates i NBC 1,322,517
<4 #e Regulor & Aerated Dental Creoms glmurron Ciry Ted Bates NBC 547,66(.';
olt .45 Ted Bates ABC 271,79
l Mighty Mouse Playhouse Ted Bates CBS 678,193
. wiive Shaving Preparations Baseball Game of the Week I Ted Bates I CBS #265,442
Today | Ted Bates | NBC 68,568
W e Products, Halo Shampoo, Wildraot Cream | | |
Oll, Palmolive Products Colifornlans | Ted Bates | NBC 520,350
Reckoning Ted Bates CBS 582,731
4 dive Rapid Shave, Wildroot Cream Oil | NCAA Footboll Pre-gome Telecast | Ted Bates NBC 87,276
@& Dental Creams, Fab, Halo, Palmolive Toilet
L tving Preparations; Vel, Wildroot Cream Oil & |
Tolletries Colgate Western Theatre | Ted Bates NBC 505,392
Perry Mason Show Ted Bates ‘ CBS 1,531,384
. ge Products, Ad, Ajox Cleanser, Fab, Kan Kil, | |
L i, Halo, lustre Creme Shampoo, Palmolive l
1§ wmes, Vel liquid & Powdered Detergents, Wild- ‘ |
root Cream Oil Blg Payoft | | L&N I CB: ?,fgggog
December Bride Ted Bates CB! 172,54
Ed Sulllvan Show |  Ted Bafes CBS 1,039,050
The Millionaire L&N, Bates CBS 5,117,387
| The Thin Man | Ted Bates NBC 2,669,210
| Top Dollar Ted Bates CBS 5,375,652

“Our helpless and
handicapped...”

. last in line, as usual. Had to work late at the

ojce again. Then a quick snack and a mad dash to
’W. Hope I'm in good voice tonight.
Last night we went to an orphanage. Tonight,
v.ospital. Never thought one night stands would
ian so much to me. I joined the road show for
k experience, and thought it might help me
bzak into radio.

But some of these people I work with do it just
tchelp raise money for charity.

Couldn’t understand that at all, at first. But
uen I go into my act and see those faces light up
Jittle boys, veterans in wheel chairs, old people

who can hardly see. Well, if you were Ethel Mer-
man on Broadway, you couldn’t get more of a
response.

There are 128 other people in the KYW Road
Show — singers, dancers, mimes, jugglers — aged
7 to 556 — and each must feel somewhat like this.
They put on their act twice a week, sometimes
four nights a week...travel up to 50 miles outside
Cleveland city limits...to help raise money for
charitable and welfare groups.

Last year the KYW Road Show received the
American Legion Citation of Merit, a prize rarely
awarded to non-Legionnaires, for its contribution
to the civic and community life of Northern Ohio.

KYW CLEVELAND

Poadcasting is most effective on stations that have earned the respect and confidence of the communities they serve.
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Gross Time &

Cllent & Product Program Agency Network Programming €

COLGATE-PALMOLIVE €O. continved

Ajax, Colgate Denial Creams, Fab, Halo, George Burns Show Ted Bates NBC $ 1,726,905

Colgate Products, Polmolive Products, Waildroot

Cream Oil Laramie Ted Bates NBC 461,221

COLORFORMS, INC.

Toys Captain Kangaroo Kudner CBS 155,150

CONGOLEUM-NAIRN INC.

Floor Coverings Dough-Re-Mi Keyes, Madden & Jones NBC 151,207
1t Could Be You Keyes, Madden & Jones ‘ NBC 151,100
Queeon for a Doy Keyes, Madden & Jones NBC 171,212
Tic-To c-Dough Keyes, Madden & Jones l NBC 76,595

CONSOLIDATED CIGAR CORP.

Muriel Cigars Cimarron City L&N NBC 547,645

Dutch Masters Cigars Take a Good Look EWR&R ABC 750,450

CONS OLIDATED ELECTRONICS INDUSTRIES

CORP.

Alliance Electrically-Controlled Doors Jack Paar Show C. J. LaRoche NBC 32,196 .
Today C. J. LoRoche NBC 13,922

CONSOLIDATED FOODS CORP.

Sara Lee Baked Goods Arthur Godfrey Special D'Arcy CBS 114,008
Captaln Kangaroo D'Arcy CBS 144,450

Sara Lee Boked Goods & Frozen Pouitry Prologue 1960 D'Arcy ABC #30,800

CONTINENTAL BAKING CO., INC.

Hostess Cokes, Wonder Bread Howdy Doody Ted Bates N8C 932,135

COOPERS, INC.

Jockey}Soclu &lUnderwear for Men Jock Poar Show Henri, Hurst & McDonald NBC 196,452

&
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P NING GLASS WORKS
yagware Cooking Utensils Alaskans Ayer ABC $ 115,654
Bronco Ayer ABC 60,668
Cheyenne Ayer ABC 92,461
Pive Fingers Ayer NBC 100,679
Lineup Ayer CBS 134,602
Sugarfoot Ayer ABC 45,002
Today Ayer NBC 13,946
 PRODUCTS CO.
,! ABC Daytime Programming Guild, Bascom & Bonfigli ABC 90,630
American Bandstand Guild, Bascom & Bonfigli ABC 115,020
4 4 Skippy Peanut Butter You Asked for it Guild, Bascom & Bonfigli ABC 2,032,500
| Skippy, Mazola Oil, Niagara Starch, Nusoft
Fabric Softener It Could Be You L&N NBC 835717
Price Is Right L&N NBC 544,558
Queen for a Day L&N NBC 227,084
Treasure Hunt L&N NBC 377,698
| Truth or Consequences L&N | NBC 482,660
. 2Skippy, Moazola Oil, Niagara Starch, Nusoft |
k Fabric Softener, Hellman's Mayonnaise Riverboat L&N NBC 1,676,630
- T INC.
| ¢ Flair Compact Powder, ‘Instant Beauty liquid |
Makeup, Lipstick, Nail Polish, Perfume ABC Daytime Programming BBDO ABC 80,390
American Bondstand BBDO | ABC 80,340
|
JINCER JACK CO.
L nire Marshmallows, Cracker Jack ABC Daytime Programming Leo Burnett ABC 18,780
Captain Kangaroo Leo Burnett cBS 158,541
| Lone Ranger Leo Burnett ABC 143,950
WLIGAN, INC.
4 | "ater Service Mrs. America Contest Alex T. Franz cBS 72,773
AMAND-GARDNER CORP.
Sret eet Charcoal Briquets Today Doremus | NBC 67,628

~ “The emergencies...”
WHAT'S A PENNY PITCH?

“Flemost people it’s a line you pitch to. Closest
fheny’s the winner and takes all.

[ ‘o WOWO listeners it’s different. They pitch
I Menies by the thousands to a kitty at WOWO . ..
ihoelp losers in the game of life. It started in 54,
{1 has been going on ever since.

' ‘“hat first year they pitched pennies for a new
Wyewriter to help a crippled lad to continue put-
Jiz out a local newspaper — his sole means of
juport.

n '55 pennies were pitched toward power tools
o a disabled veteran. As a result he was able to
rt his own woodworking business.

n '56 WOWO pennies rebuilt a home for an
lerly couple, unable to modernize on their own.
Che next year WOWO broadcast the story of a
hd woman and her four children, about to be
scted from their small apartment. 15,654 listen-

TELEVISION MAGALZINE / Data Book, 4960

ers played...and purchased a home for this
family.

In ’58 WOWO coins jingled their way up to re-
building a home and playground facilities for a
couple that sheltered orphans.

Last year WOWO listeners burned a mortgage
for a widow and six children. 19,232 people played
that game. The kitty : $11,230 — enough to pay the
mortgage and provide for a much needed opera-
tion for one of the children.

The game that started with a typewriter for a
small boy has furnished homes for needy families.

What will the stakes be next year? No one can
say for sure. One thing is certain. No station in
the Tri-State area is more eager to help its com-
munity ... no station better known for the help
already given.

WOWO FORT WAYNE

adcasting is most effective on stations that have earned the respect and confidence of the communities they serve.
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Client & Product

Program

Agency Network Programmin.

DISTILLERS CORP.—SEAGRAMS
Fresh Deodorants
Fresh Deodorants, Coldene Liquid

DOW CHEMICAL CO,
Saran Wrap

Benmont Home Decorating Materials

DRACKETT CO.
Drano, Twinkle Copper Cleaner, Vanish Bow! Cleaner,
Windex

DRUG RESEARCH CORP.
Regimen Tablets

Insta Pep Tablets, Regimen, Super Sustamin

E. I. DU PONT DE NEMOURS & €CO., INC.
Fibers

Zerex Anti Freeze

Fibers, Synthetics
Paints, Chemicals, Fibers, Explosives, Foam, Plastics

Jack Paar Show
Richard Dlamond, Private
Detective

| Love Lucy
Jack Paar Show
Love of Life
Woman!

Today

ABC Daytime Programming
Maverick

American Bandstand
NBC News
Keep Talking

Today

American Bandstand

Douglas Edwards with the News
DuPont Show with June Allyson
Steve Allen Show

An Evening with Jimmy Durante
Sunday Showcase

Today

DuPont Show of the Month

IWT

IWT

MacManus, John & Adams
MacManus, John & Adams
MacManvs, John 8 Adams
MacManus, John & Adams
MacManus, John & Adams

Y&R
Y&R

Kastor, Hilton, Chesley,
Clifford & Atherton
Kastor, Hilton.,Chesley,
Clifford & Atherton
Kastor, Hilton, Chesley,
Clifford & Atherton
Kastor, Hilton, Chesley,
Clifford & Atherton

BBDO
BBDO
BBDO
BBDO
BBDO
BBDO
BBDO
BBDO

NBC

NBC

CcBS
NBC
CBS
CBS
NBC

ABC
ABC

ABC
NBC
CBS

NBC

ABC
CBS
CBS
NBC
NBC
NBC
NBC
CBS

308,080
1,240,6

343

38,89
656,18
1,88076
62399
185,46
267,90
1,155,17
3,894,56
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0 HARME |
} Creme ABC Daytime Programming Graves ABC $ 148,250
L IUESNE BREWING CO. OF PITTSBURGH
 esne Beer Pro Football Game ¥ic. Maitland CBS #27,689
I €O, INC.
. ‘asil Medication American Bandstand L&N ABC 523,418
| {MAN KODAK CO.
wras, Film, Projectors & Equipment Ed Sulllvan Show IWT cBS 4,078,445
1 Love Lucy JWT CBS 587,650
Jimmy Dean Show JWT CcBS 23,515
U.S. Open Golf Tournament IWT NBC 111,940
. ras, Film, Fibers Adventures of Ozxzie & Harriet JWT ABC 2,582,750
Kodak Presents Disneyland JWT ABC 237,590
4 ION ELECTRIC INSTITUTE
iitional County Fair F&S&R NBC 130,648
Price Is Right F&S&R NBC 258,335
Split Personallty F&S&R NBC 120,508
Treasure Hunt F&S&R NBC 68,969
Young Doctor Malone F&S&R NBC 128,839
1 ENOR ROOSEVELT INSTITUTE FOR CANCER
ISARCH
titional Sunday Showcase Parkson NBC 241,235
| .GN NATIONAL WATCH CO.
ches American Bandstand IWT ABC 89,790
Bronco JWT ABC 166,445
Jack Paar Show IWT NBC 103,570
Playhouse 90 JWT CBS 231,432
Rawhide IWT CBS 276,613
77 Sunset Strip JWT l ABC 67,850
Sugarfoot JWT ABC 22,279

$250 TO GO BACK!

No more pencils
No more books

No more teacher’s dirty looks!
I [t used to be you’d hear this in June, when

tanber. The nation’s second largest city looked
uon its school drop-outs and late enrollments as a
gave social hazard. “What would they do instead
tls year? In ten years, what then”?

To help reverse this trend, WIND launched a
“tart School When School Starts” campaign.

Forty to fifty spots ran each day.

But WIND didn’t stop with spots.

The station sponsored a “Start School Contest”
with a $25 daily award and $250 grand prize.
Teenagers entered by completing this sentence:
“I am going back to school when school starts
because . ..”

“We ran this campaign to sell the value of a
high school education, just as we sell the value of
cigarettes, cars, beer or coffee,” says WIND’s
Dom Quinn.

Result was that WIND had 3,500 entries.
Chicago schools had new highs in enrollments.

WIND CHICAGO

Eoadcasting is most effective on stations that have earned the respect and confidence of the communities they serve.

saool ended. But in Chicago the happy chant had
murnful overtones to adults hearing it in Sep-

ii
}

| -

——

|
' “Our schools...”
7
|
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Gross Time
Cllent & Product Program Agency Network Programming
—
EQUITABLE LIFE 2SSURANCE SOCIETY OF THE |
u.s.
Institutional Douglas Edwards with the News FC&B CBS $ 1,229,333
Sunday Showcase (Our [
American Herltage) FC&B NBC 586,685
I |
EX-LAX 2
Ex-lox Laxative ABC Daytime Programming Warwick & Legler ABC 134,900%.;
F&F LABS., INC. L
F & F Cough Lozenges Jack Paar Show Lilienfeld NBC 8'9“.
FALSTAFF BREWING CORP.
Folstaff Beer All Star Football Game D-F-S ABC 59,900
8ascboall Game of the Week D-F-S CBS #1,297,39¢
Pro Football Games D-F-S CBS #300,339 [ !
|
FIRESTONE TIRE & RUBBER CO. '
Tires, Plastics, Rubber Eyewitness to History Sweeney & Jomes CBS 964,500 ¢
Batteries, Tires, Dealers, Foamex, Velon Voice of Firestone Sweeney & Jomes ABC 1,420910 !
FLORIDA CITRUS COMMISSION
Florida Fresh, Canned, & Frozen Fruits & Juices Douglaos Edwards with the Nows Benton & Bowles CBS 60‘3:236*'
Perry Mason Show Benton & Bowles CBS 590,731
What's My Line? Benton & Bowles CBS 136,630 (
FORD MOTOR CO.
Falcon Cars Bernstein in Moscow IWT CBS 102,390
Edsel Caors Phil Harrls Show FC&B NBC 229,620
Playhouse 90 FC&B CBS 115851
Edsel, Mercury Cars Ed Sullivan Show K&E CBS 1,510,500
Highspots of the Greatest Show
on Earth K&E ABC 390,380
Richard C Hottelet & the News K&E CBS 436,119
Folcon Cars, Ford Trucks Ford Show IWT NBC 4,702,512
Lincoln, Continental Cars N. Y. Philharmonic K&E CRS 319,531
Pro Bowl Football Game K&E NB8C 150,564

Mearcury Cars, new & used

| B

GIBBON

DEEJAY

L
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: dsnt & Product Program Agency Network Programming Cost
<9
:on, Ford Cars & Trucks, lincoln, Mercury Startime JWT NBC $ 5,060,934
. 4 Cars, new & vsed 21 Beacon Street IWT NBC 1,341,746
\ion, Ford new & used Cars & Trucks, Mercury Wagon Train JwWT NBC 4,340,655
1.:. FORMAN & SONS, INC.
alilli, Relishes Today EWR&R NBC 39,758
. 10 €O., INC.
n Chips Lone Ranger D-F-S ABC 107,720
. .YLORD PRODUCTS, INC.
by Pins, Hair Products American Bandstand Rothbard & Haos ABC 116,060
'MERAL ANILINE & FILM CORP.
w Comeras & Film Laramle Benton & Bowl=s NBC 189,766
Law of the Plainsman Benton & Bowlas NBC 128,360
Ployhouse 90 Benton & Bowles CBS 703,401
. WERAL CIGAR CO. .
_ wrt Burns & White Owl Cigars Deputy Y&R NBC 964,926
'] NERAL ELECTRIC CO.
aehold Appliances Bob Cummings Show Y&R NBC 223,884
M-Squad Y&R NBC 559,435
a Bulbs Man with o Camera Grey ABC 760,888
28 & Sun Lamps foday BBDO NBC 362,490
pliances, Lamps, Flash Bulbs Jack Paar Show Y&R NBC 193,892
piances, Telechron Clocks G.E. College Bowl Maxon CBS 1,490,905
piances, Motors & Controls General Electric Theatre BBDO CBS 5,870,133
" BERAL FOODS CORP.
rem Whip Dessert Topping Arthur Godfrey Time Y&R CBS $265,330
oaid Mickey Mouse Club FC&B ABC 47,900
Walt Disney Presents Adventure
Time FC&B ABC 551,050

KEX stepped in.

The deejays organized a gigantic community
dance ... and came up with a zany but immensely
successful contest among themselves. Object: to
see who could get the largest number of listeners
to contribute. Booby prize: the monkey’s cage and
a shower of peanuts.

Well over half the $10,000 needed to complete
the Zoo Railway has already been raised. As the
contest draws to a close (KEX promised delivery
of the full amount this spring), townspeople are
feeding the kitty with unabated zeal.

What a curious, wonderful way to build a recre-
ational railway!

KEX PORTLAND

Sroadcasting is most effective on stations that have earned the respect and confidence of the communities they serve.

(44 y
Our town...”
i PORTLAND’S CURIOUS COLLECTION

. brtland, Oregon has one of the nation’s newest
' ad finest zoos. Soon it will be the only zoo in the
wrld to feature in its collection an authentic dee-
1y — a KEX disk jockey.

What’s more, the KEX man is committed to do

ibroadcast from inside the cage, while his col-
agues hurl peanuts at him.
' What inspired this monkey business? Port-
inders had spent two years and half a million
ollars in labor and materials building the world’s
irgest, most spectacular recreation railway for
neir zoo. But last November, just $10,000 away
rom completion, funds ran out and all work
topped.

TELEVISION MAGAZINE / Data Book, 1960 71
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Program

Agoncy

Network Programming

Istimated
Gross Time

GENERAL FOODS CORP. continved
Sanka Instant Coffee

D Zerta Puddings & Gelatin
Maxwell House Instant Coffee
Post Cereals

Tang Breakfast Drink

Tuffy Dish-washing Mesh

S-O-S Magic Scouring Pods, Tuffy Mesh, Dream

Whip, Bakers Coconut, Jell-O, Swons Down Mixes,

Birds-Eye Frozen Foods, D Zerta Pudding, Minute
Rice & Tapioca

Jell-O Puddings

Postum

Bokers Coconut, Jell-O Puddings

Gaines Dog Meal, Post Cereals, Tang, Maxwell
House Instant Coffee, Tuffy Mesh

Bakers Coconut, Jell-O Puddings, Swans Down Mixes,
Tang

Gaines Dog Meal, Maxwell House Coffee, 5-O-S

Scouring Pads, Tuffy Mesh
Gaines Dog Meal, Maxwell House Instant Coffee,
Post Cereals, S-O-S Scouring Pods, Tong, Tuffy Mesh

GENERAL MILLS, INC,
Cereols

Douglas Edwards with the News
Twilight Zone

Amerlcan Bandstand
NBC News

Fury

Mighty Mouse Playhouse
Ruff & Roddy

Edge of Night

Jimmy Dean Show
Magic with Mary Martin
Today

ABC Daytime Programming
Hennesey

Lunch with Soupy Sales
Jack Paar Show

Top Dollar

Betty Hutton Show
Danny Thomas Show
December Bride
Frontier Justice
Joseph Cotten Show

Big Payoft
| Love Lucy

Dick Powell's Zane Grey_Theatre |

Ann Sothern Show

Heckle & Jeckle
Mickey Mouse Club
Paul Winchell Show

Y&R CBS
Y&R Cc8s
FC&B ABC
Benton & Bowles | NBC
Benton & Bowles NBC
Benton & Bowles CBS
Benton & Bowles NBC
Y&R cBS
Y&R [:1
Y&R NBC
FC&B | NBC
Y&R ABC
Y&R CBS
Y&R ABC
Y&R NBC
Y&R CBS
Benton & Bowles CBS
Benton & Bowles CBS
Benton & Bowles CBS
Benton & Bowles (of:1]
Benton & Bowles | CBS
Y&R CBS
Y&R CBS
Oygilvy, Benson & Mather ; CBS
Benton & Bowles CBS
D-f.S | CBS
D-F-$ | ABC
D-F-S I ABC

4,535,620
779,262
287,613
986,789
167,833

1,604780

4,057,732
3,999,537

162,000 J,,

924,435 "f

\

343,413
237,822

2,195,016 [1
3,869,354

i

944,834

922,360 |

247,680

_— .

“My neighbors...”

THE WORLD'’S MOST
UNUSUAL PYRAMID CLUB

In 1944 a fantastic experiment in rehabilitatio
of underdeveloped countries was begun: th
Heifer Project, 44 heifers were sent to Puertt
Rican farmers with the understanding th

their offspring would be distributed among thei
neighbors.
It was the beginning of a world-wide pyramid clut

¥
|

]

"
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. »aties

. Flok Kit
. ¢ Crocker Products, Instant Mashed Potatoes,

als, Gold Medal Flour, O-Celo Sponges, Sno-
Flok Kit

{ Crocker Products, Cereals, Gold Medal Flour,
Instant Mashed Potatoes

«uti Crocker Products, Cereals, Instant Mashed
Potatoes, Bisquick

#H Crocker Products, O-Celo Sponges
ot Crocker Products, Cereals, Gold Medal Flour,
Bisquick

Baseball Game of the Week

Bowling Bonanza

NCAA Football Pre-Game
Telecast

Pro Footbail Preview

Saturday Night Pro Football

U.S.—Russlan Track Meet

Wheatles Sports Page

World Serles Warmup

Jack Paar Show

American Bandstand
Jimmy Dean Show
Lone Ranger

Love of Life

Secret Storm
Verdict Is Yours
Wyatt Eorp

ABC Daytime Programming
As the World Turns

Bronco

Captain Kongoroo

For Better or Worse

I Love Lucy

1t Could Be You

Split Personolity

Truth or Consequences

Price Is Right
Special Tonight
Tic-Tac-Dough
Treasure Hunt
Arthur Godfrey Time

County Fair

Knox-Reeves CBS #$262,649
Knox-Reeves ABC 13,680
Knox-Reeves NBC 116,713
Knox-Reeves CBS 122,744
Knox-Reeves ABC 130,920
Knox-Reeves NBC 59,009
Knox-Reeves NBC 49,017
Knox-Reeves NBC 85,437
Knox-Reeves. NBC 8,732
D-F-S ABC 733,370
D-F-S CBS 166,717
D-F-S CBS 1,040,786
D-F-S CBS 669,100
D-F-S cBS 1,092,469
D-F-$ CBS 1,044,641
D-F-S ABC 2,285,940
D-F-$ ABC 261,470
D-F-S CBS 161,631
Tatham-Laird ABC 147,512
D-F-S CBS 588,361
D-F-S CBS 67,991
D-F-S CBS 197,408
D-F-S NBC 123,190
D-F-S NBC 126,553
D-F-S NBC 37,189
D-F-S NBC 459,385
88DO CBS 243,401
C&W NBC 329,451
D-F-S NBC 405,669
D-F-S CBS t105,123
D-F-S NBC 454,715

whose dividend today may be anything from
ivots, hatching eggs, pigs...to rabbits, honey
19e8, sheep or horses.

'he Congregational Churches of New England

. been taking part in the Heifer Project for
may years. Last November, they were shipping
t4neifers to Iran. Members of the congregation
wee going along, too, as handlers of the animals
an as observers of the results of previous ship-

tnats to other countries.

VBZ-TV felt the story of this modern pilgrim-
ng would make an especially effective Christmas
ehw and sent cameras along to record the trip
orfilm.

m  Result: Heifers for Hope, a one-of-its-kind

‘dcumentary.

3oston viewers watched as the men, women,
s and girls who had raised money to buy the
I liestock through cake sales and “heifer hops”
‘gthered at Boston’s Logan International Air-
prt. Just before take-off ministers blessed the
aimals. Then — a Teheranian orphanage, recip-

1

ient of a heifer. Cameras panned the neighbor-
ing farms that would eventually profit.

Next stop: Greece. A priest told Bostonians
how the Project replenished the livestock of his
town, ravaged by four waves of invasion in a ten-
year period. A mother explained gratefully that
for the first time, and only because of the Proj-
ject, her child is properly nourished. Farmers,
town officials, even children told what the Heifer
Project meant to them.

The trip started on Thanksgiving Day. It
ended on Christmas Eve. It involved people reach-
ing out halfway across the world to help other
people. WBZ-TV feels it will stimulate even
greater interest in the Heifer Project.

1t was a most appropriate Christmas program
for it told the story of the greatest gift man
knows — the gift of Hope where there was none.

WBZ 'TV BOSTON

Foadeasting is most effective on stations that have earned the respect and confidence of the communities they serve.
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Agency Network Programming

Estimated ?
Gross Time

GENERAL MILLS, INC., continved

Cereals, Gold Medal Flour, Surechamp Dog Food

Berty Crocker Products, Cereals, Instant Mashed Po-
tatoes, Surechamp Dog Food

Betty Crocker Products, Wheaties

GENERAL MOTORS CORP.
A. C. Filters, Spark Plugs & Lamps
Buick Cars

Corvair & Chevrolet Cars
Delco-Remy Botterizs & Ports

Frigidaire Home Appliances

Institutional
Pantiac Cars

Oldsmobile Cars

Oldsmobile Cars, Institutional
Frigidaire Home Appliancas, Institutional

— .
il Feae
we
— oy
- Y - e
'y

Lawman

Lone Ranger
NBA Pro Basketball Games

Zorro

B8ob Hope Show

Bulck Presents

Tales of Wells Fargo

Red Skelton Speclal

High Adventure with
Lowell Thomas

From These Roots

It Could Be You

Price Is Right

Split Personality

Treasure Hunt

Truth or Consequences

World Congress of Flight

Accent on Love

Gene Kelly Show

Phlil Slivers Show

Pontiac Presents Perry Como

Pontlac Star Parade

Bing Crosby Golf Tournament

Bing Crosby Show

Dennis O'Keefe Show

Oldsmobile Music Theatre

Patti Page Show

Too Young to go Steady

Concentration

County Fair

i

$2,006,249

DrF-S ABC
D-F-S ABC 520,119
Knox-Reeves NBC 11263,758 +
|
'\
N
D. P. Brother ABC 1,803,630{ v
McCann-Erickson NBC 3,103,620 |
McConn-Erickson CBS 435, 77800
Kudner NBC 1,769,030
Campbell:Ewald CBS 408,830
Campbell-Ewald CBS 452,69
D-F-S NBC 97,6
D-F-$ NBC 742
D-F-S NBC 676,80
D-F-S NBC 156,58
D-F-S NBC 957,67
D-F-S NBC 104,08
D-F-S NBC 227,37
MacManus, John & Adams NBC 31941
MacManus, John & Adams CBS 374,070 |
MacMoanus, John & Adams CBS 165,580
MacManus, John & Adams NBC 381,78
MacManus, John & Adams NBC 1,158,572
D. P. Brother ABC 229,371
D. P. Brother ABC 618,750
D. P. Brother CBS 1,750,932
D. P. Brather NBC 726,882
D. P. Brother ABC 1,050,200
D. P. Brother NBC 781,004
D.F-S NBC 1,076,243
D-F.S NBC 449,500 |

“My rights...”

—OR IS THERE?

NO ROOM FOR THE PUBLIC -

Maryland’s State Legislature charged the Balti
more Commissioner of Police to be guilty of
misconduct in office and incompetence...an
recommended an immediate removal from officé

A hearing was promptly scheduled. The onl
hitch: it was a gubernatorial hearing — a closé
affair. _

WJZ-TV raised two important questions: isn’
the public obligated to take an active interesti
proceedings related to the conduct of a ma
entrusted with the safety of their homes and fant

Bdiohistorv com


www.americanradiohistory.com

N

<Eint & Product

Program
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. . Filters & Spark Plugs, Delco-Remy Batteries,
Chevrolet Cars

| rolet & Corvair Cart; Trucks & Dealers, Instity-
tional

. JEIRAL TELEPHONIE & ILECTRONICS CORP.
. s Projectors, Sylvanla TV Sets & Tubes, Flosh
Bulbs

4 IERAL TIME CORP.

~ clox Wotches
. clox Clocks & W atches

4 ERAL TIRE & RUBBER CO:
rires

§ ESEE BREWING CO.

Art Carney Show

Chevy Show
Pat Boone Chevy Show

The Real McCoys

Speclal Tonight

Meet Mo in St. Louis
Miracle on 34th Street
Name that Tune

Top Pro Golf

NBC Major League Baseball

¢ IR PRODUCTS CO.

¢ hFoads Captaln Kangaroo
I Love Lucy
Jimmy Dean Show
1 IUTTE CO.

. 'a Hair Spray, Paper Mate Pens, Toni & Pram
. «n Permanents, White Rain Lotion & Pamper
.ipoos, Tanette Children's Hame Permanent, Deep

Magic Cleanser, Tame Creme Rinse

| Love Lucy

Jimmy Dean Show

Love of Life

Verdict Is Yours

wlis? Aren’t the people entitled to complete cover-

ig in such cases, rather than excerpts —as a
“rurantee of fairness to both sides?

rovernor’s initial reaction: “This executive

“aering has many of the aspects of a judicial pro-

seding and to the extent possible, the Governor

‘ swvil adhere to the rules, procedures and customs

vfCanon 35.”
L)+~ NIX ON TV COVERAGE!

3ut WJZ-TV persisted in its demand that the
sneple be informed, completely. The Governor
wumitted the matter to a U.S. District Court

 Juge. After review, the Governor’s Office granted

pemission to televise the one-hour summations

hsboth sides, provided the telecast was not live.

WZ-TV swung into action —

1.cancelled all regular programming beginning
at 1:00 PM on the day of the hearing.

‘2.assigned full engineering and production staffs
to originate a direct remote telecast from the
hearing rooms at the Maryland State House in
Annapolis, 20 miles from Baltimore.

ABC Daytime Programming
For Better or Worse

Campbell-Ewald NBC $ 1,307,716
Campbell-Ewald NBC 13,739,670
Campbell-Ewald ABC 3,977,680
IWTY ABC 591,700
BBDO CBS 242,959
BBDO CBS 374,995
B8DO NBC 347,835
88DO CBS 281,058
D'Arcy ABC 160,910
Marschalk & Pratt NBC #44,688
D'Arcy CBS 588,361
D'Arcy CBS 775,985
D'Arcy CBS 571,618
Tatham-Laird ABC 1,027,960
Tatham-Laird CBS 110,507
Tatham-Laird CBS 112,283
Tatham-Laird CBS 56,923
Tatham-Laird CBS 332,513 4
Tatham-Laird CBS 470,922

3. recorded the entire proceedings on Videotape.
4. broadcast the proceedings in their entirety.

Richard W. Case, Special Legal Advisor to the
Governor: “Fortunately, I did have an oppor-
tunity to see some of the program presented by
WJZ-TV. I thought it was very well done...I
have heard a number of attorneys say they could
see no reason why important appellate cases could
not be visually recorded.”

Governor Tawes: “I was entirely satisfied with
the television coverage given by WJZ-TV ... My
sincere thanks to you for your cooperation in the
matter.”

WJZ-TV proved that it could televise such
magjor events with an absolute minimum of dis-
traction to the participants and with no editorial
bias resulting from extraneous comments or exci-
ston of any proceedings.

WJ Z 'TV BALTIMORE

Foadcasting is most effective on stations that have earned the respect and confidence of the communities they serve.
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Estimated
Gross Time &
Cllent & Product Program Agancy Network Programming €

—— +
=

GILLETTE CO. ved
Adorn Hair Spray, Gillette Razors & Blades Triple Crown Races Maxon CBS $464,784
Adorn Hair Spray, Gillette Razors & Blades, Foamy,
Paoper Mate Pens, Toni Home Permanents, White Rain

Shampoo All Star Baseball Game Maxon NBC 1,046,970
Adorn Hair Spray, Paper Mate Pens, Pamper &
White Rain Shampoos, Tonette Children's & Toni Home

Permanents, Tame, Deep Magic American Bandstand North ABC 798,680
Arthur Godfrey Show North CBS 339,544
People are Funny North NBC 1,858,930
To Tell the Truth North CBS 585,424
Adorn, Paper Mate Pens, Toni & Tonette Home Per-
manents, White Rain, Tame, Silver Cur! Best of Groucho North NBC 578,410
Loretta Young Show North NBC 836,198
You Bet Your Life North NBC 1,459,292
Adorn, Paper Mate Pens, Toni, Tonette & Silver Curl [
Home Permanents, White Rain, Deep Magic, Thorexin Art Linkletter’'s House Party North CBS 492,954
Foamy, Razors & Blades, Paper Mate Pens, Thorexin,
Toni Home Permanent, White Rain Cavalcade of Sports Maxon NBC 6,481,000
Rose Bowl Football Game Maxon NBC 673,642

Adorn, Foamy, Razors & Blades, Poper Mate Pens,
Toni Home Permanent, Deep Magic, Thorexin World Series Baseball Games Maxon NBC 4,419,724

GLIDDEN CO.

Paints Lineup Meldrum & Fewsmith CBS 66,038
Sugarfoot Meldrum & Fewsmith ABC 65,247

Durkee Coconut & Instont Onions, Sauces, Spices ABC Daytime Programming Meldrum & Fewsmith ABC 105,940
Today Meldrum & Fewsmith NBC 35,429

GOEBEL BREWING CO,
Beer Pro Football Games Campbell-Ewald CBS #30,459

¥e pad W
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lstimated
Gross Vime &

Preogram Ageney Motwerk Progremming Cest
un
" S8AL CO:
Won, Snowy Bleach Concontratien Campbell-MAtun Ne $ 90,160
County Peir Compbell-Mithen L] 33,443
Queen for @ Dey Campbel-MMen [ 102,946
Spile Personeiiry Campbell- Mt NBC 102,963
Ti-Tec-Ooogh Compbeil-Milttam NOC 181,774
Trocsure Mun? Compbeil- Mt NaC 287.81)
80008ICN CO.
wea, Nbber COS Roports 8800 cas 209,830
#5 Camvas, Shoes Mickoy Meouse Club McC oven-Erickson ABC 103,430
Welt Dismeoy Prosonts
Adventyre Time McComn-Erichson ABC 164700
LIOTEAS 118S & BUBSER CO., INC.
E es NOC Nows iR NBC 57.054
| Tires, Pliobond Adhosive, Neolite Soies & Meels Geodyeer Theatrd YAR NBC 2,469.651
NOUND CORP,
cmges Busiinas Clmarron Civy Grey NBC 45,458
Jack Benny Speclal Grey <8s 726471
Jubilee USA Grey ABC 36.333
NOC News Grey NBC 46740
People ore Punny Grey NBC 545,460
Steve Allen Show Grey N8C 619,070
Sugarfoor Grey ABC 50,047
(27 GUARANTY LAND & TITLE CO.
I vgnaet ABC Daytime Progromming Poul Verze ABC 9,140
Jaeh Poar Show Poul Venze NBC 14,604
Jubllee USA Paul Venze ABC 12,220
Today Poul Yenze NBC 12,983
Tt on coep,
—ine, Tiees Calitarnions Y&R NBC 268,632
Cimorron City Y& R NBC 181,766

 “Our transportation...”

= T Ty

‘here’s a Serious; nasty problem iri booming Pitts-
hrgh — not one cent is being spent for mass
tangit. One of the most important facets of a
mjor city i in a mess.

Pittsburgh’s Chamber of Commerce knew
cmethirg had to be done about it. But how do you
reseént a complicated problem to a community
ithout béing dull?

The Chamber’s first step: contact KDKA-TV.

KDKA-TV had facilities to get the Chamber of
Ommerce campaign against traffic snarl rolling
! a hurry. Already on KDKA-TV's program
thedule: “Decision,” a half-hour public interest
rogram in prime time. “Decision” has already
robed such touchy topics as “Inflation” and
Unemployment.” “Mass Transit” was added to

- ——— . i R -

the program schedule.

KDKA-TV cameras called on various com-
munity leaders — the head of the trolley system, a
department store president, a civic leader, a well-
informed citizen. Each spoke up sharply and Pitts-
burghers got a realistic understanding of their
problem. The decision was now up to them.

Television again demonstrated that it can act
fast. That it can serve its community = and do it
dynamically.

One Pittsburgh newspaperman’scomment : “An
effective demonstration of how to get rid of that
flat cliché, the panel of experts, and still retain
the punch of interviews. The program...was a
hard-hitting look at a nasty Pittsburgh problem.”

KDKA.‘TV PITTSBURGH

roadensting is most effectiveé on stations that Aave earned the respect and confidence of the communities bhey serve.
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Cllent & Product

Program

Agency

Estimated
Gross Time
Network Programming

GULF OIL CORP. d
Gasoline

Gasoline, Dealers Service
Gasoline, Declers, Motor Oil

HAGEN CHEMICALS & CONTROLS, INC.
Calgon Water Softener

HALLMARK CARDS, INC.
Cords, Gift Wrap, Stationery

HAMM BREWING CO.
Beer

P. H. HANES KNITTING CO.
Children's Sleepwear

HARTZ MOUNTAIN CO.

Bird Food, Dog Yummies, Dog Grooming Products

HASSENFIELD BROS.
Toys

HAZEL BISHOP, INC.
Eye & Compoct Makeup, Lipstick, Nail Polish

Further Adventures of
Ellery Queen

Reckoning

Miltlonalre

Perry Mason Show

Jock Paar Show

Hallmark Hall of Fame

Natlonal League Hockey

Perry Mason Show

PGA Champlonship Golf
Tournament

Pro Football Games

Reckoning

Saturday Night Pro Football

Captain Kangaroo

Paul Winchell Show

Captain Kangaroo

Bob Cummings Show
Masquerade Party
Steve Allen Show

Y&R
Y&R
Y&R
Y&R

Ketchum, Mbicleod &

Grove

FC&B

CampbelltMithun
Campbell-Mithun

Campbell-Mithun
Campbell-Mithun

Campbell-Mithun
Campbell-Mithun

Ayer

G. Hartman

Grey

Raymond Spectar
Raymond Spector
Raymond Spector

NBC $ 2152
cBs 204,5
cas 434,)

cBs 702,488

NBC 253,429

NBC 2,368,794
cBs 180,037
cBS 603,700
CBS 111,838
CBS #70902
CBS 103,982
ABC 191,250 |
CBS 32,100
ABC 596,858 |
CBS 53,500
NBC 330,888
NBC 562,782
NBC 628,340
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Estimated
' Gross Time &
Jent & Product Program Agency Notwork Programming Cost
_ENE CURTIS INDUSTRIES, INC.
en Shampoo, Tempo Cimarron City McCann-Erickson NBC $ 221,942
Perry Mason Show McCann-Erickson C8S 130,612
4", Tempo Suave Face of Danger McCann-Erickson CBS 158,533
Further Adventures of
Eilery Queen McCann-Erickson NBC 310,373
1 Love Lucy McCann-Erickson CBS 163,950
Northwest Passage McCann-Erickson NBC 202,760
2n Shampoo Pive Fingers McCann-Erickson NBC 201,120
On the Go McCann-Erickson CBS 139,310
Playhouse 90 McCann-Erickson CBS 580,800
True Story McCann-Erickson NBC 40,380
«n, Lentheric Perfumes Prom These Roots Edw. H. Weiss NBC 45,310
Split Personality Edw. H. Weiss NBC 78,304
|  Young Doctor Malane Edw. H. Weiss NBC 82,164
«n, Spray Net, Suave Sunday Showcase McCann-Erickson NBC 237,860
ATHEINZ CO.
l":Foods, Relishes, Pickles, Soups, Ketchup, Vine- | .
gar, Tomato Juice Concentration Maxon NBC 843,44
County Fair Maxon NBC 622,616
‘ Price is Right | Maxon NBC 336,325
| Queen for a Day Maxon NBC 30,844
| Split Personallty Maxon NBC 169,980
| Tic-Tac-Dough Maxon NBC 687,985
Today Maxon NBC 109,940
Treasure Hunt Maxon NBC 472,987
Truth or Consequences Maxon NBC 169,000
L ICOK MFG. CO., INC.
atry Shavers, Men's Accessories Today Kastor, Hilton, Chesley,
Clifford & Atherton NBC 166,150

“Our hospitals...”

‘After seeing the condition of the patients, I
1wuld beg, borrow or steal to prevent anyone from

ping to a state mental hospital.”
— KYW-TV Reporter Hugh Dananceau

" Smething just had to be done to improve the con-
* ction of Cleveland’s state mental hospitals...and
IYW-TV did what no other medium could do.

KYW-TV moved right into the mental hospitals
sith cameras and microphones. Viewers saw the
eplorable conditions first hand.

16,000 feet of film were edited into four one-
bur programs dubbed “Forgotten People.” The
eries, scheduled in prime time, replaced two pop-
lar network shows. Result: ARB ratings doubled
nose of the previous month.

The impact upon viewers was so great that
letters and phone calls poured in immediately.
Governor DiSalle allowed KYW-TV news and
cameramen to accompany him on his tour of
mental institutions in Delaware, New York, New
Jersey and Connecticut soon after the series.

The Governor’s action proved that “Forgotten
People” invoked the concern of those in the audi-
ence nearest to the problem and those best equip-
ped to do something about it. Plans have been
announced for a new hospital. And hundreds have
volunteered their services.

KYW'TV CLEVELAND

‘roadcasting is most effective on stations that have earned the respect and confidence of the communities they serve.
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Cllont & Product

Program

Agency

Nefwoark Programming

Sstimated

Gross Time

NILLS BROS. COFFEE INC.
Coffee, Instant Coffee

HOLLYWOOD BRANDS, INC.
Candy Bars

HOOVER CO.
Floor Cleaning Appliances

HUDSON PULP & PAPER CORP.

Bathroom Tissue, Napkins, Towels

IDEAL TOY CORP.
Toys

INTERNATIONAL PARTS CORP.
Midos Mufflers

INSURANCE CO. OF NORTH AMERICA

Institutional

INTERNATIONAL SHOE CO.
Weather Bird Shoes

ABC Daytime Programming
Bat Masterson

Jubliee USA

Walt Disney Presents

Amerlcan Bondstand
Coptaln Kangaroo

Arthur Godfrey Speclal
Arthur Godfrey Time
Sam Levenson Show
Verdict Is Yours

Walt Disney Presents

Macy's Thanksgiving Day Porode

All Stor Game Lead-off

Five Fingers

Kentucky Derby Preview

Lawless Years

PGA Champlionship Golt
Tournament

Today

Walt Disney Presents
Adventure Time

Fadiohistorv com

Ayer
Ayer
Ayer
Ayer

Grubb & Peterson
Grubb & Peterson

Leo Burnett
Leo Burnett
Leo Burnett
Lteo Burnelf

Norman, Craig & Kummel

Grey

Irving J. Rosenbloom
Irving J. Rosenbloom
Irving J. Rosenbloom
Irving J. Rosenbloom

Irving J. Rosenbloom

Ayer

Krupnick & Assoc.

[ [ |I
“Religion...” |
THE BEATNIKS AND CHRIST t

ABC
NBC
ABC
ABC

ABC
ces

CBS
CBS
CBS
CBs

ABC

NBC

NBC
NBC
cBs
NBC

CBS

NBC

ABC

1,896,

52,9
4235

908,140

32,7m| q
1

26,174 1
143,565

29,503
286,124 |

70,701

229,572

4l,5|0I

—_———

&

They love Jesus in an off-beat way, with that
hipster feeling that He was a very misunderstood
person ... would be even more so today. TheyEu
identify with the figure of Christ...see them-
selves as innocents, as the victim Christ, slaugh-
tered by an insensitive society.
The Rev. Pierre Delattre is speaking on KPIX'
“Against the Stream,” unique half-hour series on
morality in the Beat Rebellion. He points to thei
sandals and beards . . . explains these are the out-}
ward signs of their identification with Christ...
and the program continues.
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LY tstimated

.1\ Gross Time &

\IL & Product Progrom Agency Network Progromming Cost
-

% SON & PERNINS CO.

v shwol Produch Today Wimderman, Ricotta &
Kfine NBC $ 32450
L AR-RUBY, INC.
i+ Sportiwear Jack Pacr Show Wesley Anocs, NBC 27,664
1+ IAYDON INC.
_ srene Rug Shompoo Arthur Godfrey Time Jules Power Cas 176,295
NVILLE CORP.
;.., Produch Mrs. America Contest IWT CcBS 72733
ON & JONNSON
2roduchy; liquiprin, Red Crous Bondoges; Tek-
Hughes Products ABC Dayflme Programming Y&R ABC 1,890,820
o 1 Buds, Prst-aid Creom, Bond-Aids Adventures In Poradise Y&R ABC 103,109
Aloskans YAR ABC 422,020
Cheyeonne Y&R ABC 1,737,445
| yowder, Medicine For Children Donna Reed Show Y&R ABC 648,910
. ARD D. JONNSON CO.
(niiaonts, ke Creom Todoy Ayer NBC 71,624
| MOHWNSON & SON, INC.
& wsld Clearsers, Floor Wones, Glode Wick
Deodoront, insect Repellont, Cor-Nu ABC Daytime Programming Needhom, lovis & Brorby ABC 615,040
Dick Powell's Zane Grey Theatfe Benton & Bowles CBS 3,246,599
Edge of Night Needhom, Lovis & Brorby CBS 111,300
Garry Moore Show Needhom, Lovis & Brorby ces 793,254
I Love Lucy Needham, Louis & Brorby cas 95,670
Jimmy Dean Show Needham, Louis & Brorby ces 102,375
Johnny Ringo Needham, Louls & Brorby (o 1 619,754
Red Skelton Show FC&8 CBS 1,986,339
Spotlight Playhouse FC&8 Cc8s 501,633
Verdlct Is Yours Needham, Louis & Brorby CBS 295,700
Yoncy Derringer Needham, Louls & Brorby CBS 3,023,591

\ phonograph plays a poem: “Crucifixion” by
‘l.avrence Ferlinghetti. Enter willowy girl.
“3vple, she darices to the words: He was a kind
ofcarpenter from some square type place like
wlidlee . . . who said the cat who really laid it on
weall was his Dad . ..

3ongo drums: A man stands. He sees himself as

i Ukist. Raspy voiced: I was framed. Reading
. Wwetry in public without a permit is a crime.
0 ybe the lawyer Judas can swing it otherwise.

\ high trembling voice: No saint is sane who

“rigs upon the cross. No saint is sane.

Joets, artists, musicians ... one after another

\sigs of man’s soul . . . his search for Beauty and

Tath.

Now a question from the Rev. Pierre Delattre.
"Te jarring sounds fall into harmony as one
_eolains: We Beat People differ in many things,
bt we are all sure who the enemy is. There are

o few of us. Too many of them. So we leave.

To the millions of San Franciscans tuned in to

IX that afternoon, the grave words had a jolt-

ing effect. In the past ten years they've seen their
city become the heart of Beatdom, U.S.A. Now
through KPIX — and in one of the most unusual
and dynamic examples of religious programming
yet conceived — they were face to face with their
new neighbors.

And so was the entire nation through Time
magazine’s coverage of the KPIX show and Rev.
Mr. Delattre.

Result: at:the very least, a greater knowledge
of the Beat phenomenon and its implications,
religious and moral. As a spokesman for the
Council of Churches put it following the show, the
program was indeed “indicative of a creative
spirit.” Or, in the words of Rev. Paul K. Shelford,
executive director of the Council: ‘“Delattre’s
willingness to understand these people and to help
them be understood is a good thing.”

KPIX SAN FRANCISCO

Foadeasting iz most efféctive on stations that have earned the respect and confidence of the communities they serve.
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Client & Product Progrom Agency Network Programming

KAISER INDUSTRIES CORP,

Alyminum Products, Willys Jeeps & Trucks Maverick Y&R | ABC $6.747,
KAROFF, INC. |
Institutional TYoday Post-Mark NBC
KAYSER-ROTH HOSIERY CO.
Supp-Hose for Women Arthur Godfrey Time Doaniel & Charles CBS
Jack Paar Show Daniet & Charles NBC
Jimmy Dean Show Daniel & Charles CBS
Treasure Hunt Daniel & Charles NBC
Young Doctor Malone Daniel & Charles NBC
¥
KELLOGG CO,
Cereals Dennis the Menace Leo Burnett cBS
Deputy Leo Burnett NBC
Hotel de Paree Leo Burnett CBS
Walt Disney Presents Leo Burnett ABC ,2
What's My Line? Leo Burnett | cBs 2,7899
Cereals, Gro Pup Dog Food Andy Williams Show Leo Burnett CBS |
Art Linkletter's House Party Leo Burnett ces 2,444,
Garry Moore Show Leo Burnett CBS 2,537.6390

JAMES S. KEMPER & CO.

Life Insuronce Kemper Football Scoreboard NBC

J W [
NBC News ). W, Showr NBC
Time: Presont LW ‘ NBC

KENDALL CO. i
Curad Bandages Captain Kangaroo |  Leo Burnett CBS

CurudlBunduges, Blue Jay Corn Plasters, Baver &
Biack Elastics Concentration Leo Burnett NBC

Summing up— ’
The things that matter most to people ... matter to us. As they should to any
responsible broadcaster.

For only by searching out community problems and participating in their
solutions can a broadcaster gain the community’s confidence — his key to good '
audience, good service to advertisers. ]

Hence, the preceding examples of WBC programming. And the community
responses described in those stories. Unsolicited recognition, enthusiastically
given ... received with a sense of fulfillment by the WBC stations. .. as were
Sylvania Awards, Edison Awards, Freedom Foundation and other awards for
public service programming last year.

®&© WESTINGHOUSE BROADCASTING COMPANY, INC.

RADIO: WBZ+WBZA Boston, Springfield / KDKA Pittsburgh / KYW Cleveland / WOWO
Fort Wayne/WIND Chicago/KEX Portland, Ore. Represented by AM Radio Sales Company
TELEVISION: WBZ-TV Boston / WJZ-TV Baltimore / KDKA-TV Pittsburgh / KYW-TV
Cleveland/KPIX San Francisco Represented by Television Advertising Representatives, Inc.

e
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o* s000
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Progrem

Agency

Catimoteod
Groes Time &

Network Progromming Cos?

¢
l

Y-CLABN CORP.
-' Thove. Kloonsa Productn

“lm' Auvesse CO.
1 ‘enky, Poundations, Sonltory Wear

~-MONARCH CO.
or, Rodi-Boter

(.9 PARPUMS, INC.
" ]

| LBIMING & CO., INC.

<y Anaigesc
10 Yy Analgesie, Facquine Sk & Satn Lotion

IR OS. CO.
leameri, Toilet Soaps, All
A Soaps, Good luch Margarine
d@ste,; Laundry Soaps, Mand Cleaners & Toilet
Seanos, Imperial Margarine

@ weo & Soup Minei

Birens, Toothpaste, Laundry Powders & Deter-
w Aland Cleansers & Toilet Soaps, Imperial &
- >od luck Margarine, Lipton Tea, lucky Whip

& seste, Loundry Powders & Detergents MHond
20 wna & Toilet, Soaps, Imperial & Good Luck Mar-
gorine, Lipton Soups, Deodorizersy

D r.nOwWE CO.
.

i MeNEILL & LIBBY
[/} e Proity & Vegetobies

,'I. !-0"‘"-'0‘0 GLASS CO.
® lown, El-Eye Sofety Glas, Thermopane

-
l -
1ITTY & MYERS TOBACCO CO.
OB soReldy, Duke, Oaus

Perry Como Shew
Peorry Prosants
Pleyhouse 90

Twilight Zone

Wanted: Dead ev Allve

County Pelr

I Could Bo You

Queen for @ Day
Treasure Hunt

Truth o7 Consoquences

Teday

Price ls Right

Tie-Tac-Dough
It Covld Be You
Queen for @ Day

Mr. Lueky
Maggls Baggle

Srenner
Concontration

Pace of Danger
George Gobel Show
Hove Gun—WIll Travel
Jack Bonny Show
Lun Playhouse

OM Susannah
Rawhide

Steipe Playhouse
Californlons

Jack Paar Show
Yombstone Verritory

ABC Daytime Programming

Amevican Bandstand
Best of Groucho
County Falr

Pather Knows Best
Por Betrer or Worse
| Love Lacy

Jimmy Dean Show
Price Is Right

Splie Personality
Toxan

Treasure Munt
Verdict is Yours

You Be? Your Life
Young Doctor Malone

Art Linkletter's Mouse Party

Love of Life

Untouchables

Arthur Godfrey Time
As the World Turns
Jimmy Dean Show
Love of Lite

Verdict Is Yours

Bourbon Street Boat

Adventures in Parodise
Aloshans

Bleck Soddle

Leramie

FCAD
rCAB
FCAD
FCAD
FCAB

Grey
Grey
Grey
Grey
Grey

Frank Black Assoc.

Dowd, Redfield &
Johnstone

Wm. Esty
Win, Esty
Wm. Esty

Ogilvy, Benson & Mather
Ogilvy, Berson & Mather

Ogilvy, Benson & Mather
Needham, Lovis & Brorby
Ogilvy, Benson & Mather
IWT
IwT
IwWT
IWT
Ogitvy, Benson & Mather
Iwt
IWT
Y&R
Y&R
Yan

FC&B
1.1s )
8800
8800
wt
$SCs
IWT
$SCB
88DC
8800
K&E
wt
Ogilvy, Benson & Mother
8800
Jwt

Wt
FC&B

McCann-Erickson

IWT
JWT
w1
wy
JWTY

F&S&R

McCann-Erickson
McC onn-Erickson
McComn-Erickson
McConn-Erickson
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NBC
NBC
[« ]
Cas
cas

N8C
NBC
NBC
NBC
N8C

NBC

NBC

NBC
NBC
NBC

CcBs
NBC

Ccas
NBC
css
CcBs
CBsS
CBS
CBS
css
css
CBS
N8C
NBC
ABC

ABC
ABC
NBC
NBC
ces
s
CBS
css
NBC
NBC
[«
NBC
NBC
NBC
NBC

cBs
CcBsS

ABC

cBs
cBs
cBs
cB8s
cBs

ABC

ABC
ABC
N8C
NBC

$1.389,138
433,975
2,195,516
630,224
329,679

234,338
77,901
139,015
79.358
16,280

33,988

99.608

52,438
205,902
124,605

570,839
80,141

2,026
2,154,639
279,251
788,922
2,478,372
955,244
1,219,355
872,234
2,107,175
562,475
648,450
177,239
1,262,416

1,358,670
468,620
647,332

1,541,802

2752496
811,021

3,017,194

1,285,928

6,047,510
308,738

1.560.762
392,048

1,755,477

2,490,572

51,223

2,698,803
957,834

339,072

$338,802
34,518
156,113
26,980
134,450

764,699

511780
502,850
1,845,695
312,156
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Cllent & Product

Progrom

Agency

Network Progrommin

Gross Timg |

LIGGETT & MYERS TOBACCO CO. continved
L& M Filters

Chesterfields, Qasis

Chesterfields, L&M, Oasis

Duke, L&M Filters

Duke
Chesterfields, Duke, L& M

LINCOLN NATIONAL LIFE INSURANCE CO.
Life Insurance

LIONEL CORP.
Modei Trains & Accessories

LONGINES-WITTNAUER WATCH €O., INC.
W atches

P, LORILLARD CO.
Newport Cigarettes
Old Gold Cigarettes

Kent Cigarettes

Kents, Newports

LUDEN'S, INC.
Cough Drops, Candy Bars

M. & R. DIETETIC LABS, INC.
Preom Instant Creom

MAGNUS ORGAN CORP.
Organs

MAREMONT AUTOMOTIVE PRODUCTS, INC.
Mufflers

MANHATTAN SHIRT CO.
Men's Shirts

MARS, INC.
Candy Bars

84

All Star Pootball Game
Behind Closed Doors
Blve Bonnat Bowl
Jimmy Rodgers Show
Nationol League Ployoft
Pro Bowl Football Game
Rebel

Black Saddle

Bonanza

DA’s Man

Dragnet

Eddle Fisher Show

Pete Kelly's Blues

Some of Manle's Frlends
Steve Canyon
Gunsmoke

kHo'el de Paree
Markhaom

Untauchables

Meet Mr. Lincoln

Broken Arrow
Lone Ranger

Macy's Thanksgiving Day Parade

Men into Spoce

Once Upon a Christmas Time

Arthur Murray Show

Bourbon Street Beat

John Daly & the News

Rough Riders

Hennesey

Johnny Ringo

Lineup

Person to Person

Richard Diamond, Private
Detective

21 Beacon Street

World of Talent

Yancy Derringer

Keep Talking

Masquerade Party

Adventures in Paradise
Alaskans

American Bandstand
Sugarfoot

Perry Mason Show
Rawhide

Jack Paar Show

Jack Paar Show
Today

Jack Paar Show
Lineup

Meet the Press

Music from Manhatton

Broken Arrow

Circus Boy

Ruff & Reddy

Walt Disney Presents

www americanradiohistorv com

D-F.$
D-F-S
D-F.S
D-F-S
D-F-S
D-F.S
D-F.S
McCann-Erickson
McCann-Erickson
McCaonn-Erickson
McCann-Erickson
McCann-Erickson
McCann-Erickson
McCann-Erickson
McCann:Erickson
D-F-S
D-F-S
McCanniErlckson
McCanniErickson

Fred R. Becker

Grey
Grey
Grey

Victor A. Bennett
Victor A. Bennett

L&N
L&N
L&N
L&N
L&N
L&N
L&N
L&N

L&N
L&N
L&N
L&N

L&N

J. M, Mathes
J. M. Mathes
J. M. Mathes
J. M. Mathes

Mumm-Mullay & Nichols
Mumm-Mullay & Nichols

Robbardt & Haas

Waldie & Briggs
Waldie & Briggs

Daniel & Charles
Daniel & Charles
Daniel & Charles
Daniel'& Charles

Knox-Reeves

Knox-Reeves
Knox-Reeves
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ABC
NBC
CBS
NBC
ABC
NBC
ABC
ABC
NBC
NBC
NBC
NBC
NBC
NBC
NBC
CBS
£Bs
ces
ABC

NBC

ABC
ABC
NBC

CBS
NBC

NBC
ABC
ABC
ABC
(a: 1
cBs
CBS
ces

(o}
ABC
| ABC
CcBS
cBs
NBC

ABC
ABC

ABC

CBS
CBs

NBC

NBC
NBC

NBC
CBS
NBC
ABC

ABC
NBC
NBC
ABC

377,256

383730

|
2,468,301
876,949
1,248,620
3,448,638
741 72
723,404
960,451
1,666,015

3,160,215
43,490
1,124,190
727,381
353,750
1,888,389

58,710
101,454
286,890
423,030

326,138
489,475

58,068

103,268
110,502

110,788
133,085
161,895
273,480

|
189,620
746,806
412,813
890,191
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dw & Product

Program

Agency

Estimated
Gross Time &
Network Programming Cost

15 1. MARX & CO.

L 'EY FERGUSON, INC.
ks, Heavy Equipment

- iL, INC,

% TELLINE CO.
ikeup

. JAW-EDISON CO.
. taster Small Appliances

» iEGOR-DONIGER, INC,
sackets

VEN CO.
sodorant

. va & After-shave Preparations, Skin Bracer,

L ‘ray & Stick Deodorant, Quinsana Foot Powder

¢ viagic

I y roducts, Shaving Preparations, Spray & Stick

FINTOLATUM CO.
thatum
i 1= Deep Heet Rub

oo Mentholatum, Deep He®t Rub

Deodorant

Captain Kangaroo
Heckle & Jeckle
Howdy Doody

Paul Winchell Show

Jubllee USA

Cheyenne
Matty's Funday Funnies
Mickey Mouse Club

Miss America Boardwalk Parade

Perry Como Show

ABC Daytime Programming

Jack Paar Show

American Bandstand

Cimarron Clty
Dragnet

I Llove Lucy
Jack Paar Show

Pursuit

Big Payoft
Dough-Re-Mi

it Could Be You
NBC News
Price is Right
Treasure Hunt
As the World Turns
Edge of Night
Haggis Baggis

1 Love Lucy
Verdict is Yours

Ted Bates
Ted Bates
Ted Bates
Ted Bates

Needham, Lovis & Brorby

Carson, Roberts
Carson, Roberts
Carson, Roberts

Gordon Best
Gordon Best

JWT

McCann-Erickson

Warwick & Legler

Grey
Grey
Grey
Grey

Grey

JWT
IWT
IWT
JWT
JWT
JwWT
JWT
JWT
IWT
IWT
IWT

ces $ 53,500
cBS 43,325
NBC 58,290
ABC 53,005
ABC 2,037,290
ABC 92,391
ABC 408,520
ABC 622,030
€8s 72,179
NBC 730,555
ABC 84,930
NBC 60,654
ABC 161,970
NBC 874,050
NBC 613,740
€8s 65,610
NBC 184,642
CBS 149,350
cBS 343,413
NBC 136,785
NBC 108,416
NBC 163,850
NBC 166,203
NBC 106,814
CBS 145,732
CBS 139,328
NBC 107,737
CBS 149,568
CBS 130,446

GETTING IN
TO SEE THE CLIENT

Telling your story directly to the advertising and sales manager—it’s a tough

job, but an important one.

One out of every four TV stations now on the air is advertising in this issue of
TEeLEvVISION MAGAZINE because it is used by almost all of TV’s important clients.

When you tell your story in TELEVISION MAGAZINE, you're reaching the ad-
vertising man at the precise moment he is looking for information on your

market and making his buying decision.

You talk directly to the advertiser when you tell your story in TELEvisiON

MAGAZINE.

TELEVISION MAGAZINE / Data Book, 1960
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Client & Product

Program

Agency

Network Programming

G. & C. MERRIAM CO.
Merriam-W ebster Dictionary

MILES LABS,, INC.
Alko Seltzer, Bactine, Nervine, One-A-Day Vitamins

MINNESOTA MINING & MFG. €O.
Scotch Brand Tapes & Adhesive, Sasheen Ribbon

MINUTE MAID CORP.
Frozen Fruit Juices, Hi-C Fruit Drinks

MOGEN DAVID WINE CORP,
Wine

MONSANTO CHEMICAL CO.
Chemicals, Plastics, Paints

MUTUAL BENEFIT, HEALTH & ACCIDENT ASSO-
CIATION OF OMAHA
Life Insurance

NATIONAL BISCUIT CO.
Cereals

Cereals, Milk Bone Dog Food
Cereals, Cookies, Crackers, Pretzels, Soitines

Cookies, Crackers, Pretzels, Saoltines

Today

As the World Turns

Bonania

Clrcus Boy

Concentration

County Falr

Edge of Night

For Better or Worse

it Could Be You

Jimmy Dean Show

Laramie

Leave [t to Beaver

Man from Black Hawk

Price Is Right

Queen for a Day

Riffteman

Spiit Personality

Tic-Tac-Dough

Treasure Hunt

Truth or Consequences

Walt Disney Presents Adventure
Time

Wednesday Night Fights

Young Doctor Malone

ABC Daytime Programming

Art Carney Meets the Sorcerer's
Apprentice

Peter & The Wolf

Tournament of Roses Parade

Charlie Weaver Show

Conquest

Face of the Revolution
Keep Talking

Keep Talking

Steve Allen Show

Howdy Doody

Uncle Al Show
Adventures of Rin-Tin-Tin
Concentration
Dough-Re-Mi

It Could Be You

Queen for a Day

As the World Turns
Wagon Train

Noyes

Wade
Wade
Wade
Wade
Wade
Wade
Wade
Wade
Wade
Wode
Wode |
Wade
Wade
Wade
Wade
Wadé
IwT
IJWT
Wade

IWT
Wade
Wade

McManysf John & Adams

McManus, John & Adams |
McMonus, John & Adams |

Ted Bates
Edw. H. Weiss

Gardner

Bozell & Jacobs
Bozell & Jacobs
Bozell & Jacobs
Bozell & Jacobs

K&E
K&E
K&E
McCann-Erickson
McCann-Erickson
McCann-Erickson
McCann-Erickson
McCann-Erickson
McCann-Erickson

Cereals, Milk Bone Dog Food, Crackers, Saltines Edge of Night K&E
Truth or Consequences K&E
Crackers, Soltines County Fair K&E
Cereals, Milk Bone Dog Food, Cookies, Crackers,
Saltines Love of Life K&E
Cereols, Milk Bone Dog Food, Cookies Price is Right K&E
Treasure Hunt K&E
Cookies, Crackers Rawhide McCann-Erickson
Cereals, Cookies Sky King K&E
NATIONAL BREWING CO. OF MICHIGAN
Bohemian Beer NBC Major LeaguelBasebail W. B. Doner
Pro Footbail Games W. B. Doner
Saturday Night Pro Football W._ B. Doner
NATIONAL DAIRY PRODUCTS CORP.
Philadelphia Brand Cream Cheese; Sealtest Choc-
olate Drink, Cottage Cheese, Milk, Egg Nog, le
Cream & Orange Juice; Kraft Dinner, Jellies & Pre-
serves, Oil, Margarine, Salad Dressings, Condies &
Cheeses; Cracker Barrel Cheess Bat Masterson Ayer
Kraft Music Hall Presents
David King JWT
Milton Berle Starring in the
Kraft Music Hall JWT
86 TELEVISION MAGAZINE / Data Book, 1960
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NBC

CBS

NBC
NBC
NBC
NBC
CBS

CBS

NBC
CBS

NBC
ABC
ABC
NBC
NBC
ABC
NBC
NBC
NBC
NBC

ABC
ABC
NBC

ABC

ABC
ABC

NBC

ABC

CBS

NBC
CBS
ABC
NBC

NBC
ABC
ABC
NBC
NBC
NBC
NBC
CBS
NBC
CBS
NBC
NBC

CBS
NBC
NBC
CBS
CBS

NBC
CBS
ABC

NBC
NBC

NBC

84,07.
9886,1
683,35
251,45

|50,67ﬂ4
383,630
2,857.970.
682,36
4523602
479749
367,066
139,66
2,559.95
113,32
138.810
156.397

143,94
174423
101,303
486,420
551,249

#196,376
#37,085
1651 a?:

{

4,36591
2,120,484

{
1,059,100
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'\* & Product

Prograom

Agency

Estimated
Gross Time &
Network Programming Cost

1 DNAL GRAPE CO-OP ASSOCIATION
. 's Grape Juice, Jams & Jellies
+'s Jams & Jellies

¢ ONAL PRESTO INDUSTRIES, INC.
& 3tic Coffee Maker, Control Master Appliancei

. 1 €0.;; INC.
. iCottee & Tea, Quik, Chocolate Bors

. QRA THIRAPY MPG. CORP.
- e Equipment

84 AMERICAN PHILLIPS CO., INC.
© & Electric Shaver

{411 AMERICAN VAN LINES
+ y¥ransportation

S A1AM-WARRIEN CORP.
o ulosmetics

[ LAA CHEMICAL CO.
4-+ced Shaving Creams, Suntari & Cosmetic
Lotions

. OIL CO.
' “day Gas & Motor Oil

) ONDON rOoODS INC.
L y ocodle Snacks, Melba Toast Rounds

LA NAATHIESON CHEMICAL CORP.
L Aminum; Squibb Drug Products, Western Brass,
Winchester Firearms & Ammunition

LN EIMPG. CO.
o lyer, Mossage Equipment, Knife Sharpener,
Blender, Small Applionces

TYBARD MARINE CORP.
{ & Johnson Motors

. MIEACH CO.
 + &ens Suits

"SHINOVELTY MFG. CO.
4 bIGlo Decorations

J2AOUNT PICTURES CORP.
Jwlodicture "But Not For Me™’

SUEwAUL, INC.
© e Almond Joys, Milk Chocolote

' MK €O,
“pated Milk, Insfant Non-fat Dry Milk, Ritz Frozen
Pies

SBIACEUTICALS, INT.
ram, Geritol, Serutan, Somidex

ram, Geritol, Serutah, Sominex, Conti Shampoo,
Banarin, Sedalin, Zarumin

American Bondstand
Captaln Kangaroo

Today

ABC Daytime Programming

Colt .43
Concentration
From These Roots
it Couid Be You
Lone Ranger

Oh! Susannah

Today

Bronco
Lineup
NBC News

Champlonship Beldge

American Bandstand

Love & Marrioge
Perry Como Show
Porry Presonts

Pro Football Games

American Bandstand

Small World

Goliden Circle

Cypress Gardens Water Show

Today

Jack Paar Show
Today

ABC Daytime Programming

Jack Paar Show

Lineup
Rowhide

Edge of Night
Red Skelton Show
Spotlight Playhouse

Adventure Showcase
Arthur Godfrey Time
Edge of Night
Person to Person
Treasure Hunt

You Bet Your Life

1t Could Be You

Ted Mack & The Original

Amateur Hour

Richord K. Manoff
Richard K. Manoff

Donahue & Coe

McCann-Erickson
McCann-Erickson
Wm, Esty
McCann-Erickson
Wm. Esty
McCann-Erickson
Bryan Houston

George L. Mallis

C.J. LaRoche
C.J. LaRoche
C.J. LaRoche

Biddle

Doyle Dane Bernbach

SSCs
§SCs
S$SCB

Ayer

Richard K. Manoff

D'Arcy

John Brady

Jwt
JwT

Grey
Grey

Zlowe

L&N

D-F.§
D-F.§

Gardner
Gardner
Gardner

Parkson
Parkson
Parkson
Parkson
Parkson
Parkson

Parkson

Parkson

TELEVISION MAGAZINE / Data Book, 1960
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ABC
CB8S

NBC

ABC
ABC
NBC
NBC
NBC
CBS
CBS

NBC

ABC
(o}
NBC

ABC

ABC

NBC
NBC
NBC

CBS

ABC

CBS

ABC

NBC
NBC

NBC
NBC

ABC

NBC

CBS
CBS

CBS
CBS
CBS

CBS
CBS
CBS
CBS
NBC
NBC

NBC

CBS

$

331,840
49,150

396,396

371,720
597,080
481,068

79,354
44273
282,030
623,310

246,038

90,018
138,144
330,188

306,770

126,950

1,536,74)
1,235,790
269,090

#26,111

145,920

2,221,932

230,970

85,357
373,685

109,771
85,691

18,990

24,102

401,161
420,170

565755
2,152,051
455814

343,224
t25,745
22,475
392,468
97,745
738,038

897,325

2,533,689

87



www.americanradiohistory.com

Client & Product

Estimate

PHARMACEUTYIC ]
Geritol, Sominex, Aquavelva, Lectric Shave, Williams

Devarex, Geritol, Serutan, Sominex, Williams Shav-

Devarex, Geritol, Sominex, Aquavelva, Conti Sham-
poo, Lectric Shave, Williams Shaving Preparations,

Devarex, Geritol, Serutan, Conti Shampoo

PHILCO CORP.
Home Appliances, Radios, TV Sets, Phonographs

PHILIP MORRIS, INC.
Alpine, Marlboro, Parliament & Philip Morris Cig-

Marlboro Cigarettes
Philip Morris Cigarettes

PHILLIPS-VAN HEUSEN CORP.
Men's Shirts

PILLSBURY, INC.
Batter Mixes

Best Flour
Batter Mixes, Best Flour

Batter Mixes, Instant Potato Mix
Batter Mixes, Best Flour, Frosting Mixes

PIONEER INDUSTRIES, INC.
Men's Accessories

PITTSBURGH PLATE GLASS CO.
Paints, Plate Glass, Twindow
Columbia Chemicols, Pennvernon Glass, Pitco Sliding

POLAROID CORP.
Poiaroid Land Cameta

Gross Tim,
Program Agency Network Pragrammi

3, INC. continved '

Shaving Preparations, Serutan Rawhide l Parkson cas $l,957“
Texon Parkson CBS 791
Tightrope! ‘ Parkson cBS 1,924

ing Preparations Jackie Gleason Show Parkson CBS 130,64
Peck's Bad Girl { Parkson CBS 13273
Banarin, Skol Arthur Godfrey Show Parkson CBS 1,0838
Arthur Murray Show Parkson NBC 1,497 7
Concentration Parkson NBC 222,)
Meet Me in St. Louis BBDO | CBS 3750,
Miss America Pageant BBDO CBS 199,81
arettes Dobie Gillis Leo Burnétt CBS 7120:
Douglas Edwards with the News Benton & Bowles CcBS 1,339,0;
Loretta Young Show Leo Burnett NBC 790,20
Perry Mason Show Benton & Bowles CBS
Pro Football Game—World
Champlonship Leo Burnett NBC
Pro Football Games | Leo Burnett CBS
Rawhide Benton & Bowles CBS
Reckoning Benton & Bowles CBS
Tombstone Territory Leo Burnett ABC
To Tell the Truth Leo Burnett CBS
Troubleshooters Leo Burnett NBC
Jack Paar Show | Leo Burnett NBC
National League Hockey Leo Burnett CBS 560,25
Bourbon Street Beat Grey ABC 685,32
House on High Street Grey NBC 19,40
Perry Mason Show Grey CBS 44697 |
Play Your Hunch Grey NBC 2697
Split Personality Grey NBC 24,26 |
Truth or Consequences Grey NBC 21,18
Young Doctor Malone Grey NBC 26,07
Buckskin Campbell-Mithun NBC 90,63
Dragnet Campbell-Mithun NBC 205,97
| Love Lucy Campbell-Mithun CBS 750,33
NBC News Campbell-Mithun NBC 239,90
Pilisbury Bake-off Campbell-Mithun NBC 61,05
Concentration Campbell-Mithun/
Leo Burnett NBC 104,14
Price is Right | Campbell-Mithun/
I Leo Burnett NBC 113,28
Dobie Gillis | Leo Burnett CBS 832,13
Art Linkletter’s House Party | Leo Burnett/
| Campbell-Mithun CBS 892,66
As the World Turns Leo Burnett/
Campbell-Mithun CBS 896,85
Edge of Night Leo Burnett/
| Campbell-Mithun CBS 957,37
It Could Be You Leo Burnett/
Campbeli-Mithun NBC 103,60
Queen for a Day Leo Burnett/
J Campbell-Mithun NBC 112,50
Tic-Tac-Dough Leo Burnett/
Campbeil-Mithun NBC 102,46
Treasure Hunt Leo Burnett/
Campbell-Mithun NBC 128,99
Jack Paar Doner & Peck NBC 8,66
Today Doner & Peck NBC 28,94
Andy Williams Show BBDO CBS 603,41
Doors, Paints, Glass, Twindow Garry Moore Show BBDO CBS 2,538,63
|
Adventures in Paradise Doyle Dane Bernbach ABC 87,31
Gale Storm Show | Doyle Dane Bernbach ABC 1132
Garry Moore Show Doyle Dane Bernbach CBS 936,80
Jack Paar Show Doyle Dane Bernbach NBC 4549
Kaleldoscope Doyle Dane Bernbach NBC 144,37 -
Leave it to Beaver Doyle Dane Bernbach ABC 120,88

88
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‘* & Product

Program

Agency

Estimoated
Gross Time &
Network Programming Cost

~ MILLER PRODUCTS CORP.
ants Pet Core Products

JOND CO.
#he Diamond Rings

o 7R & GAMBLE CO.
Soap
1 rothposte

r Paanut Butter

v ow, Tidé
. rtoe Permanent
Smpoo
I npste, Tollet Soaps

o othpasfe, Prell Shampoo

i, Heem, Lilt

+, ist Bor Soop

Mhyste, Pearwt Butter, Kitchen Cleansers, Dish &
d Soaps & Detergents, Shortenings, Toilet Soaps

whaste, Toillet Soaps, Kitchen Cleansers, Dish
pa Détérgents, Lilt, Shampoos, Jif Peanut Butter

“iste, Bar Soaps, Laundry Soops & Detergents,
Prell, Lilt, Fluffo Shortening

athiste, Jif Peanut Butter, Ivory Soap, Kitchen
anvs & Detergents, Loundry Soops & Detergents,
Shortenings, Duncon Hines Coke Mix

on Big Top Peanut Butter, Kitchen Cleansers,
Dish & Loundry Soops & Detergents

UENTIAL INSURANCE CO. OF AMERICA

O

'l CORP,, LTD.
wd Bleach, Dutch Cleanser, Sweetheort Soap,
Trend Detergent, Wrisley Toiletries

MAON CORrP.

w Pifier

(iatk OATS CO.
w-Dog Foods, Quaker Cereals
wot ymima Pancake Mix, Ken-L Dog Foods, Quaker
Cereals

NCAA foothall Goames
Parry Como Show
Steve Allen Show
Yodoy

You Bet Your Life

American 8andstand
Jack Paar Show
Jubliee USA
Masquerade Party

Americaon 8Bandstand

Sugarfoot

Alaskans

Bonanza

Further Adventures of
Ellery Queen

Laramle

Leave it to Beaver

Sunday Showcase

Untouchables

Mickey Mouse Club

Walt Disney Presents Adventure

Time
Riffeman
Emmy Awards
Rowhide
Bronco
Cimarron City
Five Fingers
Tales of Wells Fargo
Cheyesnne
Donno Reed Show
From these Roots

As the World Turns
Brighter Day

Guiding Light

House on High Street
It Could Be You
Tic-Tac-Dough

Truth or Consequences
Young Doctor Malone

Buckskin
Dragnet
Real McCoys
Rebel
Restless Gun
Wyatt Eorp

Colt .43

Lineup

Loretto Young Shaw

Robert Taylor Starring in Thé

Detectives
Wichita Town

Edge of Night
Search for Tomorrow
Queen for a Day

Treasure Hunt

Twertieth Century

I Love Lucy
Who Pays?

Today

Neaked City

Edge of Night

Doyle Dane Beinbach
Doyle Done Bernboch
Doyle Dane Bernbach
Doyle Dane Bernbach
Doyle Dane Bernbach

Ayer
Ayer
Ayer
Ayer

Flack

{eo Bumett
Benton & Bowles
Benton & Bowles

Benton & Bowles
Benton & Bowles
Benton & Bowles
Benton & Bowles
Benton & Bowles
Compton

Compton

Bentun & Bowles
Grey

Benion & Bowles
Benton & Bowles
Benton & Bowles
Benton & Bowles
Compton

Benton & Bowles
Compton
‘Benton & Bowles

@enton & Bowles
Y&R

Compton

D-F-$

D-F-$

Compton
Compton
Compton

Benton & Bowles
Benton & Bowles
Compton

Y&R

Leo Burnett
Compton

Benton & Bowles
Y&R

Benton & Bowles
Benton & Bowles
Benton & Bowles
Benton & Bowles
Compton

Y&R

Y&R

Reach McCliriton

Edw. H. Weiss
Edw. H. Weiss

Maxwell Sackheim

IwT

wt
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NBC #$ 3533

NBC 561,804
NBC 248,255
NBC 69,601
NBC 124,057
ABC 80,770
NBC 229,902
ABC 162,810
NBC 243,468
ABC 119,960
ABC 22,573
ABC 38,836
NBC 63,825
NBC 219,115
NBC 129,766
ABC 121,540
NBC 470,875
ABC 85,130
ABC 92,860
ABC 40710
ABC 1,788,136
NBC 218,136
€8S 66,747
ABC 60,873
NBC 532,476
NBC 99,915
NBC 981,354
ABC 525,402
ABC 1,084,380
NBC 1,428,510
CBS 4,424,224
cBS 4,195,807
CBS 4,387,582
NBC 97,885
NBC 2,070,196
NBC 3,345,052
NBC 2,709,834
NBC 1,286,902
NBC 2,375,162
NBC 1,306,000
ABC 4,834,530
ABC 555,760
NBC 1,654,303
ABC 2,077,790
ABC 1,176,470
c8s 2,706,060
NBC 3,743,485
ABC 1,036,940
NBC 1,450,769
cBs 4,263757
cBs 4,451,534
NBC 1,364,017
NBC 1,094,775
cBs 6,071,169
€8s 856,710
NBC 349,700
NBC 21,184
ABC 79,810
cBs 70,808
89
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Client & Product

QUAKER OATS CO. continved
Aunt Jemima Pancake Mix, Ken-L Dog Foods, Puss-n-

Aunt Jemima Coffee Cake & Corn Bread Mixes, Ken-
L Dog Foods, Cereals, Puss-n-Boots Cat Food, Fia-

Pancake Mix, Dog & Cat Food, Cereals

RADIO CORP. OF AMERICA, INC.
TV Tubes

Hi-fi Equipment, Picture Tubes, Radios & Phono-

Hi-fi Equipment, Picture Tubes, Radios & Phono-

Whirlpool Applionces

Hi-fi Equipment, TV Sets, Industrial Products

Hi-fi Equipment, Picture Tubes, Radios & Phono-
graphs, Records, TY Sets, Whirlpool Applionces

RAINBOW CRAFTS, INC.
Toys

RALSTON PURINA CO.
Cereals, Dog Chow

Dog Chow

REALEMON-PURITAN CO.
Realemon Lemon Juice

REARDON €O.
Bondex Home Paints, Dramex

REDDI-WIP, INC.
Cream

REMCO INDUSTRIES
Toys

RENAULT, INC.
Dauphine Passenger Car

Caravel & Dauphine

REVLON, INC.
Lipstick Cases & Compacts
Lipstick, Hair Spray, Aquamarine Lotion, Makeup,

Lipstick, Hair Spray, Nail Polish, Perfumes, Mascara,
Lotions & Skin Creams, Top Brass Men's Hairdressing

REXALL DRUG CO.
Drug Products

Drug Products, Fast Home Permanent

REYNOLDS METALS CO.
Household & Gift Wrap, Aluminum

Program Agency Network Programmin
Boots Cat Food Big Payoff JWT CBS $
korn Baking Mixes As the World Turns IWT [of:1
Love of Life IwWT cBS
Secret Storm IWT CBS
Tournament of Roses Parade Lynn Baker ABC
Verdict is Yours IwWT CBS
Adventures of Ozzle & Harriet IWT ABC 2,5830
Mlillionalre IwWT CBS ¥
Walt Disney Presents IwWT ABC 477,53 "
Jack Paar Show K&E NBC 88,14
Today K&E NBC 50,17 |
grophs, Records, Tope Recorders, TV Sets Bonania K&E NBC 1,473,11
George Gobel Show K&E NBC 936,371
Steve Allen Show K&E NBC 1,365,8
Sunday Showcase K&E NBC 477,02
Third Commandment K&E NBC 69,15
graphs, Records, Industrial Products Further Adventures of
Ellery Queen K&E NBC 711,34'1
Mrs. America Contest K&E CBS 71,23;\‘
Moon & Sixpence K&E NBC 264,73
Perry Como Show K&E NBC 991,18
Perry Presents K&E NBC 376,851
Captain Kangaroo Farson, Hutf & Northlich CBS 74
Bold Journey Guild, Bascom & Bonfigli ABC 1,718,01
Cheyenne Gardner ABC 4480
High Road Guild, Bascom & Bonfigli ABC 1,230,0
Leave it to Beaver Gardner ABC 1,780,18t
Rifieman Gardner ABC 1,54497.
Jack Paar Show Lilienfeld NBC 415,58
Jack Paar Show D'Arcy NBC 315,33
Jack Paar Show North NBC 48,791
Queen for a Doy North NBC 3597,
Captain Kangaroo Lewis Advertising CBS 86,000
Thanksgiving Day Jubilee Lewis Advertising CBS 65.77.
Ed Sullivan Show Needham, Lauis & Brorby CBS 116,16
Kovacs on Music Needham, Louis & Brarby NBC 294,68.
Moon & Sixpence Needham, Louis & Brorby NBC 264,89
Playhouse 90 Needham, Louis & Brorby CBS 1,064,63
Law of the Plainsman Kudner NBC 756,66k
Tonight with Belafonte Warwick & Legler [d: 343,08
Mascara & Skin Creams Person to Person Warwick & Legler CBS 77878
Andy Williams Show Warwick & Legler CBS 1,191,20
Big Party Warwick-& Legler CBS 2,03277
Garry Moore Show Warwick & Legler CBS 1,475,00
At The Movies BBDO NBC g
Frances Langford Presents BBDO NBC 296,97
Sunday Showcase BBDO NBC 23992
Ten Little Indians BBDO NBC 267,55
Ransom of Red Chief BBDO NBC 224,89
ABC Daytime Programming Clinton E. Frank ABC 47346
Adventures in Paradise Clinton E. Frank ABC 512,58
All-Star Golf Clinton E. Frank ABC 81539
Bourbon Street Beat L&N ABC 61,604
Walt Disney Presents Leo Burnett ABC 2,632,60

90
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Pve 8ot ¢ Suever wa, ey s 4420372
- Cigpereme, Choyonac Wa bwy ABC 30.847
lewmen wea, by ADC 31.644.420
N8 Mowe W Gwy e 717,060
Pha SBvers Shew W toy cas 1479390
Pleyhovee 90 Wy by s 1.373.048
Sugerieost Wa by ARC 44382
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Sronce a¢ ADC 190,020
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Cotv .48 (71} ABC 434490
Nowelien lye At ASC 103,470
77 Sencer Sevip zat ap 1.207 490
. ‘m0? a@s GORP
] teday Maretd Cobot i 92,649
- e cO
& i Reer Coveringe Jeek Poer Shew Miche & Greigt NOC 841829
Price la Bighe Micks & Grow? NOC w10
© 188 & LOAN POUNBATION
(et Yoday McC orer- Lricheon [ _d 34,264
[USLEY (NBUSTRIES INC.
Gesmin A Dyse Concontretion Mogwl, Willems & Saylor “EC 20,540
County Poi Mogel, Willoms & Soytor ¢ 197858
Oough-Se-Mi Mogul, Willoms & Soyior (¥ %% 14424
Negois Sogeis Mogul, Wilkoms & Saylor NOC 34,330
® Could Be Vou Mogul, Willoms & Savior “C 39,930
Queen for ¢ Doy Mogul, Willome & Seaylor NEC 20,132
Troesure Nune Mogel, Willarss A Sovier ~NBC 19908
Lavg, 1NC.
[o'e Womens Pecivi ENgvers, Pro Bave Lotion,
Lighters Sig Perry Sorton & Bowles [« ) 547 330
Nevone! Loogue Pleye® Borton A Bowtes ASC 452840
NCAA Poo*ball Games Senton & Bowles NBC #451.55)
Phil SRvers Sheow Borton & Bowles s 1656747
T CHLITY SREWING CO.
Merkhom ywt cBs 2,468,220
Sehiier Pleyhovse et s AR DL 4
LA PCHWINN A CO.
- Coptoin Rangeres George bornd A Assoc. css 151,092
[ ivearmm <o
50} Wonsd Puper. Scol Toweh & Tusves Pley Tour Nuneh WY e 8.378
L Wesed Poper & Sondw<h Boga, Scon Nop
tom, (Eller Thmre A Toweh, Scofes Tamses Art Linklotreor's Nowse Perty Foal « 1 169,935
Pather Knows Best Wt (« 3 2771567
Par Beer or Werie WY s 186,907
| love Luey rory s 789,014
Secrot Storm I al cBS 440,847
Verdiet is Youre ront [« 3 899,960
AR 200BUCK & CO
P e Prayhouie 90 e ool cns 1,215,000
K
» Atechone ot ABC nsan
Amovicen Byndstend Wt ABC 94,490
Bowrben Stveot Beoet ot ABC 30.563
Sromes WY ABC 70.133
Prologue 1960 oY ABC #31.270
Untsuzhedles rwT Y Ys 141,597
Leorve JwT ANC 1,959,120
SasePeant ¢o
 Epae Jaek Poar Show MiscDoriid-Cook "B 16.400
Todwy W ocDonoid-Cook C 14759
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Cllent & Product

Program

Agency

FRANK G. SHATTUCK CO.
Schraffts Candies

W. A. SHEAFFER PEN CO.
Pens, Pencils

SHELL OIL CO.
Gas & Motor Oil

SHULTON, INC.
Desert Flower Toilet Water & Bath Lotion, Beauty Ice,
Old Spice Shaving Preparations.

Old Spice Shaving Preparations

HENRY I, SIEGEL CO.
Men's Sportswear

SINCLAIR OIL CORP.
Dealers Service

SINGER SEWING MACHINE CO.
Sewing Mochines, Vacuum Cleoners

SMITH, KLINE & FRENCH LABS.
Institutionol

SOCONY-MOBIL OIL €O, INC.
Petroleum Products

SOUTH PENN OIiL CO.
Pennzoil Motor Oil

SPEIDEL CORP.
Wotch Bonds, Identification Brocelets

SPERRY RAND CORP.
Remington Rand Typewriters & Portables

Men’s & Ladies’ Electric Shavers & Accessories

A. E. STALEY MFG. CO.
Sta Flo Starch, Sta Puf, Sta Puf Rinse

STANDARD BRANDS, INC.
Chase & Sanborn Instant Coffee, Fleischmann's
Margarine
Blue Bonnet Margarine, Chase & Sanborn Instant
Coffee, Royal Desserts

Chase & Sanborn Regular & Instant Coffee, Royal
Desserts, Tenderleaf Tea

Blue Bonnet Margarine, Royal Desserts, Tenderleaf
Teo

Blue Bonnet Margarine, Chase & Sanborn Regular
& Instant Coffee, Royal Desserts, Tenderleaf Tea

STANDARD OIL OF CALIFORNIA
Insecticides

STANDARD OIL CO. OF INDIANA
Gasoline & Qil

92

Jack Paar Show
Today

Sunday Showcase

Pro Football Games

ABC Daytime Programming
American Bandstand
Donna Reed Show
For Better or Worse
Lineup

Gale Storm Show
Love of Life

On the Go

People are Funny
Secret Storm

Today

American Bandstand

Shubert Alley

Californians
David Niven Show
Fibber McGee & Molly

MD International

NCAA Football Games
Trackdown

Today

American Bandstand
Price is Right

Back to School

Douglas Edwards with the News
Christmas at the Circus
Gunsmoke

Art Linkletter’'s House Party

Fibber McGee & Molly

Arthur Godfrey Time
Sam Levenson Show

Art Linkletter's House Party

From these Roots
Split Personality
Young Doctor Malone

It Could Be You

Price Is Right

Queen for a Day
Tic-Tac-Dough

Truth or Consequences
Verdict is Yours

Further Adventures of
Ellery Queen

All Star Foogball Game

www americanradiohistorv com

Richard K. Manoff
Richord K. Manoff

BBDO

JWT

Wesley Assoc.
Wesley Assoc.
Wesley Assoc.
Wesley Assoc.
Wesley Assoc.
Wesley: Assoc.
Wesley Assoc.
Wesley Assoc.
Wesley As‘;oc.
Wesley Assoc.
Wesley Assac.

Leber & Katz

Geyer, Morey, Madden
& Bollord

Y&R
Y&R
Y&R

Doremus-Esbelmcn

Compton
Compton

F&S&R

Normon, Croig & Kummel
Norman, Craig & Kummel

Compton
Compton
Y&R
Y&R

EWR&R

JWT

Compton/Bates
Compton/Bates

JWT

Ted Bates
Ted Bates.
Ted Bates

Ted Bates
Ted Bates
Ted Bates
Ted Bates
Ted Bates
Ted Bates

BBDO

D'Arcy

TELEVISION MAGAZINE / Data ' Book,. 1960

NBC
NBC

NBC

CcBS

ABC
ABC
ABC
CcBS
CBS
ABC
(o1
CBS
NBC
CBS
NBC

ABC

NBC

NBC
NBC
NBC

NBC

NBC
CBS

NBC

ABC
NBC

NBC.
CBS
CBS
CBS

CBS

NBC

CBS
CBS

CBS

NBC
NBC
NBC

NBC
NBC
NBC
NBC
NBC
CBS

NBC

ABC

# lz,ls;;;

[
{

196,11
1220
5213
14,3
37,20
28,2
1574
154
8574
18,003
14,276

i
24,480/
X

f

357,050 |

652,665
1,581,205
1,147,610

200,625

#44775
1,707,507

8,593

81,100
1,157,970

154,910
361,684/
438,030

2,819927

634,015

684,360

$310,094
1,070,487

627,45\

102,69¢
40,961
46,117

674,741
1,809,828
232,364
725111
442,49%
745,55¢

44,160

59720

@
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\
y Estimated
N Gross Time &
wJit & Product Program Agency Network Programming Cost
| NCAA Football Game D'Arcy NBC #$ 44732
National League Hockey D'Arcy CBS 36,064
| Pro Football Game D'Arcy 8BS #335,154
/ 'DARD OIL CO. OF NEW JERSEY .
i ecticide Cimarron City McCann-Erickson NBC 184,634
l David Niven Show McCann-Erickson NBC 429,075
ires, Esso Products & Dealer Service, Humboldt
Products, Uni Flo Motor Qil INCAA Football Games McCann-Erickson NBC #412,214
| LEY-WARNER CORP. |
i Gargle, isode Adventures in Paradise Reach, McClinton ABC 27,903
~ | FARM MUTUAL AUTOMOBILE INSUR-
- €CO.
snal I Baseball Game of the Week Needham, Louis & Brorby CBS #562,429
/1 1 OF WASHINGTON .
hgton State Potatoes : Today H. ). Ryan & Son NBC 19,488
LING DRUG, INC. |
‘Aspirin & Aspirin for Chiidren, Phillips Milk of I
Magnesia, Nasal Spray Arthur Murray Show D-F-$S NBC 703,902
| Five Fingers D-F-$ NBC 198,612
| House on High Street D-F-$ NBC 125,402
| Jazz Age D-F-$ NBC 93,160
| M-Squad D-F-S NBC 753,742
| NBC News D-E-S NBC 541,640
| Perry Mason Show D-F-$ cBS 1,252,097
| Queen for a Day D-F-S NBC 235,422
Reckoning D-F-S CBS 277,830
Restless Gun D-E-S NBC 1,932,690
Saber of London D-F-S NBC 1,708,430
Today D-F-S NBC 83,586
Truth or Consequences D-£-S NBC 347,111
. erhspirin & Children's Aspirin, Haley's M-O, |
se Yeast Tablets, Phillips Milk of Magnesia ABC Daytime Programming D-F-S ABC 132,120
Price is Right D-F-S NBC 1,111,906
n,letcher's Castoria, Haley's M-O | Play Your Hunch D-F-S NBC 26,772
| Treasure Hunt D-F-$ NBC 654,336
4 erispirin & Children's Aspirin, Nasal Spray,
|, “letcher's Castoria, Haley's M-O, lronized
Yeast Tablets, Phillips Milk of Magnesia County Fair D-F-S NBC 768,251
Edge of Night D-F-$ CBS 998,193
Split Personality D-F-S NBC 227,177
Verdict Is Yours D-F-$ CBS 1,179,650
Lys Tooth Powder, Energine, Aspirin, Nasal
1 aydaley’s M-O, Phillips Milk of Magnesia, Finer [
1eret Food, lronized Yeast Tablets, Sunday Dry |
Dog Shampoo As the World Turns D-F-$ CBS 1,624,526
Detective's Diary D-F-S NBC 1,175,784
| True Story D-F-S NBC 1,044,117
RING SILVERSMITHS GUILD OF AMERICA
vtnal American Bandstand F&S&R ABC 79,670
I Today F&S&R NBC 78,712
VIRYS NURSERIES
futnal ABC Daytime Programming Fairfax ABC 13,040
| Today Fairfax NBC 288,718
BK.Y-VAN CAMP, INC. i
ko 8eans, Fruit Juices Jack Paar Show L&N NBC 160,540
| Today L&N NBC 250,454
“IOIBREWERY CO. [
min Beer | National League Hockey Zimmer, Keller & Calvert CBS 92,570
“AUfO MFG. CO.
ABC Daytime Programming EWR&R ABC 18,280
Captain Kangaroo EWR&R CBS 53,500
leAKER-PACK‘ARD CORP.
k Crs [ Jack Paar Show D'Arcy NBC 693,684
INEAM CORP. V‘
¢irifrying Pans, Clocks, Irons, Mixmasters, Shave-
Masters, Dryers, Can Openers, Toasters Perry Presents Perrin-Paus NBC 284,583
What's My Line? Persin-Paus CBS 3,388,578
"NSINE BISCUITS, INC. |
Holrackers, Sunshine Cookies & Saltines, Hydrox
Cookies ABC Daytime Programming caw ABC 81,750
' Laramle ca&w NBC 331,716
Law of the Plainsman Cca&w NBC 217,494
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Client & Prod Progrom Agency Network Programmi
SUNSHINE BISCUITS, INC. continued
Price Is Right caw NBC
Tic-Tac-Dough caw NBC
SWEETS CO. OF AMERICA, INC.
Tootsie Rolls, Fudge, Pops Captaln Kangaroo Henry Eisen CBS
Dough-Re-MI Henry Eisen NBC
Howdy Doody Henry Eisen NBC
Price is Right Henry Eisen NBC
Restiess Gun Sweets Co. ABC
Split Personality Henry Eisen NBC
Tootsie Rolls & Pops, Rockwood Chocolate Bits &
Wafers ABC Daytime Programming Sweets Co. ABC
Jefterson Drum Henry Eisen NBC
Lone Ranger Sweets Co. ABC
Mickey Mouse Club Sweetg Co. ABC
Tales of the Texas Rangers Sweets Co. ABC
True Story Henry Eisen NBC
SWIFT & CO.
Peter Pan Peanut Butter, Premivm Meats, Brookfield 1
Sausages Art Linkletter's House Party McCann-Erickson CBS 647,0
Verdict Is Yours McCann-Erickson CBS 3284
Premium Meats, Brookfield Sausages As the World Turns McCann-Erickson CBS 307,9.
Peter Pan Peanut Butter Captaln Kangaroo McCann-Erickson CBS 580,5
Colt .43 McCann-Erickson ABC 497,0°
Hockle & Jeckle McCann-Erickson CBS ‘n,bﬂ
Play Your Hunch McCann-Erickson CBS Y3800
Walt Disney Presents McCann-Erickson ABC 7148 |
SYNTEX CHEMICAL CO., INC.
Aqua Ivy A-P Tablets Today Wm. Barton Marsh NBC 97,31
TEXACO, INC.
Dealer Service, Havoline Motor Qii Cotton Bowl Game caw CBS N780
Holiday USA caw CBS 30974
Swing into Spring caw CBS 322,50
Dealer Service, Fire Chief Gasoline, Havoline Motor /
Oil, Marfak Llubrication & Anti Freeze, Sky Chief
Gasoline Texaco Huntley-Brinkley Report CcaAwW NBC 59566
TIME, INC.
Time Magatzine Today Y&R NBC 69
THE TRAVELERS INSURANCE COMPANIES
Travelers Insurance Masters Golf Tournament Y&R CBS 2157
UNION CARBIDE CORP.
Prestone Anti Freeze Jubilee USA Wm, Esty ABC 63,6
Saturday Night Pro Football Wm. Esty ABC 37,
Eveready Flashlights & Batteries, Prestone Anti Freeze Alaskans Wm, Esty ABC 145,8
Cheyenne Wm, Esty ABC 2188
Douglas Edwards with the News Wm, Esty CBS 203,35
Markham Wm, Esty £BS 206,2
Men into Space Wm. Esty CBS 2516
Sugarfoot Wm. Esty ABC 1323
UNION OIiL €CO. OF CALIFORNIA
Gas & Motor Oil Pro Football EWR&R ces, M & #8501
UNITED AIR LINES INC.
Passenger & Freight Traffic Hawail Pacific Miracle Ayer NBC 359
U. S. BREWERS FOUNDATION, INC.
Institutional Summer on Ice IWT NBC 7T 3263
Toast to Jerome Kern JWT NBC o 5860
UNITED STATES STEEL CORP.
Institutional Arthur Godfrey Time BBDO CBS 1697
1 Love Lucy BBDO CBS 1528
Sam Levenson Show BBDO CBS 5038
Institutional, Cyclone Fence U. S. Steel Hour BBDO CcBS 4,301,0
U. S. TIME CORP.
Timex Watches Dean Martin Show Doner & Peck NBC 6961
Frank Sinatra Timex Show Doner & Peck ABC 7854
Music with Mary Martin Doner & Peck NBC 2440
Phil Harrls Show Doner & Peck NBC 2294
Timex All Star Jazz Show Doner & Peck CBS 214!
VAN CAMP SEAFOOD CO., INC.
Chicken of the Sea Tuna Art Linkletter's House Party EWR&R CBS 622/,
Jimmy Dean Show EWR&R CBS 145:5
Verdict is Yours EWR&R CBS 142

94
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"\l & Product

Program

Agency

Estimated
Gross Time &
Network Programming Cost

i
_ IHEMICAL CO.
. Drops
« tblets, Cough Syrup, Yaporub

drops, Cold Tablets, Cough Syrup, Yaporub

(. IN SALES CO.
Jiamins

. AWAGENWIRK, G.M.B.H.
~gen Cars

L 'AGNIER MFG. €O,
str Rug Shampoo, Wagner Carpet Sweeper

4 DISNEY PRODUCTIONS
+ + sta Film Distribution Co.

b IR €O,

R

* DMAKING CO,
dread

L NR-LAMBERY
(WARCEUTICAL CO., INC.
ne
/ahist Tablets, Syrup, Throat & Nasal Spray
& lozenges

bme Permanent, Richard Hudnut Products,
vBarry Perfumes, Sportsman Shaving Lotion

#ahist Tablets

/ft Drink Tablets
raProducts

rPerfumes, Quick, Richard Hudnut Products,
sorhan Shaving lotion, Super Anahist Products

TCIMAKERS OF SWITZERLAND
Atches

{1\ TKRPROOF PRODUCTS CORP.
#colluminum Doors & Windows

BIY, INC.

STIGHOUSE ELECTRIC CORP.
‘iares, Marine Equipment

HI F. WHITMAN SON, INC.
dies

LIMSON-DICKIE
ortswear & Work Clothes

LEF& CO.
Jub Mix

F. JUNG, INC.
rbe, Jr.

neclies AM programming costs.
3ra time billing only.

Ameriecan Bandstand
As the World Turns
Decomber Bride
Edge of Night

For Better or Wérse
I Love Lucy

Tep Dollar

Verdict is Yours
Linevp

Rawhide

ABC Daytime Programming
Jack Paar Show
Today

Sugoar Bowl Football Game

Jack Paar Show

Walt Disney Presents

Captain Kangaroo

Walt Disney Presents

ABC Daytime Programming

Adventures in Paradise
Alaskans

Bronco

Five Fingers

Gale Storm Show
Laramie

Leave it to Beaver

An Evening with Jimmy Durante

Jack Paar Show
Sunday Showcase
Bourbon Street Beat
Cheyenne

Captain Kangaroo
Great Leap Forward
World Ahead

Person to Person

Sunday Showcase

Jack Paar Show

Jack Paar Show

Desilv Playhouse

Wizard of Oz

Jubllee USA

Captain Kangaroo

Cimarron City
Further Adventures of
Ellery Queen

Morse
Morse
Morse
Morse
Morse
Morse
Morse
Morse

Ogilvy, Benson & Mather
Ogilvy, Benson & Mather

Fairfax
Fairfox
Fairfax

Compton

Sid Stone

Monroe Greenthal

Tatham-Laird

Grey

Lambert & Feasley

Ted Bates
Ted Bates
Ted Bates
Ted Bates
Lambert & Feasley
Ted Baotes
Ted Bates
Lambert & Feasley
Lambert & Feasley
Loambert & Feasley
Ted Bates
Ted Bates
Lambert & Feasley
Lambert & Feasley
Lambert & Feasley

Lambert & Feasley

caw

Direct

Walker-Sausiy

McCann-Erickson

Ayer

Evans & Assoc.

R. Jack Scott

IWT

IWT

sove: Television Magazine for estimates of programming costs, LNA-BAR for estimated network gross time costs.
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ABC $ 158,200
cBS 125,544
CBS 115,641
CBS 116,553
cBS 105,778
CBS 140,772
CBS 18,655
CBS 129,429
CBS 335,767
CBS 491,736
ABC 55,710
NBC 15,992
NBC 213,329
NBC %3,632
NBC 71,707
ABC 174,157
cBS 68,550
ABC 499,414
ABC 109,300
ABC 87,719
ABC 57,242
ABC 120,374
ABC 303,597
ABC 921,220
NBC 533,141
ABC 91,810
NBC 185,468
NBC 105,625
NBC 267,902
ABC 30,503
ABC 51,440
cBs 44,050
NBC 111,306
NBC 47,451
cBs 588,762
NBC 238,085
NBC 35,309
NBC 134,208
ces 11,166,205
CBS 257,150
ABC 347,640
CBS 68,550
NBC 118,833
NBC 94,382
95
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The Story
of Warm Springs

NEWEST DOCUMENTARY
IN THE WSB-TV
“ROAD BACK” SERIES

This dramatic inside story showed WSB-TV viewe:

the personal struggle of paralysis patients on the *
back” from polio, arthritis and crippling birth defe
The half-hour film was written and produced by
WSB-TV staff, and filmed at Georgia’s famous Wi
Springs Foundation. It captured the spirit of plucky
laughter and courageous hope so evident among patiel
WSB-TV timed its showing to coincide with the New
March of Dimes. Imaginative, responsible programmir
of this character has earned heart-warming rewar
for WSB-TV...and for the station’s advertisers.

WSB-TV

Channel 2/ATLANTA

Affiliated with The Atlanta Journal and Constitution. NBC affiliate. Represented by Petry. Associated with WSOC/WSOC-TV, Charlotte; WHIO/WHIO-TV.I'
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11959, national spot advertisers spent $614,636,-
L 00 for gross time, 20%, more than that spent in
‘98, The most significant increase in spot expendi-
ars is credited to the gain made in late night ac-
iwy. In 1959, late night spot investments rose
Irost 369, as compared to the dollars spent during
h: part of the day in 1958. Announcements and
ia’icipations accounted for the major portion of
*99 spending—76.4%,. ID’s took 10.5%, of the toial

i+ xpnditures and the balance, 13.19,, went to show
pasorship. The 1959 shares for ID’s and prograins
vee somewhat lower than those reported in 1958.
rocter & Gamble Co. again leads the top ten spot
dertiser list with an expenditure of almost twelve

| SPOT ADVERTISER
EXPENDITURES

million dollars over last year’s total. Adell Chemical
Company (Lestoil), which ranked second in spot TV
investments in 1959, first appeared on the top ten
spot advertiser list in 1958.

Continuing its trend, food and grocery products
spent more in spot television than any other prod-
uct category. In 1959 a total of $167,768,000 was
spent by food and grocery advertisers, 249, more
than was invested in 1958.

Reported below are the annual and quarterly
spot expenditures for each product group. The fig-
ures, which are supplied by TvB-Rorabaugh, are
based on gross time rates and include information
from more than 300 reporting television stations.

HOW THEY RANK BY PRODUCT GROUPS

TOTAL '59 1ST QUARTER '59 2ND QUARTER '59 3RD QUARTER '59 4TH QUARTER '59

Estimated Estimoted Estimoted Estimoted Estimoted

Ronk Expenditure  Ronk Expenditure Rank Expenditure Ronk Expenditure Rank Expenditure

Ag!'culture 24 $ 1,782,000 | 22 $ 536,000 | 24 $ 410,000 | 24 $ 451,000 | 24 $ 385,000

‘eds, Meals 1,004,000 330,000 248,000 212,000 214,000

liscellaneous 778,000 | 206,000 162,000 239,000 171,000

ﬂAI} Beer & Wine 4 48,522,000 @ 4 11,653,000 | 4 12,826,000 3 12,314,000 = 4 11,729,000

eer & Ale 43,356,000 9,999,000 12,044,000 11,597,000 9,716,000

Vine 5,166,000 1,654,000 782,000 717,000 2,013,000

o Aiusemems, Entertdinment 26 1,019,000 | 28 140,000 | 27 268,000 | 25 312,000 | 25 299,000
!
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HOW THEY RAN:

Automotive
Anti-Fre e
Batteries
Cars
Tires & Tubes
Trucks & Trailers
Misc. Accessories & Supplies

Building Materials, Eqpt., Fixt.,
Paints
Fixtures, Plumbing, Supplies
Materials
Paints
Power
Misc.

Clothing, Furnishings, Acces-
sories
Clothing
Footwear
Hosiery
Misc.

Confections & Soft Drinks

Conlections
Soft Drinks

Consumers Services
Ory Cleaning & Laundries
Financial
Insurance
Medical & Dental
Moving, Hauling & Storage
Public Utilities
Religious, Political, Unions
Schools & Colleges
Misc. Services

Cosmetics & Toiletries
Cosmetics
Deodorants
Depilatories
Hair Tonic & Shampoos
Hand & Face Creams, Lotions
Home Permanents & Colorings
Perfumes, Toilet Waters, etc.
Razors, Blades
Shaving Creams, Lotions, etc.
Toilet Soaps
Misc.

Dental Products
Dentifrices
Mouthwashes
Misc.

Drug Products
Cold Remedies
Headache Remedies
Indigestion Remedies

98

TOTAL '59
Estimoted

Rank Expenditure

10 18,228,000 |

158,000
448,000
12,158,000
1,755,000
303,000
3,406,000

2,827,000
503,000
731,000

1,011,000
232,000
350,000

23

12 16,273,000
12,206,000

2,910,000 |

804,000
353,000

8 28,669,000
13,548,000
15,121,000

1 17,550,000
34,000

2,975,000

3,482,000

197,000

489,000

7,861,000

1,277,000

185,000

1,050,000

2 53,883,000
12,566,000
6,059,000
153,000
11,066,000
4,124,000
5,339,000
1,822,000
2,444,000
513,000
7.266,000
1,531,000

13 14,345,000
9,294,000
4,184,000

867,000

3 53,442,000
16,728,000
10,481,000
10,540,000

TELEVISION

gY PRODUCT GROUPS continved

I1ST QUARTER '59 2ND QUARTER '59 3RD QUARTER '59 4TH QUART

Estimated

Rank  Expenditure

15 1,816,000 |

160,000
750,000
161,000

26,000
719,000

24 423,000

!

108,000 |

135,000
78,000
8,000
94,000

12 3,827,000
2,889,000

723,000

148,000

67,000

8 7,559,000
4,662,000
2,897,000

11 4,216,000
8,000

637,000

768,000

43,000

35,000

1,804,000

387,000

51,000

483,000

3 12,056,000
2,973,000
278,000
34,000
3,449,000
1,214,000
921,000
218,000
235,000
450,000
2,002,000
282,C00

10 4,530,000
2,415,000

1,859,000

256,000

9 16,453,000
7,042,000
2,718,000
2,998,000

Rank

10

23

Estimated Estimated
Rank Expenditure Rank Expendlture
10 5744,000 | 9 5,233,000 |
1,000 | 36,000 |
42,000 16,000 |
4,080,000 3,390,000
485,000 871,000
98,000 | 40,000
1,038,000 880,000
f
|
19 1,240,000 | 22 555,000
148,000 126,000
237,000 163,000
665,000 181,000
79,000 4,000
11,000 | 81,000
|
12 4,025,000 | 13 3,295,000
2,983,000 2,224,000
835,000 838,000
57,000 147,000
150,000 86,000
7 7.783,000 8 6,631,000
2,819,000 2,275,000
4,964,000 4,356,000
11 4,908,000 | 11 3,825,000
10,000 | 6 000
745,000 695,000
874,000 863,000
48,000 45,000
204,000 139,00
2,148,000 1,703,000
451,000 201,000
35,000 44,000
293,000 129,000
3 13,349,000 2 14,196,000
2,854,000 2,958,000
2,058,000 2,793,000
43,000 45,000
2,904,000 2,777,000
1,138,000 709,000
1,684,000 1,844,000
229,000 187,000
317,000 283,000
343,000 429,000
1,560,000 1,987,000
219,000 184,000
13 3,176,000 | 12 3,302,000
2,239,000 2,229,000
682,000 864,000
255,000 209,000
5 9,966,000 5 10,100,000
995,000 1,485,000
2,061,000 2,240,000
2,556,000 2,158,000
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609;‘-.
121,
196,
87,
141,

5126}
400,
514,
452
50

6,696
37924
2,504/

4,6014
104
898,
9774
61,1
11,
2,206
2384
551
45(

14,2824
37814
9304
g
1,934
1,063
8904
1,188
1,609
21
17
B4«

3,337,
24111
)
1474

16,9234
7,208!
3,462,3
2,828
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pxatives

litamins

Veight Aids

Aisc. Drug Prods.
irug Stores

! »d & Grocery Products 1

aked Goods

ereals [
offee, Tea & Food Drinks
ondiments, Sauces, Appetizers
airy Products

esserts

ry Foods (Flour, Mixes, Rice,
etc.)

wits & Vegetable Juices
locoroni, Noodles, Chili, etec.

largarine, Shortenings

leat, Poultry & Fish

>ups

lisc. Foods

lisc. Frozen Foods

hod Stores

_scden Supplies & Equipment | 27

saoline & Lubricants 9
tasoline & Qil
1il Additives
Jisc.
|
wiorls, Resorts, Restaurants | 29

Hoisehold Cleaners, Cleansers,
Polishes, Waxes 5

teaners, Cleansers
bor & Furniture Polish, Waxes
tlass Cleaners
bme Dry Cleaners.
Yoe Polish
tisc. Cleaners

Hosehold Equipment
Appliances 17

‘Hosehold Furnishings 22
bds, Mattresses, Springs
rniture & Other Furnishings

‘Hosehold Ldundry Projects 6
eaches, Starches
ickaged Soaps, Detergents
lisc.

Hasehold Paper Products 19
tleansing Tissues
ood Wraps
Japkins
‘oilet Tissue
Aisc.

TOTAL °'59
Estimated
Expenditure

3,032,000
4,034,000
1,910,000
5,621,000
1,096,000

|
167,768,000

29,392,000
15,332,000

37,138,000 |

7,274,000
7,978,000
1,395,000

9,881,000
9,715,000
2,196,000
8,968,000
8,909,000

988,000
7,849,000
1,502,000
9,451,000

808,000

23,245,000
21,511,000
1,218,000
216,000

567,000

45,029,000
37,945,000
3,543,000
659,000
569,000
1,776,000
537,000

4,988,000

3,677,000
1,786,000
1,891,000

37,503,000
6,732,000
28,748,000
2,023,000

4,563,000
668,000
1,524,000
315,000
1,164,000
892,000

TELEVISION

1ST QUARTER '59 2ND QUARTER °59 3RD QUARTER '59 4TH QUARTER ‘59

Estimated
Rank Expenditure

764,000
770,000
553,000
1,327,000
281,000

1 46,566,000
8,022,000

4,120,000
10,680,000
1,287,000

2,412,000

541,000

4,764,000
4,099,000
621,000
2,706,000
2,437,000
392,000
1,773,000
240,000
2,472,000

26 262,000

4 5,315,000
5,063,000

202,000

50,000

29 109,000

§ 11,395,000
9,651,000

1,141,000

120,000

29,000

263,000

191,000

20 801,000

16 1,345,000
480,000
865,000

6 9,873,000
1,403,000

7,765,000

705,000

17 1,306,000
287,000
312,000
253,000
328,000
126,000

Rank

1

25

23

Estimated
Expenditure

747,000
1,033,000
596,000
1,714,000
264,000

43,240,000

7,857,000
3,930,000
8,787,000
2,026,000
2,684,000

270,000

4,888,000
2,556,000
428,000
2,493,000
2,666,000
81,000
1,753,000
318,000
2,503,000

369,000

7,196,000
6,656,000
436,000
104,000

112,000

13,582,000
10,815,000
1,360,000
120,000
453,000
616,000
218,000

1,365,000

767,000
472,000
295,000

9,740,000
2,116,000
7,147,000

477,000

1,428,000
107,000
548,000

39,000
407,000
327,000
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Rank

28

10

27

20

21

Estimated
Expenditure

790,000
1,294,000
476,000
1,331,000
326,000

30,218,000
5,830,000
3,501,000
6,809,000
1,565,000
1,199,000

139,000

2,671,000
944,000
533,000

1,016,000

1,950,000

68,000

1,503,000
226,000

2,264,000

110,000

5,102,000
4,488,000
285,000
29,000

158,000

10,848,000
9,921,000
549,000
75,000
52,000
209,000
42,000

987,000

806,000
486,000
320,000

8,776,000
1,311,000
7,006,000

459,000

780,000
27,000
338,000
1,000
152.000
262,000

Rank

29

27

22

21

Estimated
Expenditure

731,000
937,000
285,000
1,249,000
225,000

47,744,000
7,683,000
3,781,000

10,662,000
2,396,000
1,683,000

445,000

7,558,000
2,116,000
614,000
2,753,000
1,856,000
447,000
2,820,000
718,000
2,212,000

67,000

5,632,000
5,304,000
295,000
33,000

188,000

9,204,000
7,558,000
493,000
394,000
35,000
688,000
86,000

1,835,000

759,000
348,000
411,000

9,114,000
1,902,000
6,830,000

382,000

1,049,000
247,000
326,000

22,000
277,000
177,000

99

WwWwWWwW americanradiohistory com


www.americanradiohistory.com

HOW THEY RAii BY PRODUCT GROUPS continved

Household General
Brooms, Brushes, Mops, etc.
China, Glassware, Crockery,

Containers

Disinfectants, Deodorizers
Fuels theating, etc.)
Insecticides, Rodenticides
Kitchen Utensils
Misc.

Notions

Pet Products

Publications

Sporting Goods, Bicycles, Toys
Bicycles & Supplies
Toys & Games
Misc.

Stationery, Office Equipment

TV, Radio, Phonograph,
Musical Instruments
Radio & TV Sets
Records
Misc.

Tobacco Products & Supplies
Cigorettes
Cigars, Pipe Tobacco
Misc.

Transportation & Travel
Air
Bus
Rail
Misc

Watches, Jewelry, Cameras
Cameras, Accessories, Supplies
Clocks & Woatches
Jewelry
Pens & Pencils
Misc.

Miscellaneous
Troding Stamps
Misc. Products
Misc. Stores

TOTAL

100

Rank

16

30

15

28

31

25

20

21

14

TOTAL 59
Estimated
Expenditure

5,638,000
616,000

940,000
1,165,000
309,000
1,701,000
106,000
801,000

325,000
6,738,000
679,000

4,887,000
36,000
4,530,000
321,000

221,000

1,175,000
388,000
281,000
510,000

33,300,000
30,563,000
2,332,000
405,000

4,460,000
3,281,000
423,000
718,000
38,000

3,854,000
1,174,000
23,000
174,000
2,230,000
253,000

8,667,000

953,000
3,724,000
3,990,000

614,636,000

1ST QUARTER '59 2ND QUARTER '59 23RD QUARTER ‘59 ATH QUARTE
Estimated
Expenditure

Estimated

Ronk  Expenditure

19 922,000
217,000

148,000
246,000
55,000
105,000
32,000
119,000

K] 42,000

13 2,441,000

25 332,000

21 586,000

547,000
39,000

30 65,000

23 501,000
162,000
135,000
204,000

7 8,109,000
7.629,000

382,000

98,000

18 1,184,000
926,000

56,000

189,000

13,000

27 148,000
49,000

1,000

12,000

82,000

4,000

14 1,908,000
117,000

775,000

1,016,000

156,419,000

TELEVISION MAGAZINE / Dat
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Ronk

14

28

30

22

26

21

20

15

2,245,000

153,000

375,000
377,000
45,000
802,000
52,000
441,000

§
171,000

1,647,008

50;000

825,000

7,000

732,000

86,000

20,000

319,000
126,000

33,000
160,000

7.770,000
6,990,000
659,000
121,000

1,082,000
587,000
285,000
206,000

4,000

1,121,000
504,000
1,000
34,000
543,000
39,000

2,160,000
205,000
$21,000

1,034,000

158,904,000

a Book, 1960

Estimated Estima.
Ronk  Expenditure  Rank Expend
| .
15 1,291,000 | 19 1,180
50,000 196
205,000 21,
\
207,000 35
90,000 119, r
689,000 | 105,
5,000 17, '
45,000 19, ‘
|
I
3 65,000 | 3 a7,
17 1,020,000 | 18 1,630,
26 218,000 | 28 79
23 547,000 | 14 2,929
3,000 26
457,000 2,794¢
87,000 1090
30 80,000 | 30 56,
29 90,000 | 26 2690
29,000 ne
21,000 ne
40,000 1066
7 8,398,000 @ 7 9,0230
7,999,000 7,9450
368,000 9230
31,000 1550
16 1,129,000 | 20 10650
924,000 8440
45,000 370
157,000 1660
3,000 180
19 817,000 | 17 1,768,0:
63,000 5580
7,000 140
34,000 94,0
635,000 970,0
78,000 1320
14 1,927,000 | 15 2,67120
169,000 4620
952,000 1,0740
804,000 1,1340
133,581,000 1657320

Source: TvB and N.C. Rorabough Co., Ii
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THE TELEVISION AUDIENCE

SEPTEMBER—DECEMBER OF EACH YEAR

% of Families
in Each Group
Owning TV Set

%% of Total U.S.

TV Families

Found In Each Group

% of Total U.S.
Non-TV Families

Found In Each Group

1959 1938 1957 1956 1959 1958 1957 1956 1959 1958 1957 1956

REIONS

Northeast % ... 9% .. 89%... 83%. 27%..... 26%. ... 28%. 29% 16% 16%,. 16% 19%

East Central 89 89 87 82 18 17 18 18 13 13 12 13

West Central 87 86 81 77 19 19 19 20 18 18 21 19

South 78 76 71 65 22 24 21 20 39 39 39 34

Pacific 87 86 84 74 14 14 14 13 14 14 12 15
CUNTY SIZE

A 92 92 90 85 40 37 40 41 21 21 20 23

B 90 89 86 82 29 27 29 29 21 21 22 20

c 82 80 75 69 18 20 18 18 26 26 27 26

(1] 72 70 66 57 13 16 13 12 32 32 31 31
FMILY SIZE

1 & 2 Members 78 ... 75 70 64 38 40 34 a3 66 .67 68 61

3 & 4 Members 93 . 92 90 85 39 a8 42 43 20 21 20 24

SuMembers & Over 21 92 90 84 23 22 24 24 14 12 12 15
TTAL U.S. FAMILIES 86%... 85%... 82%.... 76%.. . 100%.....100%. .. 100%. ..100% 100%. . 100% 100%  100%

Tal US. Fomlly Base: 1959—51,625,000; 1958—51,100,000;

157 —50,200,000; 1956 —49,432,000.

TELEVISION MAGAZINE / Data Book, 1960
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Source: A. €. Nielsen Company
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The standard
by which others
are judged

..‘,"5 [ as Teid
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13 03128 ae .90ea

19.9378 33 .9687
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e o & micrometes, spe ol the
jrecia) of Mmoasuring nstru
1nvialble (naidp 1L & an |
whlch makes b gd—thg
iead :m‘ which ta madd (o exacifiy
ugng ze¢ by Inflrumpnis (and & master

In tha Unitmd States Natlonal Bu
Siandards,

Thiz micromatzr shows 241 <4neh d]
bt ween i@ Anvils, thd product 8f two
016 in the thimble plus 225" on the

The clmeular movement 6l Uhis apl
lated to jte Bxtal movament, {s what n
sccurate, The amount of axial movement
unit of cleeular movement ‘rvvuluﬂ«m\;
pends on e thread, and Is known as thy
Henoe, lmamﬂ.

Micrometer rendings of length, width e
thickness deseribe the xize of an objest ¥
several dimensions. Televikion sudienoss
must be measured in several dimensions
they are discernible enough for evalustiel
ARB Nation-wide all<county simuitiaoesh
measurement provides the only industry |
with the full dimensions of station and
gram audience size . . . TOTAL home po
TOTAL net weekly circulation, quarter
TOTAL homes reached found by
survey, net projection or interpolation. T
audience composition data and one week/
week metro area rating breakouta are sl
available: in complete separate market ¥
ports or in summary form for all 240 U. 8.9
markets, and offered to ARB cifents with .

Accuracy . . . Reliabilaty .

Believabilaty
AMERICAN
RESEARCH

@ BUREAU, IN¢

WASHINGTON NEW YORK CHICAGO §

LOS ANGELES
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THE RATING SERVICES

| MERICAN RESEARCH BUREAU,

INCORPORATED

utsville, Md.: 4320 Ammendale
1‘, (WEbster 5-2600); James W.
ider, Director. New York: 400 Park
\e, (PLaza 1-5577). Chicago 11:
295 Tribune Tower. Los Angeles:
123 Selma Ave. (HOllywood 9-1683)

Rport: ARB TV Nationals
frquency: 10 times a year

4thod: Diary

Smple: 2,000-2,200 different homes
ah month (telephone homes in all
IU.S.)
Srvey period: A pre-determined
7.ay period each month; alternate-
wek programs following 7 days
Dlivery date: 3-4 weeks after last
syvey date

DOta supplied: Program coverage,
riings, homes and viewers reached,
adience composition

Pojectable to: US. TV homes

Eport: ARB Market Area Reports

+ ( week and 4-week reports)

Fequency: Monthly to bi-annually,
vrying with market size

fethod: Diary

Smple: 200-1,400 different telephone

homes each month; different homes
each week in 4-week reports

Survey period: 1 typical week; 4-week
reports, 4 consecutive weeks
Delivery date: 3-4 weeks after last
survey date

Data supplied: Sets-in-use, audience
composition, total homes, ratings
Projectable to: TV telephone homes
in survey area

Report: Arbitron (New York and
Multi-City)

IFrequency: Continuous

Method: Electronic Meter

Sample: Currently 251 homes in
New York report; currently 454
homes in 7-city report, fixed sample
Survey period: Continuous

Delivery date: Following day

Data supplied: New York—sets-in.
use, ratings, audience composition
monthly (from diaries placed in 300
homes). Multi-City—sets-in-use, rat-
ings, share, number of cities program
telecast. Special tabulations (90-sec-
ond ratings, audience flow, etc)
available

Projectable to: TV homes in survey
area

Report: ARB Coverage Study

TELEVISION MAGAZINE / Data Book, 1960
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Frequency: Annual

Method: Diary

Sample: Minimum of 50 diaries for
each reporting unit

Survey period: November, 1959, and
March, 1960

Delivery date: Summer, 1960

Data supplied: Total homes, metro-
politan areas, TV homes, 9, pene-
tration, weekly and daily audiences
for stations by counties, station fa-
cilities and network afhliations
Projectable to: U.S. TV homes

HOME TESTING INSTITUTE, INC.

Port Washington, N.Y.: 90 Main St.
(POrt Washington 7-7520): Henry
Brenner, President

Repori: National TV Q-Ratings
Irequency: Monthly

Method: National mail cousumer
panel, questionnaires filled out by
all members ol [amily 6 years and
over

Sample: 12,000 homes, fixed sample;
1,000 homes (approximately 750 T\
homes) surveyed each month

Survey period: First week in month
(except Sept.—no report, Oct.—two
reports) To next page
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THE RATINC 1ICES

Delivery of each month
Data su Yata on all network
and some svindicated programs. Fa-
miliarit of respondents who
have seen the program) and TV
Q-Ratings (% of those lamiliar wil.h
program who rate it “one ol their
favorites™): breakdowns by sex and
age. Other  breakdowns  (income,
market size, etc.) available
Projectable to: US. TV homes

A. C. NIELSEN CO.

Chicago 45: 2101 Howard St. (HOI-
lvcourt 5-1400): Henry Rahmel, Ex-
ecutive Vice President and Broad-
cast Division Manager. Chicago: 360
N. Michigan Ave. (FRanklin 2-3810) .
New  York: 575 Lexington Ave.
(MUrravhill 8-1020). San Francisco:
70 Willow Rd., Menlo Park (DAven-
port 5-0021)

Report: Nielsen Television Index
I'requency: Semi-monthly, 24 times
a vear

Method: Audimeter

Sample: 1,050 TV homes, permanent
sample

Survey peviod: Continuous

Delivery date: 3 weeks alter last sur-
vey date to be included in report
Data supphed: Bi-Weekly Rating
Reports (pocket-piece)—homes using
television, program coverage, ratings,
shares, homes reached, wends in set-
usage and ratings by program types.
Bi-Monthly Complete Reports—ad-
ditional program data such as min-
ute-by-minute audience flow, cumu-
lative audience, audience by various
market breakdowns, etc. Special
analyses available

24-Market TV Ratings (a breakout
of national): weekly, mailed 6 days
alter last reported telecast. Homes
using television, ratings, shares, and
coverage fgures for network pro-
gramming at original telecast-time in
24 cities (419, U.S. TV homes)
National Nielsen Audience Compo-
sition Report: audience composition
issued 4 times a year (from matched
sample of 1,050 TV homes with
Audilogs and Recordimeters)
Projectable to: Semi-Monthly, Bi-
Monthly, and Audience Composition
Reports projectable 1o all US. TV
homes; 24-Market TV Ratings pro-
jectable to 419, U.S. TV homes

104

continned

Report: Nielsen Station Index (tele-
vision)

Frequency: 2-12 monthly reports per
year, depending upon the market
Method: Audilog (diary), Audilog-
Recordimeter, and Audimeter
Sample: Varies by size of market and
total reach of mdividual stations.
Not less than 150 difterent homes re-
porting a minimum ol one week cach
per veport month lor the smallest or
“metro area’” breakout

Survey period: Monthly reports,
1-week cycles; Bi-Monthly reports,
8 weeks of broadcasting

Delivery date: 3 weeks after last sur-

vey date
Data supplied: In Monthly reports—
homes using television, program

metro-arca ratings and shares, sta.
tion total homes reached, and audi-
ence composition. In Bi-Monthly re-
ports—per-broadcast ratings, 4-week
cumulative audiences in metro area
and station’s complete broadcasting
area, and audience composition
Projectable to: TV homes in survey
area

Report: NCS #1

Method: Mail ballot, personal inter-
view, and Audimeter

Sample: 200,000 homes

Survey period: Scheduled for 1960-61
Data  supplied:  Daily, weekly,
monthly audiences day and night,
[or stations by counties

THE PULSE, INC.

New York 19: 730 Fifth Ave. (JUd-
son 6-3316); Dr. Sydney Roslow, Di-
rector. Los Angeles 48: 6399 Wilshire
Blvd.; Edwin Cahn, Director. Chi-
cago: 435 N. Michigan Ave.; John
Schuls, Director. San Juan, P.R.:
P.0. Box 3442; Fernando Zegri, Di-
rector. London: 41 Dover St; John
D. F. Martyn, Director

Report: US. Pulse TV

Frequency: Monthly

Method: Personal interview, roster-
recall, difterent homes each month
Sample: 5,000 per once-a-week pro-
gram; 20,000 per daytime strip
Survey period: 4 weeks, from 15th to
15th of each month

Delivery date: 30 days after comple-
tion of interviewing

Data supplied: Ratings in 22 indi-

TELEVISION MAGAZINE / Data Book, 1960
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vidual markets and weighted avery
ratings for network programs g
spot film programs, and audi
composition. Monthly Qualig
Program Audience Analyses on y
ous lactors such as cigarette smyg
ing, antomobile ownership, coff
conswnption, etc. !
Projectable to: TV homes in sup
area '

Repori: Telepulse Reports l
Erequency: 22 markets monthly; ¢ é
markets variously

Method: Personal interview, rost
Yacall, different homes each month

Sample: 200 homes per quarter-hg |
in single-station markets; 3004
par quarter-hour in multistati
mérkets :
Survey period: 4 continuing weeks!|
Delivery date: 30 days after comp
tion of interviewing

Data supplied: Quarter-hour sets- |
use and ratings, program audier

composition

Projectable to: TV homes in sury
area

TRENDEX, INC.

New York 17: 535 Fifth Ave. (Ml
rayhill 2-1182); Edward G. Hyn
Jr., President; Robert B. Rogers, 1
ecutive Vice President; Mary Smi
Vice President, Secretary; Eugene
Reilly, Vice President, Sales Dii
tor. Bridge Square, Westport, Con
John P. List, Vice President, Tre
urer

Report: TV Program Populan:
Evening

Frequency: Monthly

Method: Telephone-coincidental
non-toll areas in 30 markets, e
having 3 or more VHF stations
Sample: 1,000 calls per half-he
evening, difterent homes each mor
Survey pertod: First 7 days of mol
Delivery date: Advance reports
days after telecast; full reports, 1
of each month (overnight on spe
orders)

Data supplied: Sets-in-use, progh
ratings and shares

Projectable to: Telephone TV hot
in the 30 cities

Report: Dimensionalized TV 1
gram

Frequency: 6 times a vear '
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1

od: Telephone-coincidental in

" oll areas in 30 markets, each
«ig 8 or more VHF stations

ile: 1,000 calls per half-hour
¢ ng, different homes each month
ty period: First 7 days of month
ery date: 30th of month of sur-

supplied: Audience composi-
program selectivity, sponsor
ification, type of household
ed, reaction to program, re:
1 to series, frequency of view-
Special data on any program
ied on request.

‘table to: Telephone
s, 30 cities

VIDEODEX, INC.
York 17: 342 Madison Ave.
rayhill 7-8837); Allan V. Jay,

ger

TV

wt: Network TV Ratings
gency: Monthly
iod: Diary
ale: 9,200 tabulated diaries, ro-
17 panel each month, each home
ded in 6 reports
vy period: 7 days early in month
¢t when subject to holiday bias
2ry date: 21st of each month
asupplied: Sets-in-use, program
ie1ge, ratings, and homes reached,
lince composition by time peri.
.)pinions of programs and com-
‘als (quarterly). Multi-city re-
¢/ (broken out from national)
'ty 29 individual city ratings for
wrk programs and spot shows.

j-al tabulations available.

ojrtable to: All TV homes in the
st area

t: Individual City Videodex
rts
gency: Monthly, quarterly, and
res annually
tod: Diary
mle: An average of 350-450
; 250 in single-station markets,
t 600 in multi-station markets
riy pertod: 7 days of each month,
udy early in month
ltery date: 3 weeks after last sur-
ate
tisupplied: Quarter-hour sets-in-
€ program ratings, shares and
‘wrs, audience composition, and
oschedule summary analyses
ojctable to: All TV homes in the
least area

prt: Videodex Station Conver-
wand Station Penetration Series
euency: Semi-annual

Method: BMB-type ballot

Sample: UHF conversion series,
based on 700 minimum [or multi-
county range; county-by-county sta-
tion penetration series, based on
minimum of 100 ballots per county
Survey period: Spring and autumn
Deltvery date: Within 5 weeks after
completion

Data  supplied: Station-by-station
penetration levels, station viewed
most by day part, reception quality
on a channel-by-channel bhasis _

Projectable to: All TV homes 1in
county units surveyed. All UHF mar-
kets; all individual county unis
with minimum of $! million annual
retail sales volume. END

Is this
your

scription immediately.

Company ....

Address

TELEVISION MAGAZINE / Data Book, 1960

DATA BOOK?

If you're relying on route-list or departmental copies of
TELEVISION MAGAZINE, now is the time to enter a sub-
scription of your own and get your personal copy of the
Data Book—FREE. Send us your order—start 12 full months
of TELEVISION MAGAZINE for $5.00.

Just send us the coupon below and we will start your sub-

Please enter my 12-month subscription to TELEVISION MAGA-
ZINE and include a free copy of the 1960 Data Book.
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THE PIEDMONT INDUSTRIAL CRESCENT

n . c K industry .

creates buying power in the Piedmont Industrial Crescent!

the

The South’s vast brick industry is another reason why WFMY-TY . . .
located in the heart of the industrial Piedmont . .. is the dominant selling influence
in this $3,000,000,000 market. WFMY-TV serves . . . and sells in this heavy

industrial 54-county area where 2,250,000 people live, work and buy.

lll'fmu tv Ly

CHANNEL

GREENSBORO, N.

CHARTER

SUBSCRIBER "NOW IN QUR 11th YEAR OF SERVICE”

Represented by Harrington, Righter and Parsons, Inc.
New York, Chicago, San Francisco, Atlanta, Boston, Detroit
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TELEVISION MARKETS
VS.
STANDARD MARKETS

e concept of TV coverage departs drastically
om traditional definitions of retail markets or
ipolitan county areas. The TV market is a

nae development in sales and advertising. It

ne¢ally includes several trading areas.

Te difference between TV and metro areas can
amatic, not only in small markets, but also in

ajr market areas. For example, the coverage of

+ "V stations in Boston includes more than half

rmlion TV homes outside of the Boston metro

a'These homes represent more than $2.5 billion
letail Sales not listed in the standard metro-
liin-area breakdown.

fie extent of the difference between TV markets

and metropolitan areas is strikingly illustrated in the
following comparisons of the television markets as
defined by TELEVISION MAGAzZINE's research depart-
ment and the metropolitan statistical areas reporied
in the 1959 Sales Management’s “Survey of Buying
Power."”

Where no data appear in the metropolitan-area
column, the city was not large enough to be ranked
on a standard-area basis. However, where rhere i
an adjacent metropolitan area covered by the
market, this information is reported in a footnote.
“D.I.” indicates that data on the TV area are in-
adequate. For intermixed markets. only VHF data
are shown. Dagger () indicates UI1F.

TV HOMES TOTAL HOUSEHOLDS POPULATION RETAIL SALES
{March 1960 {August 1959) {August 1959) (Janvary 1959)
Television Standard Television Standard Television Standard Television Standard
Market Metro Area Market Meiro Area Market Metro Area Market Metro Area
{Thousands) {(Thousands) {Thousands) {Thousands) {Thousands) {Thousands) {$000) ($000)
ordn, S, D. | 19.4 — - | 28.1 | 97.4 112,886
lor, Ton. 77.8 20.7 98.1 25.9 330.8 | 88.6 380,670 105,369
a, tkla. 80.4 = 105.3 ‘ 366.2 314,631
2iOhio | 169.9 m——— | 156.8 156.8 I 5292.0 592.0 626,626 696,626
dbay, Gaw | 90.8 | 13.0 141.8 ’ 17.2 595.6 | 62.2 400,187 68,568
Iba -Schenectady-Troy, N. Y. 461.9 196.9 1 503.2 212.9 1646.0 681.2 1,923,885 798,004
buerque, N. M, | 1255 62.7 174.8 70.6 686.1 251.7 716,074 303,475
lex:drio, La. ! 133.4

939 | 237 |

iHFarkel .

309 505.3 114.2 348,198 100,120

carion & market definition © 1960, TELEVISION MAGAZINE, Market Data © 1959, Sales Management Survey of Buying Power; further reproduction

censed,
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TV HOMES TOTAL HOUSEHOLDS POPULATION " RETAIL 3A

{March 1960) {August 1959) {August 1959) (Janvary 19

Television Siandard Televislon Standard Television Standard Telavision
Market Metro Area Market Meiro Aroa Market Metro Area Market
{(Thousands) (Thousands) (Thousands) (Thousands) (Thousands) (Thousands) ($000)

Alexandiia, Minn 51.8 61.3 258.0 263,060
Altoona, Po 277.6 371 308.3 39.4 1109.4 134.4 1,081,409
Amailio, Tex 110.3 44.9 1437 59.0 4997 167.0 614,049
Ames, lowa 316.3 3410 1107.3 1,420,043
Andenon, S. C. 3.8 23.5 9.4 75,043
Ardmore, Okla. 3o.4 40.2 136.9 127,799
Ashevllle, N. C.-Greenville-Spartanburg, S. C. 3945 11097 509.4 136.3 1971.6 507.4 1,517,766
Atlanto, Ga, 573.9 2447 690.7 268.4 2644.9 944.9 2,553,101
Augusta, Ga. 190.6 58.7 258.2 700 1015.9 2061.7 721,659
Austin, Minn. 1910 A 135.8 465.6 588,589
Austin, Tex. 154.8 49.4 198.5 60.0 715.3 2146 730,281
Bakernsfield, Calif. 175.5 75.7 195.9 85.7 634.0 288.2 842,738
Boltimote, Md. 670.3 448.4 723.9 478.0 2370.5 1700.6 2,800,304
Bangor, Mo. 117.8 28.2 1322 30.8 6.5 114.9 532,871
Baton Rouge, La. 266.5 56.2 3621 68.7 1391.6 246.5 1,150,668
Bay City-Saginaw, Mich. 304.4 79.4 3322 84.3 1159.7 299.5 1,274,732
Beaumont-Port Arthur, Tex. 152.2 74.3 195.7 B8.9 6935.7 307.0 702,418
Bellingham, Wash. 53.1 20.3 64.3 24.6 198.2 73.7 214,593
Big Spring, Tex. 24.3 29.4 109, 142,842
Billings, Mont. 49.9 211 719.5 26.1 2571 81.2 39292,255
Binghamton, N. Y. 3%6.8 57.3 365.0 69.4 1238.9 208.4 1,290,493
Birmingham, Ala. 421.3 163.0 549.1 180.6 2006,6 637.4 1,724,231
Bismarck, N. D. 45.7 66.9 2592.7 271,653
Bioomington, ind. 635.0 4 6847 2216.1 2,512,329
Bluefield, W. Va. 126.9 170.2 724.2 438,074
Boise, ida. 68.4 371 81.5 44.2 $01.8 144.5 372,795
Boston, Mass. 14425 812.4 1548.9 869.7 5319.4 309292.2 6,700,858
Bridgeport, Conn. (D. 1.}
Bristol, Va.-Johnson City, Tenn. 153.1 59.6% 291.5 70.8 926.3 278.1 542,625 |
Bryan, Tex. 41.4 56.1 203.1 193,386
Buffalo, N. Y. 645.6 368.0 708.0 399.6 2400.1 13549 2,728,131
Burlington, Vt. 166.4 16.8 185.2 18.1 665.7 68.4 751,025
Butte, Mont. 345 21.7¢ 50.9 27.7 154.8 81.9 177,018 i
Cadillac, Mich. 1189 136.5 479.3 550,178
Cape Girardeau, Mo. 2925.0 271.2 911.5 830,486
Carlsbad, N. M, 11.1 14.1 51.5 53,004
Carthage-Watertawn, N. 7, 11.7 J 92.0 319.1 310,389
Casper, Wyo. 24.6 9.3 45.92 15.9 146.7 48.2 210,735
Cedar Rapids-Waterloo, lowa 3925.0 74.6 357.3 78.6 1181.8 251.7 1,484,424
Champaign, i, 3439 31.3 3715 33.7 1227.0 197.2 1,440,176
Charleston, S. C. 149.5 475 200.1 56.1 839.3 205.5 611,827
Charleston-Huntington, W. Va. 443.4 146.8° 546.4 163.6 2149.8 599.6 1,557,521

TUHF morket. 5. Stondard metropolitan area listed as Bristol-Johnson Clty-Kingspart, 1
1. See Des Moines, lowa. 6. Stoandard metropalitan areg listed as Butte-Anaconda.
2. Combined standard metropolitan area shawn. 7. Watertawn anly.
3. See Rochester, Minn., or Mason City, lowa. 8. Stondard metrapoliton area listed as Champaign-Urbana.
4. See Indianapatis, Ind. 9. Standard metrapclitan area listed as Chmlcka~Hun'ington.Axhlam&!I

Circulation & market definition © 1960, TELEVISION MAGAZINE, Market Data © 1959, Sales Management Survey of Buying Power; further npvﬂ
not licensed.

NSI  Siassois 4% PROVE
WClA'S DOM'NANCE in Central Illlinois

TV Makket *

Nielsen Station Index Nov. 1959 Central lllinois Area
MONDAY THRU FRIDAY SUNDAY THRU SATURDAY

MORNING AFTERNOON NIGHT

6 am-9 am | 9 am-Naan| Naan-3 pm| 3 pm-6 pm| 6 pm-9 pm| 9 pm-Mid
STATIONS CH. Homes Homes Homes Homes Homes Homes
WICA 3| 11,300 | 47,800| 60,000 | 57,500 | 96,400 | 55,400
Station A| 4,900 8,000 7,100 12,700 | 21,000 | 14,600
Station B - 3,400| 6,500 11,900 | 25,200 | 11,400
Station C| ... 800 ... 700 2,000 1,600
Station D] oo | corvr 1,000] 3,500 | 6,600 | 2,000

WCIA Channel 3
CHAMPAIGN, ILLINOIS
George P. Hollingbery * Representative

108 TELEVISION MAGAZINE / Data Book. 1960
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“Made it after all! Didn’t take us any time

to agree on Huntington-Charleston and WSAZ-TV!"”

HAT MAKES HUNTINGTON-CHARLESTON stand out as a pretty obvious must-buy market? 2,000,000 people?
40,000 TV homes? $4 billion to spend annually—from the giant payrolls of the concentration of giant
dustries in this 68-county, 4-state area® All good reasons. Also the fact that WSAZ-TV (and WSAZ-TV
one) covers this Dynamic Circle in the booming Ohio River Valley as if it owned it. Better than the

\

her two stations combined. Call the Katz Agency for further reasons \ 4
. . . . . -
hy so many sales and advertising managers insist on a high-up place WSA 2 =) I V | LU I

n their national schedules for Huntington-Charleston and WSAZ-TV.  HuNTINGTON . CHARLESTON

~= CHANNEL 3 NBC
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TV HOMES TOTAL HOUSEHOLDS POPULATION RETAIL SALE‘"
{March 1960) {August 1959) {August 1959} January 1959
Television Standard Television Standard Television Standard Televislon Stas.
Market Metro Area Market ‘Metro Area Market Metro Area Market M
(Thousands) (Thousands) (Thousands) (Thousands) (Thousands) (Thousands) ($000)
Chatlotte, N. C. 595.9 65.4 732.0 76.0 29885.9 283.0 2,408,071
Chottonooga, Tenn. 201.5 792.9 267.6 86.8 10181 301.9 801,974
Cheboygan, Mich, 28.6 36.7 = 1319 170,034
Chevenne, Wyo. 86.4 15.0 112.7 17.5 381.1 61.1 449,078
Chleago, Il 2175.7 1850.5 2338.5 1985.5 1650.9 6469.2 10,054,852
Chico, Calif. 96.4 120.9 - 380.3 495,894 ‘
Cincinnati, Ohio 649.5 394.5 1921 3492.6 2396.1 1080.3 2,546,556 1,3
Clarksbutg, W. Va. 16.6 14,7 105.9 21.6 396.7 76.0 338,891 ¢l
Cleveland, Ohio 1305.7 506.1 1385.0 534.9 4662.8 1775.5 5,503,127 2,3t
Clovis, N. M, 11.8 16.9 62.1 65,758 i
Colorado Springs-Pueblo, Colo. 91.7 62.3 116.6 7.2 4161 252.5 454,541 3
Columbia-Jefferson City, Mo. 127.0 148.3 512.9 498,436 | |'
Columbia, S. C. 207.9 49.1 264.0 55.8 1125.4 239.6 793,906 %
Columbus, Ga. 143.4 50.3 192.7 50.3 93.7 267.0 535,564 11,|‘
Columbus, Miss. 55.% 92.0 361.2 220,204 ‘
Columbus, Chio 486.8 190.7 516.6 200.7 1739.0 674.9 1,967,198 8
Corpus Christi, Tex. 112.5 57.3 152.5 72.3 588.6 271.1 551,735 9y
1
Daltas-Ft. Worth, Tex. 698.7 4609 823.4 523.3 27240 1715.8 3,261,394 215
Danville, lil. 194.7 38.2 29.6 118.8 92.4 142,250 1
Davenport, la.-Rock Island, IlI. 348.5 79.7'0 375.3 84.2 1226.4 273.9 1,530,492 %
Dayton, Ohio 488.9 196.4 517.9 207.4 1944.5 697.8 1,857,541 7
Daytona Beach-Orlando, Fla. 217.2 99.1 298.4 1309 9725 410.6 1,219,297 58,
Decatur, Ala. 122.3 n 45.4 — 172.2 —_ 137,609 .
Decatur, HI. 1123.8 148.1 36.7 466.5 114.5 588,185 qeh
Denver, Colo. 355.6 250.3 419.6 275.8 13624 880.3 1,811,468 1,90
Des Moines, lowa 271.5 81.9 301.7 86.2 953.8 266.0 1,205,205 %

TUHF market.

10. Standard metropalitan oreaflisted as Davenport-Rock Island-Moline.

11, Sea Flarence, Ala.

Circulation & market definition © 1960, TELEVISION MAGAZINE, Market Data © 1959, Sales Management Survey of Buying Power; further repre.

not licensed.

Down Town Corpus Christi at Dusk—From New Harbor Bridge
Over Ship Channel, Built In Preparation For An Even Greater
Growth Of The Market.

KRIS -

CHANNEL 6

MOST POWERFUL CHANNEL

IN CORPUS CHRISTI

10

NB
AB

C
C

TELEVISION MAGAZINE l),a&a Book, 1960
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CORPUS CHRISTI RANE
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IN RATE OF

POPULATION GROWTI

1950-1959

T. FRANK SMITH

PRcSIDENT

PETERS, GRIFFITH & WOODWA!

REPRESENTATIVES
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TV HOMES TOTAL HOUSEHOLDS POPULATION RETAIL SALES
(March 1960) {August 1959} {August 1959) {Jonuary 1959)
Television Standard Television Standard Television Standard Television Standard
Market Metro Area Market Metro Area Market Metro Area Market Melro Area
(Thousands) (Thousands) (Thousands) (Thousands) (Thousands) (Thousands) ($000) ($000)
Alch. 1592.3 1076.9 { 17035 1151.0 5893.6 4015.8 6,656,509 4,614,336
, N.D. | 22.9 41.5 148.4 197,993
Sla. 74.3 120.4 486.8 376,136
finn.-Superior, Wis. 171.5 79.0 206.3 85.4 695.5 277.6 744,503 318,036
aleigh, N. C. 275.5 60.9 362.9 71.3 1559.5 284.2 1,238,391 390,392
b, Wis. 119.6 28.8 1311 303 467.0 107.7 509,716 193,33
ex.-Juaret, Mexico 96.7 68.9"? 121.0 83.5 469.2 316.6 451,106 398,672
wden City, Kan. 39.0 61.9 214.2 289,163
181.9 65.6 196.9 69.5 655.3 938.7 735,897 269,045
Jre. 109.8 451 134.7 48.2 430.7 153.4 474,675 181,449
bt 4.8 61.9 191.6 242,054
¥ . Ind.-Henderson; Ky. 250.4 68.5 295.7 74.4 981.4 240.8 910,918 255,142
b
D 151.4 7.7 199.2 30.3 | 738.9 110.4 835,626 146,037
] 367.2 100.5 395.5 110.7 1363.1 375.6 1,495,034 452,862
Ala. 18.7 28.5 28.5 108.4 108.4 94,154 94,154
5. C. 176.5 ] 246.1 1093.6 735,877
lowa 1271 48.5 160.8 206,510
Fla. 17.6 26.0 86.6 134,329
Ark. 59.3 17.4 69.92 18.3 253.9 69.6 233,957 100,243
n, Ind. 1207.0 237.8 71.6 111.9 230.7 864,086 283,014
tDallas, Tex. 698.7 460.9 8923.4 593.3 2727.0 1715.8 3,261,394 2,194,778
. 299.1 93.3 250.9 105.8 829.7 346.8 1,080,517 466,692
Mont. 3.0 5.7 — 18.8 25,551
i, Kan. (D. 1.)
el
’o only. 13. Covers Fayetteville, N, C.

atn & market definition © 1960, TELEVISION MAGAZINE, Market Data © 1959, Sales Management Survey of Buying Power; further reproduction

Only KRLD-TV Channel 4 Dallas

covers ALL of the 698,700 TV Homes credited
here to the Dallas-Fort Worth Market

L feevision Magazine prefaces
yp tisulation reports  with this
sttement:

Te sets credited to each market ave ' KRLD-TV
iie covered by the station with the A L
ncimum coverage in that market. It
v mit be remembered that the statistics

CHANNEL A
o each market are based on the cover-
of one station only. Figures for other ‘
‘dons . . . will vary . . " L

i Tk “maximum coverage’’ sta-
[lON' tin in Dallas-Fort Worth is
~ KLD-TV, which means that
f/A sk TV Magazine Dallas-Fort
Vorfh Market is the KRLD-TV
Mrket only.

Represented Nationally
by The Branham Company

Contours shown are

THE DALLAS TIMES HERALD STATIONS 100 microvolt or

i equivalent signal.
: CWML 4 ‘DQHAA Clyde W. Rembert, President
’

MAXIMUM POWER 1v.Twin 1o KRLD radio 1080, CBS outlet with 50,000 watls

TELEVISION MAGAZINE / Data Book, 1960 1
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We can show you all kinds of industry-acceptes
statistics about the WJAC-TV audience--sets in s
viewers per sel, television homes and coverag
area--and WJAC-TV is consistently the top statie

in the Johnstown-Altoona market.

But, after all, as an advertiser, you're intereste
only in selling your products to living, breathiy

people and that's where WJAC-TV really exce!

It all adds up to this-people BUY the products th

SERVING MILLIONS FROM % SEE advertised on WIAC-TV.
A V7 ATOP THE ALLEGHENIES
/ | —~ ul

get the whole story fro

. HARRINGTON, RIGHT
JJOHNSTOWN'CHANNELG' AND PARSONS, INC.

www americanradiohistorv com =)
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TV HOMES TOTAL HOUSEHOLDS POPULATION RETAIL SALES
(March 1960) {August 1959) (August 1959) (January 1959)
Television Standard Television Standard Television Standard Television Standard
e Market Metro Area Market Metro Area Market Metro Area Market Metro Area
(Thousands) (Thousands) (Thousands) (Thousands) (Thousands) (Thousands) ($000) ($000)
l I | |
= d Forks, N, D. | 9.1 | 186 | 591 | 23.9 194.8 86.1 236,114 | 192,919
. d Junction, Colo. 24.8 | 37.8 129.3 165,918
. Y Rapids, Mich. 4511 1007 | agle 107.2 16295 | 3510 1,791,506 493,091
| Bend-Hays, Kan. 89.3 | - I 118.4 396.6 | 515,962
. Falls, Mont. i 43.4 183 | 67.8 %5 | g18.4 | 735 311,006 102,944
1 Bay, Wis. 930 | 303 | 3545 324 | 12427 118.6 1,386,076 153,121
~boro, N. C. | 4008 | 55.1"¢ 475.0 62.1 1893.2 | 2357 1,818,203 343,901
_ aville-Spartanburg, S. C.-Asheville, N. C. 945 | 1109 | s02.4 | 1363 1971.6 507.4 1,517,766 463,499
wville-Washington, N. C. ‘ 193.0 I 2592.3 | 1133.8 762,350
\ibal, Mo.-Quincy, NI, | 1927 | 20.0% 211.8 211 | 6555 65.5 736,405 75,755
‘ngen-Waeslaco, Tex. | 749 | 64.6'7 1041 | 91.0 | 4426 384.1 276,678 944,186
uburg, Ml | 1139 | 2091 | 679.2 | 651,857
sburg, Pa. | t113.8 [ | 1595 ‘ 100.2 542.6 338.0 621,379 | 400,130
sonburg, Va. 65.5 | 87.6 { 349.5 341,889
crd-New Britaln, Conn. | 6363 1771 683.3 190.8 2339.5 655.8 2,976,978 920,410
ings, Neb, | 1184 | 1494 482.6 577,175
ansburg, Mlss 50.3 — 79.8 | 312.4 215,787
b uerson, Ky.-Evansvitle, Ind. 250.4 | 68.5 295.7 74.4 981.4 240.8 910,918 955,142
i werson-Las Vesas, Nev. 36.5 | 35.3" 48.0 | 456 | 1518 | 143.8 200,929 186,808
ston, Tex. 495.4 334.5 588.6 | 3819 20157 | 1976.2 2,999,53¢ 1,508,051
! sngton-Charleston, W. Va. 443.4 | 146.8" ’ 546.4 163.6 | 2149.8 ] 599.6 1,557,591 603,433
I wille, Ala. (D. I.) | |
| ubinson-Wichita, Kan. 258.8 ‘ 1932 | 3050 | 1341 | 9563 | 4084 1,163,001 494,166
| | | |
al Falls, Ida. | 59.7 [ 84.5 301.7 | 375,899
inapolis, ind. RALE { 1965 | IMe | e10e 2482.0 664.7 2,805,769 947,671
<cbn, Miss. 2359 | 425 3579 | 59.5 1362.5 197.4 985,152 195,460
con, Tenn. 88.4 | 1249 | 4549 318,272
cbnville, Fla. 3013 | 1142 , 4088 | 1989 1534.1 456.3 1,659,666 636908
“#ion City-Columbia; Mo. 1270 148.3 512.9 498,436
shon City, Tenn.-Bristol, Va. | 15341 | 59.6% 221.5 ’ 70.8 926.3 278.1 542,695 239,693
shtown, Pa. | 565.5 723 | 6161 77.2 2200.3 286.3 2,081,675 261,494
101, Mo.-Pittsburs, Kan. | 1524 3367 | 18792 i 37.4 589.7 115 584,592 133,772
e e
sainazoo, Mich. 593.4 | 46.6 635.5 49.0 2111.5 163.3 2,396,014 | 996,803
~ans City, Mo. 6108 | 3955 678.0 | 3491 2106.7 1066.4 2,541,742 1,424,324
saey, Neb. 102.6 | 139.4 | 456.4 577,580
«|aath Falls, Ore. 20.6 30.3 95.1 123,948
narille, Tenn. | 86 [ 90.6 396.3 100.7 1311.6 372.7 848,145 370,995
atosse, Wis. [ 1173 | 19.6 134.8 21.9 4763 735 496,030 100,646
<airette, La. | 91.¢ | 14.4 138.5 19.2 533.6 72.6 427,35¢ 90,708
.al Charles, La. I 86.8 : 20.7 120.8 \ 40.1 440.0 141.6 358,671 132,115
caster, Pa. 5156 | 65.5 571.1 69.2 19710 | 9414 2,170,847 266,338
.aing, Mich. 422.6 | 85.1 455.8 90.5 1550.7 307.5 1,710,169 342,017
.ado, Tex. I 10.0 10.0 15.9 15.9 71.0 71.0 55,986 55,986
avegas-Henderson, Nev. 36.5 3532 48.0 45.6 151.8 1438 200,229 186,808
.aon, Okla. 49.2 1.7 59.6 199 219.0 80.5 291,131 79.964
einon, Pa. 158.6 74.6 24.3 255.3 84.9 289,435 101,120
eston, Ky. 144.0 99.9 36.1 363.7 195.5 329,192 156,833
in, Ohlo t41.8 59.5 313 191.9 104.2 211,567 199,620
iroln, Neb. 187.2 43.6 293.9 46.8 712.8 146.8 883,289 194,690
-1t Rock-Plne Bluff, Ark. 231.9 63.7% 316.0 80.1 1128.3 966.4 945,363 280,591
oAngeles, Calif. 2708.0 | 2103.5M 3012.7 2334.2 8973.9 6759.6 11,536,012 8,984,687
owlile, Ky. | 4592 | 1965 558.5 213.8 1973.9 7101 1,820,726 810,900
Lwock, Tex. [ 1055 | 413 137.2 53.0 497.0 188.1 624,656 | 212,691
Luln, Tex. | 51.9 72.1 259.4 233,467
_vhburs, Va. | 1528 | ess 1906 | 353 770.1 1393 646,353 195,734
|
F market. 19. Standard metropolitan area listed as Charl Huntington-Ashiand.
14Standard metropolitan area listed as Greensboro-High Point. 20. Standard metropolitan area listed as Bristol-Johnson City-Kingsport, Tenn.-Va.
2Combined standard metropoiitan area shown, 21. Joplin only.
14Qufncy only. 22. Las Vegas only.
11 Standard metropolitan area listed as Brownsville-Harlingen-McAllen. 23. Standard metropolitan area listed as Little Rock-North Pine Bluff.
1" Las Vegas only. 24. Stondord metropolitan area listed as Los Angeles-long Beach.

“Gculotion & market definition © 1960, TELEVISION MAGAZINE,
o ficensed.

Morket Data

1959, Sales Management Survey of Buying Power; further repraduction

TELEVISION MAGAZINE / Data Book, 1960 113
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TV HOMES TOTAL HOUSEHOLDS POPULATION RETAIL SALES |
{March 1960} {August 1959) (August 1959) (Janvary 1959)
Television Standard Televislon Standard  Television Standard Television Stang
Marke? Metro Area Marke? Metro Area Market Meiro Area Marke? Metro
(Thousands) (Thousands) (Thousands) (Thousands) (Thousands) (Thousands) {$000) ($0A|
|
Macon, Go 109.1 38.7 151.2 47.5 594.9 171.6 464,133 183
Madison, Wis. 231.2 55.0 258.0 61.5 883.7 217.4 1,033,574 l 29 {
Manchester, N. H, ST.7 46.4 613.5 495 208%2.4 165.3 2,421,591 218 |
Marquette, Mich. 63.% 75.1 £57.6 280,408 .|
Mason City, lowa 161.0 15.9 183.4 16.7 624.6 53.2 793,675 73, "
Maedford, Ore. 45.0 58.0 170.8 — 221,617 -y
Memphis, Tenn: 485.3 147.9 645.4 163.6 2404.0 573.6 1,894,437 704, i
Moeridien, Miss. 102.6 15.6 161.0 19.5 632.8 65.9 411,419 70,*
Miami, Fla. 439.4 9253.6 527.1 286.2 1700.9 930.0 2,509,142 1,484,
Midland-Odessa, Tex. 85.3 349 118.4 46.4 420.3 155.7 568,179 217,
Milwaukee, Wis, 600.4 3346 642.5 354.3 2169.7 1194.1 ] 2,648,036 1,556,
Minneapolis-St. Paul, Minn. 743.4 402.9 822.0 495.3 20427 14111 3,435,600 1,846,
Minot, N, D, 42.8 65.6 2389 —_— 267,434 &
Missoula, Mont. 49.2 70.3 212) 250,927 -
Mobile, Ala. 295.2 68.6 293.9 78.4 1120.3 283.2 1,084,247 39,
Monroe, La.-El Dorado, Ark. 139.4 1.4 189.9 26.0 697.4 90.0 566,859 110¢
Montgomery, Ala. 153.0 40.3 220.0 46.4 372.3! 165.4 692,976 | 199,
Muncie, Ind. 131.5 46.4 348 148.3 113 156,562 1194
Nashville, Tenn. 345.2 96.2 463.4 107.5 1731.4 3793 1,426,693 477,0;
New Britain-Hartford, Conn. 636.3 1771 683.3 190.8 2339.5 655.8 2,976,978 9204,
New Haven, Conn. 857.5 175.1% 938.3 186.6 3254.8 633.4 4,081,016 774,5‘_‘
TUHF market.
25, Standard metrapalitan arealisted as Manrae-West Manrae. 26. Standard metrapalitan area listed as New Haven-Waterbury.

Circulation & market definition © 1960, TELEVISION MAGAZINE, Market Data © 1959, Sales Management Survey of Buying Power; further reprodu
not licensed.

WSIX-TV Tops them ... Leading in 6 out Of TOP 10

all in the 3 out of TOP 5 shows

Nashville Area

*Source— ' 1960 Nielsen report

CHECK THESE FA(TS:

v TV HOMES - 370,700
Population — 1,965,500

Effective Buying
Income » $2,155,868,000

v Retail Sales — $1,585,308,000

* WSIXSELLS WITH TOWER HEIGHT

2049 #t. above sea level . . . none taller
permitted in this area by CAA.

AN

* WSIXSELLS WITH POWER
316,000 powerful watts
maximum - permitted by FCC.

<

NASHVILLE

* WSIYSELLS WITH EFFICIENCY

Maximum coverage and low cost per thousand
make WSIX-TV your most efficiant buy in the rich
Tennessee, Kentucky, Alabomo TVA grea.

Represented by: Peters, Griffin,
Woodward, Inc.

TV 8 LAND OF THE CENTRAL SOUTH
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A MARKETING REVOLUTION IN
THE UPPER MIDWEST!

REVOLUTION '59 . . . COMPLETION OF THE ST. LAWRENCE SEAWAY,
which opened the Great Lakes to ocean vessels, brought an exciting revolution in

transportation to the Head of the Lakes. Over 200 foreign ships, combined with
domestic traffic, made Duluth-Superior the NATION’S THIRD BUSIEST PORT

‘A‘ in ’59.

o REVOLUTION '60 . . . the revolution in commerce will grow in 1960 as DULUTH

) and SUPERIOR become established as AMERICA’S FOURTH SEACOAST and
as the major outlet for the Upper Midwest and the Canadian-American Heartland

it You don’t cover the Upper Midwest

1o without Duluth-Superior Television!

... Distribution Center for
40 Million People!

Where the Prairie
Meets the Sea...

DULUTH-SUPERIOR TELEVISION

wiwww-americanradiohistory com .
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New proof

of progress—
$7 million worth '\
in the

market on the moy
TAMPA -
ST. PETERSBURG:

This giant new span of concrete a1
steel, dedicated by Florida’s Gove
nor LeRoy Collins on January 1
is the third bridge linking Florida
Hillsborough County (Tampa) ar
Pinellas County (St. Petersburg ar:
Clearwater).

Dominating Tampa - St. Petersburi
“market on the move,” is the static
on the move, WTVT—your most pro
itable buy in the entire Southeas

TOTAL SHARE OF AUDIENCE |
48.6% .. Latest ARB

Check the Top 50 Showsl

ARB Nielsen
WTVT 37 WTVT 3
Station B L Station B 1
Station C 4 Station C

€

Chan

1:

station on the move

TAMPA - ST. PETERSBURG

The WKY TELEVISION SYSTEM, INC. ¢ WKY-TV/WKY-RADIO Oklahoma City e Represented by the Katz Agency

Wwww americanradiohistorv com L
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TV HOMES TOTAL HOUSEHOLDS POPULATION RETAIL SALES
{March 1960) {August 1959) {August 1959) (January 1959)
Television Standard Television Standard Television Standard Television Standard
Market Metro Area Market Metro Area Market Metro Area Market Metro Area
(Thousands) (Thousands) (Thousands) (Thousands) (Thousands) (Thousands) ($000) ($000)
; t
Yleans, La. 3834 | 9954 | 4688 | 9584 | 1710 888.4 1,556,221 888,440
ork, N. Y. 4943.3 | 4156.677 5317.0 | 44713 | 175337 14652.5 29,690,546 18,838,362
it, Va. 340.6 l 203.3%¢ l 3947 | 219.8 I 1527.8 7973 1,343,439 780,566
Zlatte, Neb. 20.6 l — | 29.6 91.9 116,277
iIl, W. Va. 130.5 178.0 ' 743.7 460.635
»Midland, Tex. 85.3 349 I 118.4 | 46.4 420.3 155.7 558 179 217,027
‘ma City, Okla. 335.4 | 149,32% 401.0 | 165.2 | 13385 597.1 1,490,y93 665,294
,‘0 I, Neb. 3374 125.8 3671 | 132.6 | 1189.4 4394 1,487,257 567,700
m-Daytona Beach, Fla. 217.2 99.1 298.4 | 130.9 972.5 4106 1,219,297 558,654
s, lowa 137.0 == | 159.6 | 492.1 549,240
4, Ky. 189.4 14.5 241.8 | 19.9 803.9 | 62.7 726,894 70,934
@ City, Fla. 292.0 13.5 30.7 17.3 118.5 65.0 125,832 75,868
viurg, W. Va, 125.3 == 43.7 ! 25.4 143.8 84.6 | 153,914 86,868
le + ado, Fla. 196.2 43.1 954.4 594 963.3 ] 198.0 954,094 933,856
all. 1168.1 — 215.6 88.2 696.5 284.9 821,936 356,846
dphta, Pa. 1907.1 1178.5% 2062.2 | 12802 7138.9 4455.2 | 8,501,729 5,058,782
n'Mesa, Arlr. 201.7 155.7% 243.0 ‘ 174.0 864.6 599.2 1,004,825 707,806
BR-Little Rock, Ark. 231.9 63.7%2 316.0 80.1 1128.3 l 266.4 l 945,363 280,591
oy, Kan.-Joplin, Mo. 152.1 33.6% 187.2 37.4 582.7 111.5 584,592 133,772
buh, Pa. 1267.3 656.4 1361.8 r 691.2 |  4791.8 | 2405.3 ‘ 5,107,719 2,746,908
by, N. Y. 1211 — 140.0 } 519.5 - 538,198 —
napring, Me. 3133 — 341.9 1201.2 — 1,405,173 ==
|Bm iar. Me, 212.4 47.1 230.8 | 51.1 1971 | 172.9 972,632 241,963
tar. Ore. 462.8 260.0 544.4 | 289.0 [ 16714 858.1 ! 1,936,905 1,026,174
quisle, Me. 19.7 = 24.0 | 99.7 | 82,438
idce, R, I, 193.0 196.9% 851.8 9109 | 29005 | 7047 | 3308392 843,192
sialolorado Springs, Colo. ! 91.7 623 116.6 ‘ 71.2 | 416.1 [ 252.5 | 454,541 318,690
acilll.-Hannlbal, Ma. 192.7 20.0% 211.8 ' 21.1 i 655.5 | 65.5 : 736,405 75,755
|
by #eDutham, N, C. 275.5 60.9 362.9 ‘\ 71.3 1559.5 { 284.2 1,238,391 320,392
' din Calif. 59.8 11.9 9234.2 394,163
. v, 39.6 | 27.4 4.6 1 28.8 151.0 87.0 242,920 143,972
. wmd, Va, 272.5 124.997 329.2 | 137.8 1315.5 512.8 | 1,266,846 597,055
P rtel Wyo, 8.2 —_ 15.5 ‘ 54.3 69,403
wnol, Va. 296.0 ! 39.2 366.9 | 43.1 1482.2 157.3 | 1,171,600 178,786
hen, Minn, 91.9 13.4 103.3 ! 141 362.4 50.8 415,353 87,150
hesr, N, Y, 319.7 170.9 350.7 185.5 1168.4 598.2 1,435,740 734,283
h kioy, NI. 200.9 55.8 220.9 61.6 718.3 195.0 914,636 250,435
k Isnd, lll.-Davenport, la. 348.5 79.7% 375.3 84.2 1926.4 2739 1,530,429 362,368
welN. M, 55.7 e 718.0 284.0 303,732
ramto-Stockton, Calif. 384.6 196.3 447.3 ! 294.7 1438.8 718.5 1,797,190 914,181
*unaBay City, Mich. 304.4 79.4 ' 339.2 84.3 1159.7 299.5 1,274,732 318,115
o, Mo, 203.8 30.4 298.9 324 116.8 102.3 ‘ 781,101 115,084
Lou Me. 849.6 6009 | 9198 | 422 | 9988.4 20863 | 3,296,274 2,399,000
=="Potiburg-Tampa, Fla. 321.7 195.0 ! 406.5 298.7 1289.4 693.5 1,759,072 963,592
um‘naxdon!oroy, Calif. 195.1 = 298.4 \' 795.4 | 885,592
icbu, Md. | taae — | ess | 211.0 264,611
4124l City, Utah | 249.4 145.1% | 9862 | 15492 | 10387 5489 | 1,086,570 587,452
Aelo, Tex. 28.5 ! 17.5 314 | 996 199.9 776 | 160,065 96,030
g5t Aonio, Tex. °276.3 156.0 325.2 179.2 1290.3 656.3 1,174,465 657,815
1 Di o, Calif.-Tijuana, Mexlco 296.9 | 289.0% 315.9 296.8 1076.0 1005.1 1,268,348 1,170,045
j Frlseo-Oakland, Calif. 1312.9 845.8 1475.6 990.8 4565.2 2789.5 5,633,192 | 3,536,688
| Jeicalit. 239.4 | 1600 281.6 189.9 906.2 6169 | 1,037,961 720,673
W gte irbara, Callf. 70.3 41.2 83.8 47.7 260.5 147.0 335,968 190,445
.yt 7N Ga. 107.4 46.0 149.0 { 53.3 | 564.9 181.1 I 482,712 201,691
Shated . I
- " reket. 34, gee Portiond, Me.
Stelard metropolitan areo listed as New York-N.E. New Jersey. 35. Standord metropolitan area listed ay Providence-Pawtucket.
Stdard metropolitan areo listed as Norfolk-Portsmouth. For purposes of radio- )
tebision coverage, Newport News-Hampton may be cansidered part of the 36. Quincy only.
Neolk-Portsmouth metropolitan area.
37. Standard metropolitan area listed as Petersburg-Hopeweil-Richmond.
Oshama City listing includes Enid, Okla.
' Indes Camden, N. J, 38. Standard metropolitan area listed as Davenport-Rock Island-Moline.
Phenix only. 39. Includes metropolitan areas of Salt Lake City and Provo, Utah.
Sndard metropolitan area listed as Littis Rock-North Pine Bluff. *Unadijusted for new data pending further study.
0 Jdin only. 40. San Diego only.

cution & market definition © 1960, TELEVISION MAGAZINE, Market Data © 1959, Sales Management Survey of Buying Power; further reproduction
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TV HOMES TOTAL HOUSEHOLDS POPULATION ‘RETAIL SALE
{March 1960) {August 1959) (August 1959) {January 1959
Television Standard Television Standard Television Standard Telavislon Stan

Market Metro Area Market Metro Area Market Mairo Araa Market Mt
(Thousands) (Thousands) (Thousands) (Thousands) (Thousands) (Thousands) ($000) (3
- - ——
Schenectady-Albany-Troy, N, Y, 461.9 196.9 503.2 212.9 1646.0 681.2 1,923,885 7%
Scranton-Wilkes-Barre, Pa, t253.1 - 311.4 172.7 1090.9 608.0 1,043,721 5%
Seattle-Tacoma, Wash. | 549.5 407.6 | 617.4 446.9 1877.8 1356.3 2,264,289 1.67']
Sedalla, Mo. 26.5 30.4 —_— 91.7 —_— 91,351 3
Shreveport, La. 252.6 65.6 392.2 74.5 1160.1 265.6 1,084,635 28
Stoux City, lowa 203.9 342 230.1 36.0 769.6 114.0 961,518 16 E
Sioux Falls, S. D. 293.5 26.9 296.4 7.7 1031.5 89.5 1,197,290 19 ,".
South Bend-Elkhart, Ind. t143.9 210.7 104.4 686.8 345.2 774,334 £
Spokane, Wash. 241.7 | 86.5 319.9 95.4 1022.0 291.6 1,230,814 34¢n
Sprinafield, I, t196.3 190.7 45.4 624.0 140.1 163,359 20t
Springfeld-Holyoke, Mass. 1711 214.2 142.2 740.5 492.0 898,689 6%
Springfield, Mo. 179.7 38.4 217.5 40.7 728.4 1225 697,188 144
Steubenville, Ohio 437.8 [ 96.7 481.3 102.5 1686.2 355.9 1,678,395 39"
Superior, Wis.-Duluth, Minn. 1M1.5 [ 79.0 206.3 85.4 6€.5 277.6 744,503 37t
Sweetwater, Tex. 65.1 -43 79.8 — £270.2 —_— 312,498
Syracese, N. Y, 456.0 113.8 500.2 123.1 1690."@ 413.3 1,975,039 514
| .
Tacoma-Seattle, Wash. | 549.5 | 407.6 | 617.4 446.9 18778 | 13563 2,264,289 1,671
Tallahassee, Fla.-Thomasville, Ga. 116.2 | 9.2 185.6 16.2 T43.6 66.2 632,946 o
Tampa-St. Peternsburg, Flo. 321.7 195.0 406.5 208.7 1292.4 693.5 1,759,072 %3
Temple-Waco, Tex. 126.0 58.2 157.8 69.1 556.4 249.5 553,396 968
Terre Haute, Ind. 217.2 32.5 236.2 34.2 ‘ T44.2 104.7 801,272 1Q4ﬁ
Texarkana, Tex. 82.9 | 26.5 111.4 29.7 3955 100.9 328,574 061
Toledo, Ohio 380.6 139.0 404.7 146.3 1338.7 479.7 1,425,281 548
Topeka, Kan. 115.5 | 40.9 149.8 438 459.92 134.3 531,534 160
Tsaverse City, Mich. 38.3 | — 44.7 —_— 156.2 - 200,987
Tucson, Arir. 101.9 67.1 126.0 78.4 447.7 258.0 444,037 | 976
Tulsa, Okla. 304.2 I 110.5 362.2 123.7 1187.4 390.6 1,232,683 464
Tupelo, Miss. 56.8 —_ 94.4 R 359.9 _— 225,845
Twin Falls, Ida. 26.8 —_— 36.9 —_ 132.8 —_ 159,094 X
Tyler, Tex. 119.8 I 18.8 155.8 24.2 543.9 83.8 533,548 97
{
Utica-Rome, N. Y, 140.0 l 86.8 150.2 91.9 503:5 311.0 545,732 i 337’
|
Valley City, N. D, 1689 as 225.9 —_— 832.0 —_ 948,340 A
I
Waco-Temple, Tex. 126.0 l 58.2 157.8 69.1 556.4 249.5 553,396 269,
Washington, D, C. | 831.8 598.1 995.0 573.8 3353.% 2024.5 3,934,061 2,555,
Waterbury, Conn. (D.I.) | | { I _
Waterloo-Cedar Rapids, lowa | 395.0 | 74.6 | 357.3 78.6 | 1181.8 251.7 | 1,484,424 331,
Wausau, Wis. | 980 99.9 109.8 245 395.2 89.6 399,848 81,
Weslaco-Harlingen, Tex. 74.1 64.64 104.1 91.0 442.6 384.1 276,678 44,
West Palm Beach, Fla. 75.8 59.0 91.8 70.7 299.8 205.4 485,458 334,
Wheeling, W. Va, 350.4 96,74 393.9 102.5 1380.2 355.9 1,354,782 39,
Wichita-Hutchinson, Kan. 258.8 123.2 305.0 134.1 956.3 408.1 1,163,001 494,
Wichita Falls, Tex, 127.7 30.7 158.7 36.4 569.6 136.5 614,211 146,
Wilkes-Bare-Sctanton, Pa. $253.1 —_7 311.4 172.7 1090.9 608.0 1,043,791 573,
Williston, N, D. 20.4 —_— 39.7 _— 135.8 —_ 180,098 [ =
Wilmington, N. C. 121.5 | 18.9 175.4 21.6 803.9 77.4 545,800 83,
Winston-Salem, N, C, 338.7 45.9 389.8 50.2 1519.5 184.3 1,492,756 211,
Worcester, Mass. (D.1.)
Yakima, Wash. 1106.5 —_— 156.8 46.8 518.9 151.6 601,302 170
York, Pe, 139.5 — | 65.8 65.8 219.5 219.5 259,754 | 25
Youngstown, Ohio t144.5 — l 203.7 173.1 715.7 610.2 790,291 68
Yuma, Ariz. 5.7 | - 33.6 e 199.5 — 153,929
|
Zanesville, Ohio 123.9 | — l 21.7 94.9 90.4 79.5 92,570 82,
| | |
TUHF morker. 44. See Grand Farks, N, D,
41. Standard metropolitan areo listed os Scranton-Wilkes-Barre-Hazleton, 45, Standard metrapoliton area listed as Brownsville-Harlingen-McAllen.
42. Standard metropoliton area fisted as Wheeling-Steubenville, 46. Standard metropolitan oreo listed os Wheeling-Steubenville,
43. See Abilene, Tex. 47. Standard metropoliton area listed as Scranton-Wilkes-Barre-Hazleton,

Cir'u:‘faliond& market definition © 1960, TELEVISION MAGAZINE, Market Data © 1959, Sales Management Survey of Buying Power; further rep
rot licensed.
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WHEELING: [JJURTV MARKET
Jne Station Reaching The Booming Upper Ohio Valley

No. 17
WTRF-TV Image Serles
FASHIONS

(Bl Bnedes

Fashions for smart women, 4y smart
women in a market where the buying
habits of a// women are constantly in-
fluenced by advertising on WTRF-TV,

in With new expansion near completion,
B the Bobbie Brooks 300 employee pay-
roll will soar above the million dollar
i mark. BB—another growing industry
comprising the rich, busy and boom-
J ing WTRF-TV Wheeling Market.
L] 3
Here, in a 36-county area, two million
people with an annual spendable in-
i come over 2% billion dollars, spend
" at 7,500 retail outlets and ring up
nearly two billion dollars yearly in
retail sales. People who work, people
who spend, people who find WTRF-
TV worth looking into!
Robldie, Bnooka e w
3 B = <
- .-
P anE I—I o o
“ |
.

R B e P R

BELLAIRE GARMENT COMPANY, Bellaire, Ohio (Fust 3 miles
from Wheeling on the Okio side) One of the 11 plants producing
- smart, nationally famous Bobbie Brooks IFashions for Women.

For ovailabilities, call Bob

Ferguson, VP and Gen. Mgr., 316,000 watts N B c network color
N or Needhom Smith, Soles Monoger, —_—e
i ot CEdar 2.7777.
Notional Rep., George P. WHEELING 7, WEST VIRGINIA

Hollingbery Compony.

reaching o market that's reaching new importance!
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/
}@our appetite i1s whetted by seeing this food, so are your

customer’s buying appetites whetted by what you tell them on
Meredith family stations. To sell your product or service to the
influential, big-spending “family board of directors”, use your local
Meredith Station — “one of the family” in the vast area it serves.

Meredith

KANSAS CITY KCMO
SYRACUSE WHEN
PHOENIX KPHO
OMAHA wow
TULSA KRMG

At

KCMO-TV
WHEN-TV
KPHO-TV
WOw.TvV

Meredith Stations Are Affiliated With
BETTER HOMES & GARDENS ® SUCCESSFUL FARMING Magazines

www americanradiohistorv com

Stations

The Katz Agency
The Katzx Agency
The Katz Agency
John Blair & Co.

-—Blair-TV
John Blair & Co.
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TELEVISION MARKETS

rehensive re-evaluation of all television mar-
s1as been provided by the Nielsen Coverage
ve Number 3, where this has been made avail-
¢y NCS subscribers. In working with the Niel-
ata, 1t became apparent that any cut-off plan
iy applied could not provide an accurate
tve of station coverage.
I't method adopted by TELEvisSioN MAGAZINE
lits a flexible cut-off point -of 259, based on a
:h:ime weekly-viewing index. Normally a county
| ie credited to a market if one quarter of the
omes in that county view the market’s domi-
itstation at least one night a week. This plan
trived at after careful study, testing of various
nilae, and consulting with a number of the
uTy’s major advertising agencies.
I'e coverage picture is constantly shifting with
mergence of new stations, changes in power
¢ ntennae, and transmitter site moves by older
1ns. For this reason, the TELEVISION MAGAZINE
serch department is continuously re-examining
arets and revising its television market data ac-
gly.
Iraddition to the Nielsen Coverage Service, ARB
Moy gz Reports and, in some cases, ARB and Pulse
1g reports were used.
- Tner.e are certain markets for which it has been
{w 1pssible to evaluate the available data. These
li'l atets are being restudied and new figures will be
ju peted only when TELEVISION MAGAZINE's research
‘jatment 1s convinced that a sound estimate can
1ade.

'HF backbone ot TELEvisioN MAGAZINE'sS com-
)

it

Since a television station usually covers a much
greater area than the standard metropolitan count
area (see market comparison, p. 107), it is essential
for the advertiser to have market data specifically
correlated with TV coverage.

Listed on the following pages, for each TV mar-
ket, are:

1) Television Homes

2) Total Households

3) Population

4) Retail Sales

5) Effective Buying Income (E.B.I.
6) Counties covered

The estimates on population and households were
prepared especially for TELEvisioN MAGAZINE by
Sales Management and are updated to August 1959.
Retail sales and Effective Buying Income are based
on estimates from Sales Management’s 1959 “Survey
of Buying Power” (copyright, Sales Alanagement;
reproduction not licensed). TV market definition
and circulation are computed by the research de-
partment of TELEvisioN MacaziNe. This data is
copyrighted and may not be reproduced without
permission of the publisher.

The counties listed for each market on the
following pages are those covered bv the sta-
tion with the maximum coverage in that
market. Figures for each station may vary
according to channel, power, afhliation, an-
tenna height, etc.
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THE TELEVISION MARKETS

ABERDEEN, S.D.

TV Homes 19,400
Total Households 28,100
Population 97,400
Retail Sales $112,886,000
E.B.l. $138,986,000

NORTH DAKOTA: Dickey;
SOUTH DAKOTA: Brown, Clark, Day, Edmunds,
Faulk, McPherson, Marshall, Spink

ABILENE, Tex.
TV Hames 77,800
Total Households 98,100
Population 330,800
Retail Sales $380,670,000
E.B.I. $531,868,000

TEXAS: Brown, Callahan, Coke, Coleman,
Comanche, Concho, Eastland, Fisher, Haskell,
Jones, McCulloch, Menard, Mitchell, Nalan,
Runnels, Scurry, Shackelford, Stephens,
Stonewall, Taylor, Throckmorton, Young

ADA, Okla.
TV Homes 80,400
Total Households 105,300
Population 366,200
Retail Sales $314,631,000
E.B.1. $443,508,000

OKLAHOMA: Atoka, Bryan, Carter, Choctaw,
Coal, Garvin, Haskell, Hughes, Johnston,
Latimer, Love, Marshall, Murray, Okfuskee,
Pittsburg, Pontotoc, Pottawatomie, Pushmataha,
Seminole

AKRON, Ohio
TV Homes 169,900
Total Households 156,800
Population 522,000
Retail Sales $626,626,000
E.B.I. $995,194,000

OHIO: Summit

ALBANY, Ga.
TV Homes 90,800
Total Househalds 141,800
Populatian 595,600
Retail Sales $400,187,000
E.B.I. $644,565,000

GEORGIA: Baker, Berrien, Brooks, Calhoun,
Chattohoochee, Clay, Colquitt, Cook, Crisp,
Decatur, Dooly, Dougherty, Early, Grady,
Irwin, Lee, Lowndes, Macon, Marion, Miller,
Mitchell, Pulaski, Quitman, Randolph, Schley,
Seminole, Stewart, Sumter, Taylor, Terrell,
Thomas, Tift, Turner, Webster, Wilcox, Worth

ALBANY-SCHENECTADY-TROY, N.Y.
TV Homes 3

Total Households

Population 1

Retail Sales 5‘,923,é

E.B.I. $3,022,
MASSACHUSETTS: Berkshire; .

NEW YORK: Albany, Columbia, Deluwam,':
Fulton, Greene, Hamilton, Herkimer,
Montgomery, Otsego, Rensselaer, Sumoog‘%
Schenectady, Schoharie, Ulster, Warren,
Washington;

VERMONT: Addison, Bennington, Chittende
‘ Rutland, Washington, Windsor '

ALBUQUERQUE, N.M.

TV Homes 12
Total Households 17
Population 681
Retail Sales $716,07.
E.B.I. $914,59,

COLORADO: Alamosa, Archuleta, Conejos,
Costilla, Dolores, Gunnison, Hinsdale, Hue;
La Plata, Mineral, Mantezuma, Pitkin,

Rio Grande, Saguvache, San Juan;

NEW MEXICO: Bernalillo, Catron, Colfax,
Guadalupe, Harding, Lincoln, Los Alamos, |

Circulation & market definition © 1960, TELEVISION MAGAZINE, Market Data © 1959, Sales Management Survey of Buying Power; further reprody
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WRGB IS TOPS

\
]

€ -

WRGB . . . the top TV buy delivers this top market.
WRGB.... rated tops in the most recent ARB survey is your top

122

TV buy in Northeastern New York and Western New England.

Represented Nationally by NBC Spot Sales
NBC Affiliate .... Channel Six
Albany ... Schenectady ... and Troy
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)ley, Mora, Rio Arriba, Sandoval, San Juan,
Aigvel, Santa Fe, Sierra, Socorro, Taos,
since, Union, Valencla

1 ANDRIA, 1o

TV Homes 93,200
Total Households 133,400
Population 505,300
Retail Sales $348,198,000
E.8.1. $544,589,000

IANA; Allen, Avoyelles, Beauregard,

ell, Cotahoula, Concordia, Evangeline,
LaSalle, Naichitoches, Rapides, Sobine,

indry, Vernon, Winn;

iSIPPl: Adams

\NDRIA, Minn.

TV Homes 51,500
Total Households 67,300
Population 258,000
Retail Sales $263,866,000
E.B.I. $340,953,000

ESOTA: Chippewa, Douglas, Grant,
» dohl, Morrison, Pope, Stearns, Stevens,

'Todd

! ONA, Pao.
TY Homes 277,000
Total Hauseholds 308,300
Population 1,102,400
Retall Sales $1,081,409,000
E.B.l. $1,631,404,000

INYLVANIA¢ Bedford, Blair, Cambriq,

smn, Centre, Clearfield, Clinton, Elk,

19120%, Franklin, Fulton, Huntingdon,
. o, Jefferson, Juniata, Lycoming, Mifflin,
» v Snyder, Somerset 50%;

VIRGINIA: Hampshire, Morgan

. ARLO, Tex.
.‘ TV Homes 110,300
Total Households 143,700
‘ Population 492,700
d Retail Sales $614,849,000
E.8.I. $919,507,000

{ N8S: Grant, Hamilton, Haskell, Kearny,

4 rig, Seward, Stanton, Stevens;

I WAEXICO: Colfax, Curry, Harding, Quay,
- oOn
! LAOMA: Cimmaron, Texas;

Al Armstrong, Briscoe, Carson, Castro,

idss, Collingsworth, Dallam, Deof Smith,

le Gray, Hall, Hansford, Hortley, Hemphill,
| tehison, Lipscomb, Moore, Ochiltree, Oldham,
' m Potter, Randall, Roberts, Sherman,

tsh, Wheeler

Eflowa
TV Homes
Total Households
Populotion
Retall Sales
E.B.h.

316,300
347,000
1,107,500
$1,420,843,000
$1,931,340,000

Wi Adoir, Adams, Appanoose, Audubon,
‘en Bueno Vista, Butler, Colhoun, Carroll,
ssLlorke, Dollos, Decatur, Emmet, Franklin,
2eb, Grundy, Guthrie, Hamilton, Hancock,
rd, Humboldt, Jasper, Kossuth, Lucos,

+don, Mahoska, Marion, Marshall, Monroe,
ioilto, Pocahontas, Polk, Poweshiek, Sac,
ell, Story, Tama, Union, Wapello, Warren,
ay, Webster, Winnebogo, Wright

JCORAGE, Alaskatt

e

ANDERSON, S.C.

TV Homes 13,800
Total Households 23,500
Population 89,400
Retall Sales $75,043,000
E.B.I. $108,729,000

SOUTH CAROLINA: Anderson

ARDMORE, Okla.

TV Homes 30,400
Totol Households 40,200
Population 136,900
Retail Sales $127,799,000
E.B.I. $173,319,000

OKLAHOMA: Bryan, Carter, Garvin, Johnston,
Love, Marshall, Murray

ASHEVILLE, N.C.-GREENVILLE-SPARTANBURG,
s.C.

TV Homes 394,500
Total Households 502,400
Population 1,971,600
Retail Sales $1,517,766,000
E.B.I. $2,365,109,000

GEORGIA: Banks, Barrow, Clarke, Elbert,
Franklin, Hart, Jackson, Llincoln, Madison,
Stephens, Taliaferro, Wilkes;

KENTUCKY: Harlan;

NORTH CAROLINA: Buncombe, Burke, Caldwell,
Catawba, Cleveland, Gaston, Graham, Haywood,
Henderson, Jackson, Lincoln, McDowell, Macon,
Madison, Polk, Rutherford, Swain, Transylvania,
Yancey;

SOUTH CAROLINA: Abbeville, Anderson,
Cherokee, Chester, Greenville, Greenwood,
Laurens, McCormick, Newberry, Oconee, Pickens,
Spartanburg, Union, York;

TENNESSEE: Greene, Jefferson

ATLANTA, Ga.
TV Homes 573,900
Total Households 690,700
Population 2,644,900
Retail Sales $2,553,101,000
E.B.I. $3,517,591,000

ALABAMA: Chambers, Cherokee, Clay, Cleburne,
Coosa, Randolph;

GEORGIA: Atkinson, Baldwin, Banks, Barrow,
Bartow, Ben Hill, Berrien, Bibb, Bleckley, Butts,
Carroll, Chattahoochee, Chattooga, Cherokee,
Clarke, Clayton, Cobb, Coffee, Coweta,
Crawford, Crisp, Dade, Dowson, DeKalb, Dodge,
Dooly, Douglas, Elbert, Fannin, Fayette, Floyd,
Forsyth, Franklin, Fulton, Gilmer, Gordon,
Greene, Gwinnett, Habersham, Hall, Hancock,
Haralson, Harris, Hart, Heard, Henry, Houston,
Irwin, Jackson, Jasper, Jeff Davis, Johnson,
Jones, Lamar, Lincoln, Lumpkin, Macon, Madison,
Marion, Meriwether, Monroe, Morgan, Murray,
Newton, Oconee, Oglethorpe, Paulding, Peach,
Pickens, Pike, Polk, Pulaski, Putnam, Rabun,
Rockdale, Schley, Spaulding, Stephens, Stewart,
Sumter, Talbot, Taliaferro, Taylor, Telfair,
Towns, Troup, Turner, Twiggs, Union, Upson,
Walton, Washington, Webster, Wheeler,

White, Whitfield, Wilcox, Wilkes, Wilkinson,
Worth;

NORTH CAROLINA: Cherokee, Clay, Macon;
TENNESSEE: Polk

AUGUSTA, Ga.

TV Homes 190,600
Total Households 258,200
Population 1,015,900
Retail Sales $721,659,000
E.8.I. $1,083,265,000
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In The

KGNC
MARKET

The Percentages

‘Are In Your Favor!

24.3%"

Growth in Population

25.4%"

Growth in Households

33.1%"

Growth in Retail Sales

45.9%

Growth in Effective
Buying Income

Growth reflects Market Vitality
and increasing Sales Potential.

Tap this Fast Growing Market
for Greater Sales.

*Source: TELEVISION Magazine—100 Fastest
Growing Markets study covering the period
1950-1959.

Channel
AMARILLO

NBC
Represented by KATZ
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AUGUSTA, GA. «

GEORGIA: Ben H ch, Burke, Candler,
Columbia, Effingh bert, Emanvel, Glascock,
Greene, Hart, Joft Davis, Jefferson, Jenkins,
Johnson, Lavrens, Lincoln, McDuffie, Montgomery,
Oglethorpe, Richmond, Screven, Taliaferro,
Tattnall, Telfair, Toombs, Treutlen, Twiggs,
Warren, Washington, Wheeler, Wilkes,
Wilkinson;

SOUTH CAROLINA: Abbeville, Aiken, Allendale,
Bamberg, Barnwell, Calhoun, Edgefield,
Fairfield, Greenwood, Hampton, Jasper,
Lexington, McCormick, Newberry, Orangeburg,
Saluda

AUSTIN, Minn.

TV Homes 121,000
Total Households 135,800
Populotion 465,600
Retail Sales $585,552,000
E.B.I. $758,712,000

IOWA: Cerro Gordo, Chickasaw, Floyd, Franklin,
Hancock, Howard, Kossuth, Mitchell, Winnebago,
Worth;

MINNESOTA: Dodge, Faribault, Fillmore,
Freeborn, Martin, Mower, Olmsted, Steele,
Waseca

AUSTIN, Tex.

TV Homes 154,800
Total Households 198,500
Population 715,300
Retail Sales $730,281,000
E.B.I $1,011,719,000

TEXAS: Bastrop, Bell, Blanco, Brazos, Burleson,
Burnet, Caldwell, Comal, Concho, Coryell,
Fayette, Gillespie, Gonzales, Guadalupe, Hays,
Kerr, Kimble, Lampasas, Lavaca, Lee, Llano,
McCulloch, Mason, Mznard, Milom, Mills,
Robertson, San Saba, Travis, Williamson

BAKERSFIELD, Calif.

TV .Homes 175,500
Total Households 195,900
Population 654,000
Retail Sales $842,738,000
E.B.L. $1,137,143,000

CALIFORNIA: Fresno 50%, Kern, Kings, Tulare

BALTIMORE, Mmd.

TV Homes 670,300
Total Households 723,900
Population 2,570,500
Retail Sales $2,800,304,000
E.B.l. $4,415,918,000

DELAWARE: Sussex;

MARYLAND: Anne Arundel, Baltimore, Calvert,
Caroline, Carroll, Cecil, Dorchester, Frederick,
Harford, Howard, Kent, Prince George 25%,
Queen Annes, Somerset, Talbot, Wicomico,
Worcester;

PENNSYLVANIA: Adams, York

BANGOR, Me.
TV Homes 117,800
Total Households 132,200
Population 476,500
Retail Sales $532,871,000
E.B.l. $732,003,000

MAINE:! Aroostook, Franklin, Honcock, Kennebec,
Knox, Penobscot, Plscataquls, Somerse!, Waldo,
Washington

BATON ROUGE, La.

TV Homes 266,500
Total Households 362,100
Population 1,391,600
Retail Sales $1,150,668,000
E.B.I. $1,654,714,000

LOUISIANA: Acadia, Allen, Ascension,
Assumption, Avoyelles, Cameron, Catahoula,
Concordia, E. Batan Rouge, E. Feliciana,
Evangeline, fberia, lberville, Jeff Davis,
Lofayette, Lafourche, Livingston, Pointe Coupee,
Rapides 25%, St. Charles, St. Helena, St. James,
St. John Bapt., St. Londry, St. Martin,

St. Mary, St. Tammany, Tangipahoa, Terrebonne,
Vermilion, Washington, W. Baton Rouge,

W. Feliciana;

MISSISSIPPl: Adams, Amite, Claiborne, Franklin,
Jefferson, Lamar, Marion, Pike, Walthall,
Wilkinson

BAY CITY-SAGINAW, Mich.

TV Homes 304,400
Total Househalds 332,200
Population 1,159,700
Retail Sales $1,274,732,000
E.B.l. $1,861,366,000

MICHIGAN: Alcona, Alpena, Arenac, Bay, Clare,
Clinton, Crawford, Genesee, Gladwin, Gratiot,
Huron, losco, Isabella, lapeer, Midland,
Montmorency, Ogemaw, Oscoda, Otsego, Presque
Isle, Roscommon, Saginaw, Sanilac, Shiawassee,
Tuscola

BEAUMONT-PORT ARTHUR, Tex.

TV Homes 152,200
Tatal Households 195,700
Population 695,700
Retail Sales $702,418,000
E.B.I. $1,026,225,000

LOUISIANA: Allen, Beauregard, Culcasieu,
Cameron, Jeff Davis, Sabine, Vernon;

TEXAS: Chambers, Hardin, Jasper, Jefferson,
Liberty, Newton, Orange, Polk, Sabine, San
Jacinto, Trinity, Tyier

BELLINGHAM, Wash.

TV Homes *53,100
Total Households 64,300
Population 198,200
Retail Sales $214,593,000
E.B.l. $311,385,000

WASHINGTON: Clallam, Island, San Juan,
Skagit, Snohomish 15%, Whatcom

BIG SPRING, Tex.

TV Homes 24,300
Total Households 29,400
Population 109,100
Retail Sales $142,842,000
E.B.). $187,362,000

TEXAS: Borden, Coke, Dawson, Howard, Martin,
Mitchell, Scurry

BILLINGS, Mont.

TV Homes

Total Houscholds

Population

Retaill Sales $322
£.B.1. $427

MONTANA: Blg Horn, Carbon, Cutter,
Garfield, Golden Valley, Judith Basin,
Musselshell, Park, Petroleum, Phillips, Po:
River, Rosebud, Stillwater, Sweet Grass, Ty
Wheatland, Yellowstone;

WYOMING: Big Horn, Hot Springs, Jo
Park, Sheridan, Teton, Washakie, Yellow,
Park

:mcumron, N.Y.

TV Homes
& Tota! Households

Population

Retail Sales $1,290, 4¢
i E.B.I. $2,098,

-

NEW YORK: Broome, Chemung, Chenang,
Cortland, Delaware, Otsego, Schuyler, §
Tiega, Tompkins;

PENNSYLVANIA: Bradford, lLackawanng,
Lycoming, Sullivan, Susquehanna, Tioga,
Wyoming

BIRMINGHAM, Ala.

TV Homes

Total Households

Population 2,09
Retail Sales $1,724,2
E.B.I. $2,591,3

ALABAMA: Bibb, Blount, Calhoun, Cherok
Chilton, Clay, Cleburne, Colbert, Coosa, €
Dallas, Elmore, Etowah, Fayette, Franklin
Greene, Hale, Jefferson, Lamar, Lauderda
Lawrence, Limestone, Madison, Marengo, M
Marshall, Morgan, Perry, Pickens, St. Cla
Shelby, Talladega, Tallapoosa, Tuscalooss
Walker, Wilcox, Winston;

MISSISSIPPI: Choctaw, Clay, lowndesf
Noxubee, Oktibbeha >~

BISMARCK, N.D.

TV Homes

Total Households

Population

Retail Sales $2
E.B.I. 3

NORTH DAKOTA: Adams, Billings, Boy
Burleigh, Dickey, Dunn, Emmons, Gold
Grant, Hettinger, Kidder, LaMoure, lo
Mclntosh, Mclean, Mercer, Morton,
Pierce, Sheridan, Sioux, Slope, Stark,

SOUTH DAKOTA: Butte, Campbell, C
Dewey, Edmunds, Harding, McPherson,
Walworth, Ziebach

BLOOMINGTON, Ind.

TV Homes

Total Households

Population

Retail Sales $2,5
E.B.I. $3.8

ILLINOIS: Clark, Edgar, Jasper;
INDIANA: Bartholomew, Benton, Boo
Carroll, Cass, Clay, Clinton, Crawford

Circulation & market definition © 1960, TELEVISION MAGAZINE,

not licensed.

124

TELEVISION MAGAZINE / Data Boo';, 1960

www americanradiohistorv com

Market Data © 1959, Sales Monogémen' Survey of Buying Power; further



www.americanradiohistory.com

ouisiana’s second market in

ze is first in buyving power.

he $6,455 EBI per houschold
Baton Rouge is several

ngths ahead of New Orleans

ad Shreveport. To sell

[buisiana, buy advertising

i at least two markets—

e right two. Buy 2

11 Baton Rouge.

LOUISIANA

BUYING INCOME"
(Metropolitan Area)
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2-StatE‘:"u|es for
Half-State Costs!—

WWTV AREA
RETAILERS
OUTSELL

THOSE
IN HAWAI §

AND ALASKA |

COMBINED!

NCS No. 3 shows that
WWTV has daily c¢ir-
culation, both daytime
ond nighttime, in 36
Michigan counties.

Imagine it! Retail sales are greater
in the Cadillac-Northern Lower
Michigan area than those in the
states of Hawaii and Alaska comi-
bined!* l

You need only WWTYV, Cadillac to
get complete, effective coverage of
this area. It's the only station with
daily circulation in all of Northern |
LLower Michigan (NCS No. 3). NSI
(November, 1959) for Cadillac-
Traverse City shows that WIVTV
delivers more homes than Station "B"”
1n 344 of 352 com petitive quarter
hours surveyed, Sunday through
Saturday.

Add WWTV to yvour WKZO-TV
(Kalamazoo-Grand Rapids) sched- |
ule and get all the rest of Michigan
worth having. If you want it all,
give us a call!

*Combined annual retail sales for Hawaii |
and Alaska are currently $809,033,000.
WWTV area sales are $809,795.000.

WWIV |

316,000 WATTS @ CHANNEL 13 @ 1282° TOWER l
CBS ond ABC in CADILLAC
Serving Northern lowar Michigan

Avery-Knodel, Inc., Exclusive National Repressntalives

l
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BLOOMINGTON, IND. continued

Dec?lur, Dubois, Fayette, ‘Fountain, Greene,
Hamilton, Hancock, Hendricks, Henry, Howard,
Jacksan, Jefferson, Jennings, Johnson, Knox,
Lawrence, Madison, Marion, Martin, Monroe,
Montgomery, Morgan, Orange, Owen, Parke,
Pike, Putnam, Ripley, Rush, Scott, Shelby,
Sullivan, Tippecanoe, Tipton, Vermillion, Vigo,
Warren, Washington, White

BLUEFIELD, W. Va.

TV Homes 126,900
Total Households 170,200
Population 724,200
Retail Sales $438,074,000
E.B.I. $817,1465,000

KENTUCKY: Pike;

VIRGINIA: Blond, Buchanan, Corroll, Giles,
Groyson, Russell, Smyth, Tazewell, Wythe; J
WEST VIRGINIA: Greenbrier, McDowell, Mercers,
Mingo, Monroe, Raleigh, Summers, Wyoming

BOISE, Ida.
TV Homes 68,400
Total Households 87,500
Population 291,800
Retail Sales $372,795,000°
E.B.1. $460,485,000

IDAHO: Ada, Adams, Boise, Canyon, Elmore,
Gem, Owyhee, Payette, Twin Falls, Valley,
Washington;

OREGON: Grant, Harney, Lake, Malhevur,
Wheeler

BOSTON, Mass.

TV Homes 1,442,500
Total Households 1,548,900
Population 5,319,400
Retail Sales $6,700,858,000
E.B.I. $10,467,587,000
CONNECTICUT: Windham;
MAINE: York;

MASSACHUSETTS: Barnstable, Bristol, Dukes,
Essex, Franklin, Middlesex, Nantucket, Norfolk,
Plymouth, Suffolk, Worcester;

NEW HAMPSHIRE: Belknap, Carroll, Cheshire,
Hillsborough, Merrimack, Rockingham, Strafford,
Sullivan;

RHODE ISLAND: Bristol, Kent, Newport,
Washington;

VERMONT: Windham, Windsor

BRIDGEPORT, Conn.tt

BRISTOL, Va.-JOHNSON CITY, Tenn.

TY Homes 153,100
Total Households 221,500
Population 926,300
Retail Sales $542,625,000
E.B.I. $947,780,000

KENTUCKY: Harlan, Letcher, Perry, Pike;
NORTH CAROLINA: Avery, Mitchell, Watauga;
TENMNESSEE: Carter, Cocke, Grainger, Greene,
Hamblen, Hancock, Hawkins, Johnson, Sullivan,
Unicoi, Union, Washington;

VIRGINIA: Buchanan, Dickenson, Lee, Russell,
Scott, Smyth, Washington, Wise

BRYAN, Tex.
TV Homes 41,400
Total Households 56,100
Population 203,100
Retail Sales $193,386,000
E.B.I. $248,339,000

TEXAS: Austin, Brazos, Burleson, Freestane,
Grimes, Houston, Lee, Lean, Madison, Milam,
Rabertson, Walker, Washington

BUFFALO, N.Y.

TV Homes 645,600
Total Households 708,000
Population 2,400,100
Retail Sales $2,728,131,000
E.B.I. $4,361,530,000

TELEVISION MAGAZINE / Data Book, 1960
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NEW YORK: Allegany, Cattaraugus, Ch
Erie, Geneseo, Livingsten, Nlagara, Orl
Steubsn, Wyoming;

PENNSYLVANIA: Cameron, Crawford, |
Farest, McKean, Potter, Tioga, Warren .

BURLINGTON, Vi.

TV Homes "9
Total Houscholds |
Population .
Retoil Sales $751,)
E.B.I. $1,032

NEW HAMPSHIRE: Coos, Grafton, Su"lv'i_
NEW YORK: Clinton, Essex, Franklin, w.&
Washington; ’
VERMONT: Addison, Coledonia, Chitten,
Essex, Franklin, Grand lsle, Lomoille, ¢
Orleans, Rutloand, Woshington, Windsor |

BUTTE, Mant.

TV Homes

Total Households

Population

Retail Sales $177,
E.B.I. $259

MONTANA: Beaverhead, Broadwater, D,
Lodge, Gallatin, Granite, Jefferson, Mad)
Meagher, Park, Powell, Silver Bow, Swe,

CADILLAC, mich.

TV Homes

Total Households

Population

Retail Sales $550,
E.B.1. $622,

MICHIGAN: Alcona, Alpena, Antrim, Ber
Charlevoix, Cheboygan, Clare, Crawfard
Emmet, Gladwin, Grand Traverse, losco, |

Circulation & market definition © 196(,
VISION MAGAZINE, Market Data © 195
Management Survey of Buying Power;|
reproduction not licensed. ‘

TOTAL
TELEVISION

The only way to sell all of
the big Bristol-Johnson City

quad-state supermarket

WCYB-T

Reaches 56% more homes thon an:

other station. Source ARB Nov. 'S
9 A.M.— Midnigh

Represented by Headley-F
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xxa, Lake, Leelanau, Manistee, Mason,
.la, Midland, Missaukee, Monicalm,
'*oi-\_ rency, Newaygo, Oceana, Ogemaw,
., Oscoda, Otsego, Presque Isle,
‘mon, Wexford

* 3IRARDEAU, Mo.

IV Homes 225,000
fotal Households 271,200
., >opulation 911,500
b Retoil Sales $830,486,000
3Bl $1,161,749,000

5AS: Clay;

S; Alexander, Franklin, Gallatin,
. 1, Hardin, Jackson, Jefferson, Johnson,
Perry, Pape, Pulaski, Randolph, Saline,
Nhite, Willlamson;
'KY: Bollard, Carlisle, Crittenden, fultan,
\Hickman, Livingston, Lyan, McCracken,
i, Trigas
WR|: Bollinger, Butler, Cape Glrardeau,
Dunklin, Madlion, Mississippi, New
: Perry, Reynoids, Ripley, Ste. Genevieve,
oddard, Wayne;
. " BEE: Lake, Obion, Weakley

D, N.M.

vV Homes 11,100
stal Households 14,100
opulation 51,500
atail Sales $53,004,000
B.). $85,996,000
£XICO: Eddy

= HSE-WATERTOWN, N.Y.

"/ Homes *77,700
stal Households 92,000
spulation 319,100
stail Sales $310,382,000
B.I. $509,091,000

YRK: Homilton, Jefferson, Lewis, Oswego,
“nce

EF Wyo.
¥ Homes 24,600
jtal Households 45,200
Spulotion 146,700
iall Sales $210,735,000
B.l. $249,100,000

MIG: Big Horn, Campbell, Converse,
i, remont, Hot Springs, Johnson,
i Niobrara, Sheridan, Washakie, Weston

"R APIDS-WATERLOO, lowa

7 Homes 325,000
wal Househdlds 357,300
wpulation 1,181,800
Mail Sales $1,484,424,000
B.I. $1,986,804,000

& . O Jo Daviess

A: llomakee, Benton, Black Hawk, Bremer,
vins, Butler, Cedar, Cerra Gordo,

wsv, Clayton, Delaware, Dubuque, Emmet,
tefloyd, Franklin, Grundy, Hardin,

. oward, lowa, Jackson, Jefferson,

¢ Jones, Keokuk, Linn, Louisa, Mahaska,
ne Muscatine, Palo Alto, Poweshiek,

'; ‘apello, Washington, Winneshiek,

\

"OSIN: Crawford, Grant

WRIGN, I,

/ Homes 343,900
s»tal Households 377,500
spulation 1,227,000
etail Sales $1,440,176,000
B.1. $2,231,121,000

Oi: Champaign, Christian, Clark, Clay,
® . umberland, DeWitt, Douglas, Edgar,
_nrd‘Eﬂingham, Fayette, Ford, Iroquois,
“wrlivingston, Logan, Mclean, Macon,

Menard, Montgomery, Moullrie, Plott,
Richland, Sangamon, Shelby, Yermilion,

Woodford;
INDIANA: Benton, Fountain, Parke, Tippecanoe,

Vermillion, Warren

CHARLESTON, S.C.

TV Homes 149,500
Total Households 200,100
Population 832,300
Retail Soles $611,827,000
E.8.I. $802,379,000

GEORGIA: Appling, Candler, Long, Tattnall,
Toombs, Wayne;

NORTH CAROLINA: Brunswick;

SOUTH CAROLINA: Allendale, Bamberg,
Beaufort, Berkeley, Calhoun, Charleston,
Clarendon, Colleton, Dorchester, Florence,
Georgetown, Hampton, Horry, Jasper,
Orangeburg, Williamsburg

CHARLESTON-HUNTINGTON, W. Va.

TV Homes 443,400
Total Households 546,400
Population 2,149,800
Retail Soles $1,557,521,000
E.B.) $2,652,598,000

KENTUCKY: Bath, Boyd, Breathitt, Carter,
Elliott, Estill, Fleming, Floyd, Greenup, Johnson,
Knott, Lawrence, Lee, Letcher, Lewis, Magoffin,
Martin, Menifee, Montgomery, Morgan, Perry,
Pike, Powell, Rowan, Wolfe;

OHIO: Athens, Gallia, Jackson, Lawrence,
Meigs, Morgan, Pike, Scioto, Vinton,
Woshington;

VIRGINIA: Buchanan, Dickenson, Wise;

WEST VIRGINIA: Boone, Braxton, Cabell,
Calhoun, Clay, Doddridge, Fayette, Gilmer,
Jackson, Kanawha, Lewis, Lincoln, Logan,
McDowell, Mason, Mingo, Nicholas, Pocahontas,
Putnam, Roleigh, Ritchie, Roane, Wayne,
Webster, Wirt, Wood, Wyoming

CHARLOTTE, N.C.

TV Homes 595,900
Total Households 732,000
Population 2,885,200
Retail Sales $2,408,071,000
E.B.I. $3,541,095,000

NORTH CAROLINA: Alexander, Alleghany,
Anson, Ashe, Avery, Buncombe, Burke, Cabarrus,
Caldwell, Catawba, Cleveland, Davidson, Davie,
Forsyth, Gaston, Haywood, Henderson, Hoke,
Iredell, Jackson, Llincoln, McDowell, Madison,
Mecklenburg, Mitchell, Montgomery, Polk,
Richmond, Rowan, Rutherford, Scotland, Sfanly,
Surry, Transylvania, Union, Watauga, Wilkes,
Yadkin, Yancey;

SOUTH CAROLINA: Cherokee, Chester,
Chesterfield, Darlington, Edgefield, Fairfield,
Kershaw, Lancaster, Laurens, Lexington,
Marlboro, Newberry, Saluda, Spartanburg,
Union, York;

TENNESSEE: Johnson, Sullivan, Unicoi
Washington;

VIRGINIA: Grayson

CHATTANOOGA, Tenn.

TV Homes 201,500
Total Households 267,600
Population 1,018,100
Retail Sales $801,974,000
E.B.I. $1,162,773,000

ALABAMA: DeKalb, Jackson, Madison;
GEORGIA: Catoosa, Chattooga, Dade, Fannin,
Floyd, Gilmer, Gordon, Lumpkin, Murray, Union,
Walker, Whitfield;

NORTH CAROLINA: Cherokee, Clay;
TENNESSEE: Bledsoe, Bradley, Cumberland,

Franklin, Grundy, Hamilton, McMinn, Marion,
Meigs, Monroe, Moore, Polk, Rhea, Roane,
Sequatchie, Van Buren, Warren, White

CHEBOYGAN, Mich.

TV Homes 28,600
Total Households 36,700
Population 131,900
Retail Soles $170,034,000

B.I $166,370,000

E.B.I.
MICHIGAN: Alpena, Charlevoix, Cheboygan,
Chippewa, Emmet, Mackinac, Monimorency,
Otsego, Presque lsle

CHEYENNE, Wyo.

TV Homes 86,400
Total Households 112,700
Papulation 381,100
Retail Soles. $449,078,000
E.B.I. $646,174,000

COLORADO: Eagle, Grand, Jackson, Larimer,
Logan, Summit, Washington, Weld;
NEBRASKA: Banner, Box Butte, Cheyenne,
Devel, Garden, Kimball, Morrill, Scotts Bluff,
Sioux,

WYOMING: Albany, Carbon, Goshen, Laramie,
Platte

CHICAGO, IIf.
TV Homes 2,175,700
Total Households 2,338,500
Population 7,650,900
Retail Sales $10,054,852,000
E.B.\. $16,727,889,000

ILLINOIS: Boone, Cook, DeKalb, DuPage, Ford,
Grundy, Iroquois, Kane, Kankakee, Kendall,
Loke, LaSalle, Livingston, McHenry, Will;
INDIANA: Benton, Josper, Loke, LaPorte,
Marshall, Newton, Porter, Pulaski, Storke,
White;

MICHIGAN: Berrien;

WISCONSIN: Kenosha, Racine, Walworth

CHICO, Calif.

TV Homes 96,400
Total Households 120,900
Population 380,300
Retail Sales $495,824,000
E.B.l. $678,308,000

CALIFORNIA: Butte, Colusa, Glenn, Lake,
Lassen, Placer, Shasta, Suttef, Tehama, Trinity,
Yolo, Yuba

CINCINNATI, Ohio

TV Homes 649,500
Total Households 722,100
Population 2,396,100
Retail Sales $2,546,556,000
E.B.I. $3,983,508,000

INDIANA: Dearborn, Decatur, Fayette, Franklin,
Jefferson, Jennings, Ohio, Ripley, Rush,
Switzerland, Union, Wayne;

KENTUCKY: Bath, Boone, Bourbon, Bracken,
Campbell, Carroll, Clark, Estill, Fayette,
Fleming, Franklin, Gallatin, Grant, Harrison,
Henry, Kenton, Lewis, Madison, Mason, Menifee,
Montgomery, Nicholas, Oldham, Owen,
Pendleton, Powell, Robertson, Rowan, Scott,
Trimble, Woodford;

OHIO: Adams, Brown, Butler, Clermont,
Clinton, Darke, Greene, Hamilton, Highland,
Preble, Warren

CLARKSBURG, W. Va.

TV Homes 76,600
Total Households 105,900
Population 396,700
Retail Sales $338,821,000
E.B.) $544,234,000

WEST VIRGINIA: Barbour, Braxton, Doddridge,
Gilmer, Grant, Hardy, Harrison, Lewis, Marion,
Monogalia, Pendleton, Preston, Randolph,
Ritchie, Taylor, Tucker, Upshur

iased.
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W I S"TV NBC/ABC

COLUMBIA, SOUTH CAROLINA

« station of

THE BROADCASTING COMPANY OF THE SOUTH

WIS-TY, Channel 10, Columbia, S. C.
WSFA-TV, Channel 12, Montgomery, Ala.
wis, 560, Columbia, S. C.

WIST, 930, Charlotte, N. C.

CLEVELAND, Ohio

TV Homes 1,305,700
Total Households 1,385,000
Population 4,662,800
Retail Sales $5,503,127,000
E.B.I. $9,040,139,000

COHI0: Ashland, Ashtabula, Carroll, Columbiana,
Coshocton, Crawford, Cuyahoga, Erie, Geavgao,
Holmes, Huron, Lake, Lorain, Mahoning, Medina,
Ottawa, Portage, Richland, Sandusky, Seneca,
Stark, Summit, Trumbull, Tuscarawas, Wayne,
Wyandot;

PENNSYLVANIA: Crawford, Mercer, Venango

CLOVIS, N.M.
TV Homes 11,800
Total Households 16,900
Population 62,100
Retail Sales $65,758,
E.B.I. $103,620,000

NEW MEXICO: Curry, DeBaca, Quay, Roosevell

COLORADO SPRINGS-PUEBLO, Colo.

TV Homes 91,700
Total Households 116,600
Population 416,100
Retail Sales $454,541,000
E.B.I. $644,630,000

COLORADO: Baca, Bent, Cheyenne, Crowley,
Custer, Douglas, Elbert, El Paso, Fremont,
Kiowa, Kit Carson, Las Animas, Lincoln, Otero,
Prowers, Pueblo;

NEW MEXICO: Colfax, Harding, Union

COLUMBIA-JEFFERSON CITY, Mo.

TV Homes 127,000
Total Households 148,300
Population 512,900
Retail Sales $498,436,000
E.B.I. $754,650,000

MISSOURI: Audrain, Benton, Boone, Callaway,
Camden, Charlton, Cole, Cooper, Dent,
Gasconade, Hickory, Howard, Linn, Macon,
Maries, Miller, Moniteau, Monroe, Mantgomery,
Morgan, Osage, Pettis, Phelps, Pulaski, Ralls,
Randolph, Saline, Shelby, Warren

COLUMBIA, 5.C.

TV Homes 207,200
Total Households 264,000
Population 1,125,400
Retail Sales $793,906,000
E.B.I. $1,147,955,000

SOUTH CAROLINA: Aiken, Allendale, Bamberg,
Barnwell, Calhoun, Chester, Chesterfield,
Clarendon, Darlington, Dillon, Edgefield,
Fairfield, Florence, Kershaw, Lancaster, Lee,
Lexington, Marion, Marlboro, Newberry,
Orangeburg, Richland, Saluda, Sumter, Union,
Williamsburg

COLUMBUS, Ga.

TV Homes 143,400
Total Households 192,700
Population 793,700
Retail Sales $535,564,000
E.B.I. $962,993,000

ALABAMA: Barbour, Bullock, Chambers, Dale,
Henry, Housion, Lee, Macon, Pike, Randolph,
Russell, Tallopoesa;

GEORGIA: Baker, Calhoun, Chattahoochee,
Clay, Harris, Lee, Macon, Marion, Muscogee,
Quitman, Randolph, Schley, Stewart, Sumter,
Talbot, Taylor, Terrell, Troup, Upson, Webster
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COLUMBUS, Miss.

TV Homes i
Total Households

Population b
Retail Sales $2.
E.B.I. $3° I.

ALABAMA: Fayette, Lamar, Marion, P
MISSISSIPPI: Calhoun, Carroll, Chickg
Choctaw, Clay, Itawamba, Lee, Lowne
Monroe, Montgomery, Noxubee, Oktibiy
Prentiss, Webster, Winston

COLUMBUS, Chio

TV Homes

Total Households

Population J
Retail Sales $1.9¢
E.B.l. $3,00

OHIO: Athens, Champaign, Clark, Cre
Delaware, Fairfield, Fayette, Franklin, !
Highland, Hocking, Jackson, Knox, Ljc
Logan, Madison, Marion, Morgan, M |
Muskingum, Noble, Perry, Pickaway, |
Union, Vinton, Wyandot

CORPUS CHRISTI, Tex,

TV Homes

Tota! Households

Population

Retail Sales $55
E.B.I. $80.

Circulation & market definition © 19
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5, Aronsos, Bee, Brooks, Calhoun, Duval,

, Jim Hogg, Jim Wells, Karnes, Kenedy,
+g, LoSalle, Live Oak, McMullen, Nueces,
o, Son Patricio, Starr, Victoria, Willaey,

S-FT. WORTH, Tex.

TV Homes 698,700
Total Households 823,400
Population 2,727,000
Retail Sales $3,261,394,000
E.B.l. $4,399,174,000

IOMA: Bryan, Choctaw, love, Marshall,
ntaha;

. Anderson, Bosque, Brown, Callahan,

we, Clay, Collin, Comanche, Cooke,

o+ Delia, Denton, Eastland, Ellis, Erath,
franklin, Freestone, Grayson, Hamilton,

dson, Hill, Hood, Hopkins, Houston, Hunt,
phnson, Kaufman, Lamar, Leon, Limestone,

wran, Madison, Montague, Navarro,

nto, Parker, Rains, Red River, Rockwall,

kford, Smith, Somervell, Stephens, Tarrant,

indt, Wise, Wood

IMLE, 1.
TV Homes +24,700
Total Households 38,200
Population 118,800
Retail Soles $142,250,000
E.B.L. $214,136,000

MES: Vermilion;

. lAA: Fountain, Warren

by

'DAVENPORT, la.-ROCK ISLAND, iil.

TV Homes 348,500
Total Households 375,300
Population 1,226,400
Retail Sales $1,530,422,000
E.B.I. $2,164,644,000

ILLINOIS: Bureau, Carroll, Hancock, Henderson
Henry, Jo Daviess, Knox, Lee, McDonough,
Marshall, Mercer, Ogls, Putnam, Rock Island,
Stark, Stephenson, Warren, Whiteside;

IOWA: Cedar, Clinton, Des Moines, Dubuque,
Henry, Jackson, Jefferson, Johnson, Jones,
Louisa, Muscatine, Scott, Washington;

WISCONSIN: Grant, Lafayette

DAYTON, Ohio
TV Homes 488,200
Total Households 517,900
Population 1,744,500
Retail Sales $1,857,541,000
E.B.I. $3,131,987,000

INDIANA: Adams, Fayette, Franklin, Jay,
Randolph, Union, Wayne;

OHIO: Allen, Auglaize, Butler, Champaign,
Clark, Clinton, Darke, Fayette, Greene,
Highland, Logan, Madison, Mercer, Miami,
Montgomery, Preble, Shelby, Warren

DAYTONA BEACH-ORLANDO, Fla.

TV Homes 217,200
Totol Households 298,400
Population 972,500
Retail Sales $1,219,297,000
E.B.L. $1,310,568,000

FLORIDA: Brevard, Citrus, Dixie, Flagler,
Gilchrist, ‘Glades, Hendry, Hernando, Highlards,
Indion River, Lofayette, Lake, Levy, Marion,
Okeechobee, Orange, Osceola, Pasco, Polk,
Putnam, Seminole, Sumter, Volusio

DECATUR, Ala.

TV Homes +22,300
Total Households 45,400
Population 172,200
Retail Sales $137,609,000
E.B.I. $194,208,000

ALABAMA: Lauderdale, Lawrence, Limestone,
Morgan

DECATUR, Ill.

TV Homes +123,800
Total Households 148,100
Population 466,500
Retail Sales $588,185,000
E.B.l. $865,566,000

ILLINOIS: Cass, Christian, Coles, DeWitt,
Douglas, Logan, Macon, Moultrie, Platt,
Sangamon, Shelby

DENVER, Colo.

TV Homes 355,600
Total Households 419,600
Populotion 1,362,400
Retail Sales $1,811,468,000
E.B.l. $2,482,122,000

ulion & market definition © 1960, TELEVISION MAGAZINE, Market Data © 1959, Sales Management Survey of Buying Power? further reproduction
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COLORADO LEADS THE WESTERN PARADE

TV Homes
TV Market
355,600

Standard
Metro Market

Retail Sales
TV Market
$1,811,468,000

Standard

Metro Market
-~ $1,255,077,000

Total
Households
TV Market 419,600

Standard
Metro Market

atd
§§°mns
Mells0,300

‘hen you buy in Denver, buy ALL the market. KOA-TV (NBC) gives more coverage

than any other station in the Rocky Mountain West.

TELEVISION MAGAZINE / Data Book, 1960
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KOA-TV
serves
10,520

more

REPRESENTED BY NBC SPOT SALES

129
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DENVER, COLO.

COLORADO: Ad spahoe, Boulder,
Chaflee, Cheyennc .ar Creek, Denver,
Douglas, Eagle, Elbert, Gilpin, Grand, Jackson,
Jeflerson, Kiowo, it Carson, Loke, Larimer,

los Ar . Lincoln, Logan, Moflat, Morgan,
Park, Phillips, Routt, Sedgwick, Summit, Teller,
Woshington, Weld, Yuma;

NEBRASKA: Cheyenne, Deuel, Garden;

WYOMING: Albany, Carbon, Laramie, MNatrona

DES MOINES, lowa

TV Homes 277,500
Tota! Households 301,700
Population 953,800
Retail Sales $1,205,205,000
E.B.l. $1,653,579,000

IOWA: Adair, Adams, Appanoose, Boone,
Calhoun, Corroll, Clarke, Dallas, Decatur,
Franklin, Greene, Grundy, Guthrie, Hamilton,
Hardin, Jasper, Keokuk, Lucas, Madison,
Mahaska, Marion, Marshall, Monroe, Polk
Poweshiek, Ringgold, Story, Tama, Taylor,
Union, Wapello, Warren, Wayne, Webster,
Wright;

MISSQURI: Putnam, Sullivan

DETROIT, Mich.-WINDSOR, Canada

TV Homes 1,592,300
Total Households 1,703,500
Population 5,893,600
Retail Sales $6,656,509,000
E.B.I $11,277,973,000

MICHIGAN: Genesee, Jackson, Lapeer, Lenawee,

Livingston, Macomb, Monroe, QOakland, St. Clair,
Sanilac, Shiawassee, Tuscola, Washténaw,
Wayne;

OHIO: Fultan, Henry, Lucas, Ottawa, Sandusky,
Wood

DICKINSON, N.D.

TV Homes 22,900
Total Households 41,500
Population 148,400

$197,993,000
$221,922,000

Retail Sales
E.B.I.

MONTANA: Carter, Custer, Dawson, Fallon,
McCone, Prairie, Richlond, Roosevelt, Sheridan,
Wibaux;

NORTH DAKOTA: Adams, Billings, Bowmon,
Dunn, Golden Valley, Hettinger, McKenzie,
Mercer, Mountrail, Oliver, Slope, Stark;

SOUTH DAKOTA: Butte, Hording, Perkins

DOTHAN, Ala.
TV Homes 74,300
Total Households 120,400
Population 486,800

$376,136,000
$471,478,000

Retail Sales
E.B.).

ALABAMA: Borbour, Coffee, Covington, Dale,
Geneva, Henry, Houston, Pike;

FLORIDA: Calhoun, Gadsden, Gulf, Holmes,
Jackson, Walton, Washington;

GEORGIA: Baker, Calhoun, Clay, Decatur, Eorly,
Grady, Miller, Mitchell, Quitman, Randolph,

Seminole

ves .1

in DENVER

KBTV.2.O

*
A

sign off!

6 out of the top 10 programs are on KBTV!
Greatest share of audience from 3 P.M. to

Greatest number of homes reached from

3 P.M. to sign off!

The figures are in ... ond they conclusively prove that
for the socond siralght rating period . . . Channel 9 is
the tgp station with Denver TV viewers.

Greot ABC-Television network shows, powerful local
programs combine with KBTV's “perpetual promotion"
to place Channel 9 in this number one position.

HOW CAN YOU COVER THE DENVER MARKET

WITHOUT KBTV?

* Nicison Station index For Donver

Febrvary 1960

KBTV

Cali your P G W Colonel

130

THE FAMILY
STATION CHANNEL

Denver, Colorado
JOHN C. MULLINS,
Preildent

JOE HEROLD
Statlon Manager
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DULUTH, Minn.-SUPERIOR, Wis.
TV Homes
Total Households
Population

Retail Sales
E.B.l.

MICHIGAN: Gogebic, Houghton, Ontg

MINNESOTA: Aitkin, Beltrami, Carlton,
Clearwater, Cook, Crow Wing, Hubbord
Kanobec, Koochiching, Lake, Loke of W
Pine, St. Louis, Todd, Wadena;

WISCONSIN: Ashland, Bayfietd, Burnett
Dougles, Iron, Price, Sawyer, Washburp

DURHAM-RALEIGH, N.C.

TV Homes

Total Households

Population

Retail Sales $|,23B’
E.B.I. 31,772

NORTH CAROLINA: Alamance, Bladen
Chatham, Cumberland, Duplin, Durhor’n
Edgecombe, Franklin, Granville, Greene -
Harnett, Hoke, Johnston, Lee, Montgon;e
Moore, Nash, Orange, Person, Robesan
Sompson, Scotland, Vance, Wake, Wo;r
Wayne, Wilson;

VIRGINIA: Mecklenburg

EAU CLAIRE, Wis.

TV Homes 1
Total Households 13
Population 4
Retail Sales $509.71
E.B.I. $655,

WISCONSIN: Barron, Buffalo, Chippewa,
Dunn, Eau Claire, Jackson, LaCrosse, Man
Pepin, Price, Rusk, Taylor, Trempealeau, W

ELKHART, |nd. — See South Bend
EL DORADO, Ark. — See Monroe, Lla,

EL PASO, Tex.-JUAREZ, Mexico

TV Homes 9
Total Households 12
Population

Retail Sales $451,10
E.B.I. $711,40

NEW MEXICO: Dona Ana, Grant, Hidalgo, L
Otero, Sierra;

TEXAS: Brewster, Culberson, El Poso, Hudsp
Jeft Davis, Presidio

ENID, Okla. — See Oklahoma City

ENSIGN-GARDEN CITY, Kan.

TV Homes 39,
Total Households 615
Population 21
Retail Sales $289,16
EB.L $389,09

COLORADO: Baca, Bent, Prowers;

KANSAS: Clark, Edwards, Finney, Ford, Gr
Gray, Greeley, Hamilton, Haskell, Hodgem:
Kearny, Lane, Logan, Meade, Morton, Ness,
Pawnee, Scott, Seward, Stafford, Stanton,
Stevens, Wallace, Wichita;

OKLAHOMA: Beaver, Cimarron, Eltis, Harpe
Texas, Woodward

Circulation & market definition © 1960, T
VISION MAGAZINE, Market Data © 1959,
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HOW IS IT POSSIBLE
IFOR ONE STATION TO EARN
79% OF LOCAL BUSINESS?

{'s true in Des Moines, lowa, where KRNT-TV
‘ras had over 79% of the local business in
his major 3-station market for 3 years!

There is nothing so satisfying as doing busi-
ness with people who know what they're
doing and where they’re going. Leading local
and national advertisers have known for
years that the ‘‘know-how, go-now’’ stations
in Des Moines are KRNT Radio and KRNT-TV.

They have confidence in the ability of our
people to make their radio and television
investments profitable. It seems clear that
for these astute advertisers, there is nothing
so satisfying as radio and television fare
presented by good, honest, experienced air

personalities who know what they're doing.

From surveys made several times a year for
the last several years, it seems evident that
the people of Central lowa like to listen to
and view our stations.

Latest F.C.C. figures show KRNT-TV handled
over 80% of ALL the local television adver-
tising placed in this. three-station market.
The year before, over 79% . . . and the year
before that, over 80%. Our local RADIO
business in a six-station market has always
exceeded that of our nearest competitors by

a country mile.

We know for a fact that these figures are
merely a reflection of our public acceptance

. . our long-standing excellence in public
service . . . reliability that is vital in all selling!
We believe this to be true: the ones that

serve are the ones that sell in Des Moines.

People believe in and depend upon these
stations. Check the ratings, check The Katz
Agency, check the cash registers.

KRNT
RAD'O and TV

COWLES STATIONS REPRESENTED BY THE KATZ AGENCY, INC.
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ERIE., Po OREGON; Bonton, Coos, Dovglas, Lane,
il 181,900 Lincoln, Linn, Polk

TV Homes
Totol 3 196,900 .
Populati 655,300 EUREKA, Colif.
Retail Sales $735,897,000 TV Homes 47,800
B $1,165,525,000 Total Households 61,900
- Population 191,600
NEw YORK: Chautauqua; Retail Sales $242,054,000
E.B.. $339,518,000

OHIO: Ashtabula;

PENNSYLVANIA: Crawford, Erie, McKean, CALIFORNIA: Del Norte, Humboldt, Mendocino;

Warren OREGON: Curry

EUGENE, Ore. EVANSVILLE, Ind.-HENDERSON, Ky.
TV Homes **109,800 TV Homes 250,400
Total Households 134,700 Total Households 295,700
Population 430,700 Popuiation 981,400
Retail Sales $474,675,000 Retail Sales $910,918,000
E.B.I. $685,062,000 E.B.I. $1,397,275,000

| "suPER vaLy

/ Baivway \
glml@@p
[Faiip

Every important
food chain uses
WDAY-TV, Fargo! |

These four big food chains make approximately 75% of
ALL the retail food sales in the big WDAY-TV area—
and that 75% equals nearly 8116,000,000 per year!

Advertising isn’t the whole answer, of course, because
the Fargo area is a fabulous one—the Nation’s No. 1
market in retail-sales-per-family. But it is significant
that the four important foed chains in the area all use
WDAY-TV on a year-’round basis. [

Certainly yon can be sure that the biggest merchants
in North Dakota know a lot about the best media values!
Ask PGW for all the facts!

WDAY-TV

FARGO, N. D. @ CHANNEL 6

Atfiliated with Mac
PETERS. GRIFFIN, WOODWARD, Inc.

Exclusive National Represcntatives

Jane Johnston speaks for Red Owl on ? [
the Red Owl Theatre on WDAY-TV 1

Bill Weaver speaks for Super Valu in their
very heavy spot schedule on WDAY-TV

" Carol Olson speaks for Fairway-Super Fair
in the Phil Silvers Show om WDAY.TV

Glen Hancon speaks for Piggly Wiggly
on '“Bold Venture” on WDAY-TV

132 TELEVISION MAGAZINE / Data Book, 1960
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ILLINOIS: Clay, Crawford, Edwards, G
Hamilton, HardIn, Josper, Jeflerson, Lo
Pope, Richland, Saline, Wabash, Wayns, |

INDIANA: Crowford, Daviess, Dubols, Gj
Knox, Martin, Orange, Porry, Plke, Pos
Spencer, Yanderburgh, Warrick;
KENTUCKY: Brockinridge, Butler, Caldw
Crittenden, Daviess, Grayson, Hancock,
Henderson, Hopkins, Livingston, Mcleoan, h'_
Muhienberg, Ohio, Union, Wobster

‘ 4

|
FAIRBANKS, Alaskatt |
u
FARGO, N.D. ‘
TV Homes 1n
Total Househoids 1
Popuiation 7

Retail Sales 3835‘

E.B.1. $1,003,

MINNESOTA: Becker, Beltrami, Big Stone,
Clearwater, Douglas, Grant, Hubbard, Kity
Mahnomen, Marshall, Norman, Otter Tall,
Pennington, Polk, Pope, Red Lake, Roseay
Stevens, Traverse, Wadena, Wilkin;

NORTH DAKOTA: Barnes, Benson, Can,
Cavalier, Dickey, Eddy, Foster, Grand forl:
Griggs, La Maure, Logan, Mcintosh, Nelson®
Pembina, Ramsey, Ransom, Richland, Rales

Sargent, Steele, Stutsmon, Towner, Trojll,
Walsh;

SOUTH DAKOTA: Day, Grant, Marshall, R,

FLINT, Mich.
TV Homes 36
Total Households 39!
Population 1,36'!
Retail Sales $1,495,03
E.B.l. $2,302,15

MICHIGAN: Arenac, Bay, Clinton, Eaton, -
Genesee, Gladwin, Gratiot, Huron, Ingham
Isabella, Lapeer, Midland, Montcaim,
Saginaw, Soniloc, Shiawassee, Tuscola

FLORENCE, Alo.

TV Homes t
Total Households 2
Population 10
Retail Sales $94,15
E.B.I. $135,88

ALABAMA: Colbert, Lavderdale

FLORENCE, .C.

TV Homes 17
Total Households 24
Population 1,09
Retail Sales $735,87
E.B.I. $1,036,69

NORTH CAROLINA: Anson, Bladen, Columl
Cumberland, Hoke, Moore, Richmond, Reb¢
Scotland;

SOUTH CAROLINA: Calhoun, Chesterfield,:
Clarendon, Darlington, Dillon, Florence,
Georgetown, Horry, Kershaw, Lancaster, Le
Marion, Marlboro, Sumter, Williamsburg

ET. DODGE, lowa

TV Homes i
Total Households 4
Population 14
Retail Sales $206,51
E.B.I. $280,0¢

IOWA: Calhoun, Emmet, Humbolds, Kossul
Palo Alte, Pocahontas, Webster, Wright |

JESESES

Circulation & market definition © 19601
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reproduction not licensed.
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)
\ TERS, Fla.
. TV Homes 17,600
' Total Households 26,000
| Population 86,600
| Retail Sales $134,329,000
E.B.1. $111,753,000
JA: Charlotte, Collier, De Soto, Hardee,
ITH, Ark.
TV Homes 52,300
Total Households 69,200
Population 253,900
Retail Sales $233,257,000
E.B.L $297,954,000
\SAS: Crawford, Franklin, Johnson, Logan,
iebastian, Washington, Yell;
AOUMA: Adair, Haskell, Latimer, LeFlore,
ah
“ AYNE, Ind.
TV Homes +207,000
Total Households 237,800
Population 777,900
Retail Sales $864,086,000
E.B.I. $1,352,088,000

AA: Adams, Allen, Blackford, DeKalb,
ifton, Kosciusko, LaGrange, Noble,
bi, Wabash; Wells, Whitley;

¥ OAllen, Defiance, Mercer, Paulding,
a, Yan Wert, Williams

| WRTH-DALLAS, Tex.

TV Homes 698,700

Total Households 823,400

Population 2,727,000

Retail Sales $3,261,394,000

E.B.IL $4,399,174,000
WADMA: Bryan, Choctaw, Love, Marshall,
mtaha;

{ Anderson, Bosque, Brown, Callahan,
reze, Clay, Collin, Comanche, Cooke,
la:Delta, Denton, Eastland, Ellis, Erath,
nil Franklin, Freestone, Grayson, Hamilton,

b +deon, Hill, Hood, Hopkins, Houston, Hunt,
k. shnson, Kaufman, Lamar, Leon,

' eshe, Mclennan, Madison, Moantague,

¢ vao, Palo Pinto, Parker, Rains, Red River,
kwll, Shackelford, Smith, Somervell,
uts, Tarront, Van Zandt, Wise, Wood

SN, Calif.
TV Homes 222,100
Total Households 250,900
Population 829,700
Retail Sales $1,080,517,000
E.B.I. $1,396,293,000

DRNIA: Fresno, Inyo, Kings, Madera,
red, Stonislaus, Tulare

EMIVE, Mont.
TV Homes 3,000
Total Households 5,700
Population 18,800
Retail Sales $25,551,000
E.B.l. $32,665,000

OFANA: Dawson, McCone, Prairie, Wilbaux

OLAND, Kan.tt¢

-

GRAND FORKS, N.D.

TV Homes 39,100I
Total Households 52,100
Population 194,800 |
Retail Sales $236,114,000
E.B.I. $274,771,000

MINNESOTA: Kittson, Marshall, Pennington,
Polk, Red Lake, Roseou;

NORTH DAKOTA: Grand Forks, Griggs, Pembina,
Steele, Traill, Walsh

GRAND JUNCTION, Colo.

TV Homes *+24,800
Total Households 37,800
Population 129,300
Retail Soles $165,918,000
E.B.I. $190,330,000

COLORADO: Delta, Garfield, Mesa, Montirose,
Ouray, Rio Blanco, San Miguel;

UTAH: Daggett, Duchesne, Uintah

GRAND RAPIDS, Mich.

TV Homes 457,100
Total Households 487,200
Population 1,629,500
Retail Sales $1,797,506,000
E.B.l. $2,696,697,000

MICHIGAN: Allegan, Barry, Calhoun, Cass,
Clinton, Eaton, Gratiot, Ingham, fonia, Isabella,
Kalamazoo, Kent, Lake, Mason, Mecosta,
Monicalm, Muskegon, Newaygo, Oceana,
Osceola, Oftawa, Van Buren

GREAT BEND-HAYS, Kan.

TV Homes ***89,300
Total Households 118,400
Population 396,600
Retail Soles $515,962,000
E.B.I. $667,998,000

KANSAS: Barber, Barton, Clark, Clay, Cloud,
Comanche, Decatur, Edwards, Ellis, Ellsworth,
Finney, Ford, Gove, Graham, Gray, Greeley,

komc

McCOOK

8

T~

kekT

COLOR
_| creat BEND
‘ GARDEN CITY
AFFILIATE

KANSAS
=2nd
LargesT

TV
ManrkeT

ONE BUY ON

| THE TRI-CIRCLE
. TV NETWORK

Hodgeman, Jewell, Kiowa, Lane, Lincoln, Logan,l

Meade, Mitchell, Ness, Norton, Osborne,
Ottawa, Pawnee, Phillips, Pratt, Rice, Rooks,
Rush, Russell, Saline, Scott, Sheridan, Smith,
Stofford, Trego, Wallace, Wichita

GREAT FALLS, Mont.

TV Homes 43,400
Total Households 67,800
Population 218,400
Retail Saled $311,006,000
E.B.I. $405,337,000

MONTANA: Blaine, Broadwater, Cascade,
Chouteau, Fergus, Gallatin, Glacier, Hill,
Judith Basin, Lewis & Clark, Liberty, Meagher,
Pondera, Teton, Toole

GREEN BAY, Wis.

TV Homes 323,000
Total Households 354,500
Population 1,242,700
Retail Sales $1,386,076,000
E.B.I. $1,835,243,000

MICHIGAN: Alger, Benzie, Delta, Dickinson,
Iron, Leelanav, Luce, Manistee, Mason,
Menominee, Oceana, Schoolcraft;

CKT-TV TV HOMES
é,recn Bend , Kansas. . . . 891300
KGLD-TV
Garden City , Kansas . . . 39,000
Komce-1v
McCook ,Nebraska - 401000

Total ...... 168,300

Over 1 Million People in
| 270,000 Homes with over
| $1,273,000,000 to spend !

REPRESENTED BY THE

BOLLING CO.

‘cotion & market definition © 1960 TEI:EVISION MAGAZINE
i ; , Market Data © 1959, Sale
\aigement Survey of Buying Power; further reproduction not licensed. 1
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OF WFBC-TV's

CONTINUING LEADERSHIP
in Greenville, Spartanburg & Asheville

Facts from the latest ARB (November, 1959)

Share of Sets-in-Use
9:00 A.M. to Midnight, Synday through Saturday

METROPOLITAN
AREA sta. “8” || 212 |
Largest in
Again, as in every major survey, the the Market Sta. “C” b { il = 27.2
ratings shaw WFBC-TV’'s dominance
in its service areo. Only “The Giont” i
can give yau maximum caverage in
the metrapalitan areas of all three. ..
Greenville, Spartanburg and Ashe- GREENVILLE- WFBC-TV _ 37.0 |
villay SPARTANBURG
METROPOLITAN Sta. "'B” — 215
" AV LEADS w/, AREAS COMBINED
P . : FatS
4\‘ i TEE 301R Ro% J* “Heart of the Sta. “C" . e 28.5
of c;(ND‘CATED Pro 441\‘. Market” } ‘ m
,\,'\' 4 ?_‘{ATED MOV C* i
OQ «0 e 9.
LN b S,
] SPARTANBURG- un
g ASHEVILLE .
+ SPARTANEURG METROPOLITAN sre. 6 [ R 29.5
GREENVILLE AREAS COMBINED
Sta. 'C” 21.6 |

Average Quarter Hour “Homes Reached”

GREENVILLE- wrec-Tv IR
N . SPARTANBURG-
of METROPOLITAN

Southern
Skies"

AREAS COMBINED Sta. ‘C"
From 6:00 p.m. to Mid- '
night, Sunday through

Saturdoy

For complete information about this Giant Mar-
ket, and for Rates and Availabilities, we invite

you to contact our National Representatives

WFBC-TV ittty

Greenville, S. C.

www americanradiohistorv com -d!
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i BAY, WIS. continved

. NSIN: Brown, Columet, Door, Florence,

~'u Lac, Forest, Green Loke, Kewaunee,

< le, Lincoln, Manitowoc, Marathon,

. te, Marquette, Oconto, Oneida,

" mie, Portage, Shawano, Sheboygan,
Vaupaca, Woushara, Winnebago, Wood

Ip BORO, N.C.

V. Homes 400,800
otal Households 475,000

P 'opulation 1,893,200
m, letail Sales $1,818,203,000
v B $2,484,285,000

. ICAROLINA: Alomonce, Caswell,
a, Davidson, Davie, Durham, Forsyth,
4, Guilford, Harnett, Lee, Montgomery,
Drange, Person, Randolph, Rockingham,
1Stanly, Stokes, Surry, Vance, Wake,
»t Yadking

tA: Carroll, Floyd, Franklin, Groyson,
i Henry, Mecklenburg, Patrick,
wvia

'NILLE-SPARTANBURG, 5.C.-ASHEVILLE,

vV Homes 394,500
otal Households 502,400
opulation 1,971,600
etail Sales $1,517,766,000
8.1 $2.365,109,000

RCA: Banks, Barrow, Clarke, Elbert,

y «li Hart, Jackson, Lincoln, Madison,

I, we, Taliaferro, Wilkesy

fUKY: Harlan;
THCAROLINA: Buncombe, Burke, Caldwell,
w1, Cleveland, Gaston, Grahom, Haoywood,
ioon, Jackson, Lincoln, McDowell, Macon,
s Polk, Rutherford, Swain, Transylvania,

THCAROLINA: Abbeville, Anderson,

ok, Chester, Greenville, Greenwood,

mn McCormick, Newberry, Oconee, Pickens,
l wiawrg, Union, York;

NESEE: Greene, Jeflerson

IZENILLE-WASHINGTON, N.C.

V Homes 193,000
otal Households 252,300
| opulation 1,133,800
MM eteit Soles $762,350,000
.B.. $1,163,001,000

a Craven, Date, Duplin, Edgecombe,
nkl| Gates, Greene, Halifax, Harnett,
tol, Hyde, Johnston, Jones, Lenoir, Martin,
i dorthampton, Onslow, Pamlico, Pender,
npson, Tyrrell, Vance, Warren,
hiffon, Wayne, Wilson

I "ATE CAROLINA: Beaufort, Bertie, Carteret,

NMBAL, Mo.-QUINCY, Il

TV Homes 192,700
Total Households 211,800
Populotion 655,500
Retoil Soles $736,405,000
E.B.L $1,059,655,000

ILLINOIS: Adams, Brown, Cass, Fulton, Greene,
Hancock, Henderson, McDonough, Morgon, Pike,
Schuyler, Scott, Warren;

IOWA: Davis, Des Moines, Jefferson, Lee,

Van Buren;

MISSOURI: Adoir, Audrain, Clark, Knox, Lewis,
Macon, Marlon, Monrae, Montgomery, Pike,
Ralls, Rondolph, Schuyler, Scotland, Shelby,
Warren

HARLINGEN-WESLACO, Tex.

TV Homes *74,100
Total Households 104,100
Population 442,600
Retail Sales $276,678,000
E.B.l. $447,332,000

TEXAS: Brooks, Cameron, Hidalgo, Jim Hogg,
Kenedy, Storr, Willacy, Zapata

HARRISBURG, III.

TV Homes 173,900
Total Households 209,100
Population 679,200
Retail Sales $651,857,000
E.B.l. $915,419,000

ILLINOIS: Alexonder, Edwards, Franklin, Gallatin,
Homilton, Hardin, Jackson, Jefferson, Johnson,
Massac, Perry, Pope, Pulaski, Saline, Union,
Wayne, White, Williamson;

INDIANA: Posey;

KENTUCKY: Ballard, Caldwell, Carlisle,
Crittenden, Graves, Hickman, Llivingston, lyon,
McCracken, Marshall, Union, Webster;

MISSOURI: Cape Girardeau, Mississippi, Perry,
Scott

HARRISBURG, Pa.

TV Homes +113,800
Total Households 159,500
Population 542,600
Retail Sales $621,379,000
E.B.l. $1,260,351,000

PENNSYLVANIA: Cumberland; Dauphin, Juniata,
Lebanon, Mifflin, Perry, York 20%

HARRISONBURG, Vo.

TV Homes 65,500
Total Households 87,600
Population 349,500
Retail Sales $341,889,000
E.B.I. $434,013,000

MARYLAND: Garrett;

VIRGINIA: Albemarle, Augusta, Clarke,
Culpeper, Greene, Madison, Orange, Page,
Rappahannock, Rockingham, Shenandoah,
Worren;

WEST VIRGINIA: Grant, Hard)j, Pendleton,

.
jucker

HARTFORD-NEW BRITAIN, Conn.

TV Homes 636,300
Total Households 683,300
Population 2,339,500
Retail Sales $2,976,978,000
E.B.I $5,055,529,000

CONNECTICUT: Hartford, Litchfield, Middlesex,
New Haven, New Llondon, Tollond, Windham;

MASSACHUSETTS: Franklin, Hamden, Hampshire

HASTINGS, Neb.

TV Homes 115,100
Total Households 149,100
Population 482,600
Retail Sales $577,175,000
EB.I. $735,125,000

'KANSAS: Cloud, Decotur, Graham, Jewell,

Mitchell, Morton, Osborne, Phillips, Republic,
Rooks, Sheridon, Smith, Washington;

NEBRASKA: Adams, Arthur, Blaine, Boone, Boyd,
Brown, Buffalo, Cherry, Clay, Custer, Dawson,
Fillmore, Franklin, Furnas, Gorfield, Gosper,
Gront, Greeley, Holl, Homiiton, Harlon, Holt,
Hooker, Howard, Jefterson, Kearney, Keya Paha,
Logan, Loup, McPherson, Merrick, Nance,
Nuckolls, Phelps, Polk, Rock, Seward, Sherman,
Thayer, Thomas, Volley, Webster, Wheeler, York

HATTIESBURG, Miss.

TV Homes 50,300
Total Households 79,800
Population 312,400
Retail Sales $215,787,000
E.B.I. $274,896,000

MISSISSIPPI: Clarke, Covington, Forrest, George,
Greene, Jasper, Jeft Davis, Jones, Lamar,
Laowrence, Marion, Perry, Scott, Smith, Stone,
Walthall, Wayne

HENDERSON, Ky.-EVANSVILLE, Ind.

TV Homes 250,400
Total Households 295,700
Population 981,400
Retail Sales $910,918,000
E.B.). $1,397,275,000

ILLINOIS: Clay, Crawford, Edwards, Gallatin,
Hamilton, Hardin, Jasper, Jefferson, Lawrence,
Pope, Richland, Saline, Wabash, Wayne, White;

INDIANA: Crawford, Daviess, Dubois, Gibson,
Knox, Martin, Orange, Perry, Pike, Posey,
Spencer, Yanderburgh, Warrick;

KENTUCKY: Breckinridge, Butler, Caldwell,
Crittenden, Daviess, Grayson, Hancock,
Henderson, Hopkins, Livingston, Mclean, Meade,
Muhlenberg, Ohio, Union, Websier

HENDERSON-LAS VEGAS, Nev.

TV Homes 36.500
Total Households 48,000
Population 151,800
Retail Sales $200,222,000
E.B.I. $262,184,000
ARIZONA: Mohave;
NEVADA: Clark
HONOLULU, Hawaii
TV Homes **¢129,900
Tatal Households 146,100
Population 614,100
Retail Sales $509,979,000
E.B.I. $1,025,046,000
HILO: Hawaii;

OAHU: Honoluly;
WAILUKU: Maui

cution & market dehnitlfon ©
lensed.
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HOUSTON, Tex.

TV Homes 495,400
Total Hc 588,600
Population 2,015,700
Retail Sales $2,299,532,000
E.B.I $3,342,035,000

TEXAS: Aransos, Austin, Brazoria, Brazos,
Burleson, Calhoun, Chambers, Colorodo, Fayette,
F1. Bend, Galveston, Grimes, Hardin, Harris,
Houston, Jackson, Jasper, lavaca, Lee, Liberty,
Madison, Matagorda, Montgomery, Polk,
Refugio, San Jacinto, Trinity, Tyler, Victoria,
Walker, Waller, Washington, Wharton

HUNTINGTON-CHARLESTON, W. Va.

TV Homes 443,400
Total Households 546,400
Population 2,149,800
Retail Sales $1,557,521,000
E.B.I. $2,652,598,000

KENTUCKY: Bath, Boyd, Breathitt, Carter,
Elliott, Estill, Fleming, Floyd, Greenup, Johnson,
Knott, Lawrence, Lee, Lletcher, lewis, Magofiin,
Martin, Menifee, Montgomery, Morgan, Perry,
Pike, Powell, Rowan, Wolfe;

OHIO: Athens, Gallia, Jackson, Lawrence, Meigs,
Morgon, Pike, Scioto, Vinton, Washington;
VIRGINIA: Buchanan, Dickenson, Wise;

WEST VIRGINIA: Boone, Braxton, Cabell,
Colhoun, Cloy, Doddridge, Fayette, Gilmer,
Jackson, Kanawho, lewis, lincoln, logan,
McDowell, Mason, Mingo, Nicholas, Pocahontas,
Putnam, Raleigh, Ritchie, Roane, Wayne,
Webster, Wirt, Wood, Wyoming

HUNTSVILLE, Ala.ttt

HUTCHINSON-WICHITA, Kan.

TV Homes **+258,800
Total Households 305,000
Population 956,300
Retail Sales $1,163,001,000
E.B.I. $1,607,573,000

KANSAS: Barber, Barton, Butler, Chase,
Chautauqua, Clark, Clay, Coffey, Comanche,
Cowley, Dickinson, Edwards, Elk, Ellsworth, Ford,
Greenwood, Harper, Harvey, Hodgeman,
Kingman, Kiowa, lincoln, Lyon, McPherson,
Marion, Meade, Morris, Ottawa, Pawnee, Pratt,
Reno, Rice, Saline, Sedgwick, Stafford, Sumner;
Wabaunsee, Wilson, Woodson;

OKLAHOMA: Woods;

TEXAS: Hemphill, Lipscomb, Ochiltree, Roberts

IDAHO FALLS-POCATELLO, Ida.

TV Homes 59,700
Total Households 84,500
Population 301,700
Retail Sales $375,822,000
E.B.I. $467,389,000

IDAHO: Bannock, Bear Loke, Binghom, Blaine,
Bonneville, Butte, Comas, Caribov, Cassia, Clork,
Custer, Fronklin, Fremont, Jeﬂersong Lembhi,
Madison, Oneida, Power, Teton;

MONTANA: Beaverhead, Gallatin, Pork,

Sweet Grass;

WYOMING: Llincoln, Park, Sublette, Teton, Uinta,
Yellowstone Park

INDIANAPOLIS, Ind.

TV Homes

Total Households

Population

Retail Sales $2,80
E.B.I. $4,4

ILLINOIS: Clark, Crawford, Edgar, Jasg
Lawrence, Vermilion;
INDIANA: Bartholomew, Benton, Black
Boone, Brown, Carroll, Cass, Clay, Clin
Daviess, Decatur, Delaware, Fayette, F
Grant, Greene, Hamilton, Honcock, H
Henry, Howard, Jackson, Jay, Jenni
Johnson, Lawrence, Madison, Marion,
Miami, Monroe, Montgomery, Morgan,
Parke, Putnam, Randolph, Rush, Shelb
ippecanoe, Tipton, Vermilllon, Vigo,
Warren, White

i

gACKSON, Miss.

Y

TV Homes
Total Households
- Population
Retail Sales $
E.B.1. $1,3

ARKANSAS: Chicot;
LOUISIANA: E. Corroll, Madison, Ten;
MISSISSIPPI: Adoms, Amite, Attalo, B
Corroll, Choctow, Claiborne, Clay, C
Covington, Farrest, Frankiin, Hinds,
Humphreys, Issaquena, Jasper, Jeffer:
Jeff Davis, Jones, Kemper, Lamar, la

Circulation & market definition © 1960, TELEVISION MAGAZINE, Market Data © 1959, Sales Management Survey of Buying Power; further r
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See How WFBM-TV Dominates Mid-Indiana!

First by a good margin, WFBM-TV dominates all
other stations in Mid-Indiana both in total coverage
and market penetration, because it is the only basic
NBC outlet. Map shows county percentages measured by
Nielsen Coverage Study No. 3.

where else . . .

—will you find satellite markets that are 15% richer
and 30% bigger than the metropolitan trading zone
itself ?

—does a central market exert such an economic pull on
80 many specific areas that are retail trading centers
in their own right?

—do you find such a widespread marketing area covered
from one central point . . . and by WFBM-TV!

—can you buy just one station with no overlapping
penetration by basic affiliates of the same network ?

only here—where WFBM-TV is first in Mid-
Indiana—can you buy more honest market penetration,
more consumer influence, for fewer dollars expended
than anywhere else. Let us show you how to test re-
gional marketing ideas here with amazing results.

The Nation’s 13th Television Market

...with the only basic NBC coverage
of 760,000 TV set owning families.

° Y oo » . . i g

’ Indianapolis itself—Maior retail
area for 18 richer-than-average counties. 1,000,000 pop-
ulation— 350,600 families with 90% television ownership!

..O:'. 11 SatelliteS—Each a recognized

marketing area and well within WFBM-TV’s basic
area of influence—totaling more than 420,000 additional
TV homes. Includes Marion - Anderson - Muncie -
Bloomington - Vincennes - Terre Haute - Lafayette
« Peru . Logansport -+ Kokomo - Danville, Illinois.

Represented Nationally by the KATZ Agency

CHANNEL 6

FBM v

Ll@@lANAPOLls

11TH YEAR
OF LEADERSHIP
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JACKSON, MISS. continved

Lawrence, Leake, Leflore, lincoln, Madison,
Marion, Montgomery, Neshoba, Newton,
Oktibbeha, Pike, Rankin, Scott, Shorkey,
Simpson, Smith, Sunflower, Walthall, Warren,
Washington, Webster, Wilkinson, Winston, Yazoo

JACKSON, Tenn.

TV Homes 88,400
Total Households 124,900
Population 454,900
Retail Sales $318,272,000
E.B.). $485,614,000

KENTUCKY: Fulton:
MISSISSIPPI: Alcorn, Tishomingo;

TENNESSEE: Benton, Carroll, Chester, Crockett,
Decatur, Dyer, Gibson, Hardeman, Hardin,
Haywood, Henderson, Henry, Lake, Lauderdale,
McNairy, Madison, Obion, Perry, Wayne,
Weakley

JACKSONVILLE, Fla.

TV Homes 301,300
Total Hauseholds 408,800
Populatian 1,534,100
Retail Sales $1,659,666,000
E.B.l. $1,909,822,000

FLORIDA: Alachua, Baker, Bradford, Citrus,
Clay, Columbia, Dixie, Duval, Flagler, Franklin,
Gadsden, Gilchrist, Hamilton, Hernando,
Jefterson, Lafayette, Leon, Levy, Liberty, Madison,
Marion, Nassau, Putnam, St. Johns, Suwannee,
Taylor, Union, Volusia, Wakulla;

GEORGIA: Appling, Atkinson, Bacon, Ben Hill,
Berrien, Brantley, Brooks, Bryan, Camden,
Candler, Charlton, Clinch, Coffee, Colquitt, Cook,
Echols, Evans, Glynn, Irwin, Jeff Davis, Lanier,
Liberty, Long, Lowndes, Mcintosh, Pierce,
Tattnall, Telfair, Thomas, Toombs, Ware, Wayne,
Wheeler

JEFFERSON CITY-COLUMBIA, Mo.

TV Homes 127,000
Total Households 148,300
Population 512,900
Retail Sales $498,436,000
E.B.I. $754,650,000

MISSOURI: Avudrain, Benton, Boone, Callaway,
Camden, Charlton, Cole, Cooper, Dent,
Gasconade, Hickory, Howard, Linn, Macon,
Maries, Miller, Moniteau, Monroe, Montgomery,
Morgan, Osage, Pettis, Phelps, Pulaski, Ralls,
Randolph, Saline, Shelby, Warren

JOHNSON CITY, Tenn.-BRISTOL, Va.

TV Homss 153,100
Total Households 221,500
Population 926,300
Retail Sales $542,625,000
E.B.I. $947,780,000

KENTUCKY: Harlan, Letcher, Perry, Pike;
NORTH CAROLINA: Avery, Mitchell, Watauvga;

TENNESSEE: Carter, Cocke, Grainger, Greene,
Hamblen, Hancock, Hawkins, Johnson, Sullivan,
Unicoi, Union, Washington;

VIRGINIA: Buchanan, Dickenson, Lee, Russell,
Scott, Smyth, Washington, Wise

TELEVISION MAGAZINE / Data Book, 1960
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TV Homes 185
Total Households 18
. Population 587
Retail Sales $584,59;
E.B.I. $795,875

JOHNSTOWN, Pa.

TV Homes

Total Hausehold}

Population 2,
Retail Sales $2,081,
E.B.I. $3,307,

MARYLAND: Allegany, Garrott;

PENNSYLVANIA: Armstrong, Bedford, §|
Butler, Cambria, Cameron, Centre, Clarlg
Clearfield, Clinton, Elk, Fayette, Forest, F
Greene, Huntingdon, Indiana, Jefferson,
Miftlin, Potter, Somerset, Venango, Warr
Washington, Westmoreland;

WEST VIRGINIA: Hampshire, Mineral, Mo,”‘.

JOPLIN, Mo.-PITTSBURG, Kan,

ARKANSAS: Benton, Washington;

KANSAS: Allen, Bourban, Cherokee, COWey-
Crawferd, Labette, Montgomery, Neosho, Wi |
Woodson;

MISSOURI: Barry, Barton, Cedar, Dode, Jo
Lawrence, McDonald, Newton, Vernon; \

OKLAHOMA: Craig, Delaware, Nowato, O |

JUNEAU, Alaskatt

Circulotion & market definition © 1960, ¥
VISION MAGAZINE, Market Data © 1959 &
Monagement Survey of Buying Power; 5ur‘i
reproduction not licensed.

TOTAL
TELEVISION

The only way to sell all of
the big Bristol-Johnson City

quad-state supermarket

WCYB-T}

Reaches 56% more homes than any

other station. Source ARB Nov. ‘59
9 A.M.— Midnight

Represented by Headley-Re¢
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KANSAS CITY, Mo.

%ZOO, Mich.
Homes 593,400 TV Homes 610,800
'} Ylotal Households 635,500 Total Households 678,000
4 opvlation 2,111,500 Population 2,106,700
etail Sales $2,326,014,000 Retail Sales $2,541,742,000
.B.L. $3,505,044,000 E.B.I. $3,756,279,000

=

IOWA: Ringgold, Taylor;

KANSAS: Allen, Anderson, Atchison, Bourbon,
Brown, Coffey, Doniphan, Douglas, Franklin,
Jackson, Jefferson, Johnson, Leavenworth, Llinn,
Lyon, Marshall, Miami, Nemaha, Osage,
Pottawatomie, Riley, Shawnee, Wabaunsee,
Woodson, Wyandotte;

A: Elkhart, LaGrange, Noble, Steuben;

+ AN: Allegan, Barry, Befrien, Branch,
Cass, Clinton, Eaton, Hillsdale,
\lonta, Jackson, Kalamazoo, Kent, lake,
| Montcalm, Muskegan, Newaygo,
Osceola, Ottawa, St. Joseph, Van Buren

9n & morket definition © 1960, TELEVISION MAGAZINE, Market Dato © 1959, Sales
nent Survey of Buying Power; further reproduction not licensed.

Over 50% of the top spot TV agencies use
TELEVISION MAGAZINE’s

Receiver Circulation Report™:

McCANN-ERICKSON

“We find TELEVISION MAGAZINE’s circulation data exiremely use-
ful . . . il’s essential information.”

FOOTE, CONE & BELDING
“We use TELEVISION MAGAZINE’s circulation figures and TV market
data extensively.”

N. W. AYER
“Your method of computing circulation produces the soundest available
figures; we’ve decided to adopt them as a standard”
ESTY

“Your circulation report comes closer to what we need than anything else
thas is generally available. We really do make use of it.”

CUNNINGHAM & WALSH

“The Receiver Circulation is excellent.”

MAXON

“IF'e find your set count essential. We've put your data to use in many
projects.”

For stations, the importance of these agencies’ acceptance
of TELEVISION MAGAZINE as the standard source for vital TV
data cannot be overestimated. This acceptance insures
readership throughount the month.

TeLEVISION MacazINE is the publication that advertising
men MUST read when they’re making market decisions
and buying TV time and programs.

Our Circulation Report is one of several exclusive features
that guarantees readership of the magazine—and of your
advertising—among the people you want most to reach.

Put TeLEVISION MACAZINE to work for you. It gets your
sales message to your prime prospects at the very time that
they are seeking TV information.

*Source: H-R Television Inc. Survey

TELEVISION MAGAZINE / March, 1960

- WKZ0-TV
gets all
the banners!

Latest NS! Survey (see below)
proves that WKZO-TV delivers
more homes than Station ‘B’ in
398 of 450 quarter hours sur-
veyed, Sunday through Saturday!

WEKZO-TV is out front in 74.6%
of all quarter hours (l-week
report} in the Kalamazoo.Grand
Rapids ARB 9-counly survey
(April 17-May 14, 1959).

NCS No. 3 gives WKZO-TV far
more homes — monthly, weelkly,
daily—than any other Michigan
station outside of Detroit!

NSI, ARB, NCS No. 3—all three give
WKZO-TV the banner position in the
Kalamazoo-Grand Rapids and Western
Michigan market,

Remember, too—add WWTYV,
Cadillac, to your WKZO-TV schedule
for all the rest of outstate Miehigan
worth having!

NSI SURVEY

Kalamazoo-Grand Rapids Area
{November, 1959)

STATION TOTALS FOR AVERAGE WEEK

HOMES DELIVERED { PERCENT OF TOTAL
WKZO-TV|Station BJWKZO-TV|Station B
Mon. thru Fri.
9 a.m.-Noon 57,000 29,300 | 66%% 349%,
Noon-3 p.m. 72,100| 38,900 | 65% 35%
3 p.m.-6 p.m. 62,100 43,600 | 589 42%,
Sun. thru Sat.
6 p.m.-9p.m. |141,600| 81,300 | 63% 37%
9 p.m.-Midnight | 117,800 62,400 65% 35%

WKZO-TV

100 KW ® CHANNEL 3 ¢ 1000’ TOWER

Studios in Both Kalamazoo and Grand
Rapids for Greater Western Michigan

Avery-Knodel. Inc.
Exelusive National Representatives
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CBS-TvV
Channel 5

h&-

EMAN RON HINOTE
or one way down low

and f.": ds it to the alligators,
Phota¥ Don Pratt

There's a new kind of jazz in Kansas City these
days. Cool. Collected. Professional. But also
very much alive.

And it's jumped right off Twelfth St. (the Rag,
ycu know) and into the auditoriums at Kansas
City University and the Conservatory. Or you
can catch it in more traditional surroundings
over on Troost Ave. or out on Blue Ridge Road.
This new jazz harmonizes with Kansas City. For

EKCMO-TY/

KCMO-TV
WHEN-TV
KPHO-TV
wWOow-TV

KANSAS CITY KCMO
SYRACUSE WHEN
PHOENIX KPHO
OMAHA wow

TULSA KRMG

John Blair & Co.—Blair-TV

Kansas City and all that ja

exciting things are happening here. It's a mov
ing, imaginative, responsive community of more
than a million.

And Kansas City responds — so say ARB ang
Nielsen — to KCMO-TV. Largely because weé
broadcast at maximum power from America’s
tallest self-supported tower. And partly due €
the fact that we dig Kansas City all the way.

Kansas City,
E. K. Hartenbowef.
vice Presidentand

Sid Tremble, St

The Katz Agency Represented nationally by The

The Katz Agency

The Katz Agency Meredith statlons are lf

BETTER HOMES AND GARDE

John Blair & Co. CESSFUL FARMING Magaz'
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CITY, MO. continved

Rl: Andrew, Atchison, Bates, Benton,
n, Caldwell, Carroll, Cass, Charlton,
inton, Daviess, DeKalb, Gentry, Grundy,
, Henry, Hickory, Holt, Jackson, Johnson,
, Linn, Livingston, Mercer, Nodaway,
Matte, Ray, St. Clair, Saline, Vernon,

Y, Neb.

¥ Homes **102,600
otal Households 139,400
‘opulation 456,400
~efail Sales $577,580,000
.B.l. $735,720,000

DO: Phillips, Sedgwick, Yuma;

: Cheyenne, Decatur, Graham, Greeley,
jogan, Mitchell, Norton, Osborne,

W Rowlins, Rooks, Sheridan, Shermam

’ homas, Wallace, Wichita;

aCA: Adams, Arthur, Buffalo, Chase,

ire, Clay, Custer, Dawson, Dundy,

ii Frontier, Furnas, Gosper, Grant,

@ Hall, Harlan, Hoyes, Hitchcock, Hooker,
1« Kearney, Keith, Lincoln, Logon,

eon, Nuckolls, Perkins, Phelps, Red Willow,
a¢, Thomas, Valley, Webster

A FALLS, Ore.

V Homes 20,600
otal Households 30,300
opulation 95,100
etail Sales $123,948,000
(B.I. $178,160,000
FONIA: Modoc, Siskiyou;
S44: Harney, Klamath, Lake
WLE, Tenn.
N Homes 228,600
ptal Households 326,300
ppulation 1,311,600
etail Sales $848,145,000
iB.l. $1,368,972,000

TUKY: Bell, Casey, Clay, Clinton, Harlan,
sal Knox, laurel, leslie, McCreary, Owsley,
skiRockcastle, Russell, Wayne, Whitley;

STHCAROLINA: Cherokee, Clay, Graham,
s01 Swain;

INESEE: Anderson, Bledsoe, Blount,
i wplll, Claiborne, Cocke, Cumberland,
“ red Grainger, Greene, Hamblen, Hancock,
vkii, Jefferson, Knox, loudon, McMinn,
Aonroe, Morgan, Pickett, Polk, Rhea,
ne Scott, Sequotchie, Sevier, Unicoi, Union,

Ben, White;
GlIA: lee

% CHSSE, Wis.
'V Homes 117,300
Total Households 134,800
>opulation 476,300
Retail Sales $496,030,000
E.B.I. $661,546,000

#AAllamokee, Clayton, Howard Winneshiek;
WKSOTA: Fillmore, Houston, Winona;

" SCNSIN: Adams, Buffalo, Clark, Crawford,
" “antJackson, Juneau, la Crosse, Monroe,
\Jﬁ' inRichland, Trempealeau, Vernon

I

LAFAYETTE, La.

TV Homes 97,200
Total Households 138,500
Population 533,600
Retail Sales $427,352,000
E.B.I. $605,114,000

LOUISIANA: Acadia, Allen, Avoyelles, Cameron,
Evangeline, Iberia, Jeff Davis, Lafayette,
Pointe Coupee, Rapides 25%, St. Landry,

St. Martin, St. Mary, Vermilion

LAKE CHARLES, La.

TV Homes 86,800
Total Households 120,800
Population 440,000
Retail Saoles $358,671,000
E.B.L. $578,707,000

LOUISIANA: Acadia, Allen, Beauregard,
Calcasieu, Cameron, Evangeline, Jeff Davis,
Vermilion, Vernon;

TEXAS: Newton, Orange, Sabine

LANCASTER, Pa.

TV Homes 515,600
Total Households 571,100
Population 1,971,000
Retail Sales $2,170,847,000
E.B.I. $3,383,424,000

MARYLAND: Carroll, Cecil, Washington;
PENNSYLVANIA: Adams, Berks, Cumberland,
Davuphin, Franklin, Fulton, Juniata, Lancaster,
Lebanon, Lycoming, Mifflin, Northumberland,
Perry, Schuylkill, Snyder, York

LANSING, Mich.

TV Homes 422,600
Total Households 455,800
Population 1,550,700
Retail Sales $1,710,169,000
E.B.I. $2,655,7 44,000

MICHIGAN: Barry, Branch, Calhoun, Clinton,
Eaton, Genesee, Gratiot, Hillsdale, Ingham,
lonia, Isabella, Jackson, Livingston, Mecosta,
Midland, Montcalm, Saginaw, Shiawassee

LAREDO, Tex.

TV Homes 10,000
Total Households 15,900
Population 71,000
Retail Sales $55,986,000
E.B.I. $66,216,000

TEXAS: Webb

LA SALLE, [Il. — See Peoria

LAS VEGAS-HENDERSON, Nev.
TV Homes 36,500
Total Households 48,000
Population 151,800
Retail Sales $200,222,000
E.B.I. $262,184,000

ARIZONA: Mohave;

NEVADA: Clark

LAWTON, Okla.
TV Homes 49,200
Total Households 59,600
Population 219,000
Retail Sales $221,131,000
E.B.I. $317,081,000

OKLAHOMA: Caddo, Comanche, Cotton, Jackson,
Jefterson, Kiowa, Stephens, Tillman

LEBANON, Pa.
TV Hames 158,600
Total Households 74,600
Population 255,300
Retail Sales $289,435,000
E.B.I. $450,966,000

PENNSYLVANIA: Cumberland, Dauphin 25%,
Lebanon

niement Survey of Buying Power: further reproduction not licensed.

!

-

' How

many
households
do you

reach?

TOTAL HOUSEHOLDS

Television | Metro.

Market Areo

| Wichita Folls, Tex. 158,700 36,400
Wilmington, N.C. 175,400 | 21,600
Winston-Salem, N.C. 389,800 50,200
Yakima, Wash. 156,800 46,800

| York, Pa. 65,800 65,800
Youngstown, Ohio 203,700 173,)00

Yuma, Ariz. 33,600. .

Zanesville, Ohio 27,700 24,200

* Does not rank as a Metropolitan Area

| | The metropolitan area is the
heart of a television market
and in some cases accounts for
the bulk of the area’s buying
power.

But in many instances, the re-
mainder of the coverage area
far outranks the home county.
In Winston-Salem, for example,
87% of the television market's
households are outside the
metropolitan area.

For income and sales data cor-
related to TV coverage areas,

TELEVISION MAGAZINE is the
only standard source.

cution & market definition © 1960, TELEVISION MAGAZINE, Market Data © 1959, Soles |
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YOU HE ONLY

HALF-COVERED

IN
NEBRASKA

IF YOU
DON'T USE
KOLN-TV!

i« ]
=5 o
L7y
1*_-'1 . "
T

Thisis Lincoln-lond—KOLN-TV's
NC5 Ne. 3. Figures show per-
tenfoges of TV homes reached
weekly, doy or night.

To do a TV job in Nebraska, you’ve got
to consider major markets — the
extreme East and Lincoln-Land.

two

The Eastern market “pie” is sliced
three ways, with three stations hatting
for your dollar and the
attention.

viewers’

In well-heeled Lincoln-Land (contains
than HALF the state’s buying
power), there’s no such problem. Just
one station — KOLN-TV — really covers
the area.

more

Avery-Knodel will give you all the
facts on KOLN-TV — the Official Basic
CBS Outlet for South Central Nebraska
and Northern Kansas.

NO OMAHA STATION CCVERS LINCOLN?

« 60 OMAHA su{mu 'y
£50 e
£40
g 30 S
g 20 a -
10 B =
KOLK-TV I *OMAHA STATION “C"
ARB 1955 1956 1957 1958
Mo ARE  *ON THE
AR seer. 57

KOLN-TV

CHANNEL 16 ¢ 316,000 WATTS ¢ 1000.FT. TOWIR

COVIRS LINCOLN.LAND — NEBRASKA'S OTHIR 531G mamKxiy
Avery &nodei, Int., Cacluslye Narionol Repretentorises
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LEXINGTON, Ky.

TV Homes t 44,000
| Total Households 99,900
Population 363,700
| Retoil Sales $322,192,000
| E.B.L $442,769,000

KENTUCKY: Bath, Bourbon, Boyle, Clark, Estill,
Fayette, Garrard, Jockson, Jessamine, Lincoln,
Madlson, Menlfee, Mercer, Montgomory,

Nicholas, Powell, Rockcostle, Scott, Woodford

LIMA, Ohio
TV Homes t+47,800
Total Households 59,500
Population 197,900
Retail Sales $211,567,000
E.B.I. $337,368,000

OHIO: Allen, Auglaize, Putnam, Van Wert

LINCOLN, Neb.

TV Homes 187,200
Total Households 223,200
Population 712,800
Retail Sales $883,289,000
E.B.l. $1,136,692,000

KANSAS: Clay, Cloud, Jewell, Marshall, Mitchell,
Republic, Washington;

NEBRASKA: Adams, Antelope, Blaine, Boone,
Boyd, Butler, Cass, Clay, Colfax, Fillmore, Gage,
Garfield, Greeley, Hall, Hamilton, Holt, Howard,
Jefferson, Johnson, Knox, Lancaster, Loup,
Madison, Merrick, Nance, Nemaha, Nuckolls,
Otoe, Pawnee, Pierce, Platte, Polk, Richardson,
Saline, Saunders, Seward, Sherman, Stanton,
Thayer, Valley, Webster, Wheeler, York

LITTLE ROCK-PINE BLUFF, Ark.

TV Homes 231,900
Total Households 316,000
Population 1,128,300
Retail Sales $945,363,000
E.B.I. $1,268,782,000

ARKANSAS: Arkansas, Baxter, Boone, Bradley,
Calhoun, Carroll, Chicot, Clark, Cleburne,
Cleveland, Conway, Dallas, Desha, Drew,
Faulkner, Franklin, Fulton, Garlond, Grant,
Hot Spring, Independence, lzard, Jackson,
Jefferson, Johnson, Lincoln, Logan, lonoke,
Madison, Marion, Monroe, Montgomery, Nevada,
Newton, Ouachita, Perry, Pike, Polk, Pope,
Prairie, Pulaski, Randolph, St. Francis, Saline,
Scott, Searcy, Sharp, Stone, Van Buren, White,
Woodruff, Yell;

MISSISSIPPL: Bolivar;
MiISSOURI: Howell, Oregon, Shonnon

LOS ANGELES, Calif.

' TV Homes 2,708,000
Total Households 3,012,700
Population 8,973,900
Retail Sales $11,536,012,000
E.B.I. $18,023,533,000

CALIFORNIA: Imperial, Inyo, Los Angeles,
I Orange, Riverside, San Bernardino, San Diego,

Sonta Barbara, Ventura

LOUISVILLE, Ky.

TV Homes 459,200
| Total Households 558,500
Population 1,973,900
| Retail Sales $1,820,726,000
E.B.I. $2,709,921,000

‘ Circulation & market definition

© 1960, TELE-

VISION MAGAZINE, Market Data © 1959, Sales
Management Survey of Buying Power; further

reproduction not licensed.

TELEYISION MAGAZINE / Datg Book, 1960
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sales power

you reac

RETAIL
Televlslon

Market

(000)

Beaumont $ 702,418
Bellingham 214,593
Birmingham 1,724,231
Boston 6,700,858
Chompaign 1,440,176
Chorlotte 2,408,071
Chottonoogo 801,974
Chicago 10,054,852
Cincinnoti 2,546,556
TeLevisioN MacaziNg's T

Vs. Standard Markets study
the need for revising marke!
cepts. The metropolitan are
heart of a television marke
some cases accounts for the
the area’s buying power,
many instances, the remai
the coverage area far outra
home county. In Champaign
ample, 90 per cent of the 1t
market’s spending money is
the metropolitan area.

For

data correlated to TV-coverage

retail sales and po

TeLevisioN MacaziNg is the o

standard source.

TELEVISIO!
MAGAZINE

The Management Magazin:
of Broadcast Advertisingy

e

k
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T
image of |

one million

dollars

In six years, the WHAS-TV Crusade for Children has raised more
than $1,000,000 to aid mentally and physically handicapped
children in Kentucky and Southern Indiana.
ily a station that has earned the respect of its viewing audience could

stimulate such response. Only a station that concerns

itself day in and day out with the interests of its community can eamn N7 EEEIE s Fark et

this respect and move people to respond. Service, Best In Entertainment

HMS-TV ¢« CHANNEL 11 ¢« LOUISVILLE + 316,000 WATTS ¢« CBS TV NETWORK ¢+ VICTOR A. SHOLIS, DIRECTOR
REPRESENTED NATIONALLY BY HARRINGTON, RIGHTER & PARSONS, INC.
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THERE’S |
ONLY ONE

In every field,

— g

there’s one basic reference

LOUISVILLE, KY. continued

INDIANA: Bartholomew, Brown, Clark, ¢
Davloss, Dubois, Floyd, Harrlson, Jacksg
Jefterson, Jennings, Lawrence, Martin,
Perry, Pike, Scott, Spencer, Warrick,
Washington:

KENTUCKY: Adoir, Anderson, Boyle, Bri
Bullitt, Butler, Carroll, Casey, Clinton,
Edmonson, Estill, Fayette, Franklin, Gal
Garrard, Grant, Grayson, Green, Hon
Hardin, Hart, Henry, Jackson, Jeffersop

Marion, Meade, Menifee, Mercer, Muh;
Nelson, Ohio, Oldham, Owen, Powall
Rockcastle, Russeil, Scott, Shelby, Sp

LUBBOCK, Tex.
TV Homes
Total Households
Papulation
Retail Sales
E.B.I.

o~

NEW MEXICO: Leo;

| TEXAS: Andrews, Bailey, Borden, Briseo

source—

in broadcast advertising,
it’s

TELEVISION MAGAZINE

The Management Magazine of Broadcast Advertising

Clieck these
COVERAGE FACTS

TV Homes in Area 408,540
Total Household 460,000
Total Population 1,565,100
Total Retail Sales 1,864,047,000
County Coverage 32 (Wisc., lIl., lowa)
Maximum POWER at “Tower Height"”
Maximuym TOWER 1200 Ft. A.A.T.
Antenna Height 2,226 Ft. AS.L.

It's TWO with ONE,
for primary CBS!

TELEVISION MAGAZINE / Data Book, 1960

| Cochran, Cottle, Crosby, Dawson, Dickes

Gaines, Garza, Hale, Hall, Hockley, K
Lamb, Lubbock, Lynn, Mortin, Motley,
Terry, Yoakum

LUFKIN, Tex.

TV Homes

Total Households

Population )
Retail Sales $233 44
E.B.I. $310,8)

'’

TEXAS: Anderson, Angelina, Cherok
Madison, Nacogdoches, Newton, PoEI{
Sabine, San Avgustine, San Jacinto, Sh
Trinity

Circulation & market definition © 196
VISION MAGAZINE, Market Dota © 1!
Monagement Survey of Buying Powe
reproduction not licensed.

MADISON, WISC.

CHANNEL

Represented nationally by
Peters, Griffin, Woodward
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ME SMART BUY IS

WM-TV

«DELIVERING THE HEART
OF THE MADISON
RETAIL MARKET

«TOPS IN PROGRAMMING
('Nuff said)

«REACHING THE METRO
AREA AT THE LOWEST
COST PER THOUSAND

'WM-TV

IADISON, WISCONSIN
KGLO.?"

of the & :
IORWARD

GROUP.
4. 4

Fo <
., gpo?

See Branham Co.
National Representatives

LYNCHBURG, Va.

TV Homes 152,800
Total Households 190,600
Population 770,100
Retail Sales $646,353,000
E.B.l. $969,046,000

NORTH CAROLINA: Caswell, Person, Vance,
Warren;

VIRGINIA: Albemarle, Amherst, Appomattox,
Bath, Bedford, Campbell, Charlotte, Franklin,
Halifax, Highland, Mecklenburg, Nelson,
Pittsylvania, Prince Edward, Roanoke, Rockbridge

MACON, Ga.
TV Homes 109,100
Total Households 151,200
Population 594,800
Retail Sales $464,133,000
E.B.Il. $650,681,000

GEORGIA: Baldwin, Ben Hill, Berrien, Bibb,
Bleckley, Butts, Crawford, Crisp, Dodge, Dooly,
Emanuel, Hancock, Houston, Irwin, Jeff Davis,
Johnson, Jones, Lamar, Laurens, Macon, Monroe,
Montgomery, Peach, Pulaski, Putnam, Sumter,
Taylor, Telfair, Treutlen, Turner, Twiggs, Upson,
Washington, Wheeler, Wilcox, Wilkinson, Worth

MADISON, Wis.
TV Homes 231,200
Total Households 258,000
Population 883,700
Retail Sales $1,033,574,000
E.B.L. $1,456,588,000

ILLINOLS: Jo Daviess, Stephenson;
WISCONSIN: Adams, Columbia, Crawford,
Dane, Dodge, Grant, Green, Green Lake, lowa,
Jefferson, Juneau, Lafayette, Marquette, Monroe,
Richland, Rock, Sauk, Walworth, Waushara

MANCHESTER, N.H.

TV Homes 571,700

Total Households 613,500

Population 2,082,400

Retail Sales $2,421,591,000

E.B.I. $3,927,679,000
MAINE: York;

MASSACHUSETTS: Essex, Middlesex 25%,
Worcester;

NEW HAMPSHIRE: Belknap, Carroll, Cheshire,
Grafton, Hitlsborough, Merrimack, Rockingham,
Strafford, Sullivan;

VERMONT: Windhom

MARINETTE, Wis. — See Green Bay

MARQUETTE, Mich.

TV Homes 63,500
Total Households 75,100
Population 257,600
Retai! Sales $280,408,000
E.B.I. $334,588,000

MICHIGAN: Alger, Baraga, Delta, Dickinson,
Gogebic, Houghton, Iron, Keweenaw, Luce,
Marquette, Menominee, Ontonagon, Schoolcraft;
WISCONSIN: Florence, Forest

MASON CITY, 'lowa

TV Homes 161,000
Total Households 183,400
Population 624,600
Retail Sales $783,675,000
E.B.l. $1,028,458,000

[OWA: Butler, Cerro Gordo, Chickasaw,
Dickinson, Emmet, Floyd, Franklin, Hancock,
Howard, Humboldt, Kossuth, Mitchell, Qsceola,
Palo Alto, Pocahontas, Winnebago, Worth,
Wright;

Circulation & market definition © 1960, TELE-

VISION MAGAZINE, Market Data © 1959, Sales
Management Survey of Buying Power; further
reproduction not licensed.

TELEVISION MAGAZINE / Data Book, 1960

IN MASON CITY,
MARION,

—

THE PLACE TO BE IS

KGLO-TV

o FIRST IN COVERAGE!™

o TOPS IN PROGRAMMING,
AND RATINGS!**

(Of course)

o LOWEST COST PER
THOUSAND!

*NCS #3 **Pyise

KGLO-TV

MASON CITY, IOWA
5" KGLO‘?'b.

o
one of the  4°

FORWARD

%
GROUP g
%, <

"D . KBOF

See Branham Co.
National Representatives

145



www.americanradiohistory.com

outstanding

in Memphis
and the

Mid-South

CHANNEL

WMCT

MEMPHIS

"ﬁ

5 Reasons Why Channel 5 Is Outstanding SHOW PLACE OF THE SOUTH
In Memphis and the Mid-South

1. Outstanding public service programs of the highest char-
acter and caliber.

2. Outstanding 81-county area coverage reaching more people, )
over a larger area, than any other Memphis or Mid-South TV
station. 100,000 Watts o NBC Affiliate

3. Studio productions keyed to regional tastes present a
consistent variety of /ive programs to—and for—this area T
audience. W eEaL .\

4. First Mid-South television station with over 77 years of v OF cooD

programming success, production knowledge, and merchan- 1\ PRACTICE
dising know-how. LA e

5. Outstanding NBC programs, plus the regionally adapted
schedules, are presented via the newest, largest, finest and We are an original subscriber to this code.
most completely equipped TV studios in the South! We believe in it and live by it completely.

wwWw americanradiohistorv com
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F

. CITY, IOWA continued

1 iOTA; Cottonwood, Dodge, Faribault,
. Freeborn, Jackson, Martln, Mower,
Steele, Waseca, Watonwan

D, Ore.

vV Homes 45,000
stal Households 58,000
spulation 178,800
stail Sales $221,617,000
B.l. $295,995,000
NIA;: Siskiyou;

2: Jackson, Josephine, Klamath

4, Tenn.

' Homes 485,300
tal Households 645,400
Ipulation 2,404,000
irall Sales $1,894,437,000
8.0, $2,684,172,000

43S: Clay, Craighead, Crittenden, Cross,
reens, Independence, Izard, Jackson,
¢ Lee, Mississippi, Monroe, Phillips,
s12andolph, St. Francis, Sharp, Woodruff;
59PI: Alcorn, Benton, Bolivar, Calhoun,
Il, hickosaw, Choctaw, Clay, Coahoma,
1oGrenada, tawambo, Lafayette, Lee,
o, iarshall, Monroe, Montgomery,
bes, Panola, Pontotoc, Prentiss, Quitman,
wi Tollahatchie, Tate, Tippah,
siro, Tunica, Union, Webster, Yalobusha;
OU: Carter, Dunklin, Howell, New Madrid,
memiscot, Reynolds, Ripley, Shannon,
r
ESEE: Benton, Carroll, Chester, Crockett,
ur,dyer, Fayette, Gibson, Hardeman,
n, aywood, Henderson, Lake, Lauderdale,
\ryMadlson, Obion, Shelby, Tipton,
ley

Additional
copies

of the

DATA
BOOK

are available

at $2.50

MERIDIAN, Miss.

TV Homes 102,600
Total Households 161,000
Population 632,800
Retall Sales $411,419,000
E.B.I. $578,159,000

ALABAMA: Bibb 20%, Choctow, Clarke, Greene,
Hole, Morengo, Perry 20%, Pickens, Sumter,
Washington, Wilcox;

MISSISSIPPI: Choctaw, Clarke, Clay, Forrest,
Jasper, Jones, Kemper, Lauderdale, Leake,
Lowndes, Neshoba, Newton, Noxubee,
Oktibbeha, Scott, Smith, Wayne, Winston

MIAMI, Fla.
TV Homes 439,400
Total Households 527,100
Popuiation 1,700,900
Retail Sales $2,509,142,000
E.B.I. $2,769,481,000

FLORIDA: Broward, Collier, Dade, Glades,
Hendry, Highlonds, indian River, Lee, Martin,
Monroe, Palm Beach, St. Lucie

MIDLAND-ODESSA, Tex.

TV Homes 85,300
Total Households 118,400
Population 420,300
Retail Sales $568,179,000
E.B.I. $738,447,000

NEW MEXICO: Lea;

TEXAS: Andrews, Borden, Brewster, Coke, Crane,
Crockett, Dawson, Ector, Gaines, Glasscock,
Howard, Irion, Loving, Martin, Midland, Mitchell,
Pecos, Presidio, Reagan, Reeves, Schleicher,
Sterling, Sutton, Terrell, Upton, Ward, Winkler

MILWAUKEE, Wis.

TV Homes 600,400
Total Households 642,500
Population 2,169,700
Retail Sales $2,648,056,000
E.B.I. $3,951,120,000

MICHIGAN: Mason, Oceano;

WISCONSIN: Adams, Calumet, Columbio, Dodge,
Fond Du Lac, Green Lake, Jefferson, Juneau,
Kenosha, Manitowoc, Marquette, Milwaukee,
Ozaukee, Racine, Rock, Sheboygan, Walworth,
Washington, Woukesha, Waushara, Winnebago

MINNEAPOLIS-ST. PAUL, Minn.

TV Homes 743,400
Total Households 822,000
Population 2,842,700
Retail Sales $3,435,600,000
E.B.I. $4,685,441,000

MINNESOTA: Aitkin, Anoka, Benton, Blue Earth,
Brown, Carver, Cass, Chippewa, Chisago,
Cottonwood, Crow Wing, Dakota, Dodge,
Douglas, Faribault, Goodhue, Grant, Hennepin,
Hubbard, Isanti, Jackson, Kanabec, Kandiyohi,
Le Sveur, Lincoln, Lyon, Mcleod, Martin, Meeker,
Mille Lacs, Morrison, Nicollet, Olmsted, Pine,
Pope, Ramsey, Redwood, Renville, Rice, Scott,
Sherburne, Sibley, Stearns, Steele, Stevens,

Circulation & market definition © 1960, TELE-
VISION MAGAZINE, Market Data © 1959, Sales
Management Survey of Buying Power; further
reproduction not licensed.
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|

| *T.M. Ampex Corp.

| ,mu.»'; | }” W i
FIRST WITH
VIDEOTAPE

IN SOUTH FLORIDA

22U\ \
A full hour and a half of
outstanding movies— Daily
Monday through Friday,
Featuring the Best from the

Hollywood libraries of RKO,
Columbia, and 20th Century.
Channel 10 offers the most complete

N 0 w = facilities for selling your products.

1) Outstanding local personalities. 2) Finest film
facilities. 3) And videotape . . . station and complete
remote facilities—available for commercial production.
It all adds up to more viewers per advertising dollar.

=Y VIDEO TAPE |
wpesT-TV (e '
CHANNEL

WPST - channel 10

PUBLIC SERVICE TELEVISION, MIAMI

ABC NETWORK
Nationally represented by EDWARD PETRY CO., INC.

147
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The Greeks
had a
letter for it...*

The Ancient Greek letter ALPHA has

become synonymous with the word

FIRST. Similarity of the ALPHA

character to WCCO Television's channel

number goes even deeper . . . Channel

4 being synonymous with leadership in the

competitive four channel Twin City market. r
|

The difference between GOOD and

GREAT in Minneapolis-St. Paul Television is the

46%, average share of total homes

(7 AM-12 Midnight) garnered by WCCO 1
Television . . . Dec., 1959 Nielsen.

WCCO TELEVISION + CHANNE

CBS IN THE NORTHWEST
Represented by
Peters, Griffin, Woodward, Inc.

MVYW americanradiohisto om
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ILAPOLIS-ST. PAUL, MINN. continved

#f odd, Wabasha, Wadena, Waseca,
ton, Watonwan, Winona, Wright,
o Medicine;
. NSIN: Barron, Buffalo, Burnett, Chippewa,
. au Claire, Pepin, Pierce, Polk, Price,
.. Crolx, Washburn

N.D.

V Homes 42,800
otal Households 65,600
opulation 238,900
etall Sales $267,434,000
.B.I. $324,794,000

» ‘DAKOTA: Benson, Bottineav, Burke,

. & Divide, Dunn, Eddy, Foster, McHenry,
. 3, Mclean, Mercer, Mountrail, Oliver,
. lamsey, Renville, Rolette, Sheridan,

o fells, Williams

- MA, Mont.
/ Homes 49,200
.~ tal Househdlds 70,300
spulation 212,000
~ sail Sales $250,927,000

|- -
_spon & market definition © 1960, TELEVISION MAGAZINE, Market Data © 1959, Sales Management Survey of Buying Power; further reproduction

B.1. $346,519,000

MONTANA: Flathead, Granite, Lake,
lewis & Clark, Mineral, Missoula, Powell,
Ravalli, Sanders, Silver Bow

MOBILE, Ala.
TV Homes 225,200
Total Households 293,900
Population 1,120,300
Retail Sales $1,084,247,000
E.B.). $1,367,211,000

ALABAMA: Baldwin, Choctaw, Clarke, Conecuh,
Covington, Escambia, Mobile, Monroe,
Washington, Wilcox;

FLORIDA: Bay, Escambia, Holmes, Okaloosa,
Santa Rosa, Walton, Washington;

MISSISSIPPI: Forrest, George, Greene,
Harrison, Jackson, Perry, Stone

MONAHANS, Tex.tt

MONROE, La.-EL DORADO, Ark.

TV Homes 139,100
Total Households 189,900
Population 697,400
Retail Sales $566,859,000
E.B.l. $803,780,000

ARKANSAS: Ashley, Chicot, Union;
LOUISIANA: Bienville, Caldwell, Catahoula,

Claiborne, Concordia, E. Carroll, Franklin,
Grant, Jackson, LaSalle, Lincoln, Madison,
Morehouse, Natchitoches, Ouachita, Richland,
Tensas, Union, W, Carroll, Winn;

MISSISSIPPi: Adams, tssaquena, Sharkey,
Warren, Washington

MONTGOMERY, Ala.

TV Homes 153,000
Total Househalds 220,000
Papulation 872,300
Retail Sales $692,976,000
E.B.). $964,839,000

ALABAMA: Avtavga, Batbour, Bibb, Bullock,
Butler, Chilton, Clarke, Clay, Coffee, Conecuh,
Coosa, Covington, Crenshaw, Dale, Dallas,
Elmore, Geneva, Henry, Houston, Lee, Lowndes,
Macon, Monroe, Montgomery, Perry, Pike,
Tallapoosa, Wilcox;

FLORIDA: Holmes, Walton, Washington

MUNCIE, Ind.
TV Homes $31,500
Total Households 46,400
Population 148,300
Retail Sales $156,562,000
E.B.I. $259,054,000

INDIANA: Blackford, Delaware, Jay

cused.

remember—

® TELEVISION MAcazine’'s TV Homes estimates are

In using TV Homes figures,

® A 959 ceiling has been established at the most

the only ones published which update television
homes each month on a county-by-county basis.

e All TV Homes figures are VHF. Market totals pre-
ceded by a dagger (1) indicate UHF.

® TELEVISION MAGAZINE'S research department has
defined each market according to the full coverage
of the most powerful station in the market. In inter-
mixed markets, the coverage is that of the powerful
VHF outlet.

® In many areas, individual markets have been
combined in a dual-market listing where there is
almost complete duplication of their coverage and
no substantial difference in TV homes reached. The
decision to combine markets is based on advertiser
use and common marketing practice.

logical theoretical cutoff on penetration.

These figures cannot be compared with estimates
of network circulation, which are unduplicated.
If a county is reached by more than one market,
its sets, population, etc, are credited to every
market that reaches it, when there is positive
evidence of viewing.

“DI” indicates that data is incomplete.

TV Homes cstimates and market definition are
compiled by TELEVISION MAGAZINE's research de-
partment. This exclusive data may not be repro-
duced without permission.

TELEVISION MAGAZINE / Data Book, 1960
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NASHVILLE, T

T M 345,200
Tote ds 463,400
p 1,731,400

. $1,426,693,000
€8 $2,021,788,000

ABAMA: Louderdale;
KENTUCKY: Adair, Allen, Borren, Butler,
Caldwell, Calloway, Casey, Christian, Clinton,
Crittenden, Cumberland, Edmonson, Green, Hart,
Hopkins, Livingston, Logan, Lyon, Mclean,
Marshall, Metcalfe, Monroe, Muhlenberg, Ohio,
Pulaski, Russell, Simpson, Todd, Trigg, Warren
Wayne;

TENNESSEE: Bedford, Benton, Bledsoe, Cannon,
Carroll, Cheatham, Clay, Coffee, Cumberland,
Davidson, Decatur, DeKalb, Dickson, Fentress,
Franklin, Giles, Grundy, Hardin, Henderson,

Henry, Hickman, Houston, Humphreys, Jackson,
Lawrence, Llewis, Lincoln, Macon, Marshall,
Mavury, Montgomery, Moore, Overton, Perry,
Pickett, Putnam, Robertson, Rutherford,
Sequatchie, Smith, Stewart, Sumner, Trousdale,.
Van Buren, Warren, Wayne, White,
Williamson, Wilson

NEW BRITAIN-HARTFORD, Conn.

TV Homes 636,300
Total Households 683,300
Population 2,339,500
Retail Sales $2,976,978,000
E.B.I. $5,055,529,000

CONNECTICUT: Hartford, Litchfield, Middlesex,
New Haven, New London, Tolland, Windham;

MASSACHUSETTS: Franklin, Hampden,
Hampshire

STRONG"
COVERAGE

BIG

Norfolk, Va.

T

STRONG®
COVERAGE

BIG

Hampton, Va.

Market

STRONG*
COVERAGE

BIG

ewport News, Va,

Market

b Powerfully
Strong Ratings. i
Check Your
Rating
Book

GET THE FACTS...CALL AVERY-KNODLE
WVEC-TV... 2 sTupiOS...NORFOLK & HAMPTON, VA.

150
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NEW HAVEN, Conn.

TV Homes

Total Households

Population

Retail Sales $4,01
E.B.I. s6,

CONNECTICUT: Falrficld 50%, Hary
Litchfield, Middlesex, New Haven, N
Toltand, Windham;

MASSACHUSETTS: Hampden, Hampgh|
NEW YORK: Suffolk

NEW ORLEANS, La.

TV Homes

Total Households

Population

Retail Sales. $1.8
E.B.I $2,31

LOUISIANA: Ascension, Assumption, E.
Iberville, Jefferson, Lafourche, Livingst
Orleans, Plaquemines, St. Bernard, §,
St. Helena, St. James, St. John Bapt,
St. Tammany, Tangipahoa, Terrebonn;
Washington, W. Feliciana;

MISSISSIPPI: Amite, Forrest, Honcogk
Jackson, Lamar, Marion, Pearl River, P,
Stone, Walthall, Wilkinson

NEW YORK, N.Y.

TV Homes

Total Households

Population

Retail Sales $22,6
EB.L $39,22

CONNECTICUT: Fairfield, Litchfield, Mid
New Hoven;

NEW JERSEY: Bergen, Essex, Hudson,
Mercer, Middlesex, Monmouth, Morris,
Passaic, Somerset, Sussex, Union, Warr

NEW YORK: Bronx, Dutchess, Kings, Naj
New York, Orange, Putnam, Queens, §
Rockland, Suffolk, Sullivan, Ulster, We

PENNSYLVANIA: Monroe, Pike, Wayne

NORFOLK, Va.

TV Homes

Total Households

Population

Retail Sales $1,343,
E.B.I. $2,129

MARYLAND: Somerset;

NORTH CAROLINA: Bertie, Camden, Che
Currituck, Dare, Gates, Halifax, Hertford,
Martin, Northampton, Pasquotank, Perqu
Tyrrell, Washington;

VIRGINIA: Accomack, Brunswick, Caroline
Charles City, Dinwiddie, Essex, Gloucester,

Greensville, Isle of Wight, James City,
King & Queen, King William, Lancaster, &
Lunenburg, Mathews, Middlesex, Nansem

New Kent, Newport News, Norfolk, =
Northampton, Northumberland, Prince Gf
Princess Anne, Southampton, Surry, Sussexd

NORTH PLATTE, Neb.
TV Homes
Total Households
Population
Retail Sales $116,
E.B.I. $166,3

NEBRASKA: Arthur, Chase, Custer, Daw:
Frontier, Hayes, Hooker, Keith, linco|n,l
McPherson, Perkins, Thomas

2,
2
9

Circulation & market definition © 1960,
VISION MAGAZINE, Market Data © 1959
Management Survey of Buying Power h
reproduction not licensed.
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sbert M. Reuschle, General Sales Manager

The best way to reach the rich heart of the Central South?
Through its main TV artery: WLAC-TV, covering a 91-county, 4-state area
that’s pulsing with vast sales potential!

This virtually unduplicated network coverage (proved by NCS #3)
and unparalleled local programming maintain WLAC-TV’s acknowledged
position of leadership. @, of course.

Ask any Katz man—he’ll show you the way!

T. B. Baker, Jr., Executive Vice:President and General Manager



www.americanradiohistory.com

Metro Area

People Per
Square Mile

.

Population*
1-1-60

Square Miles

Tidewtar

New Orleans
Louisville
Memphis
Birmingham
Atlanta
Tampa-St. Pete
Miami

891
796
790
780
578
552
530
449

821,469
889,977
717,462
585,754
646,354
951,046
691,308
921,700

922
1,118
908
751
1,118
1,724
1,304
2,054

*As of 1-1-60, projected from Sales Management figures of 1-1-59 according to forecasts

in November 10 issue.

www americanradiohistorv com
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821,469 People N EWS
in HALF the area
of Metro Atlanta or Miami!

Tidewater, Va., is a metropolitan area as rich in retail sales as the Charlotte,
Greensboro-High Point, and Durham metro areas combined . . . yet so compact
that you can sell more through fewer outlets, get better distribution of advertised
merchandise, better coordinated wholesale and retail promotion, more sales per
man-hour of your merchandising effort, and more per advertising dollar!

TIDEWTAR is a better way to spell it—and sell it. For WTAR-TV has led in
every audience survey ever made here, has no duplication within the metro area,
and virtually no competition from any station outside the market.

CBS

TELEVISION

NORFOLK, VIRGINIA « CHANNEL 3

Represented by

Surprised? No wonder. Since 1950 Tidewtar has been
growing at 214 times the national rate. Also its true size
is obscured by unrealistic separation of Norfolk and T Or el Stitsan: Repressatative
Newport News as two metro areas. Their downtown

business districts are less than 10 miles apart. These are the only cities in the U. S. of such
size and proximity that are separated, excepting New York, Newark, Jersey City.

il - Always add Norfolk & Newport News, all ways. They are much closer together than
Tampa-St. Pete, for example, with more people, and nearly twice the population density.

WWW americanradiohnis T ONT
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Little Rock, Arkansas—Segregation violence brings
Army to maintain order—and KWTV’s Clyde Davis
and Max Wolf to report details.

Dateline: The Worild

Bad Tolz, Germany —Oklahomans
with the Army’s 10th Special Forces 3 = ‘ - Kw . V,
Group speak to the tolks at home via O By. iNne:d
Bruce Palmer and KWTV.

wake of a tornado disaster.

Casablanca, Morocco
-A crowd assembles in
front of the palace of
King Mohammed V to
see President
Eisenhower. Bruce
Palmer reports.

New Delhi, India—Bruce Palmer attends the President Tokyo, Japan—Palmer tours Army, Navy and Air Force Bases
of India’s official reception for President Eisenhower. in Japan to report on military preparedness in the Far East.
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Chicago, lllinois
Coverage of Oklahoma's
delegation to the
Democratic Convention
is complete with film
by KWTV News.

l~hfrory-muking Presidential Tour—
nional political convention—
ithado’s havec in Oklahoma—

we there’s NEWS
. « there’s KWTV!

wng the past four years, KWTV News
:or Bruce Palmer travelled 65,000 miles
trips to the Middle East, Far Ease,
s and South Asia for on-the-scene film
ws to KWTV’s 54-County Community.

rand out its newsgathering facilitics,
WV utilizes:

vstewide ncework of KW TV newstilm
| woespondents

I news and telephoto scrvices

Rao dispatched cars, aircraft

smisomplete ncws coverage is an
anile of the exceptional services
.pjsiblc for viewer loyalty in the
W'V Community.

SD#R T. BELL, General Manager
JAC DellER, Sales Manager

Krésented by
Edword Pctry & Co.. Inc

ha Original Station Represcntative

OAK HILL, W. Va.

TV Homes 130,500
Total Households 178,000
Population 743,700
Retail Sales $460,635,000
[ EB.I. $890,909,000

VIRGINIA: Buchanan, Tazewell;

| WEST VIRGINIA: Barbour, Boone, Braxton,
Calhoun, Clay, Doddridge, Fayette, Gilmer,
Greenbrier, Lewis, McDowell, Mercer, Monroe,
Nicholas, Pocahontas, Raleigh, Ritchie, Roane,
Summers, Upshur, Webster, Wyoming

| ODESSA-MIDLAND, Tex.

NEW MEXICO: Lea;

TEXAS: Andrews, Borden, Brewster, Coke, Crane,
Crockett, Dawson, Ector, Gaines, Glasscock,
Howard, Irion, Loving, Martin, Midland,
Mitchell, Pecos, Presidio, Reagan, Reeves,
Schleicher, Sterling, Sutton, Terrell, Upton,
Ward, Winkler

OKLAHOMA CITY, Okla.

[ TV Homes 85,300 TV Homes 335,400
Total Households 118,400 Total Households 401,000
Population 420,300 Population 1,338,500
Retail Sales $568,179,000 Retail Sales $1,490,993,000
E.B.I. $738,447,000 E.B.I. $2,061,231,000

Management Survey of Buying Power; further reproduction not licensed.
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-~ KOSA-TV

ODESSA-MIDLAND LEADS BY

%ﬁ@ ‘

The November 1959 ARB shows — ungquestionably — why KOSA-TV

is the first choice to cover oil-rich West Texas .

. with a 209 to 1

leadership in station average homes reached. Sunday -thru Saturday

9:00 AM to Midnight.

MONDAY THRU FRIDAY

Sign-on to Noon
Noon to 6:00 PM

6:00 PM to Midnight

SATURDAY

6:00 PM to Midnight

SUNDAY

6:00 PM to Midnight

Here is the complete picture:

SUNDAY THRU SATURDAY

6:00 PM to Midnight
9:00 AM TO MIDNIGHT

KOSA- STATION
TV “A"
10,500 5,900
9,900 5,100
22,200 11,300
35,700 8,400
22,700 12,000
24,200 11,000
16,300 7, 800

{ Call your Bolling man for the full story on
Texas' No. 1 “spendable income” market.

o,

KOSA-TV
ODESSA-MIDLAND, TEXAS

KROD-TV KVII-TV XOSA-TV

EL PASO

AMARILLO ODESSA-MIDLAND

DELIVERS TEXAS’ 3 FASTEST-GROWING MARKETS
IN EFFECTIVE BUYING INCOME — 1959 - 1965°

. ODESSA-MIDLAND Up 66.9%
. El Paso Up §7.8%
. Amarillo Up 53.3%
ubback Up 50.9%

. Corpus Christi Up 48.29,
. Houston Up 41.7%
. Dallas-Fort Worth Up 46.1%
Temple Up 45.69%

UUALITV STATIONS /1 NATIONAL REPRESENTATIVE
S THE BOLLING COMPANY, INC.

Jack C. Vaughn, Chairman of the Board

QUllITV MARKET:

Cecil L, Trigg, President
George C. Collle, Nat. Sales Mgr.

TELEVISION MAGAZINE / Data Book, 1960

Salea Management, Nov. 10, 1939
*Marketing On the Move'

RIGG

AUGHN

STATION

MROD-TV RVII TV ROSA-TV
e oseses
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only KMTV domainates both
Omaha

Lincoln '

OKLAHOMA CITY, OKLA. continved OMAHA, Neb. Cuming, Dodge, Douglas, Gage, Hamilton,
. W H 337100 Jefferson, Johnson, Knox, Lancaster, Madison

OKLAHOMA: Alfalfa, Atoka, Beckham, Blaine, Tot Io;es hold 367l100 Nemaha, Otoe, Pawnee, Pierce, Platte, Polk,
Caddo, Canadian, Carter, Cleveland, Coal, Pz:uloﬁ‘::e olcs 1 189l400 Richardson, Saline, Sarpy, Saunders, Sewqy‘
Comanche, Creek, Custer, Dewey, Ellis, Retail Soles $l,487:257:000 Stanton, Thurston, Washington, York
Garfield, Garvin, Grady, Grant, Harper, Hughes, E.B.1. $2,039.548,000
Johnston, Kay, Kingfisher, Kiowa, Llincoln, Logan, ORLANDO-DAYTONA BEACH, Fla.
McClain, Major, Murray, Noble, Okfuskee, IOWA: Adair, Adams, Audubon, Cass, Crawford, TV Homes 217
Oklohoma, Pownée: Payne. Pamtatoc Fremont, Harrison, Mills, Monona, Montgomery, Total Households 2984

= ! Y 1 orto 0% Page, Pottawattamie, Ringgold, Shelby, Taylor; Population 97 ‘
Pottawotomie, Roger Mills, Seminole, Stephens, MONTANA: Atchison, Holt, Nodaway; Retail Sales $1,219,297,0
Washita, Woods, Woodward NEBRASKA: Antelope, Burt, Butler, Cass, Colfax, E.B.I. $1,310.5680

Circulation & market definition © 1960, TELEVISION MAGAZINE, Market Data © 1959, Soles Management Survey of Buying Power; further reprodu
not licensed.

AN EXTRA copv As a bonus with a year’s subscription to TELE- ]

visiON MaAGAZINE, vou will receive a free intro-

oF THE DATA BOOK ductory copy of the 1960 Data Book—usually

$2.50.
Just fill in one of the coupons vou will find
cAN BE YOURS scattered throughout this issue and mail with
your check for $5.00 to TELEVISION MAGAZINE,
FREE 422 Madison Avenue, New York 17, N. Y.
156 TELEVISION MAGAZINE / Data Book, 1960
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IMPACT
..in CENTRAL
FLORIDA

FLORIDA: Brevard, Citrus, Dixie, Flagler,
Gilchrist, Glades, Hendry, Hernando, Highlands,
Indian River, Lafayette, Lake, Levy, Marion,
Okeechobee, Orange, Osceola, Pasco, Polk,

Putnam, Seminole, Sumter, Volusia NU
’

; OTTUMWA, lowé ' .
QLR agShns A e | we don't cover St. Louis
Population 492,100

WDBO-TV...42 Hull sseaco0 | 0r Memphis. .. or Nashville.

IOWA: Appanoose, Davis, Decatur, Henry,

STATIUN B...5 Jefferson, Keokuk, Lee, Louisa, Mahaska, Marion, But what a whale of a |°b we
C 3 Monroe, Van Buren, Wapello, Washington, . . . .
STA"UN Wayne; do in putting a picture into the
MISSOURI: Adair, Charlton, Clark, Grundy, AL
Harrison, Knox, Lewis, Linn, Livingston, Macon, ]891400 TV homes Wlth'n our
Mercer, Putnam, Randolph, Schuyler, Scotland, 3 I |
Shelby, Sullivan own circle:
WDBO-TV'S all. -
nd when you use our station
AUDIENCE SHARE PADUCAH, Ky. Y T
TV Homes 189,400 you are assured of NBC cov-
55.3 % DAYTIME Total Households 241,800 ith it ”
Population 803,900 erage wi virtually no over-
zlgg'g% more than s"'% Retail Sales $726,894,000 .
-3 %0 more than Sta. EB.I. $1,015,740,000 lap. Just look at the mileage
41. 9% NIGHTTIME BEDIS:, alesaidmy Feanin, Gallatin, separation between Paducah
66 97 urs 1h3n £t B amilton, ar |n,. ackson, Jo ns.on, assoc,
/0 . Pope, Pulaski, Saline, Union, White, Williamson; cnd the nearest NBC stations:

139.5 % more than sta.C KENTUCKY: Ballard, Caldwel!, Calloway,

Carlisle, Crittenden, Fulton, Graves, Hickman,
Hopkins, Livingston, Lyon, McCracken, Marshall,
Trigg, Union, Webster;

WDBO-TV'S % HR. FIRSTS MISSOURI: Cape Girardeau, Mississippi,

New Madrid, Scott, Stoddard;
TENNESSEE: Carroll, Henry, Lake, Obion,

4 02 * Weakley

OuT OF
456 PANAMA CITY, Fla.
2 TV Homes 22,000
: Total Households 30,700
264 with shares of Pogalaon 118500
509 or MORE Retail Sales $125,832,000
R EB.I. $137,093,000
FLORIDA: Bay, Calhoun, Gulf, Holmes, Walton,
Washington
TOTAL VIEWING HOMES
PARKERSBURG, W. Va.
MORE TV homes view WDBO-TV TV Homes +25,300
Total Households 43,700 5
in the average 14 hour... Population 143,800 And remember, WPSD-TV s
Retail Sales $153,914,000 . r
DAY and NIGHT... EB.I. $208,498,000 the only station located in Pa-
than the other two stations PRl ORASEIER, vV ashifigton; ducah, the largest city and the
1 WEST VIRGINIA: Wood .
COMBINED ! only METRO MARKET in
Is-
PR OlR fis, west Kentucky, southeast Mis
TV Homes 196,200 souri, southern lllinois and
Total Households 254,400
Population 963,300 northwestern Tennessee.
Y Retail Sales $954,094,000
E.B.I. $1,174,830,000

ALABAMA: Baldwin, Butler, Clarke, Conecuh,

2 Covington, Escambia, Geneva, Mobile, Monroe;
— FLORIDA: Bay, Calhoun, Escambia, Franklin, W P S D - T V
[* Gulf, Holmes, Liberty, Okaloosa, Santa Rosa,

Wakvlla, Washington;

CHANNEL § ORLANDO MISSISSIPPI: George, Greene, Jackson
Blalr TVA has more FACTS! Circulation & market definition © 1960, TELE- | CHANNEL 6 PADYCAH E K Ve
3 VISION MAGAZINE, Market Data © 1959, Sales
(spgm;:,omuwmm Miatson, Dus./$3) Management Survey of Buying Power; further

reproduction not licensed.
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Address
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Group { $3.00 each for ten or more 1 sill Co.
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PECRIA, L

™V Homes

Tetal Heuseholds
Fopulation
Retoil Sales
EB.I.

ILLINOIS: Bureau, Cass, Fullon, LaSalls |
Mclean, Morshall, Mason, Menard, Pearis
Putnom, Stark, Tozewsll, Woadford

PHILADELPHIA, Pa.
TV Homes
Total Households
Population
Retoil Sales
E.B.I

DELAWARE: Kent, New Costle, Sumax; .
MARYLAND: Cecil;

NEW JERSEY: Atlontic, Burlington, Camden
Cape May, Cumberlond, Gloucester, Huniss
Mercer, Ocean, Solem, Warren;

PENNSYLVANIA: Berks, Bucks, Corbon, ¢
Delawore, Lancoster, lobanon Lehigh, Mg
Montgomery, Northompton, Northumh
Philadelphia, Schuylkill

PHOENIX-MESA, Ariz.
TV Homes
Totol Households
Population
Retail Sales ¥l
EB.IL $1,201 a5

ARIZONA: Coconino, Gila, Groham, Gresnlss
Maricopa, Mohave, Novojo, Pinol, Sanla Cre |
Yavapai; ]

NEW MEXICO: Gront, Hidolgo

PINE BLUFF-LITTLE ROCK, Ark.
TV Homes
Totol Households
Population
Retail Sales
E.B.I,

ARKANSAS: Arl . Baxter, B dle
Colhoun, Carroll, Ch-co' Clark, Cllbmu.
Cleveland, Conwoy, Dallas, Desha, Drew,
Foulkner, Franklin, Fulten, Garland, Graal,
Hot Spring, Independence, lzard, Ja
Jefferson, Johnson, Linealn, Logan,
Modison, Marion, Monros, Maontgs
Newton, Ouachita, Perry, Pike, Po
Prairie, Pulaski, Randeclph, 5f. Fra
Scott, Searcy, Sharp, Stone, Wan
Woodruff, Yell;

MISSISSIPPI: Bolivar;
MISSOURI: Howell, Oregon, Shannon

PITISBURG, Kan.-JOPLIN, Mae.
TV Homes
Total Households
Populatian
Retail Sales
E.B.I,

ARKANSAS: Benton, Washington;

KANSAS: Allen, Bourbon, Cherokss, Cofl
Crawford, lobeﬂo Monlgnmerf. oshiy,
Woodsan;

MISSOURI: Barry, Bortan, Cedar, Dads,
Lowrence, McDonald, Newtan, Yernan;

OKLAHOMA: Craig, Delowore, Mawata, Ot '

Circulation & market definition © 1940, T8
VISION MAGAZINE, Morket Data & 1751, S8
Manogement Survey of Buying Power; ff

reproduction not licensed.
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"Now-In Peoriarea...
ALL Surveys Show [

WMBD-TV
The Dominant FIRST!

A.R.B. ST | Nielsen ST
WMBD-TV . . 1 WMBD-TV . . 1

TOTAL AREA TV HOMES | TOTAL AREA TV HOMES

MOST TELEVISION HOMES MOST TELEVISION HOMES
First Place Petg. of Total First Place |Petg. of Total
Quarter Hours | Quarter Howrs Quarter Hours | Quarter Hours
WMBD-TV 298 61.7 WMBD-TV 243 52.7
Station B 110 22.8 Station B 141 30.6
Station C 75 15.5 Station C 72 15.6
Ties 0 0 Ties 5 1.1
ARB—NOVEMBER, 1959 ] . | NIELSEN—NOVEMBER, 1959
Sign-on to Sign-off, (Sun. thru Sat.) Sign-on to Sign-off, (Sun. thru Sot.)

Cj Winets’ ' )
2% Market JL SO

Buy Stability ... Call or Write
Mark Wodlinger, National Sales Manager

PETERS, GRIFFIN, WOODWARD, INC. Exclusive Nationul Representatives

WWW americanradicrstorrcor
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this is.Pittsburg

HEART OF AMERICA'S INDUSTRIAL MIGH

remarkable achigll
ments and its contif.
ing vitality . . .

v

S RISPY.
..}luunnnl-l- >

the television station which, throus
its programming concepts, mirrd
the vitality of more than FIVE M
LION PEOPLE in Pittsburgh and fi
Tri-State area with an effective bu
ing income of NINE BILLION DG
LARS.

www americanradiohistorv com A
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JRGH, Pa.

. TV Homes 1,267,300
' Total Households 1,361,800
‘Population 4,791,800
Retail Sales $5,107,719,000
E.B.I. $8,220,560,000

Belmont, Carroll, Columbiana, Harrison,
n, Mahoning, Monroe;

. 'LVANIA: Allegheny, Armstrong, Beaver,

{5 Eambria, Clarion, Crawford, Fayette,
Sreene, Indiana, Jefferson, Lawrence,
Somerset, Venango, Washington,
reland;

IRGINIA: Barbour, Brooke, Grant,

. Hardy, Harrison, Marion, Marshall,
nalia, Ohio, Pendleton, Pleasants, Preston,
h, Taylor, Tucker, Tyler, Upshur, Wetzel

. [URG, N.Y.

V Homes 121,100
otal Households 140,000
opulation 519,500
etail Sales $538,198,000
.B.l. $784,804,000
YRK: Clinton, Essex, Franklin,

vence;

ACIT: Addison, Chittenden, Essex, Franklin,
4 1 le, Lamoille, Orange, Orleans, Rutland,
irfton

I AN SPRING, Me.

V Homes 313,300
stal Households 341,900
opulation 1,201,200
etail Sales $1,405,173,000
B.l. $1,956,491,000

w NMEAndroscoggin, Cumberland, Franklin,
L ”.-k*lt, Knox, Lincoln, Oxford, Sagadahoc,
W ore, Waldo, York;

B ¥ AMPSHIRE: Belknap, Carroll, Coos,
' 101 Merrimock, Strafford, Sullivan;

HV WRK: Clinton, Essex;

#MAT: Caledonia, Chittenden, Essex,
ingt Orleans, Washington, Windsor

~ LTLND, Me.

i V Homes 212,400
otal Households 230,800
opulation 797,100
etail Sales $972,632,000
.B.l. $1,331,403,000

bt!Nl Androscoggin, Cumberland, Franklin,
" Snekc, Knox, Lincoln, Oxford, Sagadahoc,
nerd, York;

0 W AMPSHIRE: Belknap, Carrolli Coos,
wfto Strafford;

4 RMUNT: Caledonia

JRTLND, Ore.

'Y Homes 462,800
‘otal Households 544,400
’opulation 1,671,100
tetail Sales $1,936,905,000
LB.I. $2,793,453,000

'EGN: Benton, Clackamas, Clatsop, Columbia,
rook, Deschutes, Gilliam, Grant,
od iver, Jefferson, Lane, Lincoln, Linn,
ricl Morrow, Multnomah, Polk, Sherman,
£ Mlamok, Wasco, Washington, Wheeler, Yamhill;

JASINGTON: Clark, Cowlitz, Klickitat,
" Skamania, Wahkiakum

Lewis,

PRESQUE ISLE, Me.

TV Homes 19,700
Total Households 24,000
Population 99,700
Retail Sales $82,438,000
E.B.I. $142,740,000
MAINE: Aroostook
PROVIDENCE, R.I\
TV Homes 793,000
Total Households 851,800
Population 2,900,500
Retail Sales $3,308,392,000
E.B.). $5,573,736,000

CONNECTICUT: New London, Tolland, Windham;

MASSACHUSETTS: Barnstable, Bristol, Dukes,
Nantucket, Norfolk, Plymouth, Worcester;

RHODE ISLAND: Bristol, Kent, Newport,
Providence, Washington

PUEBLO-COLORADO SPRINGS, Colo.

TV Homes 91,700
Total Households 116,600
Population 416,100
Retail Soles $454,541,000
E.B.I. $644,630,000

COLORADO: Baca, Bent, Cheyenne, Crowley,
Custer, Douglas, Elbert, El Paso, Fremont,
Kiowa, Kit Carson, Las Animas, Lincoln,
Otero, Prowers, Pueblo;

NEW MEXICO: Colfax, Harding, Union

QUINCY, IIL-HANNIBAL, Mo.

TV Homes 192,700
Total Households 211,800
Population 655,500
Retail Sales $736,405,000
E.B.I. $1,059,655,000

ILLINOIS: Adams, Brown, Cass, Fulton, Greene,
Hancock, Henderson, McDonough, Morgan, Pike,
Schuyler, Scott, Warren;

IOWA: Davis, Des Moines, Jefferson, Lee,

Van Buren;

MISSOURI: Adair, Audrain, Clark, Knox, Lewis,
Macon, Marion, Monroe, Montgomery, Pike,
Ralls, Randolph, Schuyler, Scotland, Shelby,
Warren

RALEIGH-DURHAM, N.C.

TV Homes 275,500
Total Households 362,900
Population 1,559,500
Retail Sales $1,238,391,000
E.B.I. $1,772,900,000

NORTH CAROLINA: Alamance, Bladen, Caswell
Chatham, Cumberland, Duplin, Durham,
Edgecombe, Franklin, Granville, Greene, Halifax,
Harnett, Hoke, Johnston, lee, Montgomery,
Moore, Nash, Orange, Person, Robeson,
Sampson, Scotland, Vance, Wake, Warren,
Wayne, Wilson;

VIRGINIA: Mecklenburg

RAPID CITY, S.D.

TV Homes **34,900
Total Households 63,300
Population 225,900
Retail Sales $252,081,000
E.B.I. $331,817,000

NEBRASKA: Box Buite, Dawes, Sheridan, Sioux:
SOUTH DAKOTA: Bennett, Butte, Corson, Custer,
Dewey, Fall River, Haakon, Harding, Jackson,
Jones, Lawrence, Meade, Mellette, Pennington,
Perkins, Shannon; Stanley, Todd, Washabaugh,
Ziebach;

WYOMING: Campbell, Crook, Weston

Ution & market definition © 1940, TELEVISION MAGAZINE Market Data © 1959, Sales
jement Survey of Buying Power; further reproduction not licensed.
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IN HANNIBAL"
QUINCY,

THE ONLY ONE |

KHQA- T

FIRST IN RATINGS!™
FIRST IN REACH!**
BEST IN PROGRAMMING!

BesT oF (@ and &

*ARB, TELEPULSE, NCS,
MARKET INDEX

**NCS #3—Tallest Tower
Maximum Power

KHQA-TV

HANNIBAL-QUINCY
o° KGLo.r".

one of the ,g.c’v
FORWARD

GROUP
It‘?' &
10, kuo?
See Branham Co.
National Representatives

161
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REDDING, €
v 59,800
- ds 77,900
234,200
$324,163,000
£.8. $429,061,000

ALIFORNIA: Butte, Coluso, Glenn, Loke, Modoc,
Shosta, Siskiyou, Tehomo, Trinity

RENO, Nev.
TV Homes 39,600
Tota! Households 47,600
Population 151,000
Retail Soles $242,220,000
E.B.I. $295,131,000

CALIFORNIA: Lassen, Modoc;

NEVADA: Churchill, Douglas, Esmeralda, Eureka,
Humbolidt, Lander, Lincoln, Lyon, Mineral, Nye,
Ormsby, Pershing, Storey, Washoe

RICHMOND, Va.

TV Homes 272,500
Total Households 329,200
Population 1,315,500
Retail Sales $1,266,846,000
E.B.l. $1,773,011,000

NORTH CAROLINA: Northampton;

VIRGINIA: Albemarle, Amelia, Amherst,
Appomattox, Augusta, Brunswick, Buckingham,
Caroline, Charlotte, Charles City, Chesterfield,
Culpeper, Cumberland, Dinwiddie, Essex,
Fluvanna, Gloucester, Goochland, Greene,
Greensville, Hanover, Henrico, lsle of Wight,
James City, King & Queen, King George, King
William, Lancaster, Lovisa, Lunenburg, Madison,

Moathews, Mecklenburg, Middlesex, Nelson,
New Kent, Northumberland, Nottoway, Orange,
Page, Powhoatan, Prince Edward, Prince George,
Roppaohonnock, Richmond, Rockingham,
Southampton, Spotsylvonio, Stafford, Surry,
Sussex, Westmoreland, York

RIVERTON, Wyo.

TV Homes 8,200
Total Households 15,500
Population 54,300
Retail Sales $69,403,000
E.B.I. $81,123,000

WYOMING: Big Horn, Fremont, Hot Springs,
Johnson, Washakie

ROANOKE, Va.

TY Homes 296,000
Total Households 366,900
Population 1,482,200
Retail Sales $1,171,600,000
E.B.I. $1,829,647,000

NORTH CAROLINA: Alamance, Caswell, Person,
Rockingham, Stokes;

VIRGINIA: Alleghany, Amherst, Appomattox,
Avgusta, Bath, Bedford, Bland, Botetourt,
Buckingham, Campbell, Carroll, Charlotte,
Craig, Cumberland, Floyd, Fluvanna, Franklin,
Giles, Grayson, Halifax, Henry, Highland,
Mecklenburg, Montgomery, Nelson, Patrick,
Pittsylvania, Prince Edward, Pulaski, Roanoke,
Rockbridge, Smyth, Tazewell, Wythe;

WEST VIRGINIA: Greenbrier, Mercer, Monroe,
Pocchantas, Summers, Webster

N ROANOKE,

SELL [

XTY WITH

SEVEN

Wb

CBS
CHANNEL

-TELEVISION

ROANOKE,

VIRGINIA

SEE YOUR PGW “"COLONEL” FOR CURRENT AVAILABILITIES
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ROCHESTER, Minn.

TV Homes

Total Households

Population

Retail Sales $41
E.B.I. $54

IOWA: Howard, Mitchell, Worth;

MINNESOTA: Dodge, Faribault 50%,
Freeborn, Houston, Mower, Olmsted,
Wabasha, Waseca, Winona;

WISCONSIN: Buffalo, Pepin

ROCHESTER, N.Y. :
TV Homes
Total Households
Populotion 1
Retail Sales $1,438;
E.B.I. 32,‘89,

NEW YORK: Allegany, Cayuga, Genesee
Livingston, Monroe, Ontario, Orleans,
Seneca, Stevben, Wayne, Wyoming, Ya

ROCKFORD, 1l

TV Homes

Total Households

Population

Retail Sales $914.8
E.8.l $1,335,

ILLINOIS: Boone, Carroll, DeKalb, Jo D
Lee, McHenry, Ogle, Stephenson, Whiteside
Winnebago;

WISCONSIN: Green, Lafayette, Rock, W

ROCK ISLAND, IL.-DAVENPORY, fa.

TV Homes 3

Total Households ki
Population 1,22
Retail Sales $1,530,42
E.B.I $2,164,84

ILLINOIS: Bureau, Carroll, Hancock, Hendet
Henry, Jo Daviess, Knox, Lee, McDonough,
Marshall, Mercer, Ogle, Putnam, Rock Islant
Stark, Stephenson, Warren, Whiteside;

IOWA: Cedar, Clinton, Des Moines, Dubuqq'
Henry, Jackson, Jefferson, Johnson, Jones,
Lovisa, Muscatine, Scott, Washington;

WISCONSIN: Grant, Lafayette

ROSWELL, N.M, |
TV Homes 5!
Total Households 78
Population 28
Retail Sales $303,73
E.B.I. $4634
NEW MEXICO: Chaves, Curry, DeBaca, Eddy
Lea, Lincoln, Otero, Quay, Roosevelt

SACRAMENTO-STOCKTON, Calif.

TV Homes 3844
Total Households !
Population 1,438
Retail Sales $1,797,190
EB.l. $2,701,0814

CALIFORNIA: Amador, Butte, Calaveras, Coll
Contra Costa 15%, El Dorada, Lake, Mendod
Nevada, Placer, Plumas, Sacramento, !
San Joaquin, Sierra, Solano, Stanislaus, 5“'
Yalo, Yuba

—

Circulation & market definition © 1960, 1€
VISION MAGAZINE, Market Data © 1959% '?
!
|

Management Survey of Buying Power; fu

reproduction not licensed.
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s/ AW-BAY CITY, Mich.

ITV Homes 304,400
Total Househdlds 332,200
Population 1,159,700
Retail Sales $1,274,732,000
ZB.l. $1,861,366,000

AN: Alcona, Alpena, Arenac, Bay, Clare,
. Crawford, Genesee, Gladwin, Gratiot,
. losco, !sobella, Lapeer, Midland,

rency, Ogemaw, Otsego, Presque lsle,

~on, Sonilac, Shiawassee, Tuscola

%EPH, Mo.

V Homes 203,800
otal Households 228,900
opulation 716,800
etail Sales $781,101,000
.B.L. $1,156,407,000

. aoge, Ringgold, Taylor;
o & Atchison, Brown, Doniphan, Jackson,

.~ «, Leavenworth, Marshall, Nemaha,
. wiomie, Shawnee;

.~ ORU: Andrew, Atchison, Buchonan,
v¢, Carroll, Clinton, Daviess, DeKalb,
¢ yGrundy, Harrison, Holt, Lafayette, Linn,
ish, Mercer, Nodaway, Platte, Putnom,
n Slivan, Worth;

. A{A: Nemaha, Pownee, Richordson

018, Mo.
/ Homes 849,600
tal Households 919,800
>pulation 2,988,400
stail Sales $3,296,274,000
B.l. $5,261,978,000

ILLINOIS: Bond, Calhoun, Clay, Clintan,
Effingham, Fayette, Franklin, Greene, Jackson,
Jefferson, Jersey, Macoupin, Madison, Marion,
Monroe, Montgomery, Morgan, Perry, Pike,
Randolph, St. Clair, Scott, Shelby, Washington,
Wayne, Williamson;

MISSOURI: Bollinger, Carter, Crawford, Dent,
Franklin, Gasconade, Iron, Jefferson, Lincoln,
Madison, Montgomery, Oregon, Osage, Perry,
Phelps, Pike, Reynolds, Ripley, St. Charles,

St. Francois, St. Louis, Ste. Genevieve, Shannon,
Warren, Washington, Wayne

ST. PETERSBURG-TAMPA, Fla.

TV Homes 321,700
Total Households 406,500
Population 1,282,400
Retail Sales $1,759,072,000
E.B.I. $1,833,190,000

FLORIDA: Charlotte, Citrus, De Sote, Glades,
Hardee, Hendry, Hernando, Highlands,
Hillsborough, Lake, Lee, Levy, Manatee, Marion,
Okeechobee, Osceola, Pasco, Pinellas, Polk,
Sarasota, Sumter

SALINAS-MONTEREY, Calif.

TV Homes 195,100
Total Households 228,400
Population 725,400
Retail Sales $885,592,000
E.B.I. $1,355,371,000

CALIFORNIA: Alpine, Mariposa, Merced, Mono,
Monterey, San Benito, San Luis Obispo, Sonta
Barbara 50%, Santa Clara 6%, Sonta Cruz,
Stanislauvs, Tuolumne

SALISBURY, Md.

TV Homes 134,200
Total Households 62,800
Population 211,000
Retail Sales $264,611,000
E.B.I. $307,436,000

DELAWARE: Sussex;
MARYLAND: Somerset, Wicomico, Worcester;
VIRGINIA: Accomack

SALT LAKE CITY, Utah

TV Homes 249,400
Total Households 286,200
Population 1,038,700
Retail Sales $1,086,570,000
E.B.I. $1,530,500,000

IDAHO: Bannock, Bear Lake, Caribouv,
Franklin, Oneida, Power;

NEVADA: Elko, White Pine;

UTAH: Beover, Box Elder, Cache, Carbon,
Daggett, Dovis, Duchesne, Emery, Garfield,
Grond, Iron, Juab, Kane, Millard, Morgan, Piute,
Rich, Solt Loke, San Juon, Sanpete, Sevier,
Summit, Tooele, Uintah, Utah, Wasatch,
Washington, Woyne, Weber;

WYOMING: Llincoln, Sublette, Sweetwater, Uinta

SAN ANGELO, Tex.

TV Homes 28,500
Total Households 37,400
Population 129,900
Retail Sales $160,065,000
E.B.I. $208,745,000

¢ ilasn & market definition © 1960, TELEVISION MAGAZINE, Market Data © 1959, Sales Management Survey of Buying Power; further reproduction

t lcesed.

IF YOU
CAN COUNT
10

YOU CAN
BUY RIGHT
IN
EASTERN
MICHIGAN

Take the November Reports on either of the markets
. . . Saginaw-Bay City-Flint or Lansing . . . NSI or ARB . ..

Viewing Homes® TOPS THEM ALL . . .
mighty margins. And only actual viewing counts!
Put it on a dollars and cents basis and you can’t

and you’ll find the answer, but plain!
SEE page 5 any NSI Report for

Total Station Audience Delivered

SEE page 4 in the ARB Saginaw-Bay City-Flint Report for

Total Station Audiences Delivered

SEE page 3 in the ARB Lansing Report for

Total Station Audiences Delivered.
You'll find WNEM-TV’s more than 57,000 actual

and by

miss—The Right Buy for Eastern Michigan.

{6 PM-12 Midnight

WNEM-TV

Saginow « Boy City « NBC
Represented By Edword Petry & Co., Inc.

TELEVISION MAGAZINE / Data Book, 1960
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Yo :Rey
7o Sales.

(G

SAN ANGELO, TEX. continued

TEXAS: Coleman, Concho, Crockott, McCulloch,
Menard, Runnels, Schlelcher, Sutton, Tom Green

SAN ANTONIO, Tex.
TV Homes
Total Households
Population
Retail Sales
E.B.I.

*276,300
325,200
1,220,300
$1,174,465,000
$1,635,686,000

IN FABULOUS
SANTA BARBARA

ONE OF AMERICA'S
15 BONANZA MARKETS

TEXAS: Atascosa, Bandera, Bee, Bexor, Blanco,
Coldwell, Comal, Crockett, DeWitt, Dimmit,
Duval, Edwards, Fayette, Frio, Gillespie, Goliad,
Gonzales, Guadalupe, Hays, Karnes, Kendall,
Kerr, Kimble, Kinney, laSalle, Lavaca, Live Oak,
McMullen, Maverick, Medina, Real, Schleicher,
Sutton, Uvalde, Vol Verde, Victoria, Webb,
Wilson, Zavala

SAN DIEGO, Calif.-TJUANA, Mexico

TV Homes 296,900
Total Households 315,900
Population 1,076,000
Retail Sales $1,268,348,000
EB.I. $1,977,401,000

CALIFORNIA: Imperial, San Diego

SAN FRANCISCO-OAKLAND, Calif.

TV Hames 1,312,900
Total Households 1,475,600
Population 4,565,200
Retail Sales $5,633,122,000
E.B.I. $9,637,155,000

CALIFORNIA: Alameda, Alpine, Amador,
Calaveras, Colusa, Contra Casta, El Dorado,
Lake, Marin, Mariposa, Mendocino, Mono,
Monterey, Napa, Nevada, Placer, San Benito,
San Francisco, San Joaquin, San Mateo, Santa
Clara, Santa Cruz, Solano, Sonoma, Stanislaus,

hEY-T caanver 3
NBC « ABC - (BS

SERVING CENTRAL AND SOUTHERN
COASTAL CALIFORNIA

INCOME—
15th in growth nationally—increase: 81 9,

HOUSEHOLD—
15th in growth nationally—increase: 52.6%,

POPULATION—
16th in growth nationally—increase: 46.19%

*Source: Sales Management 1959 Survey of Buying
Power; Television Magazine.

REY TELEVISION INC.

730 Miramonte Drive

Santa Barbara, Calif.
REPRESENTED BY HEADLEY-REED

Tuolumne, Yolo

SAN JOSE, Calif.

TV Homes 239,400
Total Households 281,600
Population 906,200
Retail Sales $1,037,961,000
E.B.I. $1,681,043,000

CALIFORNIA: Monterey, San Benito, Santa Clara,

Santa Cruz

SAN LUIS OBISPO, Calif. — See Salinas-

Monterey

SANTA BARBARA, Calif.

TV Homes 70,300
Total Households 83,800
Population 260,500
Retail Sales $335,968,000
E.B.I. $508,087,000

CALIFORNIA: San 'Luis Obispo, Santa Barbara,

Ventura 25%

SAVANNAH, Ga.

TV Homes 107,400
Total Households 149,000
Population 564,900
Retail Sales $482,712,000
E.B.L $637,498,000

2

GEORGIA1 Appling. Atkinson, Ben Hill
Bryan, Bulloch, Candler, Chatham, Clin
Echols, Effinghom, Emanuel, Evans, Gl
Joft Davis, Jenkins, Lanier, Liberty, Lo
Mcintosh, Montgomery, Plerce, Screv
Toltalr, Taambs, Troutlen, Wayne, Wh

SOUTH CAROLINA: Beaufort, Hompt

SCHENECTADY-ALBANY-TROY, N.Y.
TV Homes
Total Households
Population
Rotall Sales
EB.l

MASSACHUSETTS: Berkshire;

NEW YORK: Albany, Columbia, Del
Fulton, Greene, Hamilton, Herkimer,
Otsego, Rensselaer, Saratoga, Schen
Schoharie, Ulster, Warren, Washingto

VERMONT: Addison, Bennington, Chi
Rutland, Washington, Windsor

SCRANTON-WILKES-BARRE, Pa.
TV Homes
Total Households
Population

Retail Sales
E.B.I.

PENNSYLVANIA: Bradford, Columbia,

Lackawanna, Luzerne, Lycoming, MIf|
Northumberland, Snyder, Susquehanna,
Wayne, Wyoming

SEATTLE-TACOMA, Wash.

TV Homes

Total Households

Population

Retail Sales $2,2¢
E.B.I. $3,5

OREGON, Clatsop, Wasco;

WASHINGTON: Clallam, Grays Harb
Jefferson, King, Kitsap, Kittitas, Lewis
Pacific, Pierce, San Juan, Skagit, Snoh!
Thurston, Wahkiakum, Whatcom.

SEDALIA, Mo.
TV Homes
Total Households
Population
Retail Sales
E.B.I. St

MISSOURI: Benton, Cooper, Hickory,
Morgan, Pettis, St. Clair

SHREVEPORT, La.

TV Homes

Total Households

Population

Retail Sales $1,0
E.B.I. $1,49

Ciréuloﬁon & market definition © 1960, TELEVISION MAGAZINE, Market Data © 15
Management Survey of Buying Power; further reproduction not licensed.
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(5, - o

KTVU a_,wnm;ms TV peak, Emr_imﬂ ‘the San Bruno Mountairs . ..
the location for three of the five VHF stations , ..only five miles
from the center of San Francisco...near the populous East Bay
and Peninsula areas . ..close to the geographical population
center of the Bay Area.

nted by H-R

represe
i
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YES...in the
Shreveport market
where the LOWEST
channel station (3)
puts the CLEANEST,
CLEAREST pictures
(RCA) over the
BIGGEST, RICHEST
coverage area
(Nielsen).

Your product deserves
identification with

The superlative station in the Shreveport market

KTBS-TV

Represented by

Edward Pelry& Co., Inc.

The Original Station Representative

CHANNEL 3 SHREVEPORT, LOUISIANA
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P_

£PORT, LA. confinued

4 S: Columbia, Hempstead, Howar.d,
" s, Little River, Miller, Nevada, Sevier;

b NA: Bienville, Bossier, Caddo, Claiborne,

. Jackson, Lincoln, Natchitoches,
i r, Sabine, Unjon, Vernon, Webster

L . MA: McCurtain;

« owle, Camp, Cass, Gregg, Harrison,
Morris, Nacogdoches, Newton, Panola,
., Rusk, Sabine, San Augustine, Shelby,
_'vs, Upshur, Wood

4TY, lowa

Homes 203,900
al Households 230,100
Foulation 769,600
Rall Sales $961,518,000
E.l $1,267,050,000

lena Vista, Cherokee, Clay, Crawford,
2 Emmet, Ida, Lyon, Mononag, O’Brien,
32alo Alto, Plymouth, Sac, Siaux,

v;

STA: Jackson, Nobles, Pipestone, Rock;

Sk: Antelope, Boyd, Burt, Cedar,

), 'akota, Dixon, Holt, Knox, Madison,
Tirston, Wayne;

LKOTA: Bon Homme, Charles Mix, Clay,
%, Jutchinson, Lincoln, Minnehaha, Turner,
Yikton

FLLS, S.D.

TYHomes **223,500
Tal Households 296,400
Peulation 1,031,500
Rail Sales $1,197,290,000
E.l $1,559,410,000

Gy, Dickinson, Lyon, O’Brien, Osceola,

cSCA: Big Stone, Chippewa, Cottonwood,
15, irant, Jackson, Lac Qui Parle, Lincoln,
Muay, Nobles, Pipestone, Pope, Rock,

% vift, Traverse, Watonwan,
. Mdicine;
\SI: Antelope, Boyd, Brown, Cherry, Holt,
' 2%l Knox, Pierce, Rock;

-4 LKOTA: Dickey, La Moure, Logan,
sh;

#H DKOTA: Aurora, Beadle, Bennett,
‘ome, Brookings, Brown, Brule, Buffalo,
seliCharles Mix, Clark, Clay, Codington,
i, Cvison, Day, Devel, Dewey, Dovglas,
‘dy,*avlk, Gront, Gregory, Haakon,

i, hnd, Honson, Hughes, Hutchinson,
Jagon, Jerauld, Jones, Kingsbury, Lake,
1, lnan, McCook, McPherson, Marshall,
te, liner, Minnehaha, Moody, Potter,

15, inborn, Spink, Stanley, Sully, Todd,
" Tuer, Union, Wolworth, Washabaugh,
on, lebach

o

r, 1 END-ELKHART, Ind.
!

“'Homes +143,900
Tal Households 210,700
J Pavlation 686,800
Rail Sales $774,334,000
s el $1,250,697,000

INDIANA: Elkhart, Fulton, Kosciusko, LaGrange,
Marshall, St. Joseph;
MICHIGAN: Berrien, Cass, St. Joseph

SPARTANBURG, $.C. — See Asheville, N.C.-
Greenville-Spartanburg, S.C.

SPOKANE, Wash.

TV Homes 247,700
Total Households 319,900
Population 1,022,000
Retail Sales $1,230,814,000
E.B.I $1,791,180,000

IDAHO: Benewah, Bonner, Boundary, Clearwater,
Idaho, Kootenai, Latah, Lewis, Nez Perce,
Shoshone;

MONTANA: Flothead, Glacier, Hill, Lewis &
Clark, Lincoln, Mineral, Missoula, Sanders;
OREGON: Baker, Umatilla, Union, Wallowa;
WASHINGTON: Adams, Asotin, Chelan,
Columbia, Douglas, Ferry, Franklin, Garfield,
Grant, Kittitas, Lincoln, Okanogan, Pen Oreille,
Spokane, Stevens, Walla Walla, Whitman

SPRINGFIELD, Il

TV Homes +**126,300
Total Households 190,700
Population 624,000
Retail Sales $763,359,000
E.B.I. $1,177,163,000

ILLINOIS: Cass, Champaign, Christian, DeWitt,
Logan, Macon, Macoupin, Menard, Montgomery,
Morgan, Sangamon, Shelby

SPRINGFIELD-HOLYOKE, Mass.

TV Homes t**171,100
Total Households 214,200
Population 740,500
Retail Sales $898,682,000
E.B.I. $1,528,827,000

CONNECTICUT: Hartford 20%, Tolland;

MASSACHUSETTS: Franklin, Hompden,
Hampshire

SPRINGFIELD, Mo.

TV Homes 179,700
Total Households 217,500
Population 728,400
Retail Sales $697,188,000
E.B.I. $963,867,000

ARKANSAS: Baxter, Benton, Boone, Carroll,
Madison, Marion, Newton, Searcy, Washingtan;
MISSOURI: Barry, Barton, Benton, Camden,
Cedar, Christian, Dade, Dallas, Dent, Douglas,
Greene, Hickory, Howell, Jasper, Laclede,
Lawrence, McDanald, Newton, Oregon, Ozark,
Polk, Pulaski, St. Clair, Shannon, Stone, Taney,
Texas, Vernon, Webster, Wright

STEUBENVILLE, Ohio

TV Homes 437,800
Total Households 481,300
Population 1,686,200
Retail Sales $1,678,395,000
E.B.I. $2,716,539,000

OHIO: Belmont, Carroll, Columbiana, Coshocton,
Guernsey, Harrison, Jefferson, Monroe, Noble,
Tuscarawas;

PENNSYLVANIA: Beaver, Butler, Greene,
Lawrence, Washington;

WEST VIRGINIA: Barbour, Brooke, Hancock,
Harrison, Marion, Marshall, Monongalia, Ohio,
Pleasants, Preston, Randolph, Taylor, Tyler,
Upshur, Wetzel

lathh & market definition
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* | cover
a whale
of a market!

KELO-LAND is 73,496 square
miles of television viewers. No one
tv station could possibly reach it all
—but the KELO television hooster
bookup does. When your message
beams on KELO-TV Sioux Falls, it
flashes simultaneously throughout
103 counties of South Dakota,
Minnesota, lowa, Nebraska, North
Dakota. A one-station rate card
never bought you so much se/l—at
such low cost-per-thousand.

KEI.O‘TV SIOUX FALLS; and boosters
KDI.O“TV oberdeen-huron-watertown
KPI.O“TV pierte-valentine-chamberlain

JOE FLOYD, President
Evans Nord, Gen. Mgr; Larry Bentson, Vice-Pres.

REPRESENTED BY H-R
in Minncapolis by. Wayne Evans & Assoc.

B |

e
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23% MORE REACH

The big sales-reach of WCTV is now
bigger than ever! Our new tower (taller
than the Chrysler Building, if you'd care
to know) increases the extensive WCTV
coverage-area by more than 23 percent.

Extending far beyond metro limits, the
WCTV Market covers 52 counties, over
225,000 families. And WCTV sells it all

at remarkably low cost,

With the great CBS programs plus top
ABC-TV shows, WCTV provides stand-
out service fo this responsive market, In
the entire U.S., Tallahassee stands fifth
in retail sales per household. Naturally
WCTV carries strong spot schedules for
leading brands. Get the complete pic-
ture from Blair Television Associates.

WCT

N
TALLAHASSEE (X5—Y¢ THOMASVILLE

168

@ NP

1iassee-Thomasville, there's

BIG NEWS

TELEVISION

with a New Tower that means

BLAIR TELEVIBION ASSOOCIATES

National Kepresentatives

TELEVISION MAGAZINE / Data Book, 1960

TALLAHASSEE
THOMASVILLE

=

a John H. Phipps
Broadcasting Station

www americanradiohistorvy com

SUPERIOR, Wis.-DULUTH," Minn.

TV Homes

Total Households

Population

Retail Sales L7
E.B.I. $99

MICHIGAN: Gogebic, Houghton, Ongq
MINNESOTA: Aitkin, Beltrami, Carlton,
Clearwater, Cook, Crow Wing, Hubbg
Kanabec, Koochiching, Lake, Lake of
Pine, St. Louis, Todd, Wadenao; !
WISCONSIN: Ashland, Bayfield, Burpe
Douglas, Iron, Price, Sawyer, Washbyry

SWEETWATER, Tex.

TV Homes

Total Households

Population

Retail Sales $31
E.B.L S445,

TEXAS: Callahan, Coke, Eastland, Fishep

Hardeman, Haskell, Jones, Xnox, Mitchel),
Scurry, Shackelford, Stephens, Stonewq
Throckmorton, Young

SYRACUSE, N.Y.

TV Homes

Total Households

Population

Retail Sales $1.97
E.B.I. $3,005

NEW YORK: Cayuga, Chemung, Cheng
Cortland, Hamilten, Herkimer, Jefferson, by
Madison, Oneida, Onondaga, Ontarie, ¢
Otsego, Schuyler, Seneca, Steuben, Tomp
Wayne, Yates;
PENNSYLVANIA: Tioga

TACOMA-SEATTLE, Wash.

TV Homes

Total Households

Population 1
Retail Sales $2,254
E.B.1. $3,52311

OREGON: Clatsop, Wasco;
WASHINGTON: Clallam, Grays Harbor,
Jefterson, King, Kitsap, Kittitas, Lewis, Ma:
Pacific, Pierce, San Juan, Skagit, Snohomi:
Thurston, 'Wahkiagkum, Whatcom

TALLAHASSEE, Fla.-THOMASVILLE, Go.
TV Homes
Total Households
Population
Retail Sales $63
E.B.I. $788;

ALABAMA: Houston;
FLORIDA: Bay, Calhoun, Dixie, Franklin,’
Gadsden, Gilchrist, Gulf, Hamilton, Jackset
Jeflerson, Lafayette, Leon, Liberty, Madisef
Suwannee, Taylor, Wakullo;

GEORGIA: Atkinson, Baker, Berrien, Bro
Calhoun, Clinch, Coffee, Colquitt, Cook, D¢
Early, Echals, Grady, Irwin, Lanier, Lownd
Miller, Mitchell, Seminocle, Thomas, Tift,
Worth

TAMPA-ST. PETERSBURG, Flo.

TV Homes

Total Households

Population

Retail Sales $1,759
E.B.I. $1,833,

Circulation & market definition © 196
VISION MAGAZINE, Market Data @ 195%
Management Survey of Buying Powefi !l
reproduction not licensed.
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24 Charlotte, Citrus, De Soto, Glades,
.,';zndry, Hernando, Highlands,

rdh, Lake, lee, Levy, Manatee, Marion,
sae, Osceola, Pasco, Pinellas, Polk,

- sumter

. .CO, Tex.
Homes 126,000
| Households 157,800
vlation 556,400
lil Sales $553,396,000

$774,796,000

, Bosque, Brazos, Burleson, Burnet,
Coryell, Falls, Freestone, Hamilton,
isas, Lee, Leon, Limestone, Llano,
= Mason, Milam, Mills, Robertson,
+ Somervell, Williamson

MTE, Ind.

{omes 217,200
sl Households 236,200
plation 744,200
»il Sales $801,272,000
E. $1,218,345,000

0 :lark, Clay, Coles, Crawford,
A nJ, Douglas, Edgar, Edwards,
W n)asper, Lawrence, Richland, Vermilion,

& ABenton, Clay, Daviess, Fountain,
e bkox, Martin, Montgomery, Owen,
4 L Putnam, Sullivan, Vermillion, Vigo,

TEXARKANA, Tex.

TV Homes 82,900
Total Households 111,400
Population 395,500
Retail Sales $328,574,000
E.B.I. $430,408,000

ARKANSAS: Columbia, Hempstead, Howard,
Lafayette, Little River, Miller, Montgomery,
Nevada, Ouachita, Pike, Polk, Sevier;

OKLAHOMA: Choctaw, McCurtain, Pushmataha;

TEXAS: Bowie, Cass, Lamar, Marion, Morris,
Red River, Titus

THOMASVILLE, Ga. — See Tallahassee, Fla.

TOLEDO, Ohio

TV Homes 380,600
Total Households 404,700
Population 1,338,700
Retail Sales $1,425,281,000
E.B.I $2,478,400,000

MICHIGAN: Hillsdale, Lenawee, Monroe;

OHIO: Allen, Defiance, Erie, Fulton, Hancock,
Hardin, Henry, Lucas, Otawa, Putnam, Sandusky,
Seneca, Williams, Wood, Wyandot

TOPEKA, Kan.

TV Homes 115,500
Total Households 142,800
Population 459,200
Retail Sales $531,534,000
E.B.l. $746,066,000

KANSAS: Anderson, Brown, Chase, Clay, Cloud,
Coffey, Dickinson, Douglas, Franklin, Geary,
Greenwood, Jackson, Jefferson, Lyon, Marshall,
Morris, Nemaha, Osage, Pottawatomie, Riley,
Shawnee, Wabaunsee, Woodson

TRAVERSE CITY, Mich.

TV Homes 38,300
Total Households 44,700
Population 156,200
Retail Sales $200,287,000
E.B.I. $194,400,000

MICHIGAN: Antrim, Benzie, Charlevoix,
Crawford, Emmet, Grand Traverse, Kalkaska,
Leelanau, Manistee, Missaukee, Otsego,
Roscommon, Wexford

TUCSON, Ariz.

TV Homes 101,900
Total Households 126,000
Population 447,700
Retail Sales $444,037,000
E.B.I. $681,443,000

ARIZONA: Apache, Cochise, Gila, Pima, Pinal,
Santa Cruz

TULSA, Okla.
TV Homes 304,200
Total Households 362,200
Population 1,187,400
Retail Sales $1,232,683,000
E.B.I. $1,757,316,000

4 © & market definition © 1960, TELEVISION MAGAZINE, Market Data © 1959, Sales Management Survey of Buying Power; further reproduction
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A million and three-quarter people with

nearly three billion dollars to spend

live in the land of .....

b

Labig, able-10-
' uv 26-county
F:A-TV sales

8

Accelerating industrial

iomes and sales to new highs!

Use the blanket coverage of WFLA-TY to cash

i on this sales opportunity—and pro

and business activity
itthe Land of Profitunity have rocketed population,

fit opportun-

ir. Chcm!el 8 delivers the Tampa-St. Petersburg
etropolitan market—and 26 rich industrial-

qricultural counties
entral Florida.
Write us, or consult your Blair-TV

in busy West

ited availabjlities on WFLA-TY—sales power-

duse In the Land of Profitunity!

Coast and

man for top-

I T

R e R T - A ]

wfla-tv g
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YOU
KCAN'T

KCOVER
TEXAS

without

MISSING LINK!

between Dallas-Ft. Worth
—Houston and San
Antonio markets ... that's
the big Waco-Temple
market dominated by us.

m
CHANNEL &5/

BLAIR TELEVISION ASSOCIATES
National Representatives

170

TULSA, OKLA. continued

ARKANSAS: Benton, Washingtop;

KANSAS: Chautauqua, Cowley, Elk, Greenwood,
Lobette, Montgomery, Neosho, Wilson;

MISSOURI: McDonald;

OKLAHOMA: Adair, Cherokee, Craig, Creek,
Deloware, Haskell, Hughes, Kay, Latimer,
Lincoln, Mcintosh, Mayes, Muskogee, Noble,
Nowata, Okfuskee, Okmulgee, Osage, Ottawa,
Pawnee, Payne, Pittsburg, Rogers, Sequoyah,
Tulsa, Wagoner, Washington

TUPELO, Miss.

TV Homes 56,800
Total Households 94,400
Population 359,900
Retail Sales $225,845,000
E.B.I. $329,399,000

ALABAMA: Frankiin, Marion;

MISSISSIPPI: Alcorn, Benton, Calhoun,
Chickasaw, Choctaw, Clay, Itawamba, Lee,
Lowndes, Monroe, Oktibbeha, Pontotoc, Prentiss,
Tippah, Tishomingo, Union

TWIN FALLS, ida.

TV Homes 26,800
Total Households 36,900
Population 132,800
Retail Sales $159,094,000
E.B.I. $202,944,000

IDAHO: Blaine, Butte, Camas, Cassia, Elmore,
Gooding, Jerome, Lincoln, Minidoka, Oneida,
Owyhee, Power, Twin Falls

TYLER, Tex.
TV Homes 112,800
Total Households 155,800
Population 543,900
Retail Sales $533,548,000
E.B.I. $703,879,000

TEXAS: Anderson, Camp, Cherokee, Delta,
Franklin, Gregg, Harrison, Henderson, Hopkins,
Lamar, Nacogdoches, Panola, Rains, Red River,
Rusk, San Augustine, Smith, Titus, Upshur,
Van Zandt, Wood

UTICA-ROME, N.Y.

TV Homes 140,000
Total Households 150,200
Population 503,500
Retail Sales $545,732,000
E.B.I. $893,245,000
NEW YORK: Herkimer, Lewis, Madison,
Montgomery, Oneida, Otsego
VALLEY CITY, N.D.
TV Homes 168,900
Total Households 225,200
Population 832,000
Retail Sales $948,340,000
EB.I $1,131,267,000

MINNESOTA: Becker, Beltrami, Big Stone, Clay,
Clearwater, Douglas, Grant, Hubbard, Kittson,
Mahnomen, Marshall, Narman, Otter Tail,
Pennington, Polk, Pope, Red Lake, Roseau,
Stevens, Traverse, Wadena, Wilkin;

NORTH DAKOTA: Barnes; Benson, Cq;
Dickey, Eddy, Emmons, Foster, Grand
Griggs, Kidder, Lo Moure, Logan, Melr
Nelson, Pembina, Plerce, Ramsey, R
Richland, Rolette, Sargent, Sheridan,
Stutsman, Towner, Traill, Walsh, Wel

SOUTH DAKOTA: Brown, Compbell,
Edmunds, Grant, McPherson, Monhull, i
Walworth

WACO-TEMPLE, Tex,

TV Homes .
Total Households o
Population !
Retail Sales ;55~_I
E.B.I. ;77‘b

TEXAS: Bell, Bosque, Brazos, Burlesopn, &
Comanche, Coryell, Falls, Freestone, Hgg
Hill, Lampasas, Lee, Leon, Limestone, Ua
Mclennan, Mason, Milam, Mills, Robertyg
San Saba, Somervell, Williamson ]

WASHINGTON, D.C. i
TV Homes ﬂ'
Total Households f
Population 3
Retail Sales S3,93¢j,
E.B.I. $6,181

DISTRICT OF COLUMBIA: District of Coly
MARYLAND: Allegany, Anne Arundel, Cq
Caroline, Carroll, Charles, Dorchester, fry
Howard, Kent, Montgomery, Prince Georg.
Queen Annes, St. Marys, Somerset, Talb
Washington, Wicomico; t

PENNSYLVANIA: Adams, Franklin, Fulton
VIRGINIA: Arlington, Caroline, Clarke, Cy
Essex, Fairfax, Fauquier, Frederick, Greer
King & Queen, King George, King Willia"
Loudoun, Madison, Orange, Page, Prince ¥
Rappahannock, Richmond, Shenandagh,

Spotsylvania, Stafford, Warren, Westmon

WEST VIRGINIA: Berkeley, Hampshire, Je
Mineral, Morgan

WASHINGTON-GREENVILLE, N.C.

TV Homes 1
Total Households 2
Population 1
Retail Sales $7623
E.B.l $1,163,0

NORTH CAROLINA: Beaufort, Bertie, Cal
Chowan, Craven, Dare, Duplin, Edgecomb
Franklin, Gates, Greene, Halifax, Harnett
Hertford, Hyde, Johnston, Jones, Lenoir, |
Nash, Northampton, Onslow, Pamlico, Per
Pitt, Sampson, Tyrrell, Vance, Warren,
Washington, Wayne, Wilson

WATERBURY, Conn.tt

WATERLOO-CEDAR RAPIDS, lowa

TV Homes 3
Total Households 3
Population 1}
Retail Sales $1,4844
E.B.I. $1,986,8

Circulation & market definition © 1960, TELEVISION MAGAZINE, Market Data © 1939
Management Survey of Buying Power; further reproduction not licensed.
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..‘\..D..D.........D......DDDD."...D..O...............

this is
Magoo
talking...

...from INSIDE MAGOO. That’s a movie I just made for the
American Cancer Society —for their April Crusade.

In the movie I learn I can’t be near-sighted about cancer. Too dangerous.
Got to look ahead. Got to fight cancer with regular checkups. And checks,
too. Fighting cancer costs money.

The movie runs 14:30 minutes. But you can get a quick look at all the
Society’s TV material—including me and other famous people—

in only 17 minutes. On a special presentation reel MC'd by Ralph Edwards.
Listen to the radio material, too. Big stars in short important messages
and announcements. Music spots too, with name artists, for deejay show

or as 5-minute specials. o
A local representative of the ACS will contact you. Look and listen. °
Be kind to your audiences. Program the Society’s material. o

©19%9, UPA PICTURES, INC r

y
= o

VA A erncanTSriT = T
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WATERLOO- PIDS, IOWA continued

ILLINO! 5
lOW... Allumaokee, Benton, Black Hawk, Bremer,
Bu. hanon, Butler, Cedar, Cerro Gordo,

kasaw, Clayton, Delaware, Dubuque,
mmet, Fayette, Floyd, Franklin, Grundy,
Hordin, Henry, Howard, lowa, Jackson,
Jefferson, Johnson, Jones, Keokuk, Linn, Louisa,
Mahaska, Marshall, Muscatine, Palo Alto,
Poweshiek, Tama, Wapello, Washington,
Winneshiek, Wright;

WISCONSIN: Crawford, Grant

WAUSAU, Wis.

TV Homes 98,000
Total Households 109,800
Population 395,200
Retail Sales $399,848,000
E.B.I. $540,815,000

WISCONSIN: Clark, Florence, Forest, Langlade,
tincoln, Morathon, Oneida, Portage, Price,
Shawano, Toylor, Vilas, Waoupaca, Wood

WESLACO-HARLINGEN, Tex.

TV Homes *74,100
Total Households 104,100
Population 442,600
Retail Sales $276,678,000
E.B.I. $447,332,000

TEXAS: Broaks, Comeron, Hidaolgo, Jim Hogg,

Kenedy, Starr, Willacy, Zapota

WEST PALM BEACH, Flo.

TV Homes 75,800
Total Households 97.800
Population 299,800
Retail Sales $485,458,000
E.B.I. $449,671,000

FLORIDA: Glades, Hendry, Highlands, Indian
River, Martin, Palm Beach, St. Lucie

WHEELING, W. Va.

TV Homes 350,400
Total Households 393,900
Population 1,380,200
Retail Sales $1,354,782,000
E.B.I. $2,126,642,000

OHIO: Belmont, Carroli, Columbiana, Coshacton,
Guernsey, Harrison, Jefferson, Monroe, Noble,
Tuscarawas, Washington;

PENNSYLVANIA: Greene, Washington;

WEST VIRGINIA: Borbour, Braxton, Brooke,
Doddridge, Gilmer, Hancock, Harrison, Lewis,
Marian, Marshall, Monongalia, Ohio, Pleasants,
Preston, Randolph, Ritchie, Taylor, Tyler,
Upshur, Wetzel

WICHITA-HUTCHINSON, Kan.

TV Homes ***258,800
Total Households 305,000
Population 956,300
Retail Sales $1,163,001,000
E.B.l. $1,607,573,000

KANSAS: Barber, Barton, Butler, Chase,
Chautavqua, Clark, Clay, Coffey, Comanche,
Cowley, Dickinson, Edwards, Elk, Ellsworth, Ford,
Greenwood, Harper, Harvey, Hodgeman,
Kingman, Kiowa, Lincoln, Lyon, McPherson,
Marion, Meade, Morris, Ottawa, Pownee, Pratt,
Rena, Rice, Saline, Sedgwick, Stofford, Sumner,
Wabaunsee, Wilson, Woodson;

OKLAHOMA: Woodward
TEXAS: Hemphill, Lipscomb, Ochiltree, Roberts

WICHITA FALLS, Tex.

TV Homes 127,700
Total Households 158,700
Population 569,600
Retail Sales $614,211,000
E.B.I. $887,912,000

QKLAHOMA: Carter, Comanche, Cotton, Greer,
Hormon, Jackson, Jefferson, Kiowa, Love,
Marshall, Stephens, Tillman;

TEXAS: Archer, Baylor, Briscoe, Callahan,
Childress, Clay, Collingsworth, Cottle, Faard,
Hall, Hardeman, Haskell, King, Knox, Montague,
Motley, Shackelford, Stephens, Throckmorton,
Wheeler, Wichito, Wilbarger, Young

WILKES-BARRE-SCRANTON, Pa.

TV Homes 1253,100
Total Households 311,400
Population 1,090,900
Retail Sales $1,043,721,000
E.B.). $1,663,728,000

PENNSYLVANIA: Bradford, Columbia,
Llackawanna, Luzerne, Lycoming, Mifflin, Montour,
Northumberland, Snyder, Susquehanna, Union,
Wayne, Wyoming

WILLISTON, N.D.

TV Homes 20,400
Total Households 39,700
Population 135,800
Retail Sales $180,028,000
E.B.1. $199,911,000

MONTANA: Daniels, Dawson, Garfield, McCone,
Phillips, Prairie, Richland, Roosevelt, Sheridan,
Valley, Wibaux;

NORTH DAKOTA: Burke, Divide, McKenzie,
Mountrail, Renville, Williams

WILMINGTON, N.C.

TY Homes 121,500
Total Households 175,400
Populotion 803,900
Retail Sales $545,800,000
E.B.I $801,783,000

NORTH CAROLINA: Bladen, Brunswick,
Columbus, Cumberland, Duplin, Hoke, New
Hanover, Onslow, Pender, Robeson, Sampson,
Scotland;

SOUTH CAROLINA: Dillon, Horry, Marion,
Marlbore

WINSTON-SALEM, NiC.

TV Homes

Total Householdy

Population

Retail Sales $1,49
E.B.I. $1,9

NORTH CAROLINA: Alomance, Alexg
Alleghany, Ashe, Cabarrus, Caswell,
Davidson, Davie, Forsyth, Guilford, [
Montgomery, Person, Randolph, Rockj
Rowan, Stanly, Stokes, Surry, Wilkes,

VIRGINIA: Corroll, Floyd, Grayson, |
Patrick, Pittsylvania

WORCESTER, Mass.tt

YAKIMA, Wash.
TV Homes
Total Households
Population
Retail Sales 61
E.B.I. $8
IDAHO: Benewah, Idaho, Latah, Lewis
Nez Perce;

OREGON: Gilliam, Morrow, Sherman U

WASHINGTON: Asotin, Benton, Col
Fronklin, Garfield, Grant, Kittitas, Wall
Yakima

YORK, Pa.
TV Homes
Total Households
Population
Retail Sales $2
E.B.l. $38¢
PENNSYLVANIA: York

YOUNGSTOWN, Ohio
TV Homes
Total Households
Population
Retail Sales $790,
E.B.). $1,32
OHIO: Mahoning, Trumbull;

PENNSYLVANIA: Lowrence, Mercer

YUMA, Ariz.

TV Homes

Total Households

Population

Retail Sales $15

E.B.I
ARIZONA: Yuma;

CALIFORNIA: Imperial

ZANESVILLE, Ohio

TV Homes
Total Households
Population

Retail Soles
E.B.I $
OHIO: Morgon, Muskingum

* Due to conflicting research data, this o
not been re-evaluated pending fur
t UH.F.

tt Incomplete data.
ttt New station - coverage study not
* U.S. coverage only.
** Inclvdes circulation of satellite {of
*** Does not include circulation of satell

Cireulation & market definition

not licensed.
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! for sales strength
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on, Oklahoma
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o o) Weatherford
- STEPHENS Pako Pnio | Wed! o .
s Alvany & PINTO L2

A+ ¢
et

the only station

providing a
Ergarade
signal

in both

markets.

Here are the
basic facts—
KSWO-Tv
coverage includes
the area of
competing
stations—PLUS

new prosperous areas.

KSWO-TV

2336

'STATION B KSWO-TV in Coverage of KSWO-TV
f'i'gs "Homes Counties }lomes other stations _ADDED
l 53,340 2 105,890 11 54,010 10 51,880
- _67.240 23 79,080 | 21 67,430 2 11650
' 37 122,580 44 184,970 | 32 121,440 12 63,530
bty 5 3 ' (A. C. Nielsen Co.)
1'; j .
¢ .
' é‘r(;_u)v YORK  CHICAGO DETROIT ST. LOUIS
60 East 56th §1. 35 East Wacker Drive 1216 Dime Bldg. 7603 Forsythe Bivd.
' SAN FRANCISCO LOS ANGELES - SEATTLE
4 MCGAVREN Tv’ |llc. 110 Sutter St. 1741 tvar Ave. 101 Janes Bidg.
- HOUSTON ATLANTA
- CLARKE BROWN co !# S‘Qﬁhlanﬂ C 3320 Montrase Blvd. 1182 W, Peachtree St., N.W'
NEW ORLEANS
‘__“' : :ank_- B@Q! 910 Royol St.
£ o o

r;

nAnAL

pio o
——————— -

e -



www.americanradiohistory.com

WE
BUTTER

Shils \ THE BREAD
e ON BOTH

NG sty £
_ KERO-TV "

There’{s‘M Th
One Side to KER!
 Bakersfield.
~It's the one and ¢
advertising medi
that spreads ove
the whole of the
Southern San Joz
Valley, all five
rich-living coun:i#
of it.

KEROTV
BAKERSFIELD J-

CALIFORNIA'S SUPER-market

Repreyenied by

The Oraginal Statioh Representalive

A TRANSCONTINENT STATION
CHANNEL 10

e
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MARCH
TELEVISION HOMES

. sive estimates computed by Television Magazine’s Research Department for all

markets updated each month from projections for each U.S. county

. pmes in each market are based on TELEvI-
. » MacazinNE's county-by-county projections
National Survey of Television Sets in U.S.
eolds” for March 1956 and March 1958, the
| - inty-by-county estimates prepared by the Ad-
[ i1z Research Foundation in cooperation with
| 4 ueau of the Census and the A. C. Nielsen Co.
¢ Jcration potential varies by sections of the
i 1. Many areas in New England have achieved
1 ntion level above 909,. Other areas, for ex-
5 ¢ ections of the South, have reached a rather
¢ lateau. Future increases from either level
ieexpected to be distributed over a longer
I dof time than was characterized by the early
f television growth.
i 2 umber of markets, therefore, the TV Homes
§t; at a temporary plateau even though the
s penetration level is below the 959, ceil-
tsiblished by TELEvision MacaziNne. These
f «1 will be held for an indefinite period.
I iefactor chiefly responsible for this situation
" Saneration increases off-set by current trends of
laon movement which for some regions has
B8 nat least a temporary decline (cf. Bureau of
8 Casus, Current Population Reports, Series
. 160).
I#A 975 ceiling on TV penetration has been es-
peit shd for all markets. Many rating services show
ge | et penetration in metropolitan areas (e.g.,
99 in Cleveland and Milwaukee), but the
alle evidence shows that penetration drops off
dithe metropolitan area itself and that 959,
i1 to be the most logical theoretical ceiling
héTV market as a whole. This does not mean
paetration may not actually go higher in some
. Penetration figures in markets with both
ad UHF outlets refer to VHF only.
hecoverage area of a television market is de-
Yy TELEVISION MAGAZINE's research depart-
i./iewer studies are used when current—engi
ity contours, only where research data is made
lee by station facility or market changes.
ntnna height, power and terrain determine the
1dl contour of a station’s coverage and the

The TV Homes credited to each market are

those covered by the station with maximum

coverage in that market. Figures for other

stations in the market may vary according to

programming, channel, power, tower height,
| etc.

probable quality of reception. Other tactors, how-
ever, may well rule out any incidence of viewing
despite the quality of the signal.

Network athliations, programming, number ol
stations in the service area must all be weighed. The
influence of these factors is reflected in the Nielsen
Coverage Study, the ARB A-Z surveys and, in some
cases, the regular reports of the various rating serv
ices. The Nielsen data in particular, where made
available to TELEvisSiON MacaziNne by NCS sub-
scribers, has become the backbone of estimating
coverage and re-evaluating markets.

After testing various formulae, TELEvIsiON
MacaziNE adopted a method which utilizes a flexi
ble cutoff point of 259%,. Normally, a county will
be credited to a market if one-quarter of the TV
homes in that country view that market's dominant
station at least one night a week.

In some markets it has been impossible to eval
uate the available and sometimes contradictory
data. These areas are being restudied by this maga.
zine's research department and new hgures will be
reported as soon as a sound estimate can be made.

In many regions, individual markets have been
combined in a dual-market histing. This has heen
done wherever there is almost complete duplication
of coverage and no substantial difference in TV
homes. The decision to combine markets is hased
on advertiser use and common marketing practice.

The coverage picture is constantly shifting. Gon
ditions are altered by the emergence of new stations
and by changes in power, antenna, channel and
network affiliation. For this reason, our research
department is continuously re-examining markets
and revising TV Hoines hgures accordingly. >

TELEVISION MAGAZINE / Data Book, 1960 Y75
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43.448 000

TOYAL VY. 8

ToTAL U 32,187,000
v n .y
ABERDEEN, $.0.—69.0 19,400
ABILENE. Tex.—79.0 77,800
ADA, Okta.—76.0 80,400

[
AGANA. Guam .
X 1

AKRON, Ohio—45.0 169,900
T A
ALBANY, Go.—064.0 90,800
AUBANY-SCHENECTADY.TROY, N.Y.—92.0  *°461,900
N A wrGB

ALBUQUERQUE, N M.—~72.0 128,500
KGGM K X

ALEXANDRIA, La.—70.0 93,200
KA T

ALEXANDRIA, Minn.—77.0 51,500
K

ALTOONA, Po.—90.0 277,600
W

AMARNLO, Tex.—77.0 110,300
[\ v KGNC.TV KV TV

AMES, lowo—91.0 316,300
A/ A

ANCHORAGE, Alaska €31,000
Ki Ni; K

TOTAL
TELEVISION

The only way 1o sell all of
the big Bristol-Johnson City

quad-state supermarket

WCYB-TV

Reaches 56% more homes than any

other stotion. Source ARB Nov. '59
9 A.M. — Midnight

Represented by Headley-Reeod

176

ANDERSON, § C.—~19.0 {13,800
ARDMORE, Olle,—76.0 30,400
ASHEVILLE, N.C.-GREENVILLE S ARTANAURO,
$.C.—79.0 194,800
t
ATLANTA, Go,—83.0 873,900
AUGUSTA, Ga.—74.0 190,600
AUSTIN, Minn.—89.0 121,000
AUSTIN, Toa.—78.0 184,800
BAKERSFIELD, Collt.—90.0 173,800
KBAK.TV{ (CY KE V YD.TV 165,100
BALTIMORE, Md.—93.0 670,300
BANGOR, Me.—89.0 117,000
‘..... a1 >,. -.U',,‘ 1
BATON ROUGE, La.—74.0 266,500
AFB.TVE (C)) WBRZ 1A, 63,200
BAY CITY-SAGINAW, Mich.—92.0 304,400
WNEM-TV 1A N, WKNX- TV (A,C) 167,100
BEAUMONT-PORT ARTHUR, Tex.—78.0 152,200
KFOM.TV (C); KPA )
BELLINGHAM, Wosh.—83.0 "$3,100
KV v
a6t Include “A™ € ut in Yo Ve
8 Vi a, Brin
BIG SPRING, Tox.~~83.0 24,300
KEC [l
BILLINGS, Mont.—63.0 49,900
KOQOK.TV (A,C); KGHL-TV IN)
BINGHAMTON, N.Y.—90.0 326,800
WHNBF.TY (A,C); WINR.TVE (AN,CI 141,900
BIRMINGHAM, Alo.—78.0 427,300
WAPLTY (A,N); WBRC.TV
BISMARCK, N.D.—68.0 **%48,700
KBMB-TV {(C,A1; KFYR-TV (AN}
KFYR-TV operotes sotellites KUMY.TY,
Williston, N.D., ond KMOT.TY, Minot, N.D.{
BLOOMINGTON, ind.—93.0 635,000
WITY
BLUEFIELD, W.V0.—75.0 126,900
WHIS-TV IN,A
BOISE, Ido.—78.0 68,400
KBOI.TV [C); KTVB (A,N); KCIX-TV (Nampa)
BOSTON, Moss.—93.0 1,442,500
WBZ-TV iNI; WNAC-TV [Cl; WHDH-TV (A,C,NI
BRIDGEPORT, Conn.
WICC-Tvt (Al t
BRISTOL, Va.-JOHNSON CITY, Tenn.—69.0 153,100
WCYB.TV (AN} WIHL-TY A,C
BRYAN, Tex.—74.0 41,400
KBTX.TY (A,C)
BUFFALO, N.Y.—91.0 645,600
WBEN-TY (Cl; WGR-TV IN}; WKBW.TV (A
BURLINGTON, Vi.—90.0 *166,400
WCAX-TY (C)
BUTTE, Mont.—68.0 34,500
KXLF-TV (A,C,NI
CADILLAC, Mich.—87.0 118,900
WWTY (A,Q)
CAPE GIRARDEAU, Mo.—83.0 225,000
KFVS-TV (C)
CARLSBAD, N. M.—79.0 11,100
KAVE-TV (A,C)
CARTHAGE-WATERTOWN, N.Y.—85.0 *77.700
WCNY-TV (A,C)
CASPER, Wyo.—54.0 24,600
KTWO-TV (A,N,C)
CEDAR RAPIDS-WATERLOO, lowa—91.0 328,000
KCRG-TV (A); WMT-TV (CQ); KWWIL-TV (N
CHAMPAIGN, ILL.—91.0 343,900
WCIA {Cl; WCHUt !
Msee Springfield listing)
CHARLESTON, 5.C.—75.0 149,500
WCSC-TY (O WUSN-TY IAN)
CHARLESTON-HUNTINGTON, W.Va.—81.0 443,400
WCHS-TY (Al; WHTN.TY Gy WSAZ.TV (NI
CHARLOTTE. N.C.—81.0 595,900

WBTY Q) WSOC.TV AN}

www americanradiohistorv com

TELEVISION MAGAZINE / Data Book, 1960

hor - R P

CHATTANOOOA, Yonn —¥B 0
WD . T AC WERO

CHIBOYOAN, Mich.—78.0
WTOM.TY (INA

N,
CHEYENNE, Wye.—P0.0

C . K
CHICAQO, 11h.—91.0
E R

CHICO, Calit,—80.0 |
ST J

CINCINNATL, Ohla—90.0
WCPO T alLl ({

CLARKSBURG, W.Va.—72.0
WBOY. TV

CQEVELAND, Ohlo—94.0
WEWS (A); RYW.TV (NI

CLOVIS, N-M.—70.0
KVER.-T

COLORADO SPRINGS.PUESLO, Colo —Fo g
KKTV {C); KRDO-TV {A), KCSL-TV (N)

COLUMMBILA -JEFFERSON CITY, Mo.~86.0

NIW.TV Q

KOMU-TV (AN); KRCG-TV (A,C)
COLUMBIA, $.C.—79.0
WIS TV (IN)) WNOK.TVE (C) }

COLUMBUS, Go.—74.0
WIVME 1ANI; WRBL.TV (A,C)
COLUMBUS, Miss.—60.0 °
WCBI-TV (IC,N,A)
COLUMBUS, Ohlo—94.0 |
WBNS-TV (Cl; WIW-C iN)y WTVN.TV (A
CORPUS CHRISTI, Tox.—74.0
KRIS-TV (N1, KZTV (C,A)
OALLAS-FT. WORTH, Tex.—85.0
KRLD-TV (C); WEAA-TV (A)) KFIZ-TY,
WBAP.TV (N)
DANVILLE, 111.—65.0
WOAN.TVE (A)
DAVENPORT, 1a.-ROCK ISLAND, Ill.~92.0
WOC-TV IN); WHBF.TV (A,C)
DAYTON, Ohlo—94.0 |
WHIO-TV (Cl; WLW.D (ANI {
DAYTONA BEACH-ORLANDO, Fla.—73.,0
WESH-TV (N); WDBO.TV (C), WIOF-TY Al ‘

DECATUR, Alo.—49.0
WMSL.TVE IC,N)

DECATUR, 1il.—84.0
WTve-TVH (A

DENVER, Colo.—85.0
KBTV (A); KIZ-TV (C}; KOA.TV (N); KTVR

DES MOINES, lowa—92.0
KRNT.TV ICl; WHO-TY (N}

DETROIT, Mich.-WINDSOR, Conado—940 |
WIBK.TVY IC)y WWI.TV (N)y WXYZ-TY W),
CKIW-TY

DICKINSON, N.D.—55.0
KDIX-TV (Cy

DOTHAN, Alo.—62.0
WTvy A,Q)

DULUTH, Minn.-SUPERIOR, Wis —83.0
KDAL-TV (C)y WDSM.TV (ANI

DURHAM-RALEIGH, N.C.—76.0
WTVD (A,Cl; WRAL-TV NI

EAU CLAIRE, Wis.—91.0
WEAU-TV A,N,CI

EL DORADO, Ark. (Ses Montos, lo)

ELKHART, Ind. (See South Bend) {

EL PASO, Tex.-JUAREZ, Moxico—80.0 ‘
KELP-TY (A}, KROD-TV (Cl; KTSM-TV (NI
XEJ-TY |

ENID, Okla. (See Okichoma Cityd

ENSIGN-GARDEN CITY, Kan.—63.0
KTVC (A); KGLD-TV IN)

ERIE, Pa.—92.0
WICU-TV (A,N); WSEE-TVT (A,

EUGENE, Ore.—82.0
KVALTY (N)

(Operates sareilite KPIC-TV, Roseburg, Oned

EUREKA, Colit.—77.0
KIEM.TY (A,Q; KVIQ-TV (AN)
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——
casemema

ﬂourkﬂng 62-county area

‘retching nto six states, with
etail sales of over $2 billion.
YLOS-TV s the only undu-
licated nciwork signal in the
atire triad!

I the mighty Carolina Triad,

he Sbufh's highest aRtenna,
op 6.089-ft. Mt. Pisgah, carries
e WLOS-TVsignalinto446,650
i sries®. Only WLOS-TV deliv-
s total coverage of the market!

#\\7/ - f#‘,‘ ‘_\.‘f‘-

YLOS-TV viewers see five of
1¢ ten highest-rated shows in
¢ area, the highest-rated movie,

| he highest-rated daytime strip,
nd the largest children's audi-
nce participation strip!

(LOS-TV

1 \NTING NEW FORCE IN THE CARGLINA TRIAD

Martet & Stations—%, Penetration

EVANSVILLE, ind.-MENDERSON, Ky —85.0 280,400
/1IN, WTVW (A MT.TVE O }124,600

FAIRBANKS, Atosha
KFAR.TY (A N); XTVF | 13

FARGO; ND. =780 18t,400
WDAY NI; KXGO

° N

FLINT, Mich.—93.0 367,200
WIRT 1A

FLORENCE, Ale.—30.D te,700
WOWL.TYE IC. N A}

FLORENCE, $.C.—72.0 176,300
WBTW 1A,CN)

FT. DODGE, lowa—56.0 t17,100
KQTVE (Ny

FT. MYERS, Flo.—66.0 17,600
WINK-TV (A,C

FT. SMITH, Ark.—75.0 $2,300
KESA.TV IC,N.A)

FT. WAYNE, Ind.—87.0 $207.000
WANE.TVH (C); WIKIG-TVE [N \ 14

FT. WORTH-DALLAS. Tex.—85.0 698,700
[{ /BAP )y KRU
WEAA.TV (A)

FRESNO, Calif.—89.0 222,100
KFRE.TV (C); KJEO-TVE (A T 1166,200

GARDEN CITY, Kan. (See Ensigr eed

GLENDIVE, Mont.—$2.0 3,000
KAGN-Tv ICAl

GOODLAND, Kan.
KBIR.TV (C) "t

GRAND FORKS, N.D.—75.0 39,100
KNOX.TV (N}

GRAND JUNCTION, Colo.—66.0 **24,900
KREX.TY {A,C,N)
Operates sateliite KREY.TV, Montrose, C

GRAND RAPIDS, Mich.-——94.0 457,100
wWOOD-TV (AN}
{See also Kolamozo0)

GREAT BEND-HAYS, Kan.=75.0 ***99,300
KCKT.TV iN), KAYS-TV (A}
KCKT-TV orellites KC Ty [
and KOMC.TV, McCook, Neb.}

GREAT FALLS, Mont.—64.0 43,400
KFBB-TV A,C,N); KRTV (N}

GREEN BAY, Wis.—91.0 323,000
WBAY-TV {Cly WERV (N); WLUK-TV (A

GREENSBORO, N.C.—84.0 400,800
WEMY.TV (A,C

GREENVILLE-SPARTANBURG, $.C.-

ASHEVILLE, N.C.—79.0 394,500

WEFBC-TV INl; WSPA.TV (C);

WLOS-TV (Al WISE.TVE (C,N) +H

GREENVILLE-WASHINGTON, N.C.—77.0 193,000
WNCT {A,CH WITN N}

HANNIBAL, Mo.-QUINCY, 1il.—91.0 192,700
RHGQA.TV (C,Aly WGEM.TV (AN)

HARLINGEN-WESLACO, Tox.—71.0 *74,100
KGBT.TV (A,C); KRGV-TV IAN)

HARRISBURG, IN.—83.0 173,900
WSIL.TY (A)

HARRISBURG, Pa.—$3.0 $113,800
WHP-TVH (C); WTPAE (A

HARRISONBURG, Va.—75.0 65,500
WSVA.TV IA,C,N)

HARTFORD-NEW BRITAIN, Conn.—93.0 636,300
WTIC-TV IQ); WNBCH (N}, WHCTH 1294,300

HASTINGS, Neb.—77.0 115,100
KHAS. TV IN

HATTIESBURG, Miis.—~63.0 50,300
WDAM-TV (AN

HENDERSON, Ky -EVANSVILLE, Ind.—83.0 250,400
WENT.TVE (C); WRE-TVE (NI} WTVW (Al $124.600

HENDERSON-LAS VEGAS, Nev.—76.0 36,500
KIRJ-TV IND; KLAS-TY (C); KSHO-TY WA)

HONOLULU, Hawaii **¢129,900

KGMB-TV (C); KONA (N} KHYH-TV (A)
ncludes 14,600 television homes on militory boses}
Satellites: KHBC.Tv, H and KMAU-TY, Wailuk

ELLING the
GOLDEN

OHIO
VALLEY ?

you can do it...

and you can do it
better for less with

1 full-powered station

WHIN-TV

HUNTINGTON-CHARLESTON, W, VA,

better VIEWING

better PROGRAMMING
better SELLING

for

443,400 TV Homes

in

5 prime cities

89 counties

4 states

CBS

8asIC

WHTN-TV

A Cowles Operation
Muntington-Charlestan, W_ Ve

National Representatives

177

splicated ABC in 10 KGMB-TV. KMVI.TV, Wailuky, to KHVH-TV

- ’ KALA-TV, Wailtu to K

iville « Asheville « Spartanburg - P FORE) BLAIR TELEVISION ASSOCIATES

prented by HOUSTON, Tex.—84.0 495,400

w. Griffin, Woodward, inc. KPRC.T TRK-TV (A); KHOU-TV iC)

ovasiers Rep: James S. Ayers Co. HUNTINGTON.CHARLESTON, W.Ve.—81.0 443,409

& #) updated WHTN.TV (€. WSAZ-TV IN}; WCHS-TY (A}

TELEVISION MAGAZINE / Data Book, 1960
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Lauoeroere
e

— . — 4 MIAMI
4 1

South Florida's 1,700,000 permanent
residents month after month select
WTVJ as their overwhelming favorite.
The Nov.-Dec. 8-week NSI shows
WTVJ with a 48.9%; share of audience,
sign-on to sign-off. This preference
applies specifically to Palm Beach
viewers also. The Nov. NSI gives
WTV) a 409 share of audience, 6 p.m.
to midnight.

Only WTV)=with
unduplicated network
signal—delivers TOTAL
COVERAGE of South
Florida. See Your PGW
Colonel for complete details.

7
WTVJ SOUTH FLORIDA

CHANNEL ¢

Represented Nationally by Peters, Griffin, Wondward, Inc.

178

Market & Statlons—9%, Penetrotion

HUNTSVILLE, Ala.
WAFG.TV{

HUTCHINSON-WICHITA, Kan.—85.0
KTVH (Cl; KAKE-TV (A); KARD-TV (N}
(KTVC, Ensign, Kon,, satellite of KAKE-TV!

IDAHO FALLS-POCATELLO, ldo.—71.0
KID-TY (A,C,N); KTLE (NI

INDIANAPOLIS, Ind.—93.0
WFBM-TV INl; WISH-TV (C); WLIW-I 1A)
{See also Bloomington, ind.)

JACKSON, Miss.—656.0
WITV (C,A); WLBT (A,N)

JACKSON, Tenn.—71.0
WDXI-TV A,C}

JACKSONVILLE, Flo.—74.0
WIXT (A,C); WFGA.TV (N)

JEFFERSON CITY-COLUMBIA, Mo.—86.0
KRCG-TV IA,Cl; KOMU-TY (A,NI

JOHNSON CITY, Tenn.-BRISTOL, Va.—69.0
WIHL-TY 1AC); WCYB-TY (AN

JOHNSTOWN, Pa.—92.0
WARD-TVT (A,Cl; WIAC.TV (N}

JOPLIN, Mo.-PITTSBURG, Kan.—81.0
KODE-TV IA,Cl; KOAM.TV {A,N}

JUNEAUV, Alaska
KINY.TV {C}

KALAMAZIOO, Mich.—93.0
WKZO-TV (A,C
{See also Grand Rapids}

KANSAS CITY, Mo.—90.0
KCMO-TV (C}; KMBC.TV (A); WDAF-TV (N}

KEARNEY, Neb.—74.0
KHOL-TV (C)

KLAMATH FALLS, Ore.—68.0
KOTI-TY (A,C,N}
KNOXVILLE, Tenn.—70.0
WATE-TV {N); WBIR-TV (C); WTVKT (A)

LA CROSSE, Wis.—87.0
WKBT (A,C,N)

LAFAYETTE, La.—70.0
KIFY-TV (C)

| LAKE CHARLES, Loa.—72.0
KPLC-TV IANI; KTAG-TVT (C)

LANCASTER, Pa.—90.0
WGAL-TV ICN)

‘ LANSING, Mich.—93.0
| WIIM-TV (C,N); WILX-TV (N} _(Onondogol

LAREDO, Tex.—63.0
KGNS-TV (A,C,NI

LA SALLE, NIl {See Peorio, Il

LAS VEGAS-HENDERSON, Nev.—76.0
KLAS.TV {C); KSHO.TV [A); KIRJ-TV (N}

LAWTON, Okla.—83.0
KSWO.TV (A}

LEBANON, Pa.—79.0
WLYH.TVE (A}

LEXINGTON, Ky.—44.0
WILEX-TVE 1A N); WKYTH,IC)

LIMA, Ohlo—80.0
WIMA.TVE (ACN)

LINCOLN, Neb.—84.0
KOIN-TV (A,CI

LITTLE ROCK-PINE BLUFF, Ark.—73:0
KARK.TY (N); KTHV (C); KATY 1A}

LOS ANGELES, Calif.—90.0
KABC.TV (A1 KCOP; KHI-TY; KNXT (C);
KRCA IN); KTLA; KTTY

LOUISVILLE, Ky.—82.0
WAVE-TV (ANl; WHAS.TV (C)

TV Homes

t+
*¥%258,800

59,700

714,200

235,900
88,400
wl
301,300
127,000
153,100
565,500

110,700
152,100

tf
593,400

610,800

*%102,600

(Operates satellite KHPL-TY, Hayes Center, Neb.}

20,600

228,600
158,300
117,300

97,200

86,800
116,900
515,600

422,600

10,000

36,500

49,200

158,600

144,000

147,800

187,200

231,900

2,708,000

459,200

TELEVISION MAGAZINE / Data Book, 1960
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sales power |

you reach?

RETAIL SALfs

Television
Market
(000) f
Beaumont $ 702,418 $ 2559
Bellingham 214,593 sa_brii
Birmingham 1,724,231 650“!
Boston 6,700,858 4,089,
Champaign 1,440,176 145,
Charlotte 2,408,071 334,
Chattanooga 801,974 293'.{
Chicago 10,054,852 8,678,
Cincinnati 2,546,556 1,320;I

TELEVISION MACAZINE'S Televiﬂli.'-
Vs. Standard Markets study slreit
the need for revising marketing €
cepts. The metropolitan area is
heart of a television market
some cases accounts for the bu
the area’s buying power. B
many instances, the remaindexl'
the coverage area far outranks
home county. In Champaign, for
ample, 90 per cent of the televis
market’s spending money is outs
the metropolitan area.

For retail sales and populau

data correlated to TV-coverage an

TELEVISION MAGAZINE is the

standard source.

The Management Magazin
of Broadcast Advertising

—_
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Growing
PR W) Pomatrsion GROW'NG
R tes =77 0 104 900 MAWAURES, Wi —93 0 400 400 G R Ow l NG
il = R o .
BS°NBC-AB
! 9, vo —80 0 199.000 M@eOT, MO —85 0 42,000
G720 109, 100 MISSOUL A, Ment =200 49 200
*
5 4 W —%0.0 71 200 MOSHE Ale —77.0 2$.200 K MSOf-‘v
[ 4 108200 AA
aTee. ne—930 VIO oMAMANS. Tee MISSOULA, MONTANA
ko MONROS. Ls §L DORADO. Ark.—730 139,900
ATP. tiieh —88.0 63,800 NOE a0, K N Now Reoching
MONTGOMERY, Ale —70.0 1$3.000 : $1,000 TV MOMES
£, tewe—s0 0 161,000 153500 And Gaining New Viewers All Over
MUNCIS, 1nd —60.0 121.500 WESTERN MONTANA
-y PERFECT TEST MARKET
MASHVILLE. Tenn —73.0 243,200 : 51,000 TV Hemes
Drug Soles Index 167
43,000
o S * ® Retoil Soles Index 143
NEW BRITAMN_HARTPORD, Conn —91:0 636,300 ®  Aute Sales index 176
N Toan —75.0 493.500 294.500 PERFECT TEST STATION
NEW HAVEN, Conn —21,0 987 300 : gopO:vohAvc:::(o - 192* ::.::‘6":':0
R B Lnaan: ® Now the enly TV stotien on the air
= iR Western Montana
NEW ORLEANS, Le-—-820 383,400 ® low Cost/ 1 000 Hemes
«—830 439,400 W, "

N, WS @
NEW YORK, N.Y.~93.0 4,243,300
Wb O0ESSA, Tex —720 25,300 A A T S
" A-TY WORTY, W TCA

Another WSM-TV First

Firsts are a habit with WSM-TV ..

First on the air 151 First (and only) with Remote Equipment
m First with full power 15_‘_' First with film and netwark color

And now .
Small wonder that the Nashville market and

First (and only) with Video Tape National advertisers look to Nashville's

Pioneer Station for leadership.

Edward Petry & Co., Inc.

NED AND OPERATED BY THE NATIONAL LIFE AND ACCIDENT INSURANCE OMP/

TELEVISION MAGAZINE [ Da ok. 19 V17

WAWW AMEriCaANTaO O T . .= 5 - - )
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KOCO-TV's whisper
teoches more oudience
in Oklohoma's Richest Market
thon other stofions’ shouls

Whispers ond shouts
now avoiloble . .. see
Blair Television Associates

Xoco-T¥

a

Oklaghomo City

“horlie Keys, Genero) Manager

Market & Stations—% Penetration TV Homes

NORFOLK, Vo.—86.0 340,600
WAVY-TV IN); WTAR-TV (C); WYEC.TV (A}

NORTH PLATTE, Nob.—70.0 20,600
KNOP-TV NI

OAK HILL, W.Va.—73.0 130,500
WOAY.TV iA,C)

ODESSA-MIDLAND, Tex.—72.0 85,300
KOSA-TV {Cl; KMID-TV (AN}

OKLAHOMA CITY, Oklo.—84.0 335,400
KWTV (C); WKY-TV {N); KOCO-TV tA) {Enid)

OMAHA, Neb.—92.0 337,100
KMTV (NI} WOW-TV (C); KETV (A}

ORLANDO-DAYTONA BEACH, Fla.—73.0 217,200
WDBO-TV [Cl; WLOF-TV IAl; WESH-TV (N}

OTTUMWA, lowa=—86.0 137,000
KTVO (C,NLAl

PADUCAH, Ky.—78.0 189,400
WPSD-TV (NI

PANAMA CITY, Fla.~72.0 22,000
WIDM-TV (A,C,N)

PARKERSBURG, W.Va.—58.0 125,300
WTAPT (A,C,N)

PENSACOLA, Fla.~77.0 196,200
WEAR-TV (A}

PEORIA, lIl.—78.0 **1168,100
WEEK-TVT (N); WMBD-TVT (C); WTVH? (A)
(WEEK-TV operates WEEQ-TV, La Salle, lI1)

PHILADELPHIA, Pa.~93.0 1,907,100
WCAU-TY (C); WFIL.TV (A}; WRCV-TV (NI

PHOENIX-MESA, Ariz.—83.0 201,700
KOOL-TV (C); KPHO-TV; KTVK (A); KVAR (N)

PINE BLUFF-LITTLE ROCK, Ark.—73.0 231,900
KATV (A); KARK-TV (NI; KTHV (C)

PITTSBURG, Kan.-JOPLIN, Mo.—81.0 152,100
KOAM.TV (AN); KODE-TV (AC}

PITTSBURGH, Po.—93.0 1,267,300
KOKA-TY (C); WIIC IN}; WTAE (A)

PLATTSBURG, N.Y.—87.0 121,100
WPTZ-TV (ANI

POLAND SPRING, Me.—92.0 313,300
WMTW-TV (A,C} IMt. Washington, N.H.}

PONCE, P.R.
WSUR.TY; WRIK-TV (C Al tt

PORTLAND, Me.—92.0 212,400
WCSH-TV IN); WGAN.TV (C)

PORTLAND, Ore.—85.0 462,800
KGW-TV N); KOIN.TV (C}; KPTV (A}; KHTV Ht

PRESQUE ISLE, Me.—82.0 19,700
WAGM.TV (A,C,N)

PROVIDENCE, R.I.—93.0 793,000
WIAR-TV (AN); WPRO-TV (C)

PUEBLO-COLORADO SPRINGS, Colo.—79.0 91,700
KCSI-TV INI; KKTV (Cl; KRDO-TV (A}

QUINCY, lIl.-HANNIBAL, Mo.—91.0 192,700
WGEM-TV 1AN}; KHQA-TV (C,A

RALEIGH-DURHAM, N.C.—76.0 275,500
WRAL-TY (N); WTVD (A,Q)

RAPID CITY, $.D.—55.0 **34,900

KOTA.TV (A,C); KRSD-TV (N}

KOTA.TV operates satellite KDUH-TV, Hay Springs, Neb.}

REDDING, Callf.—77.0
KVIP.TV (AN}

RENO, Nev.—83.0
KOLO-TV (A,CN}

RICHMOND, Vo.—33.0
WRVA-TV {C); WTVR (A);
WXEX-TV {N) {Petersburg, Va.l

59,800

39,600

272,500

TELEVISION MAGAZINE / Data Book, 1960
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Market & Statlont—%, Penstratidn

RIVERTON, Wyo.—52.0
KWRB.TV (C,N, A}

ROANOKE, Va.~81.0
WOBJ-TY (Cl; WSIS-TV (AN}

ROCHESTER, Minn.—89.0
KROC-TV NI

|
ROCHESTER, N.Y.—91.0 |
WROC-TV 1A,N); WHEC-TV {A,C); WVET-Ty4a J

ROCKFORD, IIl.—91.0 g
WREX-TV (A,Cl; WTVOY IN) :

ROCK ISLAND, lIl.-DAVENPORT, la.—93:0 i
WHSBF-TV {A,C); WOC-TV N}

ROSWELL, N.M.—71.0
KSWS-TV (A,CN}

SACRAMENTO-STOCKTON, Calit.—86.0 H
KXTV IC); KCRA-TV IN); KOVR-TV (A},
KVUE-TVH

SAGINAW.BAY CITY, Mich.—92.0
WKNX-TVT (A,Cly WNEM-TV (AN}

ST. JOSEPH, Mo.—89.0
KFEQ-TV (C,A)

~ _#L__-h-_.

ST. LOVIS, Mo.—92.0
KSD-TV {NI; KTVI (Al; KMOX-TV (Cl; KPLR.TY.

ST. PETERSBURG-TAMPA, Flo.—79.0
WSUN.TVE (Al; WFLA-TV INE; WTVT Q) n

SALINAS-MONTEREY, Colit.—85.0 19
KSBW-TV (A,C,NI |

lincludes circulotion of optionol satelfite, KSBY.Ty,

Son luis Obispo)

to dominate Y
Rockford and
Area Viewing...

® AT NIGHT
45 of the Top 50 Shows ..

e IN THE DAYTIME
All 20 of the Top 20 Shows

*Source ARB Oct. 25 - Nov. 21, 1959

IN FACT . . . All Day and
All Night! . . .
of the Week is
Time” on . . . WREX-'I'\I.-.I

4 M. BAISCH
Vice Pros.-Gen. Myr.

Roprossnted By
H-R Tetavision,



www.americanradiohistory.com

—-—ﬁ’f

~ CHANNEL 5

WROC-TV
AUDIENCE

GROWS!

Leads New York State’s 3rd largest
market with 31.5% more homes
reached than station X.

TOTAL TV HOMES REACHED:

WROC-TV 327,200
Station X 248,800

NBC-ABC - CHANNEL 5 - ROCHESTER

Represented by
| @ petry y @
\ The Original Station Representative

i - | T il
sywaol of !'l:a"r_'lc' . A
: s

WER.TV, BuPald'N Y . KFMB-TY, San D’i;ego, Calit. . WROC-TV, Rochester, N. Y. « KERO-TV, Bakerstield, Calit. - WNEP-TV, Scranton — Wilkes - Barre, Pa.
WGR-AMl WGR-FM, Buffalo, N. Y. . KFMB-AM, KFMB-FM, San Diego, Calif. « WROC-FMsRochester, N. Y.
T{a'nscon,ﬁpllt '[elevlslon Corporation « 380 Madison Avenue, New York, N. Y. **YUkon 6-2121

e

LAY AV VA= 18 AT 41042 181 R =10 1[0 IR INI IS IRVA SIS IR N
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Moarket & Stat TV Homes

SALISBURY — 134,200
W8

SALT LAKE CITY, Uiah—87.0 249,400
K Ni; KUTV (A

K

SAN ANGELO, Tox.==76.0 28,500

SAN ANTONIO, Tex. 276,300
KCOR-TvE; KENS-TV KONO-TV (A); WOAI-TV IN}F 1t

SAN DIEGO, Colif.-TIJUANA, Mexico=94.0 296,900
K V iCl; KFSD-TY IN); XETV 1A

SAN FRANCISCO -OAKLAND, Colif.—89.0 1,312,900
KGO-TV (Al; KPIX (C1; KRON-TV IN}); KTVL

SAN JOSE, Calif.—85.0 239,400
KNTY IACN

SAN JUAN, P.R.
WAPA.TV (AN): WKAQ.TV () tt

SAN LUIS OBISPO, Calif, > Salinos-Monterey)

SANTA BARBARA, Calif.—84.0 70,300
KEY.T (A.C,N)

SAVANNAH, Ga.—72.0 107,400

WSAV.TV INI; WTOC-TV IAC

SCHENECTADY-ALBANY-TROY, N.Y.—92.0 1'""461,900
WER NI W-TEN 1IC); WAST (a)
W.TEN operates sotellite WCDC; Adoms, Moss.}

SCRANTON-WILKES-BARRE, Pa.—B81.0 1253,100
WDAU.TVT ICH WBRE-TYT (N);
WNEP-TVT (Al lincludes community onlennoe in counties

not credited)
SEATTLE-TACOMA, Wash —89.0

KING-TV INl; KOMO-TV (Al KTNT.TV: KTYW,
KIRO-TV

549,500

Moarkot & Stations—%, Penetration TV Homes

SEDALIA, Mo.—B7.0 26,500
KMOS.-TV (A}

SHREVEPORT, Lo.—78.0 252,600
KSLA-TV (A, Cl; KTBS-TV (AN}

SIOUX CITY, lowo—B89.0 201,900
KTIV (A,N}; XVTY (A,C)

SIOUX FALLS, S.0.—75.0 “"2'23,500

KELO-TV IC,N,A) Operotes boosters KDLO-TV, Florence
5.0. ond KPLO-TV, Relionce, 5.D.)

SOUTH BEND-ELKHART, Ind.—68.0
WRNDU-TVT (N); WSBT-TVY IC); WSIV.TVE 1A

SPARTANBURG, S.C.
1See Ashevllle, N.C.-Greenviile- Spartanburg, 5.C.1

1143,900

SPOKANE, Wosh,—77.0 247,700
KHQ-TV INI; KREM-TY (A); KXLY-TY (C)

SPRINGFIELD, I11.—66.0 *#1126,300
WICSt (N}
{Operotes sotellite WCHU, Chompolgn, liL.}

SPRINGFIELD-HOLYOKE, Mass.—80.0 *¥1171,100

WHYN-TVT (A,C); WWLPT (N}
IWWIP operotes satellite WRLPT, Greenfield, Moss.)

SPRINGFIELD, Mo.—B3.0 179,700
KTTS-TV () KYTY (AN

STEUBENVILLE, Ohio—%1.0 437,800
WSTV.TV {A,C}

SUPERIOR, Wis.-DULUTH, Minn.—83.0 171,500
WDSM-TV IN,A); KDAL.TV (C}

SWEETWATER, Tex.—82.0 65,100
KPAR-TV IC}

SYRACUSE, N.Y.—91.0 “*456,000

WHEN.TV {A,C); WSYR-TV [N,A)
(WSYR.TV operoates sotellite WSYE.TV, Elmiro, N.Y.)

OF GREATNESS

182

For a sculptor, bands create

AN EXPRESSION

For a cclevision station, In-
tegrity and Leadership create
greatness. And leadership is
actually the result of integrity
in serving the public. Because
KUTV, Channel 2 has pro-
vided this service, responsive,
buying viewers have made
KUTYV the undisputed leader *
in the vast, Salt Lake-Inter-
mountain Market,

We add one more factor in
offering our facilities to you
... RESULTS.

SEAL
OF GOOD

Salt Lake City, Utah

“ Highest rated station
for nearly four years
in every mnational
survey.

Represented nationally-

Avery Knodel, Inc.
Affiliated with ABC
Television Network

Skesch model of Limclon's
Mother with the bands of
Dr. Avard Fairbanks,
Internationally known
sculpior and Head of the
Deparinent of Secuipture,
University of Utah

TELEVISION MAGAZINE /Data Book, 1960
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Morko! & Statlons—% Penstralion

TACOMA-SEATTLE, Wash.—89:0
KTNT-TV; KTVW; KING.TV (N}
KOMO-TV [Al; KIRO-TY IC}

TALLAHASSEE, Flo.-THOMASVILLE, Ga.~53.0
WCTV (C,A)

TAMPA-ST. PETERSBURG, Fla.—7%.0
WEFLA-TV INI; WTVT (Cl; WSUN-TVT (A)

TEMPLE-WACO, Tox.—80.0
KCEN-TV IN,); KWTX-TV 1A, CI

TERRE HAUTE, Ind.—92.0
WTHI-TV (A,C)

TEXARKANA, Tex.—74.0
KCMC-TV (AC) L

THOMASVILLE, Ga.-TALLAHASSEE, Fla.
{See Tallohasseel ¥

| ]

1

1

TOLEDO, Ohio—94.0 A ‘
WSPD-TV 1AN); WTOL-TV (C/N)

TOPEKA, Kan.—81.0
WIBW-TY IC,A N} ]

TRAVERSE CITY, Mich.—86.0 "
WPBN-TV [N,A} ?

TUCSON, Ariz.—81.0
KGUN-TV (A}; KOLD-TV (C); KVOA-TV (N}

TULSA, Oklo.—84.0 A
KOTV ICl; KVOO-TV INI; KTUL-TY (A)

TUPELO, Miss.—50.0 1
WTWYV N}

TWIN FALLS, Ida.—73.0 i
KUX-TV 1A,C,N}

station market, WTHI
fulfills its public service
sponsibilities in a way
has gained for it the ap
ciation and support of
entire viewing area. . . &

to advertising carried.

Five full ¥4 hours of
public service pro
ming each week.

WTHI-TV

CHANNEL 10 CBS - AB(

TERRE HAUTE
INDIANA

Represented Natlonaily by Bolilng Cos

b
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dow

nany
touseholds
10 you
‘rach?

TOTAL MOUSENOLDS

I i
Television | Metro.
Marhe? Area

#lba Falts, Tex. 158,700 | 36,400

Wit ngton, N.C. | 175,400 | 21.600
L wiren-Salém, N.C. 389,800 | 50,200
shia, Wash | 156,800 | 46,800
Pa 65,800 I 65,800
“Yeuistown, ONic | 203,700 [ 173,100

Arly 33,600 v
Tewville, Ohie 7,700 | 24,200

D3 not rank ds o Metropdliton Arco

.« themetropolitan area is the
o of a television market
nan some cases accounts for

wik of the area’s buying
fy

ut'n many instances, the re-
vauder of the coverage area
sutranks the home county.
#% 1 Vinston-Salem, for example,
‘ of the television market's
¥ ‘oteholds are outside the
m* “eopolitan area,
1(“,
Folincome and sales data cor-
elted to TV coverage areas,
TEIVISION MAGAZINE s the
orv standard source.

Market & Stofons— %, Penetrafic o

TYLER, Tox —720 112,900
L{} h

UTICA-ROME, N.Y —93.0 140,000

VALLEY CITY, ND —73.0 168,900

WACO-TEMPLE, Tox.—80.0 126,000

WASHINGTON, D.C.—90.0 831,000
WMAL il

WASHINGTON-GREENVILLE. N.C.—77.0 193,000
W

WATERRURY, Conn.
WATR Al

WATERLOO-CEDAR RAPIDS, lowo—91.0 325,000
L8 N} KCRC 4 M

WAUSAU, wWis.—89.0 98,000

WESLACO -MHARLINGEN, Tox.—71.0 74,100
K K

WEST PALM BEACH, Fla.—78.0 75,800

WHEELING, W.Va.—89.0 350,400
NTRF

WICHITA-HUTCHINSON, Kan.—85.0 #**258,800
KAK| ! KAR( KTVh

WICHITA FALLS, Tex.—81.0 127.700
KFDX tA,N); K TV K

WILKES-BARRE-SCRANTON, Pa.—81.0 253,100
W 3 WNEP-TVH tAl; WDAU-TVE (IC)

1

WILLISTON, N.D.—52.0 20,400
KUMVY-TV INLA}

WILMINGTON, N.C.—69.0 121,500
v tA,N,CI

WINSTON-SALEM, N.C.—87.0 338,700
WSJS-Tv N

WORCESTER, Mass.
WWORE NI

YAKIMA, Wash.—68.0 106,500
KIMA.-T KNDC
14 K le
KBAS-TVY, Ephrata, Wash., KEPR-TVE, Pasco, Wash

YORK, Po.—60.0 139,500
WSBA.TVE (A,C,N)

YOUNGSTOWN, Ohio—71.0 1144,500
WEMI.TVE IND; WKBN-TVE (Cl: WKST-TVE (A)

YUMA, Ariz —76.0 25,700
KIVA (C,N,A}

ZANESVILLE, OMo—86.0 123,900

WHIZ.TvE (A,C,N)

® Due to conflicting research dato, this market has been
e-evolvated pending further study.

tvu
t+ Incomplete data
Ht N e study
it e
U
e
n cir o |
bl - otion: of satellite
TV MARKETS
1.channel markeR 124
2-choniiel markets 67
3.chofnel markers »
4:lor more! —channel morkets 4
Totat U, S. markets 64
Commercial stations, U, S. & possessions .87

TELEVISION MAGAZINE / Data Book, 1960

.« . when you buy the Shreveport market.
Like every other business, television
stations must build their own
reputations to gain the respect

and loyalty of their customers and the
industry. Six years ago KSLA-TV

started operations as Shreveport’s first
and only television station. Today it

is still the #1 preference of viewers
and advertisers alike.

We like to feel that this is possible
because of our strict adherence to good
station practices . consistent, yet
imaginative, programming . . . . and
loyalty to national and local adver-
tisers who can depend on KSLA-TV
to fulfill its obligations to both
advertisers and viewers.

This consistency PLUS dynamic
ratings (and we have ’em) add up to
KSLA-TV, Your Harrington, Righter
¢ Parsons man has the complete
story. Why not give him a call?

channel

12 shreveport, la.

Represented nationally by:
Harringion, Righter and Parsons, Ine.

183
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A NEW MARKET SERVICE

Television Magazine and Sales Management's Market Statistics have pooled resources to offel
a new television research service.

Number of TV Homes (August 1959) i
Number of Households (August 1959)
Population (August 1959)

We can provide an IBM listing of the cumulated (unduplicated) counties for any given sched
TV stations (numbering over 20), plus the full range of market characteristics available fro
Market Statistics library of data published in the Sales Monagement Survey of Buying Power.

@ INCOME DISTRIBUTION: Number of low, middle or high income households.

® RETAIL SALES: Volume of retailing broken down by food store sales,
drug store sales, or any other components desired.

® MANY OTHER KEY MARKETING CHARACTERISTICS: Degree of urbanization, !
degree of resort activity, etc.

For details, write or call Marvin Melnikoff, director of research, Television Magazine
or Jay Gould, director of research, Markef Statistics.

www americanradiohistorv com
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MATIONS

‘TAION STUDIO LOCATION

ADDRESS & PHONE NO.

GEN. MGR.

DIRECTORIES

NAT'L SALES MGR. REP. & NETW'K

Wy

tiav

5C
CE.
AN
LB
DV
RKIV
rv
VEV
Ys\v

ATV
asv
E5.Y
LRV
METV
oIV
v
]V

BOTV
ENTV
ol er

KTV
M-TV

Detroit, Mich.

Monilg, P. I.

los Angeles, Calif.
Wichito, Kan.
Wolluku, Hawali
Alexandrio, La.
Wichlto, Kan.
Little Rock, Ark.
Little Rock, Ark.
Carlsbad, N. M.
Hays, Kan,

Bakersfield, Calif.
Ephrata, Wash.
Medford, Ore.
Goodland, Kan.
Bismarck, N.D.
Bolse, Ida.
Denver, Colo.
Bryan, Tex.

lubbock, Tex.

Temple-Waoco, Tex.

Nampa, Ida.
Greot Bend, Kan.
Texarkona, Tex.

3300 Guardian Bldg.; WOodward 1-7200

P.O. Box 1344; 3-7458

Prospect & Talmadge Aves.; NOrmandy 3-3311
1500 N. West St; WHitehall 3-4221

1170 Auahi St., Honoluly; 6-2366

605-11 Washington St.; HI 5-2454

833 N. Main; AMherst 5-5633

10th & Spring Sts.; FRanklin 6-2481

310 West 3 St.; FRanklin 4-1691

P.O. Box 631; TUxedo 5-4101

P.O. Box 495

P.O. Box 1448; EXport 9-1761

P.O. Box 702, Yakima; Glencourt 29-111
P.O. Box 1189; SPring 3-4581

17th & Broadway; TW 0-2331

P.O. Box 358; CApital 3-9197

1007 W. Jefferson St.; 3-2511

1089 Bannock St.; AMherst 6-3601

P.O. Box 3237; Victor 6-7777

P.O. Box 1507; SHerwood 4-1414

P.O. Box 188, Temple; PRospect 3-6868
315 North 8, Boise; 4.8311

P.O. Box 182; Gladstone 3-7868

P.O. Box 1948; 33-1133

J. E. Campeau

Selig J. Seligman
Martin Umansky
John D. Keating
Willard L. Cobb
William J. Moyer
Douglas J. Romine
Robert Doubleday
Tom Wiseheart
Robert E. Schmidt

Edward R. Tabor

Jim Schroeder

Don Telford

leslie E. Whittemore
Howard F. Morris
Westerman Whillock
Joseph Herold

M. N. Bostick

Joe H. Bryont
Burton Bishop
Roger L. Hagodone
E. C. Wedell
Woalter M. Windsor

TELEVISION MAGAZINE / Data Book, 1960
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| Norman Howkins

| Elton Rule
Don Waldron
Jim Spencer
Willard L. Cobb
Don Sbarra
lee Bryant
Jim Black

Gene Canfield

Bill Hansen
Jerry Poulos
Jack Kaufman

Eorl Glade, Jr.
Robert L. Brown
Pete McNee

Roy Poindexter
Ralph Frozer

Elton Kuhiman
Jack Rollings

Young

Pan-American

Katz. A

Katz. A

NBC Spot. N
Weed. A,C,N
Petry. N

Petry. N
Avery-Knodel. A
Bolling. A,C
Holman. A

PGW. C
Hollingbery. C,N
Hollingbery. A,C,N
Gill-Perna. C
Weed. A,C,

PGW. C

PGW, A

Raymer. A,C

Raymer, A,N
Blair TV Assoc. N

Bolling. N
VR&M. A,C
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ADDRESS & PHONE NO.

GEN. MGR.

XC* O-TV
N MY
ncor
KCOR-TY
KCrx.1v
KCRA.TV
KCRG-TV
KCSJ-TV
KC1v

KDAL.TY
KOiX-TY
KOKA-TV
KOLO-TV
KDSJ-TV
Xous-TvV
KDUH-TV

KIRO-TV
KIVA

KJEO-TV

KKTV
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hansos City, Mo
Atexandria, Minn,
los Angelas, Calll
San Antonia, Tex.
Solr take Clty, Urah
Sacramento, Calit
Cedar Raplds, lowa
veblo, Colo

San Angelo, Teu

duluth, Minn
Dickinson, N.D
Pittsburgh, Pa.
Florence, S.D.
Deadwood, S.D.
lubbock, Tex

Hay Springs, Neb.

Big Spring, Ter.
Sioux Fatls, 5.0

ti Paso, Tex
Anchorage, Alaska
San Antonio, Tex.
Pasco, Wash
Bakersfield, Calif.
Omaha, Neb

Santa Barbara, Colif.

Falrbanks, Alaska
Great Foils, Mont.
Cheyenne, Wyo.
Amarilio, Tex
Beoumont, Tex.
Wichita Folls, Tex.
St. Joseph, Mo

Ft. Worth, Tex.
San Diego, Calif
Fresno, Calif

Fr. Smith, Ark.

San Diego, Calif.
Cope Girardeau, Mo.
Bismarck, N.D.

Harlingen, Tex
Albuquerque, N.M.
Billings, Mont.
Garden City, Kan.
Mason City, lowa
Honolulu, Howaii
Amatillo, Tex.
laredo, Tex.

San Francisco, Calif.
Tucson, Ariz.
Portland, Ore.

Hastings, Neb.
Hilo, Howaii

los Angeles, Calif.
Kearney, Neb.
Houston, Tex.
Hoyes Center, Neb.
Spokone, Wosh.
Hannibol, Mo.
Chico, Calif.
Portiond, Ore.
Honolulu, Howoii

Idoho Folls, ido.
Eureka. Calif.
Yokimo, Wosh.
Seoattle, Wosh.
Juneau, Alasko
Seottie, Wash.
Yumo, Ariz.

Fresno, Colif.

Colo. Springs, Colo.

125 Casr 31 St JEfRerson 1-4789

P.O. Box 24 3516

1000 Cohuenga Blvd.: HOllywood 2.7311
111 Martinez $1, CAplial 8-2781

130 Sociai Hali Ave.; DAvis 2-5681

310 Tenth St; Hickory 4-7300

st Ave. & 1. St SW; EMplre 4-4194
P.O. Bos 785, lincoln 4.5782

P.O. Bon 1941, 7183

10 €. Superion, RAndoiph 2.4466

P.O. Box 1182, 5133

One Gateway Center; EXpress 1.3000
Phillips at Bth, Sioux Foliy 8.9631

P.O. Box 755, Puebio; lincoln 4.5782

P.O. Box 1475; SHerwood 4-2348

PO. Box 1752, Rapid City, $.D. Filimore 2-2000

P.O. Box 1475, lubbock; SHarwood 4.2345
Phiflips at Bth; 8.9431

P.O. Box 108; KE 3.5911

P.O. Box 1160; 5-2201

P.O. Box 2171; CApital §.7411

P.O. Box 702, Yokima; Glencourt 29-111
321 21st St; FAirview 7-1441

27th & Douglas Sts.; HArney 7777

730 Miramonte Dr; WOodland $-8533

P.O. Box 910; 2125

P.O. Box 1139; Glendole 3-4377
2923 E. lincolnway

P.O. Box 1400; EVergreen 3.2226
P.O. Box 2950; TE 8-4731

P.O. Box 2040; 692-4530

40th & Faroon Sts.; ADoms 3-2528
P.O. Box 1317; PErshing 7-6631
1405 Fifth Ave.; BEimont 2.2114
733 "L St.. AMherst 8-6444

P.O. Box 330; SUnset 3.3131

P.O. Box 628; COngress 2-2421
P.O. Box 422, EDgewater 5.5511
P.O. Box 720; CApltal 3-0900

P.O. Box 711; GA 3.4880

1414 Coal Ave. SW; CHapel 3-2285
P.O. Box 2512; Alpine 2-4676

P.O. Box 182, Great Bend; Glodstone 3-7868
2nd & Pennsylvanio; GArden 3-2540
1534 Kopiolani Bivd.; 9-2011

P.O. Box 751; EVergreen 3-3321
P.O. Box 1378; RAndolph 3.3674

277 Golden Gate Ave.: UN 3.0077
P.O. Box 5147; MAin 3-3633

1139 SW 13th Ave.; CApitol 3.6364

P.QO. Box 476; 3.1321

1534 Kapiolani Bivd., Honoluly; 9-2011
1313 N. Vine 5t.; HOllywood 2-2133
Holdrege, Neb.; WYmon 5.5952

1900 Prudentiol Bldg.; JAckson 9-4811
Holdrege, Neb.; WYmon 5.5952

700 Radio Central Bldg.; MAdison 4-5131
510 Maine St., Quincy, lii.; BAldwin 2-6200
P.O. Box 1041; Fireside 2-0141

1220 SW Stark St.; CApitol 6-4051

1290 Alo Moono Blvd.; 5.-3991

P.O. Box 2008: JAckson 2.5100
P.O. Box 1021; Hiliside 3-3123
P.O. Box 702; Glencourt 29-111
320 Auroro Ave.; MUtuol 2-3555

| 231 S. Fronkfin St.

1530 Queen Anne Ave.; ATwater 3.9800
P.O. Box 1671; STotre 6-8311

P.O. Box 1708; BA 2.2411

P.O. Box 1078; MElrose 4.2844

£ €. Hortenbower
Glenn W, Fiint
Alvin G, Flanagon
Nathan Safir
Noman louvau
Ewing C. Kelly
Redd Gardner

im Ceoll

). Harley Hubbard

Odin S. Ramsland
Stanley Deck
Jerome R. Reeves
Evam A. Nord

1. H, Walrod

W. H. Shipley
Helen S, Duhamei

| w.p. Rogers

Joseph L. Floyd
Gene Roth

Alvin O. Bramsted!
Wayne Kearl

Bl Moody

A. M. Mortensen
Eugene S. Thomas
Richard C. D. Bell

Alvin O. Bromsted!
J. P. Wilkins
Williom C. Grove
Ed Moore

C. B. locke
Darrold A. Cannan
Ted Nelson

Stan Wilson
Goorge Whitney
lesile H. Peard

J. W. Slates
Wllliom C. Goetze
Oscar C. Hirsch
Williom A. Eckberg

Troy McDaniel

A. R Hebenstreit

1. L. Robinson

E. C. Wedell
Herbert H. Ohrt
Franklyn M. Warren
Jack Uston

Roy J. Bowmon
John H. Mitchell
Tolbert Foster
Walter E. Wagstafl

Duone L. Waltts
Fronklyn M. Warren
John T. Reynolds
Harold J. Homilton

James C. Richdale, Jr.

Harold J. Hamilton
R. O. Dunning
Woalter Rothschild
M. F. Woodling

J. Benton Heald
Richord C. Block

C. N. loyne

Don Telford

Tom Bostic

Oftio P. Brondt

J. W. McKinley

Saul Hoos

Roger O. Von Duzer

Joe C, Drilling

Jomes D, Russell
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| Amos 7. Baron |

| Horold Woolley

tugene Meliure
Richard Keamey
J. Harley Hubbard |

John Grandy
Mel Hollock
Henry V, Greens, Jr, ‘

John Hanry
W. . Turner

John Henry
Evans A. Nord
Gene Roth
William Stewart
William lydle

Bl Hansen
Roland T, Kay
Robert O. Paxson
Robert C. Burris

Rolph Crider
W. C. Blanchette

| €. Pp. Cahilt

Ed Moore

Mott M. Johnson
Howard H. Fry
J. Ted Branson
Cal Druxman
Willlom Fox

les Norines
John Whitt

Jay Grill

A. L. Anderton

Joe Yowell

| Vergle Abeyta

Robert McCann

Walter Rothschild
Robert Sevey

Bill Clarke

Roy J. Bowman
Nyel Pazdrol
Ben L Slock

Fred Elchhorn

Robert Sevey
Howard L. Wheeler
Jock Glibert

Robert 5. Wilson
Jack Gilbert

J. Birney Blalr
Wolter Rothschild
George Ross

Stuarf Nothonson
Richord C. Block

Cloude Coin
Jerry Poulos
Bill Grogon
Jim Neidigh

Willlom A. Exline
| Potrick Corrick

W. O. Edholm

| Fletcher, AN

H-R ACN
Mesker. N
Branham,
Headl

L)
Branham, c
HR. AN
Young. A
Fletcher, AN
PGW. C -
Hollingbery,
Petry. N d
Hik, A
Headley.

Hollingbery,

Hollingbery,
Bjair TY

PGW. C
Raymer. AN
Blalr TV
Blalr
Petry, C

Blalr. € )
Heodley
Kotz. N )
Headley

Blale TV

VRaM, AC
Branham. C
Devney. N
Boalling. N
Bronham. C
PGW.C
Katz. N
Headley-
Blair. A
Headley.
Blair. N

Weed. N
PGW. C
H-R |
Meekar. C

Avery-

Young. A

Bloir. N
Weed,

Robert D. Ellis

| Bolling.
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GEN. MGR.  NAT'L SALES MGR. REP. & NETW'K

= las Vegos, Nev. P.O. Box 1230; DU 2-6138 Howord A. Kolmenson | Richord N, Jacobson Weed. C
i Lewliston, Ida. | P.O. Box 702, Yokima; Glencourt-29-111 | Ben Shropshire Bill Honsen Hollingbery. C,N
v/ | lafayette, La. | P.O. Box 398; CEnter 5-9494 | Guy Corly Headley-Reed. C
et Twin Falls, tda. Elizabeth at Eastland; REdwood 3-5840 Gordon Glassman Hollingbery. A,C,N
v Provo, Utah | P.O. Box 44; FRanklin 3-2951 Samuel B. Nissley Samuel B. Nissley Forjoe
4 Henderson, Nev. P.O. Box 550, Las Vegas; DUdley 2-1760 William D. Stiles Allen W. Dunn Headley-Reed. N
A Tyler, Tex. P.O. Box 957; LYric 2-3873 Marshall H. Pengra John Lennox H-R. A,C,N
4 Bakersfield, Calif. 2831 Eye St.; FAirview 7-751) Ed Urner | John Barrett Hollingbery. A
| Denver, Colo. 131 Speer Blvd.; MAin 3-4271 Hugh B. Terry Jack Tipton Katz. C
[ f
| 1
S iY) | Walluku, Hawall 1534 Kapiolan! Blvd., Honoluly; 912011 Franklyn M. Warren | Robert Sevey PGW. C
P v Kansas City, Mo. | 11th & Central Donald D. Davis George J. Higgins PGW. A
-/ Midland, Tex. Midland, Tex.; MU 2-7321 Roy Herndon Howard Evans VR&M. AN
gt Fresno, Calif. 1544 Van Ness; AMherst 8-6666 John I. Edwards Wilson lefler Katz. N
i Austin, Minn. | KMMT; HEmlock 3-8836 | Thomas L. Young Avery-Knodel. A
LR, Sedalia, Mo. 2100 W. Broadwoy; TAylor 6-1651 John Garner Pearson. A
. v Minot, N.D. P.O. Box 720, Bismarck; CApital 3-0900 Williom A. Eckberg A. L. Anderson AN
Ny St. Louis, Mo. 1215 Cole St.; MAin 1-9100 Eugene R. Wilkey Charles McAbee, Jr. | CBS TV Spot. C
v Missoula, Mont. P.O. Box 1470; 9-4169 A. J. Mosby Forjoe. A,C.N
-/ Minneapolis, MInn. foshay Tower; FE 9-8811 Don Swartz Richard Butterfield Young
& Omaha, Neb. 2615 Farnham St.; HArney 3333 Owen Saddler Arden E. Swisher Petry. N
S8 Woalluky, Hawali | P.O. Box 374 Ezro J. Crane Clark. A
$ov Yakimo, Wash. 23 South 1 St.; CH 8-2300 Hugh Davis Gene Adams Weed. A
b £y Monroe, la. P.O. Box 1472; FAirfax 2-8155 Paul H. Goldman H-R, A,C
4y North Plotte, Neb. P.O. Box 756; LEnnox 2-2222 Bob Riedy Bob Riedy Holman. N
A Xy | Grand Forks, N.D. P.O. Box 1110; 4-4611 Robert C. Lukkason N
gt San Jose, Calif. P.O. Box 1188; CYpress 7-5577 Al Gilliland Fran Conrad Young. A,C,N
g ! | los Angeles, Calif. i 1313 N. Vine St.; HOllywood 9-1212 Robert D. Wood Ray L. Beindorf | CBS TV Spot. C

-7 Denver, Colo. P.O. Box 5012 Terminal Annex; CHerry 4.4141 | William Grant Dick Harris NBC Spot. N
P M Plttsburg, Kon. P.O. Box 659; 2508 R. E. Wade Katz. AN
| Albuquerque, N.M. 122 Tulane Dr. SE; Alpine 5-8716 Clinton D. McKinnon | Max A. Sklower Bolling. A
| S} Albuquerque, N.M. P.O. Box 1351; CHapel 3-4411 George Johnson R. D. Williams Petry. N
Lo Enid, Okla. P.O. Box 7641 lakeside Sta., Oklahoma City; Charlie Keys Ed Robbins Biair TV Assoc. A
Victor 2-6633
£s7 Joplin, Mo. 1928 West 13 St.; MAyfair 3-7260 D. T. Knight lee Gaynor Avery-Knodel. A,C
41 Portland, Ore. I 140 SW Columbla St.; CAPitol 8-3333 C. Howard lane John L. Palmer CBS TV Spot. C
#D-7 Tucson, Ariz. 115 W. Drachman St.; MAin 4-2511 E. S. Mittendorf Bernie Perlin Hollingbery. C
FN-Y Lincoln, Neb. l 40th & W Sts,; 6-2367 A. James Ebel Duane Holman Avery-Knodel. A,C
po-v Reno, Nev. P.O. Box 2610; FAirview 3.0721 Lee D. Hirshland Bob lake Headley-Reed.A,C,N
NAacyv MecCook, Neb. | P.O. Box 182, Great Bend, Kan.; E. C. Wedell Bolling. N
| | Gladstone 3-7868 |
SIAO IV l Seattle, Wash. | 100 Fourth Ave. N; SEneca 6000 W. W. Warren Reg Miller Katz. A
Sauy Columblo, Mo. Highwoy 63, South; Glbson 2.1122 Glenn G. Griswold John O. Conwell H-R. AN
LY Honoluly, Howaii 1170 Auchi St.; 6-2366 John D. Keating Jim Spencer NBC Spol. N
o San Antonio, Tex, P.O. Box 2777; CApital 6-7611 Jomes M. Brown Bob Roth Katz. A
PIKY Blilings, Mont. P.O. Box 2557 Joseph S. Somple John Conner Hollingbery. A,C
o= Phoenix, Ariz. 511 W. Adoms St.; Alpline 3-3121 Tom Chauncey Kenneth Morton Hollingbery. C
AT Odesso, Tex. P.O. Box 4186; FEderal 7-8301 Cecll L. Trigg George Collie Bolling. C
AT Ropid City, S.D. | P.O. Box 1752; Flilmore 2-2000 Helen S. Duhomel W. F. Turner Heodley-Reed. A,C
n-T Klomath Falls, Ore. | P.O. Box 732; TUxedo 4-8131 Don Telford Jerry Poulos Hollingbery. A,C,N
v | Tulso, Oklo. | 302 S. Fronkfort; CHerry 2-9233 George Stevens Ed Pfiefer H-R. C
\C-:' | Port Arthur, Tex. | P.O. Box 1059 Julivs M. Gordon Mack Newberry Heaodley-Reed. A,N
d ARY | Sweetwater, Tex. | P.O. Box 1475, lubbock; SHerwood 4.2345 W. H. Shipley John Henry Branham. C
10 Phoenix, Ariz. 631 N. First Ave.; Alpine 8-4511 Richard B. Rawls | Howard Stainaker Katz
T Roseburg, Ore. P.O. Box 670 S. W. McCready | Hollingbery. N
x Son Francisco, Calif. | 2655 Van Ness Ave.; PRospect 6-5100 | Louis S. Simon Williom G. Hune- TvAR. C
feld, Jr. !
\C.T | loke Chorles, Lo. l P.O. Bax 1521; HEmlock 6-3631 Pelham Mills, Jr. Art Reuben Weed. AN
L0~/ Reliance, S.D. Phillips at 8th, Sioux Falls; 8-9631 Evons A. Nord H-R. A,C,N
LRoY St. Louis, Mo. | 4935 lindell Bivd.; FOrest 7-7211 | Jomes L. Caddigon | Jomes E. Goldsmith PGW
RC-f Houstan, Tex. | P.O. Box 1234; MAdison 3-9271 Jack Harris Jack McGrew | Petry. N
v Portland, Ore. 735 SW 20th Pl.; CApitol 2-9921 John S. Hansen Donald E. Tykeson Petry. A
v Ft. Dadge, lowa | Television Squore; 4.0311 Edward Breen Gene Loffler Pearson. N
‘ I '
:CW Abilene, Tex. - 4510 South 14 St; OW 2-4242 Dole Ackers : George Breeding Raymer. N
> [CA los Angeles, Calif. Sunset & Vine; THornwall 5-7000 Thomas C. McCray | Jamies Parks NBC Spot. N
gg: lefterson City, Mo. Calloway Hills Farm; 6-6188 Robert Blosser | Ron E. Moxwell Bloir TV Assoc. A,C
"I’E i Colo. Springs, Colo. | P.O. Box 1457; MElrose 2-1515 Horry Hoth Jay Gordnet Branham. A
M Spokane, Wash. 4103 S. Regal St.; KEystone 4.0466 Louis Wosmer Ted Richeson | Petry. A
‘::‘:,’ Grond Junctlon, Colo. | P.O. Box 30; CHape! 2-5000 Rex Howell Robert McMahan [ Holman. A,C,N
S BTV ”\:lo";fOSO, Colo. P.O. Box 30, Grand Junctian; CHapel 2-5000 | Rex Howell Robert McMahan Holman. A;C,N
-k A s oc%hT'ex. 311 Missouri St; WOQodlawn 8-3131 | J. C. Kellam Charles L. Brooks Raymer. A,N
orpus Christi, Tex. P.O. Box 840; TUlip 3-6511 T. Frank Smith, Sr. William M. Eikner PGW. N
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STATION 10 LOCATION ADDRESS & PHONE NO. GEN. MGR.,  NAT'L SALES MGR. REP. &
KRIO-TV sllas, Tex Herold Squarey Rl 2.4811 Roy M., flynn Eugens Cuny
KanNT-TV Des Moines, lowo 9th & Pleasant Sts. CHerry 3.4141 Robert Dillon Paul Blliott

ROC-TV Rochester. Minn 100 First Ave. Bidgy ATlos 9.3924 | G. David Geniling | Willord Lampman
KROD-TV Ei Poso, Tenx P.O. Bon 1799 KEyatone 2.6881 Cocll L. Trigg George Collle
KRON-TV San Francisco, Colit 929 Mission St; GA 1.1100 Harold P, See Willlam A. Morthon
KRSD-Ty Ropid City, S.D 1438 Mountain View Dr. 1. H. Walrod
KRTV Greot falis. Mont P.O. Box 1453; Gl 3.2433 Dan Snyder
KSBW-TV Salinas, Calif P.O. Box 1651, HArrlson 2.6422 John C. Cohon Grohom Moors
KSBY-TV San luis Obispo, Coalif.| P.O. Box 286, liberiy 3-0920 John C. Cohan Grahom Moore
KSD-TV St. louis, Mo. H11 Olive Sty MAIn 1111 Harold Groms Guy E. Yeldell
KSHO-TV las Vegos, Nev. El Rancho Vegas Hotel Alex Gold |
KSL-TV Sait toks City, Utah 148 Soclol Hall Ave.; Elgin $.4641 D. lennox Murdoch lioyd E. Cooney
KSLA.TV Shreveport, lo P.O. Box 92; 4-8101 Ben Beckham, Jr. | Deone R, Flan
KSTF Scottsbivfl, Neb. 2923 E. lincolnway, Cheyenne, Wyo. William C. Grove | €. P. Cahiil
KSTP-TV St. Paul, Minn, 3415 University Ave.; Midway $.2724 | Stanley E. Hubbard | James E. Blake
KSWO-TV lawton, Okla. P.O. Box 699; Elgln 5.7000 | R H. Drewry
KSWS-TV Roswell, N. M. P.O. Box 670; MAIn 2-6450 lohn A, Barnett | Paul B, McEvoy
KSYD-TV Wichita Falls, Tex. P.O. Box 2130; 322-6957 Syd Grayson
KTAG-TV taoke Charles, la. P.O. Box MM; HE 9-9413 Harper Clark
KTBC-TV Austin, Tex. P.O. Box 1155; GReenwood 2-2424 J. C. Kellam O. P, Bobbin
KYBS-TV Shreveport, la. 312 E. Kings Highway; 7-3644 E. Newton Wray | Joe B. Foster
KTEN Ada, Okla. P.O. Box 10; FEderal 2-2211 Bill Hoover Brown Morrls
KTHY Little Rock, Ark. P.O. Box 269; FRanklin 4-3764 B. G. Robertson William V. Hutt
KTiv Sioux City, lowa 10th & Grandview; 8.0545 Dietrich Dirks Eugene Flaherty
KTLA los Angeles, Calif. 5800 Sunset Blvd.; HOllywood 9-3181 James A, Schulke | Jack Donahve
KTLE Pocateilo, Ida. 928 N. Main St. John Miner Richard Dale Dunn
KINT.TV Tocomo, Wosh. S. 11th & Grant Sts.; FUiton 3-2561 Mox H. Bice Herchel Cary
KTRE-TV tufkin, Tex. P.O. Box 701; NE 4-7771 | Richmon Lewin Murphy Martin
KTRK-TV Houston, Tex. P.O. Box 12; JAckson 6-1313 | Wiliard E. Walbridge Bill Benne!t
KTSM-TV El Poso, Tex. 801 N. Oregon St.; KEystone 2.5423 | Karl ©. Wyler Roy T. Chopmon
KTTS-TV Springfield, Mo. P.O. Box 1716; UNiversity 2.7474 G. Peorson Ward
KTTV los Angeles, Calif. 5746 Sunset Bivd.; HOllywood 2-7111 | Robert Breckner Charles Young
KTUL-TY Tulso, Oklo. P.O. Box 9697; Hickory 6-6184 | Bill Swanson Jim Black
KTVA Anchoroge, Aloska P.O. Box 2200; 5-4321 A. G. Hiebert
KTVB Bolse, ida. Chamber of Commerce Bldg.; 2-4611 Georgia M. Davidson | Bob Krueger
KTVC Ensign, Kon. 705 Second St., Dodge City; HUnter 3-6666 Wendell Elliott
KTVE El Dorado, Ark. P.O. Box 791; UNion 2.3488 Bill Bigley l
KTVF Fairbonks, Alasko | P.O. Box 590 A. G. Hiebert | John M. Griflin
KTVH Hutchinson, Kan. 1800 N. Plum St; MOhawk 5-5503 M. Dale larsen Dick Folrbonks
KTVI | St. louis, Mo. 5915 Berthold Ave.; Mlssion 7.3600 Joseph J. Bernard Shaun F. Murphy
KTVK Phoenix, Ariz. P.O. Box 5068; AMherst 6-5691 leon Nowell Burton B. loDow
KTVO Ottumwao, lowa KTVO Bldg.; MUrroy 2-4535 Jomes J. Conroy 1. W. King
KTVR Denver, Colo. 550 lincoln St,; KEystone 4-8281 Jomes T. Brennon Ralph H. Dovison; Jr.
KTVU Ookland, Calif. One Jack london Sq.; TEmplebar 4.2000 Williom D. Pobst Frank G. King
KTVw | Tocoma, Wash. 5544 N. 35 St.; SKyline 2.3544 | Jomes J. Howkins | Jack F. Agnew
KTWO-TV Casper, Wyo. 3900 East 2 St.; 3.3711 lowrence S. Berger
KUAM-TV Agano, Guam | P.O. Box 368, Route #4, Sinajana; 7961 Harry M. Engel, Jr. | Mary C. Chappelle
KUMV-TV Williston, N.D. P.O. Box 720, Bismarck; CApital 3-0900 Williom A. Eckberg A. L. Anderson
KUtV Salt lake City, Utah 179 Social Hall Ave.; DAvis 2.2505 Brent Kirk Robert Smith

KVAL-TVY Eugene, Ore. P.O. Box 548; Dlamond 3-2551 S. W. McCready Glenn Nickell
KVAR Phoenix, Ariz. P.O. Box 711, Alpine 4.4161 R. O. lewis ' Ray C. Smucker
KVER-TV Clovis, N.M. P.O. Box 1475, lubbock; SHerwood 4.2345 W. H. Shipley John Henry
KVIl-TV Amarillo, Tex. P.O. Box 925; Fleetwood 6-5241 C. R Watts | George Collie
KVIP-TV Redding, Calif. 2770 Pioneer Dr.; CHestnut 1.1414 George C. Fleharty Ray Grant
KviQ-Tv Eureka, Coalif. P.O. Box 1019; Hillside 3-3061 I Ted Dooley | George C. Fieharty
KVKM-TV Monohans, Tex. P.O. Box 1118; Willson 3.3231 | J. Ross Rucker
KVOA-TvV Tucson, Ariz. P.O. Box 5188; MA 3.2555 | Fred L. Vance | Fred L Vonce
KVOO.TV Tulso, Oklo. P.O. Box 1349, 3701 S. Peoria; Rl 2-5561 C. B. Akers | John Devine
KVOS-Tv Bellinghom, Wash. 1151 Ellis St.; RE 3-4567 Dovid Mintz Fred Elsethagen
KVTV Sioux City, lowa 7th & Douglas Sts.; 2-2711 Donald D. Sullivan Robert B. Donovan
KVUE-TV Sacramento, Caiif. P.O. Box 9197 Ft. Sutter Station H. Richard Maguire Richard H. Godon
|
KWRB-TV Riverton, Wyo. 500 Broadway, Thermopolis; 800 Mildred & Joe Ernst
KWTV Oklahoma City, Okla. | P.O. Box B788; Victor 3-6641 Edgor T. Bell Jacques Delier
KWTX.TVY Woaco, Tex. P.O. Box 7128 Triangle Station; Plaza 6-4451 M. N. Bostick Pete McNee
KWWL-TV Waterloo, lowa Insurance Bldg.; ADoms 4-4404 Ralph J. McElroy Lester.C. Rau
l
KXAB-TV Aberdeen, S.D, Country Club Rd. Neal Edwards W. L Hurley
KXGN-TV Glendive, Mont. P.O. Box 200; EMpire 5-3377 Daniel C. Palen
KXGO-Tv Fargo, N.D. | P.O. Box 32; ADams 5-4461 John W. Boler W. L Hurley
KX | Ardmore, Okla. P.O. Box 1839; 946 C. &. Hinkle Pete McNee
KXJB-TV Valiey City, N.D. P.O. Box 32, Fargo; 5-4461 John W. Boler W. L Hurley
KXLF-TV Butte, Mont. P.O. Box 1956; 2-9111 Melvin B. Wright Melvin B. Wright
KXLI-TV Helena, Mont. Cherry St. ot Montana Ave.; Hickory 2-6620 Melyin B. Wright Metvin B. Wright
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Branham
Katz. €
Meeber,
folling. €
PGW. N

0
=
b
-
<

Meoler,

>
-
[-]
B
2
o
=3
n

Branham,
Hallingbery,
PGW
Forjos. N
Waeed
VR&M,

Blalr TV
Blalr. A
Blolr TV A
Hollingbery.
Young
H-R

O'Connsil
Meeker. A,C|

Intercontl
ACN

AN

Avery-Kno

Hollingbery.
Avery.Kno
Bronham, C
Balling. A

Blair TV Af
Farjae. C
Katz. AC
Glil-Perno

Gill-Perna.
Petry. C
Raymer, AL

Hallingkt
Hollingk
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v
TV

t
E

. T Pm
~= L= L

ﬁmbiﬂ-‘p
o~

wAu-T
Mx-T
ad1-TY

§5-7
Lo-7

NS.T
Wy

Yy
NY.-3
ov.Y
epO-T
SC-T
BH-Y
v
Ld: P

et
My
AN
AUV
HAY of
YR
“‘Bov
SEF.Y
hsm v

Spokane, Wash.
Minot, N.D.
Sacromento, Callf.

Springfield, Mo.
Cleveland, Ohio

Corpus Christ, Tex.

New York, N.Y.
Greenwood, Miss.
Bangor, Me.
Baton Rouge, la
Huntsville, Ala.
Atlanta, Ga.
Presque Isle, Me.
Anderson, S.C.
Akron, Ohio
Mobliie, Ala.
Albany, Go.

Ft. Wayne, Ind.
San Juan, P.R.

Birminghom, Ala.
Johnstown, Pa.
Albany, N.Y.
Knoxville, Tenn.
Waterbury, Conn.
Louisville, Ky.
Portsmouth, Ya.

Baltimore, Md.

Ft. Worth, Tex.
Green Bay, Wis.
Chicago, Il
Buffalo, N.Y.
Knoxvllle, Tenn.
Chlcago, lll.
Columbus, Ohio
Sallsbury, Md.
Clarksburg, W.Va.
Birmingham, Ala.
Wilkes-Barre, Pa.
Baton Rouge, la.
Chorlotte, N.C.
Florence, S.C.
Boston, Mass.

Philadelphio, Pa.
Burlington, Vt.
Columbus, Miss.

New York, N.Y.
Minneopolis, Minn.
Adams, Moss.
Chorleston, W.Va.
Chompoign, HI.
Chompaign, lI.
Miami, Flo.
Carthage, N.Y.
Montgomery, Ala.
Cincinnati, Ohio
Charleston, S.C.
Portland, Me.
Tallohasses, Flo.
Bristol, Tenn.

Kansos City, Mo.
Hottlesburg, Miss.
Danvlile, (ii.
Scranton, Po.
Fargo, N.D.
Roanoke, Va.
Orlando, Flo.
Chottonooga, Tenn.
Superior, Wis.

315 W. Sprague; MAdison 4-4291
300 Roanoke Bldg.; FEderal 5-1341
106 Seventh Ave.; Gllibert 1-4041

P.O. Box 2266; 6-2766
815 Superior St. NE; CHerry 1.0942

Show Room Bidg.; TUlip 3-5415

7 West 66 St.; SUsquehanna 7-5000

P.O. Box 414

55 State St.; 6446

P.O. Box 2671

P.O. Box 484

P.O. Box 4207; TRinity 5-5551

Presque Isle; 9-2461

321 Kingsley Rd.; CAnal 6-1511

853 Copley; POrtage 2-8811

P.O. Box 1548; HEmlock 3-3756

Stuart Ave. ot Greenwood Dr,;
HEmlock 5-8386

2915 W. State Blvd.; ANthony 9411

P.O. Box 2050; 3-3006

P.O. Box 2553; FAirfox 3-6141
Porch Bidg.; 7-0761

P.O. Box 4035; 5-5291

612 Gay St. SW; 4-4651

440 Meodow St.; Plozo 5-1121
334 E. Broodway; JUniper 5-2201
801 Middle St.; EXport 3-7331

2610 N. Charles St.; HOpkins 7-3000
P.O. Box 1780; JEfferson 6-1981

115 S. Jefferson; HEmlock 2-3333
630 N. McClurg Ct.; WHIitehall 4-6000
2077 Eimwood Ave.; BEdford 0930
1513 Hutchinson Ave.; 5-8101

190 N. State St.. ANdover 3-0800
33 N. High St.; CAPital 8-4501
Radio Park; Pl 9-6131

912 W. Pike St.; MAin 4-7573

P.O. Box 6007; FAirfax 2-4701

P.O. Box 230; VAlley 3-3101

| P.O. Box 2906; Dickens 8-1491

One Jefferson Pl; EDison 3-8832
P.O. Box 630; MOhowk 2-1566
1170 Soldiers Field Rd.; Algonquin 4-5670

City & Monument Aves.; GReenwood 7-8300
P.O. Box 608; UNiversity 2-5761
Highway 12 North; FAirfox 8-5631

‘ 485 Madison Ave.; Plazo 1-2345

50 South 9 St.; FEderol 80552

P.O. Box 10, Albany, N.Y.; 3.2225

1111 Virginia St.; Dickens 6-5358

17-19 E. University Ave.; Fleetwood 2.7673
509 S. Neil 5t.; Fleetwood 6-8333

P.O. Box 38M

P.O. Box 211, Wotertown; SUnset 2.2600
P.O. Box 2505; 5-3561

2345 Symmes St.; UNiversity 1-9000

485 E. Boy St.; RAymond 3-8371

157 High St.; SPruce 2-0181

P.O. Box 3547; 3-3466

P.O. Box 603; NOrth 9-4161

Signal Hill; Plozo 3.4567

P.O. Box 1649; JU 4.8441

1500 N. Waoshington Ave.

1000 Wyoming Ave.; Dlomond 2-7634
207 North 5 St; ADoms 2-3371

P.O. Box 150; Dlomond 3.8031

P.O. Box 1833; CHerry 1-1491

3300 Broad St.; AMherst 7-3393

921 Tower Ave.; EXport 4-4451

| Jomes Agostino

| Richard P. Hogue

| Joseph Stamler

| J. Glen Taylor

| Douglas, L. Monship

Robert V. Weilze
John W. Boler
James Osborn

R. L. Stufflebam |

George H. Mathieson | Albert P. Kriven

Vann M. Kennedy Harry Mooradian

Bill J. Scharton
Cy N. Bahakel |

Richard B. Bronson
Tom E. Gibbens
John Higdon

Terry H. Lee
Stanley A. Lyons
Glenn P. Warnock
Roger G. Berk

W. B. Pape
Raymond E. Corow

Robert J. Goid
Tom E. Gibbens

William J. Flynn
Robert J. Gold
John McCollum
Kenneth M. Keegan
John Dixon

Reid G. Chopman
John G. Johnson

John J. Keenan
Heleno Martinez

| Schettin!
Chorles F. Grisham | Albert J. Gillen
Wililam D. Confer
Willlam A. Riple | Dom Tovino
W. H. Linebaugh J. T. McCloud

Sam Eimon
Nothon Lord Ralph Jackson

Edward J. Hennessy

Brent O. Gunts Willis K. Freiert
Roy |. Bacus Jack Rogers
Haydn R. Evans Earl H. Huth
Clark B. George Edward Kenefick
C. Robert Thompson N. J. Malter
John P. Hart | John P. Hart
Matthew Vieracker Clar Heider

Richard A. Borel
Charles J. Truitt
Roger Garrett
Robert T. Schlinkert
David M. Baltimore

Robert D. Thomas

lee Gaynor
Oliver Naylor
Carleton C. Hence
Jules L. Mayeux
Thomas B. Cookerly
John H. Brock
Kenneth T.
MocDonold

Charles H. Crutchfield
J. Williom Quinn
Jomes E. Allen

John A. Schneider
Stuort T. Mortin
P. B. Hinmon

Jomes Conley
John A. Dobson
Bill Whitfield

Fronk Shokespeore, Jr.| Normon E. Walt, Jr.

F. Von Konynenburg Don Gillies
Thomos S. Murphy Williom J. lewis
John T. Gelder, Jr. ‘ C. E. Wheeler
Milton D. Friedlond Milton D. Friediond
August C. Meyer | Guy Main

Robert L Fidlar
Alfred M. Tauroney
Morris South

| Marion Finney
Roland Weeks
Bruce McGorrill
Joseph E. Hosford
Fey Rogers

Niles Trommell
Llouis Saiff, Jr.
Hugh M. Smith
Mort Watters
John M. Rivers

Williom H. Rines ’
L. Herschel Graves
Robert H. Smith

William A. Bates
Marvin Reuben
Mox Shafler

Vonce L. Eckersley
Thomas K. Barnes
John W. Horkroder
Arnold F. Schoen
Carter M. Parham
Robert J. Rich

E. Monne Russo

Jerry Keith

Max Shoffer

| Froncis H. Conway
Jock Lester

Blake H. Brown
Lleonard S. Davey, Jr,
Otis H. Segler

R. W. Pearson
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Hollingbery. AN
TvAR. N

Branham. A,C

Blair. A

Weed. C
Hollingbery. A,C
Blair TV Assoc. C
Weed

| Kotz. C

Hollingbery. A,C,N
Devney. A,C
McGavren. A
Bolling. AN
VR&M. AN

H-R. C
Coaribbeon. AN

HR&P. AN
Weed. A,C

H-R. A
Avery-Knodel. N

A
NBC Spot. AN
H-R. N

Petry. N

PGW. N

Katz. C

CBS TV Spot. C
HR&P. C

Katz. C

Blair. A

Blair. C
Headley-Reed. A,C
Headley-Reed.A,C,N
Katz. C
Headley-Reed. ‘N
Hollingbery. AN
CBS TV Spot. C
CBS TV Spot. A,C,N
TvAR. N

CBS TV Spot. C
Weed. C

| Everett-McKinney.

A,CN
CBS TV Spot. C
PGW. C
Blair. C
PGW. A
Young. A

| Hollingbery. C

NBC Spot. N
Weed. A,C

VR&M. C

Blair. A

PGW. C

Weed. N

Blolr TV Assoc. A,C
Heaodley-Reed. AN

HR&P. N

Weed. A,N
Everett-McKinney. A.
H-R. C

PGW. N

PGW. C

Blair TV Assoc, C
Branham. A,C

PGW. AN
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[ 4B A4

WEAR. TV
WEAT.TV
WEAU-TV
wiCt

WEEK-TV
wEEQ-Tv
WENT.TV
WESH-TV
wiws

WFAA-TV
WEAM-TY
WEBC-TV
WERG-TV
WEBM-TV
WEGA.TV
WEIE-TY
wWEIL-TV
WELA-TY
WEMJ-TY
WEMY-TV
WERY

WGAL-TVY
WGAN-TV
WGEM-TV
WGOGN-TV
WGR-TV

WHAS-TV
WHBF-TV
WHBQ-TV
WHCT
WHDHN-TV
WHEC-TVY

WHEN-TV
WHIO-TV
WHIS-TVY
WHIZ-TV
WHO-TV
WHP-TV
WHTIN-TVY
WHYN-TV

WIBW-TV
wiCcC.Tv
wiCs
wiCu-Tv
wiiC
wWILX-TV
WIMA-TV
WINK-TV
WINR-TY

wWIsS-TV
wISC-TV
WISE-TY
WISH-TY
WISN-TV
wITI-TVY
WITN

WIJAC.TY
WIAR-TY
WIJBF
WIBK-TVY
WJIDM.-TY
WINHL-TVY

WIlM.TVY
WIRT
wity
WIW.TY
wIXT
wiz.Tv

190

W Pglm Beach, fia
« ° V

§

] .
{endenon, Ky
Daytona Beach, Fia
Cleveland. Ohio

Dotias, Tes
Latayette, 1na
Greenvilie, SC
Altoona, Pa
Indranapolls, ind
Jachsonville, Flo
Evonville. Ind
Philodelphio, Po
Tampa, Flo
Youngstown, Ohio
Greensboro, N.C
Green Bay, Wis.

lancaster, Po
Portlond, Me
Quincy, |
Chicogo, (it
Buflalo, N.Y

Lovisville, Ky
Rock {stond, Nl
Memphis, Tenn
Hortford, Conn.
Boston, Moass
Rochester, N.Y

Syracuse, N.Y.
Dayton, Ohio
Bivefield. W. Va
Zanesviile, Ohio
Des Moines, lowo
Harrisburg, Po.
Huntington, W.Va.
Springfield. Mass.

Topetka, Kan.
Bridgeport, Conn.
Springfield, il
Erie, Pa.
Pittsburgh, Pa.
Onondaga, Mich.
lima, Ohio

Ft. Myers, Fla.

! Binghomton, N.Y.

Cotumbio, $.C.
Madison, Wis.
Asheville, N.C.

| Indianapolis, Ind.

Milwauvkee, Wis.
Milwaoukee, Wis.
Washington, N.C.

| Johnstown, Pa.

Providence, R.\.
Auvgusto, Ga.
Detroit, Mich.
Panama City, Flo.
Johnson City, Tenn.

Lansing, Mich.
Flint, Mich
Jackson, Mich.
Clevelond, Ohio
Jacksonville, Fia.
Baltimore, Md.

§20 Royat St TUlane 371
Witlhams 8idg. 7 9810

PO Bon 431, GL &3

?.0. Box 70, TEmple J-9a68

2418 S Hatings Way, 2-3474

208 W._ Shipyard Bivd, ROger J.4660

2907 Springfield &d., €. Peoray 9-396\

2907 Springfield Rd., € Peoriay Peorio 9-3961
P.O. Borx 398, Evaniville, ind, HArchion 4.9218
P O Bos 1712 Clinton 3-6891

Euclid at 30\ MEnderson 2.1800

3000 Harry Hiner Bivd., Riverside 1.3318
3940 BiuR ®d., Indianapoin

PO Boax 1140, CE 91321

1320 111h Ave. Windsor 4-2031

1330 N. Meridian St MElfote 4.8521
1070 €. Adams St.. Elgin 6-338)

1118 Mt. Avburn Rd.; HArrison 5-6201
46th & Mariet St EVergreen 2-4700
P.O. Box 1410, 2.013)

101 W. Boardman Si,; Riverside 4.8611
Drawer A; BRoadway 4-0114

Moason & Roosevelt Sts; HEmlock 7-541)

lincoln Hwy. W, EXpress 3-5851

390 Congress St SPruce 2-4661

Hotel Quincy; BAldwin 26840

441 N. Michigon Ave.; Michigan 2-7600
184 Borton St; SUmmer 7115

525 W. Broodway; JUniper §-2211
Telco Bidg.; 6-5441

P.O. Box 176, BRoodway 2-344)
555 Asylum St.; JAckson 5-2611

6 St. James Ave., MAncock 6-5500
191 Eost Ave.; BAker 5.3050

101 Court St.; GRonlte 4-8511

1414 Wiimington Ave.; Clearwoter 4-5311
Municipal Bidg.s DAvenport 7-7115

{ind Arcode Bidg.; Glodstone 2.5431

1100 Wolnut St.; ATlantic 8-6511

216 locust St; CE 4-3210

625 Fourth Ave.; JAckson 5.7661

1300 Liberty St.; RE 41126

P.O. Box 119; CRestwood 2-3456

2190 Post Rd., Fairfieid; AMherst 8.6591

523 €. Capitol Ave.; LAkeside B-0465

35th & State St.; Glendaie 4.5201

34) Rising Maln St.; FAirfoax 1.8700

234 W. Michigan Ave., Jockson; STote 3.262)
1424 Rice Ave.; CA 5.3010

P.O. Box 1072

70 Henry St 3-8251

1111 Bull St.; Alpine 3.6431

480) W. Beltline Hwy.; CEdar 3-9791
92 Hoywood St.; Alpine 3-5381

P.O. Box 1176; MElrote 4-6411

759 North 19 St.; Dlvision 2-3000
P.O. Box 641; Flogstone 2-6600

P.O. Box 468: WH 6-3131

P.O. Box 309; 7-8711

176 Weybossett S51.: GAspee 1-8255
P.O. Box 490; PArk 2-6664

7441 Second Bivd.; TRinity 3.7400
P.O. Box 428: ADoms 4-2251

P.O. Box 1080; WAInut 6-2151

E. Saginow at Howord St.; IVanhoe 2-1333
2302 Lopeer Rd.; CEdar 9-6611

P.O. Box 8187; Fleetwood 4.2512

1630 Euclid Ave.: TOwer 1.6080

605 S. Maln St.; EXbrook 8-0501

Television Hill;: MOhowk 4.7600

A. tovhh Read
Jown L. Nosh

Mel Wheelei
Bertram Lebhor, Jr
lso Moward

Dan Cameron

fred C. Musher
fred C. Musiier
Lawin G. Richier, Jr
T.S. Glichrin, Ir
James C. Manrahon

Alesr Keoete
kobert . Hoiben
Ken Beachbooard
frank Palmer
Eidon Campbell
Josse S Cdp-

E. Berry Smith
Roger W, Clipp
George W. Harvey
Mitchell . Stanley
Galnes Kelley
Jock R. Gennaro

Clalr R. McCullough

Crelghton £. Gatchell

Joe Bononsingo

Word L. Quaal

Van Beuren W,
DeVries

Vigtor A. Sholis
Lesiie C. Johnson

D. A. Noel

Edwoard D. Toddei
Williom B. McGrath
lowell H. MacMillon

Poul Adonti

Robert H. Moody
Hugh Shott, Jr.
Allon Lond

Poul A, Lloyet
Cecil Sonsbury
Robert R. Tincher
Chorles N. DeRose

Thad M, Sondstrom
Kenneth M. Cooper
Milton D. Friediond
Ben Mcloughlin
Robert A. Mortensen
John C. Pomeroy
Robert W. Mack

A. ). Baver

Dovid F. Milligan

Charles A. Botson
Rolph O‘Connor
Harold H. Thoms
Robert B. McConnell
Williom C. Goodnow
Joseph Evons

W. R. Roberson, Jr.

Alvin D. Schrott
Joseph S. Sincloir
J. B. Fuquo
Williom Michaels
Hugh Barcloy
W. Haynes Lon:
casfer, Jr.
Horold F. Gross
Donovan Foust
L M. Sepough
Ben Wickhom
Glenn Marsholl, Jr.
John J. McCiay
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Robert Schwitis

| Richord S. Nickeson |

| David H, Booher

Milton dekeyna, jr.
Qodtrey Labhai
lea Moward
Clavd O'Shisids
John leulie

lohn Leslie
Howard Dungun
Dean J. Maltlen
Jay §, Rerekes

Diet Drummy

Robert Q. Glam, I
Rober Miller

Hugh Kibbey

Ralph W. Nimmons
Llee Browning

Ken Curto

William B. Faber
Mitchell F. Sianiey
Richard W. Holloway | HR&P.
Joek R. Gennaro | Moo

J. Robert Gulick
Richard E. Boted
Ben Stvort
Brodley Eidmann
G. P. Swilt

George Johnson
Mourice J. Corken
Gordon lawhead
Kelth G. Dare

David Abbott
LleMoine €. Wheeler

Frad Menzies
Robert H. Moody

Note Milder
Robert H. Horter

O. W. Myars
Zock land

Robert Keorns

Miiton D. friedlond |
Bob Lunquist ,
Roger D. Rice
Martin Gioimo
Jock L. Spring !

law Epps

Joseph E. loke
Richard D. Foersier
E. A. Hossett, Jr.
G. Earle Broome

John Hepburn

Edword Boghosion |
Thomas J. Hennesy
Bob Buchanan I
Miiton R. deReyno

Phil Sherck
Robert Mort
Owens Alexander
Frank Barron

Roberr€, Newsham
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L&
RV
rv
DV

L-/

w'v
RV

I
San Juan, P.R.

!

Youngstown, Ohlo
la Crosse, Wis.
Buffalo, N.Y.

Ft. Wayne, Ind:
Soginaw, Mich.
Madison, Wis.
Cinclnnati, Ohio
Moblle, Ala.

New Castle, Pa.
Utlea, N.Y.

Oklohoma City, Okla.

' lexington, Ky.

Kalamazoo, Mich.

Nashviile, Tenn.
Muncie, Ind.
Jackson, Miss.
Bangor, Me.
Lexington, Ky.
Orlando, Fla.
Asheville, N.C.
Marquette, Mich.
Marinette, Wis.
lynchburg, Vo.
Atlanta, Ga.
Columbus, Ohio
Dayton, Chio
Iindlanapolis, Ind.
Cincinnati, Ohio
Lebanon, Pa.

Washington, D.C.
Boltimore, Md.
Macon, Ga.
Peorio, Ili.
Memphis, Tenn.
Decotur, Ala.
Cedar Roplds, lowa
Madison, Wis.
Poland Spring, Me.
Manchester, N.H.

Boston, Mass.
New Britain, Conn.

2 F.7 Binghamton, N.Y.
N Q Chicogo, Il

T Greenville, N.C.
» uv South Bend, Ind.

| 2R Bay Clty, Mich.

p.v Scronton, Pa.

N Wy New York, N.Y.
L o) New Haven, Conn.
Ry Columbia, S.C.

L ) Newark, N.J.
xR San Antonio, Tex.
Ty Oak Hill, W. Va.

| N Davenport, lowa
&N Ames, lowa
Coapv Grand Rapids, Mich.
W New York, N.Y.
WAV Mayaguez, P.R.

"0 Ny Omaha, Neb.

¥ wUY Florence, Ala.
FNv l Traverse City, Mich.
1 X New York, N.Y.
F1Oo'V | Providencs, R.I.
-

Box 5096, Stop 8, Puerta de Tlerra Station;
3-3800

| 3930 Sunset Blvd.; STerling 2-1146

141 South 6 St.; 2-4678
1420 Main St.; GArfleld 0770

2633 W. State Blvd,; ANthony 2295

22i S. Washington Ave.; Pleasant 3-4471
215 W. Washington Ave.; Alpine 7-2261
Times Star Bldg; GArfield 1-1331

162 St. louis St.; HEmlock 2-5505

3800 Shady Run Rd., Youngstown, Ohio
P.O. Box 386; 3-0404

P.O. Box 8668 Britton Station; TR 8-2161
1087 New Circle Rd. NE; 2-2533

§90 W. Maple St.; FI 5-2101

159 Fourth Ave. N; CH 2-433)

P.O. Box 271; ATlas 8-4403

715 S. Jeflerson St.; Fleetwood 2-2691
P.O. Box 732; 2-4822

P.O. Box 1457; 4-8747

P.O. Box 5795; GArden 4.8537

P.O. Box 2150; Alpine 4-432)

P.O. Box 546; CAnal 6-3524

Wells St.; REdwood 5-6631

P.O. Box 238; Victor 5-1242

1611 W. Peachtree St. NE; TRinity 2-1141
3165 Olentangy River Rd.; AMherst 3-5441

. 4595 S. Dixie Hwy.; AXminster 3-2101

1401 N. Meridian St.; MElrose 9-2311
140 West 9 St.; CHerry 1-1822
R.D. #5; CRestview 3-4511

4461 Connecticut Ave. NW; KEllogg 7-1100
Baltimore & Charles Sts.; MUIberry 5.5670
Bonkers Insurance Bidg.; 2-7373

212 SW lJeflerson Ave.; 6-0711

P.O. Box 8325; BRoodway 2-0552

P.O. Box 72; EL 3-0361

P.O. Box 1111; EMpire 4.0171

P.O. Box 168; CEdar 3-5381

Poland Spring; WYmoan 8-4311

1819 Eim St.; NAtional 3-806!

2) Brookline Ave.; COmmonweolth 6.0800

1422 New Britain Ave., W. Hartford;
ADams 3-855!

Sheraton Inn; RAymond 3-7311

! Merchandise Mart; SUperior 78300

P.O. Box 898; 6181

P.O. Box 989; CEntral 3-7111
Bishop Airport, Flint; CEdar 5-3555
333 Madison Ave.

205 East 67 St.; LlExington 5-1000
135 College St.; SPruce 7-3611

| P.O. Box 5307; AL 2.7737

1020 Broad St.; Mitchell 2.4400

P.O. Box 2641; CApltal 7-4221

P.O. Box 251; HObart 9-3361

805 Brady St.; 3.3661

Service Bidg.; CEdar 2-3400

120 College St. SE; Glendale 9-4125
1440 Broadway; LOngacre 4-8000
Darlington Bidg., P.O. Box 43; 1151

Insurance Bldg.; WEbster 3400
P.O. Box 600

Paul Bunyon Bidg.; Windsor 7-7675
220 East 42 St.; MUrroyhlll 2-6500
24 Mason St.; Plantations 1.9776

Ventura Lamas, Jr.

W. P. Williamson, Jr.
Howord Dohl
Dr. Clinton H.
Churchill
Edword G. Thoms
Williom J. Edwards
Ben F. Hovel
J. W. McGough
C. P. Persons, Jr.
Sam W. Townsend
Gordon Gray
Norman P. Bagwell
Robert Wiegand
Carl E. lee

T. B. Baker, Jr.

W. F. Craig

Fred Beard
Rudoiph O. Marcoux
Earl L. Boyles
Joseph Brechner
Theodore A. Eilond
John H. Borgen
Joseph D. Mackin
Philip P. Allen
Harry LeBrun
James leonard
George Groy

John Babcock

John T. Murphy
Joe Zimmermann

Frederick S. Houwink
E. K. Jett
Wilton €. Cobb

Robert O. Runnerstrom|

H. W. Slavick
Frank Whisenont
W. B. Quorton
Merritt Milligan
John W. Guider
David O’Shea

Norman Knight
Jack Fox

George R. Dunhom
lloyd Yoder
A. Hartwell Campbell
Williom T. Hamilton
Jomes Gerity, Jr.
Thomas P. Shelburne
Bennet H. Korn
Howard Maschmeier
H. Moody Mc-
Elveen, Jr.
Malcolm C. Klein

James M. Gaines
Robert R. Brown
Ernest C. Sanders
Robert C. Mulhall
Willard Schroeder
Robert Lleder
Alfredo R. de
Arellano, Jr.
Frank P. Fogarty
Richard B. Biddle

Les Biederman
Fred M. Thrower
Joseph P. Dougherty
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Carlos A, Vizcarrondo

David V. Stewort
Robert Z. Morrison, Jr.
John H. Norton

Corleton B. Evans
Robert M. Chondler

Charles Dwyer

C. P. Persons, Jr.
Robert C. Hornack
Gordon Groy

Tom Parrington

Don L. Chopin
Donald W. DeSmit, Jr.

Robert M. Reuschle
W. F. Cralg
Frank Gentry

Harry C. Barfield
William Latham
Saul Rosenzweig

Forster Cooper
Tom Turner

James H. Burgess
Walter E. Bartlett
Dale A. Smith

Bob tamb

Steve Crane
Edword H. Benedict

Neal J. Edwards
Ernest A. long
Frank Crowther
Mark Wodlinger
Earl Moreland

lew Van Nostrond
Woalter Rothschild
Robert L. Moynard
Jack Conway

F. Proctor Jones
Robert W. Bray

Ed Scala

George Diefenderfer
John G. Clork, Jr.
Williom Garden

Tom Matthews
Malcolm W. Dale
Bennet H. Korn

John F. Cundiff

David C. Phillips

Don J. Qulnn

Edword V. Cheviot

F. Paxon Shaffer
Ted Tostlebe

John S. Markwand
Burt lambert
Reinaldo M. DuPont

Fred Ebener
Bill Mapes

Robert E. Detwiler
Thomas P. Robinson
Eugene W. Wilkin

Inter-American. C

Raymer. C
H-R. ACN
Avery-Knodel. A

Bronham. N
Gill-Perna. A,C
Heodley-Reed. A
Katz. C
Avery:-Knodel. A,C
Weed. A

H-R. A,C,N

Katz. N

Young. C
Avery-Knodei. A,C

Katz. C

Holman. A,C,N
Hollingbery. A,N
Weed. AN
Bolling. AN
Headley-Reed. A
PGW. A
Hollingbery. A,C,N
Hollingbery. A
Hollingbery. A
Crosley. A
Crosley. N
Crosley. AN
Crosley. A
Crosley. N

Blair TV Assoc. A

H-R. A

Katz. C
Avery-Knodel. A,CN
PGW. C

Blair. N

Masla. C,N

Katz. C

Branhom. N

HR&P. A,C

Weed. A

H.R. C
NBC Spot. N

Blair. A,C

NBC Spot. N
Hollingbery. A,C
VR&M. N

Petry. AN

Petry. A

Petry

Blair. A

Raymer. C

Young

Petry. N
Pearson. A,C
PGW. N
H-R. A

Katz. AN

Inter-American. A,C

Blair. C
ACN

VR&EM. AN
PGW
Blair. C
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10 LOCATION

ADDRESS & PHONE NO.

GEN. MGR.

NAT'L SALES MGR. REP. &

WIsSD-TV
VPST-TY
WPTA
WPTV
WPTZ-TV

WRAL-TV
WRBL-TV
WRC-TY

WRCA-TV
WRCV-TV

WRDW-TV

WREC-TV
WREX-TV
WRGBS
WRGP.TV
WRIK-TV
WRLP-TV
WROC-TV
WRVA-TV

WSAU-TV
WSAV-TV
WSAZ-TV
WSB-TV
WSBA-TV
WSBT-TV
WSEE-TV
WSFA-TV
WSIL-TV
WSIX-TV
WSJS-TV
WSJV-TV
WSLS-TV
WSM.TV
WSOC-TV
WSPA-TV
WSPD-TV
WSTV-TV
WSUN-TV
WSUR-TV

WSVA-TV
WSYE-TV
WSYR-TV

WTAE
WTAP
WTAR-TV
WTCN-TV
W-TEN
WTHI-TV
WTIC-TV
WTMJ-TV
WTOC-TV
WTOK-TV
WTOL-TV
WTOM-TV

WTOP-TV
WTPA
WTRF-TV
WTTG
WITTV
WTVC
WTVD
WTVH
WTVJ
WTVK
WTVM
WTVN-TV
WTVO
WTVP.TV
WTVR
WTVT
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Paducah, K

Miomi, Fla

Ft. Woyne, Ind

W. Paim Beoch, Fla.
Plattsburg, N.Y.

Raleigh, N.C.
Columbus, Ga
Washington, D.C.
New York, N.Y.
Philadelphia, Pa.

Auvgusta, Go.

Memphis, Tenn.
Rockiord, I
Schenectody, N.Y.
Chattanoogo, Tenn.
Ponce, P.R.
Greenfield, Mass.
Rochester, N.Y.
Richmond, Va.

Wousou, Wis.
Sovannah, Ga.
Huntington, W.Va.
Atlanta, Ga.

York, Po.

South Bend, Ind.
Erie, Pa.
Montgomery, Ala.
Harrisburg, Hi
Nashville, Tenn.
Winston-Salem, N.C.
South Bend, Ind.
Roanoke, Va.
Nashville, Tenn.
Charlotte, N.C.
Spartanburg, 5.C.
Toledo, Ohio
Steubenville, Ohio
St. Perersburg, fla.
Ponce, P.R.

Harrisonburg, Va.
Elmira, N.Y.
Syracuse, N.Y.

Pittsburgh, Po.
Parkersburg, W.Va.
Norfolk, Va.
Minneapolis, Minn.
Albany, N.Y.
Terre Haute, Ind.
Hartford, Conn.
Milwoukee, Wis.
Savannch, Ga.
Meridian, Miss.
Toledo, Ohio
Cheboygan, Mich.

Washington, D.C.
Harrisburg, Pa.
Wheeling, W.Va.
Washington, D.C.
Bloomington, Ind.
Chottanooga, Tenn.
Durham, N.C.
Peorig, Il

Miami, Fla.
Knoxville, Tenn.
Columbus, Ga.
Columbus, Ohio
Rockford, i1I.
Decotur, lil.
Richmond, Va,.
Tompa, Fa.

| 41921 N, Spruce St.; PArk 5-2311

P.QO. Box 1037; 2-8214

Biscayne Blvd. & 21st St FRanklin 1.4501
Butler Rd.; ANthony 2125 i
P.O. Box 510, TEmple 3.2471

357-361 Cornella St JOrdan 1.5588

2619 Western Blvd.; VAnce 8.2511
1350 13th Ave.; FAirfox 2-0401

4001 Nebraska Ave,; EMerson 2-4000
30 Rockefeller Plaza; Circle 7-8300
1619 Walnut 5t.; 1Ocust 4-3700

Georgia & Observatory Ave., N. Augusta,
S.C.; TAylor 4.5432

Hotel Pecbody Bidg.; JAckson 5-1313

W. Auburn & Winnebago Rds; WO 8.1813 |

140 Bolltown Rd.; FRonklin 7-2261

1214 McColiie Ave.; OX 81505

Dariington Bldg., Mayaguez: 2-0280

P.O. Box 32, Northfield; 336

201 Humboldt St.; BUtler 8-8400

P.O. Box 2370; BEImont 3-5441

P.O. Box 29; 2-102)
liberty Not'l Bank Bldg.; ADoms 6-0303

P.O. Box 2115; JA 9-4127

1601 W, Peachtree St.; TRinity 5.7221
P.O. Box 1661; 2-5531

300 W. Jeflerson Bivd.; CEntral 3-3141
1220 Peach St.; Glendale 5-7575

P.O. Box 2566; AMherst 5-1251

21 W. Poplar St.

Nashville Trust Bldg.; Alpine 5-5431

P.O. Box 28; CEntral 2-2828

P.O. Box 2161; Dloamond 4-9227

301 Seventh Ave. N; Alpine 4-5656
P.O. Box 2536; FRanklin 6-8401

224 E. Main St.; 3-3621

136 Huron St.; CHerry 8.2601
Exchange Reolty Bidg.; ATlantic 2-6265
Million Dollar Pier; 5-4121

P.O. Box 4189, San Juan; 2-1278

Rawley Pike; 4-4431
1030 James St., Syrocuse; GRanite 4-3911
1030 James St.; GRanite 4-3911

| 400 Ardmore Blvd.; CHurchill 2-4300

121 West 7 St; HUdson 5-4589

720 Boush St.; MAdison 5-6711

2925 Deon Blvd.; WAInut 7-8881
P.O. Box 10; 3-2225

918 Ohio St.; CRawford 9481

26 Grove 5t; JA 5-0801

720 E. Capitol Dr.; BRoadway 1-6000

| P.O. Box 858; ADams 2-0127

Southern Bidg.; 3-1441

604 Jackson St.,; CHerry 4.7411

Paul Bunyan Bidg., Traverse City;
Windsor 7-7675

40th & Brondywine Sts. NW; EMerson 2-9300

3235 Hofiman St.; CEdor 8-7171

1329 Market St; CEdar 2-7777

Hotel Raleigh; STerling 3-5300

3940 Biuff Rd., Indianapolis; STate 7-2211

P.O. Box 1150; AMherst 6-4151

P.O. Box 2009; 2.2111

621 Main St; 9-7211

. Box 2770; FR 4.6262

. Box 1388; MU 7-2312

. Box 1640; FAirfax 2.8828

. Box 718; CApital 8-5801

. Box 470; 3.5413

. Box 631; 8-4304

. Box 5229; EL 5-8611

. Box 1198; REdwood 6-1313

—_—

Sam Livingston
Walter Koessler
Ronald R. Ross

l. Herschel Graves
Goorge BorenBregge

Fred Flotcher

J. W. Woodruf, Jr.
Carleton D. Smith
William N. Davldson
Roymond W. Welpott

James W. Hicks

Hoyt B. Woolen

J. M. Bolsch

J. Milton long
Harry D. Burke
Willlam Coriodd
Willlom L. Putnam
Gunnar O. Wlig
Barron Howard:

Richord D. Dudley
Horben Daniel

C. T. Gorten
Marcus Bartlett
Louis J. Appell, Jr
Neal B. Welch
Donald M. Boyce
Carter Hardwick
Oscar L. Turner
Louis R. Draughon
Harold Essex
Paul C. Brines
Horace Fitzpatrick
Irving Waugh
larry Walker
Waiter J. Brown

| Peter Storer

John J. laux

Fred P. Shawn

Mariono Angelet
Escudero

Hamilton Sheo

E. R. Yadeboncoeur

E. R. Vadeboncde¥lr

Fronklin C. Snyder
Milton Komito
Robert M. lombe, Jr.
Phil Hofiman
Thomas S. Murphy
J. M. Higgins
Woalter C. Johnson
George Comte

| W.T.Knight, Jr.

Robert F. Wright
Thomas S. Bretherton
John Anderson

George F. Hartford
Donoid D. Weor
Robert W. Ferguson
John E. McArdle
Robert G. Holben
Reeve Owen
Haormon L. Duncan
Harold V. Phillips
lee Ruwitch

John A. Engelbrecht
Frank Ragsdale

Sam T. Johnston
Hal Froelich

Ben K. West
Wilbur M. Havens

| E. B, Dodson
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Chorles M, Nesl
Robert Hanna
Richard Morgan
Chester E. Plke
George BarenBregge

Fletcher Turner
Goorge Jonking
Willlom E. Coyle
Jay 1. Heitin
Theodore H, Wal-
worth, Jr.

Chorles Brokefleld

l J. M. Balsch

| George F. Spring
George P. Moore

John W. Kennedy, Jr,
Jomes D. Clork, Jr.

Richard D. Dudiey
Mack Humpldge
C. T. Garten

| Don Elliot Heald
Robert M. Stough
Wilbur R. Darch

Jack Long

James 5. McMurry
Harry B. Shaw
Vincent Doyle
A.S. Trevilian

Hi Bromhom

C. George Henderson
Roger A, Shaffer
Floyde E. Beaston
lee Gaynor

Eorl Welde

R. H. Johnson

Williem R, Alford, Jr.

' Willlom R. Alford, Jr.

l Alan Trench
Karl R. Nelson
Robert C. Fransen
William J. lewis
George Foulkes
Irwin C. Cowper
William Klumb

| Ben Williams

| W. B. Crooks, Jr.
George J. Kapel

| Robert A. J. Bordley

H. Needham Smith
John E. McArdle
William Thomos
Joseph Windsor
I Mike Thompson
Dovid J. Schlink
William Brozzil
Bill Eckstein
Ben Purvis
Fred von Stad
Gene Denari

William Kemple

Pearson,
Patry. A
Young.

Blair TV
Blalr TV

INBC Spat,
NBC Spoy,

Branham,

Katz. @
HR AGC
NBC Spot. +
HREN
Infor-Ame
Hollingbe
Patry. AN

Meeker. A,
Blakr TV
Katz. N
Petrry. N |
Masla. A,C)
Roymer. C
Young. A,C
PGW. AN
Walker-Ra
PGW. A
Headley-R
Branham.
Blair TY
Petry. N
H-R. AN
Hollingbery.
Katz. AN
Avery-KnodH
VRAM. A

Pan-America |

H-R. ACN
HR&P. AN
HR&P. AN

|
Kaiz, A
Pearson. AL
Petry.C
Kotz. A
Bialr. C
Bolling. AC |
HR&P. C
HR&P. N
Avery-Knod
Headley-Ree
H-R. CN T
VREM. AN |

CBS TV Spo
HR&P. A
Hollingbery.
PGW |
Young
Young. A
Petry. AC
Blair TV
PGW. C
Pecrson. A
Y oung-
Katz. A

Donald Menard

Headie

Glil-P

Blair

Katz. I
h
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GEN. MGR.

NAT'L SALES MGR

. REP. & NETW'K

\Ti’ION STUDIO LOCATION ADDRESS & PHONE NO.

Evansville, Ind. | 405 Carpenter St.; HArrison 2-1121

Y Dothan, Alo. Cottonwood Rd.; 5-2810
Tupelo, Miss. | P.O. Box 163; Vinewood 2-7620
{ | |
o Charleston, S.C. P.O. Box 879; TUlip 4-4141 !
|
Norfolk, Va. 110 North 3 St.; MAdison 7-7774 .

17 S. Clinton Ave.; HAmilton 6-4820

Dick Shively
F. E. Busby
Frank K. Spoin

J. Drayton Hastie

Thomas P. Chisman
Ervin F. Lyke

Al McKelfresh
Arthyur Creomer

| Charles H. Hicks, Jr.

Ansley D. Cohen, Jr.

Harrol A. Braver, Jr.
Arthur Murrellwright

Hollingbery. A
A.C

Masla. N
Bolling. A,N

Avery-Knodel. A
Bolling; McKinney.

Rochester, N.Y.

New Orlsans, la. 1418 Cleveland Ave.; JAckson 5-9011

Detroit, Mich.
" New Orleans, la.
0 Springfield, Mass.

1024 N. Rampart St.; EXpress 4444
P.O. Box 2210; STate 5-5311
P.O. Box 2210, Springfield; STate 5-5311}

1 1] Worcester, Mass.
3 | Cadlllac, Mich. | 417 N. Mitchell St.; PRospect 5-3478
|
|
N T Petersburg, Va. 124 W. Tabb St.; REgent 3.7876
P Milwoukee, Wis. Schroeder Hotel; BR 2-1862
X, Detrolt, Mich. 20777 West 10 Mile Rd.; KEnwood 4-7000
| SUPPLEMENTARY LISTING DUE TO U.S. COVERAGE:
Y : Ciudod Juarez, Mexico| P.O. Box 442, El Paso, Tex.; 3-7240
- V Mexicali, Mexico Hotel Barbara Worth, El Centro, Calif ;
| Elgin 2-7321
¥ | Tijuana, Mexico 7th & Ash Sts., San Diego, Callf;

} BEimont 4.8431

WTION REPRESENTATIVES

A

ALASKA RADIO-TV SALES CORP.
. Associated with Weed Television Corp.)

NEW YORK
% 1gr: Roy Smith. 579 Fifth Ave. (PLaza 9-4700),
¥ Yok 17

* TATIONS: kTvA, Anchorage; KTvF, Fairbanks;
‘w1 Juneau

¢ ¥ AVERY-KNODEL, INC.

'resident: Lewis H. Avery

.xecutive Vice President: J. W. Knodel
Jirector of IV Sales: Thomas ]. White, Jr.
hirector of Promotion: John W. OQwen
Jirector of Research: John F. Wade

NEW YORK
0 “ith Ave. (PLaza 7-1800), New York 19

ATLANTA
8 ugr: Charles C. Coleman. 41 Marietta St.,, N. W.
A kon 3-2545), Atlanta $

CHICAGO
' agr: Raymond M. Neihengen. 3125 Prudential
% 1+ WHitehall 4-6869), Chicago 1

TELEVISION MAGAZINE / Data Book, 1960

622 W. lafayette Ave.; WOodward 2-2000

F Wl
Joseph A. Paretti John H. Bone Weed. A
| Edwin K. Wheeler John A, Walés PGW. N
larry Carino Maurice Guillermon Katz. C
| William L. Putnam James H. Ferguson, Jr.| Hollingbery. N
William L. Putnam James H. Ferguson, Jr.| Hollingbery. N

Gene Ellermon Gene Ellerman Avery-Knodel. A,C

Irvin G. Abeloff | trvin G. Abeloff Young. N
Gene Posner lowrence Turet Gill-Perno
John F. Pival Ralph Dawson Blair. A

Not'l Time Sales
Nat'l Time Sales

| P. Meneses Hoyos Ralph Fitzmaurice

Bob Kelley

Julian H. Kaufman Blair TV Assoc. A

DALLAS
Manager: Wallis S. Ivy. Suite 320, Fidelity Union
Life Bldg. (Rlverside 7-7484), Dallas 1

DETROIT
Manager: Glenn W. Gilbert. 2226 Guardian Bldg.
(WOodward 1-9607), Detrott 26

LOS ANGELES
Manager: Robert Mohr. 3325 Wilshire Blvd. (DUn-
kirk 5-6394), L.os Angeles 5

SAN FRANCISCO

Pacific Coast Manager: David Melbin. 369 Pine St.
(YUkon. 1-2345), San Francisco 4

STATIONS: kcwmT, Alexandria, Minn.; KMMT,
Austin, Minn.; wksk-Ttv, Buftalo; wwrv, Cadillac-
Traverse City; kusL-1v, Chico; kparL-Tv, Duluth;
wFBC-TV, Greenville-Asheville; KkobE-Tv, Joplin;
wkzo-Tv, Kalamazoo; wATE-Tv, Knoxville; KOLN-TV
Lincoln; waiAz-Tv, Macon; wkre-1v, Mobile; wvEc-
TV, Norfolk; wesu-Tv, Orlando; kvar, Phoenix;
KATV, Pine Bluff; wean-Tv, Portland, Me; WHBF-TV,
Rock Island; kutv, Salt Lake City; wtoc-Tv, Savan-
nah; wsrv-rv, Steubenville; wisw-tv, Topeka; KTUL-
TV, Tulsa; kwwrL-Tv, Waterloo
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BLAIR-TV

President: John P. Blair

Executive Vice President: Edward P. Shurick

I'ice President & Eastern Sales Manager: John
P. Denninger

Vice President & Research Director: W. Ward
Dorrell

Director of Sales Development: Martin Katz

NEW YORK
717 Fifth Ave. (PLaza 2-0400), New York 22

BOSTON
Manager: Bruce Pattyson. 118 Newberry St. (KEn-
more 6-1472), Boston 16

CHICAGO
Manager: Harry Smart. 520 N. Michigan Ave (SU pe-
rior 7-2300), Chicago 11

DALLAS
Manager: Steve Beard. 3028 Southland Center
(Rlverside 1-4228), Dallas 1

DETROIT
Manager: Gabriel Dype. 617 Book Bldg. (WOod-
ward 1-6030), Detroit 26

JACKSONVILLE
AManager: Harry Cummings. 1402 Barnett Bank
Bldg. (ELgin 6-5770), Jacksonville 2

LOS ANGELES
Manager: Dave Lundy. 3460 Wilshire Blvd. (DUn-
kirk 1-3811), Los Angeles 5
ST. LOUIS

Manager: Richard Quigley, Jr. 937 Paul Brown
Bldg. (CHestnut 1-5686), St. Louis 1

SAN FRANCISCO
Manager: Edward Smith. 155 Sansome St. (YUkon
2-7068), San Francisco 4

SEATTLE

Manager:  John Burr. White-Henry-Stuart  Bldg.
(MAin 3-6270), Seattle

STATIONS: w-TEN, Albany-Schenectady-Troy;
waBF-TV, Binghamton; wiii-tv, Boston; weks, Chi-
cago; wero-tv, Cincinnati; wews, Cleveland; wBNs-
v, Columbus, Ohio; Kfrjz-Tv, Dallas-Ft. Worth;
wxvyz-1v, Detroit; KFrRe-Tv, Fresno; wnnc-rv, Hart-
ford-New  Haven; wrBG-Tv, Johnstown-Altoona;
wjinm-rv, Lansing; K11V, Los Angeles; wmcT, Mem-
phis; wosu-rv, New Orleans; wanc-tv, New York;
wow-rv, Omaha; wriL-tv, Philadelphia; wiic, Pitts-
burgh; kew-Tv, Portland, Ore; wrro-Tv, Providence;
Krvi, St. louis; Kco-tv, San Francisco; KING-TV,
Seattle; wrrA-rv, Tampa

BLAIR TELEVISION ASSOCIATES, INC.

Lixecntive Vice President & General Manager:
Richard I.. Foote

NEW YORK
717 Fifth Ave. (PLaza 2-0400), New York 22
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BOSTON
Manager: Bruce Pattyson. 118 Newberry §j
more 6-1472), Boston 16

CHICAGO
Manager: Arthur C. Stringer. 333 N, Michig
(FRanklin 2-3819), Chicago 11

DALLAS

Manager: Steve Beard. 3028 ‘Southland )
(RIverside 1-4228), Dallas 1

DETROIT
Manager: Gabriel Dype. 617 Book Bldg,
ward 1-6030), Detroit 26

JACKSONVILLE
Manager: Harry Cummings. 1402 Ba

Bldg. (ELgin 6-5770), Jacksonville 2
LOS ANGELES

Manager: Dave Lundy. 3460 Wilshire Blyd,

kirk 1-3811), Los Angeles 5

ST. LOUIS ;
Manager: Richard Quigley, Jr. 937 Paul Broygh
(CHestnut 1-5686), St. Louis 1 .

SAN FRANCISCO
Manager: Edward Smith. 155 Sansome St. (§
2-7068), San Francisco 4

SEATTLE
Manager: John Burr. White-Henry-Stuart
(MAin 3-6270), Seattle

STATIONS: KFDA-TV, Amarillo; wars
Rouge; KFYR-Tv, Bismarck; kTvB, Boise; 3
Erie; watn-Tv, Huntington-Charleston; ks
ferson City-Columbia; wLYH-TV, Lebanon-
wiTi-Tv, Milwaukee; WEAR-Tv, Mohile-
koco-Tv, Oklahoma City; wpso-Tv, Orlanda; ¥
Peoria; kTVK, Phoenix; wprz-Tv, Plattshurg-Bug
ton: wrTvr, Richmond; wsLs-Tv, Roanoke; &#
St. Joseph; XETv, San Diego; wsav-1v, 5
wcry, Tallahassee-Thomasville; kcex-tv, T
Waco: kvoo-tv, Tulsa; wprv, West Palm |

L

kTvH, Wichita-Hutchinson; Ksyp-Tv, Wichita

THE BOLLING COMPANY

President: George W. Bolling .
Vice President in Charge of TV: G}

Swift s
Director of Sales Development: Nina £
NEW YORK
247 Park Ave. (YUkon 6-4545), New York |
ATLANTA

Sales Manager: Don Naylor. 32 Peachtre¢
(JAckson 5-7930), Atlanta 3

BEVERLY HILLS _

Manager: John A. King. 204 S. Beverly Dl

shaw 2-0544), Beverly Hills 1
C

T T CATITAadionistory com
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|
BOSTON
uger: Richard Keating. 80 Boylston St. (HUD-
12-0346), Boston 16
CHICAGO
President: Morton A. Barrett. 435 N. Michigan
. 'WHitehall 3.2040), Chicago 11
DALLAS
. ger: Thomas Murphy. Vaughn Bldg. (RIver-
-2172), Dallas 1
DENVER
Manager: M. A. Briley. 260 Denver Club Bldg.
Ty 4-7463), Denver 2
DETROIT
Manager: Larry Gentile. 1761 First National
(WOodward 1-4761), Detroit 26

KANSAS CITY
Mlanager: Eugene F. Gray. KMBC Bldg., 11th
‘tral (GRand 1-7822), Kansas City 5
MEMPHIS
\\. sManager: C. K. Beaver. 2158 Union Ave. Bldg.
b adway 2-7503), Memphis 4
ST. LOUIS
» sManager: Eugene F. Gray. 705 Olive St.
o anut 1-4350), St. Louis 1

SAN FRANCISCO
i ger: John T. Coy. 5 Third St. (GArfield
1), San Francisco 3

STATIONS: KOAT-TV, Albuquerque; KVII-TV,

¢ vllo; kKave-Tv, Carlsbad; wusn-Tv, Charleston,

¥ (egional only); krop-1v, El Paso; KckT-TV, Great

‘& dwre-tv, Harrisburg, Pa.; wLEX-Tv, Lexington;

(it

§

Wb 4rv, Mobile; kosa-Tv, Odessa; kkTv, Pueblo-
W mdo Springs; wveEr-Tv & WHEC-TV, Rochester,
« wrHi-Tv, Terre Haute

3 THE BRANHAM COMPANY

President: Eugene F. Corcoran

Executive Vice President: Joseph F. Timlin

Vice President: Thomas B. Campbell

Vice President & Treasurer: Lewis S. Green-
berg

Promotion & Research: Donald H. Richards

NEW YORK
W nger: James A. McManus. 99 Park Ave. (MUr-
4 il 2-4606), New York 16

ATLANTA
4 nger: H. L. Ralls. Rhodes-Haverty Bldg. (JAck-
3025), Atlanta 3

CHARLOTTE
¥ nger: Bertram C. Finch. 2001 Liberty Life Bldg.
¥ 90n 2-8839), Charlotte 2

CHICAGO
W nger: John F. Murphy. 360 N. Michigan Ave.
+ ‘rral 6-5726), Chicago |
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DALLAS .
Manager: George Harding. 1005 Fidelity Uniun Life
Bldg. (Rlverside 8-5831), Dallas 3

DETROIT
Manager: Fred A. Weber. General Motors Bldg.
(TRinity 1-0440), Detroit 2

LOS ANGELES

Manager: Norman E. Noyes. 6399 Wilshire Blvd.
(OLive 3-6363), Los Angeles 48

MEMPHIS
Manager: Sidney L. Nichols. 627 Sterick Bldg. (JAck-
son 6-2344), Memphis 3

MIAMI
Manager: Dan Gattoni. 496 N.E. 29th Terrace
(FRanklin 9-4685), Miami
MINNEAPOLIS
Manager: Robert L. Brockman. Northwestern Bank
Bldg. (FEderal 2-6522), Minneapolis 2
ST. LOUIS
Manager: John J. Schwarz. Title Guaranty Bldg., 706
Chestnut St. (CHestnut 1-6192), St. Louis 1

SAN FRANCISCO
Manager: Walter F. Patzlaff. 703 Market St. (YUkon
2-1582), San Francisco 3

STATIONS: KGGM-TV, All)uqucrque; WRDW-TV,
Augusta; kcrG-Tv, Cedar Rapids; wper-Tv, Chatia-
nooga; Krpo-TV, Colorado Springs; kzrv, Corpus
Christi; KrLD-TV, Dallas; wkjc-Tv, Ft. Wayne; KTHv,
Little Rock; wmTv, Madison; kero-tv, Mason City;
KHQA-TV, Quincy; wsjv-Tv, South Bend-Elkhart;
WHYN-TV, Springfield, Mass.; Kvoa-Tv, Tucson; West
Texas Network: KPAR-TV, Abilene-Sweetwater; KEDY-
TV, Big Spring; kvER-TV, Clovis; kpus-Tv, Lubbock

CBS TELEVISION SPOT SALES

Vice President & General Manager: Bruce R.
Bryant

Director of Client Relations: John J. Kelly

Sales Promotion Manager: Joseph P. Dowling

Research Manager: Robert Schneider

NEW YORK
Eastern Sales Manager: Arthur C. Elliot. 485 Madi-
son Ave. (PLaza 1-2345), New York 22
ATLANTA
Manager: H. H. Holtshouser. 805 Peachtree Bldg.,
N.E. (TRinity 5-6677), Atlanta 8

CHICAGO
Midwestern Sales Manager: Theodore W. O'Connell.
630 N. McClurg Ct. (WHaitehall 4-6000), Chicago 11

DETROIT
Manager: John S. Logan. 932 Fisher Bldg. (TRinity
2-5500), Detroit 2
LOS ANGELES
Manager: Samuel F. Hill, Jr. 1313 N. Vine St. (HOI-
lywood 9-1212), Los Angeles 28
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SAN FRANCISCO
Manag. : Richard R. Loftus. Palace Hotel (YUkon
2-700¢ . San Francisco 5

STATIONS: wsTv, Charlotte; wssMm-Tv, Chi-
<ago; wmiw, Florence, §.C.; Kuou-tv, Houston;
wjxT. Jacksonville; kKNXT, Los Angeles; wcss-Tv,
New York; wcau-tv, Philadelphia; koIN-Tv, Port-
land. Ore; Kmox-Tv, St. Louis; ksL-Tv, Salt Lake City;
wror-Tv, Washington, D.C.

CROSLEY BROADCASTING CORPORATION

President & General Manager: Robert E.
Dunville

Vice President in Charge of TV: John T.
Murphy

Vice President in Charge of Sales: H. Peter
Lasker

NEW YORK
TV Manager: Eugene S. Sumner. 3 East 54 St. (PLaza
1-5353), New York 22

ATLANTA
Manager: Bomar Lowrance. (Bomar Lowrance &
Assoc.) 710 N. Peachtree St., N.E. (TRinity 6-3726),
Atlanta

CHICAGO
Vice President: Harry Albrecht. 360 N. Michigan
Ave. (STate 2-6693), Chicago 1

CLEVELAND
Manager: James Sefert. Suite 727, National City East
6th Bldg. (MAin 1-7756), Cleveland 14

DALLAS
Manager: Robert Keefe. (Bomar Lowrance & Assoc.)

Fidelity Union Life Bldg. (RIverside 2-8206), Dallas

DETROIT
Manager: John C. Treacy. (NBC Spot Sales) 1165

Penobscot Bldg. (WOodward 1-1610), Detroit 26

HOLLYWOOD
Manager: Walter Davison. (NBC Spot Sales) Sunset
& Vine (THornwall 5-7000), Hollywood 28

LOS ANGELES
Manager: Jerome Moore. (Tracy Moore & Assoc.)
6381 Hollywood Blvd. (HOllywood 2-2351), Los
Angeles 28

SAN FRANCISCO
Manager: Robert Anderson. (NBC Spot Sales) NBC
Bldg., Taylor & O’Farrell Sts. (GRaystone 4-8700),
San Francisco 2

SAN FRANCISCO
Manager: Charles Morin. (Tracy Moore & Assoc.)
Merchants Exchange Bldg. (EXbrook 2-6444), San
Francisco 4

STATIONS: wLw-A, Atlanta; wiLw-T, Cincin-
nati; wrLw-c, Columbus; wiw-p, Dayton; wrLw-l,
Indianapolis
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DEVNEY INC.

President: Edward [. Devney
Sales Manager: Arthur O'Connor

NEW YORK
Manager: E. ]J. Devney, 535 Fifth Ave,
6-4390), New York 17

CHICAGO
Manager: John K. Markey. 185 N. Wal
(STate 2-5282), Chicago 1

HOLLYWOOD
Manager: Jim Gates. 5746 Sunset Blwd,
wood 2-4253), Hollywood 28

SAN FRANCISCO
Manager: Ted Hall. 681 Market St. (E
2-1507), San Francisco 4 1

STATIONS: waiMm-Tv, Anderson; “'—""”-"Tﬁll
ings; werz-Tv, Lock Haven; crcL-Tv, Timmim%.,;
ckos-1v, Yorkton, Sask. 51

EVERETT-McKINNEY, INC, !

President: Max M. Everett
National Sales Manager: Powell H. [

NEW YORK
40 East 49 St. (PLaza 3-9332), New York 17

BEVERLY HILLS
Manager: Lee F. O'Connell. 111 N. La Cien
(OLympia 2-1313), Beverly Hills

CHICAGO 1
Manager: Thomas S. Buchanan. 410 N, M&
Ave. (SUperior 7-9052), Chicago 11

SAN FRANCISCO
Manager: Don R. Pickens. 166 Geary St. (YE
6-1689), San Francisco 8

STATIONS: wiINR-TV, Binghamton; ﬂ:;-

Columbus, Miss.; wpaN-Tv, Danville; ¥
wVET-TV, Rochester, N.Y.

FORJOE-TV, INC.
President: Joseph Bloom
NEW YORK 1

Executive Vice President: Mort Bassett. 580 1
Ave. (JUdson 6-3100), New York 36 |

ATLANTA
General Manager: Robert W. Jensen. 1371 P
St., N.E. (TRinity 5-0404), Atlanta 9

Al CHICAGO
General Manager: Robert A, Lazar. 435 N.
Ave. (DElaware 7-3504), Chicago 11

DETROIT
General Manager: Larry Gentile. 1761 Nath
Bank Bldg. (WOodward 2-3524), Detroit 26
E, LOS ANGELES
General Manager: Jack Shapiro. 451 N. La
Blvd..(OLeander 5-7755), Los Angeles 48 %



www.americanradiohistory.com

§

P__—t

PHILADELPHIA

yal Manager: Morton Lowenstein. 310 W. Glen

:&d. (CHestnut Hill 7-4510), Philadelphia 19

PORTLAND
nerce 9735), Portland

SAN FRANCISCO
| Manager: Charles E. Haddix. 681 Market St.
" 1-7569), San Francisco 5

SEATTLE
1 9496), Seattle

STATIONS: kvos-Tv, Bellingham; wink-Tv, It.
krTv, Great Falls; ksno-tv, Las Vegas, Kmso-
ksoula; kTLE, Pocatello; kLor-Tv, Salt Lake

GILL-PERNA, INC.

President: Helen Gill
txecutive Vice President: John J. Perna, Jr.
Promotion & Research Manager: Richard
Mileto
NEW YORK
[dison Ave. (TEmpleton 8-4740), New York 21

BOSTON

»igr: Harry Wheeler. 80 Boylston St. (LIberty
' 1 Boston 16

CHICAGO

& igr: Walter Beadell. 75 E. Wacker Dr. (FRank-

865), Chicago 1

DETROIT
ir: Daniel W. Bowen. 2915 Book Bldg.

n ®oward 2-7022), Detroit 26

i1
1!

LOS ANGELES

fagr: Robert W. Walker. 730 S. Western Ave.
*akrk 7-4388), Los Angeles

SAN FRANCISCO

* agf: Allan S. Young. 57 Post St. (SUtter 1-5568),

rncisco

TATIONS: wtve-Tv, Decatur, Ill.; kBLR-TV,
ilad; wxix, Milwaukee; xurv, Portland, Ore.;

+ 17, Riverton; KVUE-Tv, Sacramento-Stockton;
x-v, Saginaw

“ARINGTON, RIGHTER & PARSONS, INC.

‘resident: John E. Harrington, Jr.
ice Presidents: Volney Righter, James O.
Parsons, Jr.
ice President in Charge of Research & Pro-
motion: Maurice Rashbaum, Jr.
“romotion Manager: Helen Harney
Hesearch Director: Howard Shepard

15 NEW YORK
Mdison Ave. (MUrrayhill 8-7050), New York 17

ATLANTA
Manager: Frank B. Rice. 1430 W. Peachtrec St.,
N.W. (TRinity 5-8458), Atlanta 9

BOSTON
Manager: Carter Knight. 80 Boylston St. (LIberty
2-7537), Boston 16

CHICAGO
Vice President & Western Sales Manager: Carroll
Layman. Tribune Tower (WHitehall 4-0510), Chi-
cago 11

DETROIT
Manager: William Snyder. Penobscot Bldg. (WOod-
ward 3-0910), Detroit 26

SAN FRANCISCO
Manager: Frank Dougherty. 235 Montgomery St.
(SUtter 1-4125), San Francisco 4

STATIONS: wAPI-TV, Birmingham; WBEN-TvV,
Buffalo; wjrT, Flint; wrMy-Tv, Greensboro; wTra,
Harrisburg, Pa; wric-Tv, Hartford; wjac-Tv, Johns-
town; wpAfr-Tv, Kansas City, wHAs-Tv, Louisville;
wTMJ-TV, Milwaukee; wnmtw-Tv, Mt. Washington;
wRVA-TV, Richmond; kSLA-Tv, Shreveport; wWsYr-Tv,
Syracuse

HEADLEY-REED TV

Chairman of the Board: Frank W. Miller, Sr.

Director: Frank W. Miller, Jr.

President: John H. Wrath

Vice President & Sales Manager: 1. N. Hard-
ingham

Vice Presidents: Robert A. Schmid, William
Shaw

Promotion & Research Managers: Geno Cioe,
Melvin Trauner

NEW YORK
750 Third Ave. (YUkon 6-5800), New York 17
ATLANTA
Manager: Frank A. Cason. Peachtree St. Bldg.
(TRinity 4-2736), Atlanta 8

CHICAGO
Manager: William Shaw. 230 N. Michigan Ave.
(FRanklin 2-4686), Chicago 1

DALLAS
Manager: Charles H. Boland. 211 N. Ervay Bldg.
(Rlverside 8-7129), Dallas 1

HOLLYWOOD
Manager: N. Arthur Astor. Taft Bldg. (HOllywood
4-8248), Hollywood 28

PHILADELPHIA
Manager: Robert S. Dome. Philadelphia National
Bank Bldg. (LOcust 4-6027), Philadelphia 7

ST. LOUVIS
Manager: Earl Gallagher. 915 Olive St.,, Rm. 1005
(CEntral 1-9151), St. Louis 1
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LAN PRANCISCO
Ingvam. 110 Sauer &
at {

Vianag: (YUken

STATIONS: wovety, Nristol: sxrvetv, Cape
wson 1Y, Clarksburg: geea-1v, Fo Smith;

vy Coeen Ray, suevav, Lafayeite! xonetv, La
loo wim) 1y, Las Vegas, wRow -1y, Madison; wror

"N Mendan, weor v, Orlando; wiaik-1v, Peorla;
arac v, Port Arthur; xova-1v, Rapid City; xove-tv,
Reno. wive, Rackford; weoc-vv, Salisbury: &Ev-v,
Santa Rarbata; xeua-tv, Tucson: wirs, Washingron,
NG warrrv, Wilkes Barve: wagstv, Winsion
Salem; wes)rv, Youngmown

GEORGE P. HOLLINGBERY COMPANY

Chairman of the Board: George P. Holling-
bery

Vice Chaivman: F. E. Spencer, Jr.

President of the TV Dinsion: H. H. Wise, |r.

Sales Development Divector: E. R. Eadeh

NEW YORK
AManager. F. F. Spencer, Jr. 500 Fifth Ave. (OXford
5560). New York 36

ATLANTA
Manager: Richard N. Hunter.
N.W. (JAckson 4-8B0%1), Aclanta 8

CHICAGO
Manager: George P. Hollingbery. 307 N. Michigan
Ave. (DEarborm 2-6060). Chicago |

DETROIT
Manager: Jaseph D. Payne. 500 Griswold St. (\WWOod-
ward 1-3555), Detroit 26

LOS ANGELES
Manager: Roy S. Edwards, Jr. 3325 Wilshire Blvd.
DUnkirk 5-2071). L.os Angeles 13

SAN FRANCISCO
Manager: George Hemmerle. 110 Bush St. (YUkon
1-2110). San Francisco 4

134 Peachtree St

SEATTLE

Manager: Hugh Feltis. Tower Bldg. (MAin 3-1868),
Scattle |

STATIONS: wjBF, Augusta; KLYD-Tv, Bakers-
field: wari-Tv, Bangor; wsrz, Baton Rouge; KXLF-Tv,
Butte: weia, Champaign; keec-1v, Cheyenne (and
satellite kstF. Scottsbluff); wrsr-1v, Columbus, Ga.;
WHIO-TV, Dayion; weau-1v, Eau Claire; xtsm-1v, El
Paso: kvaL-Tv. Eugene (and satellite kric-Tv, Rose-
burg): KiExm-Tv, Eureka; wivw, Evansville; wLuk-1v,
Green Bay; wxcr, Greenville, N.C.; kTk-Tv, Hous-
ton: wiLaT, Jackson, Miss.; koTi, Klamath Falls; wiLva-
Tv. Lynchburg-Roanoke; wiLuc-Tv, Marquette; kres-
Tv. Medford; k1vo, Ottumwa; wjipMm-Tv, Panama
City: kooL-Tv, Phoenix; wacsm-1v, Presque Isle; kvip-
v, Redding: x11v, Sioux City; Skyline Network;
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WAPANYY, H&;mb\ui Ml'. Cld
(anvd aBieitiiey wRL»-TY, Gre WA,
am wv Ty, Sprughad. Mo, soisaw, T

v, Wheeling! xiva vy, Yakiom (Cascade
Riva. Yuina

HAL HOLMAN COMPANY
President. Hal Holman

NiwW YORK
Manager: 3d Devney. 835 Filth Ave
64330}, New York 19

CHICAGO

Alanager: Hal Holman, 04 . Lakeg 8z
20016), Chicago |

LOS ANGELES
Manager: Tracy Moore, 6881 Hall
(HOllywoad 2-2351), [.os Angeles 28

SAN FRANCISCO
Manager: Charles Movin. 465 California
brook 2-6444). San Francisco B

STATIONS: xoix-1v, Dickinson; ki
Junction; xavsvv, Hays; krev-1v, Mon
™v, Muncie; xnoe-1v, North Plage

H-R TELEVISION, INC.

President: Frank M. Headley

Executive Vice President {(’hm.p'
S. Reed

Execulsve Vice President: Frank £,

Fastern Sales Manager: Jack White

Vice President-Sales Development:
Gibson

Direcior of Promotwon: Joe Cook

NEW YORK
375 Park Ave. (PLaza 96800), New York |

ATLANTA
Manager: Wilbam McRae. 1182 W. P
N.\W. (TRinity 59539), Atlanta 9

CHICAGO
Manager: Dwight S. Reed. 35 E. Wacker
cial 6-6440), Chicago 1

DALLAS
Manager: Clarke R. Brown. 1507 South
(Rlverside 2-5148), Dallas 2

DETROIT
Manager: Andrew M. Gent. 1065 P
(WOodward 1-4148), Detroit 26

DES MOINES
Manager: Donald G. Peterson. 509 Grand
lantic 2-0201), Des Moines 9

HOLLYWOOD
Manager: Harold Lindley. 6253 Holly
(HOllywood 2:6453), Hollywood 28
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HOUSTON
ser: Jack Eisele. 3520 Montrose Blvd. (JAckson
I, Houston 6

NEW ORLEANS
zr: Robert Stuart. 910 Royal St. (JAckson
fi, | | New Orleans

ST. LOUIS )
r: Arthur Kelley. 915 Olive St., St. Louis

SAN FRANCISCO
r: Hal Chase. 155 Montgomery St. (YUkon
San Francisco

TATIONS: wast, Albany, N.Y.; WNAC-TV,
 wsoc-1v, Charlotte; wrep-Tv, Chattanooga;

/. Coliimbia, Mo.; woi-1v, Des Moines-Ames;
7, Ft. Wayne; kJEO-TV, Fresno; wsva-Tv, Har-
L vg; WISH-TV, Indianapolis; WKBT, L_a Crosse;
Los Angeles; wHBQ-TV, Memphis; KNOE-
aroe: wAvy-Tv, Norfolk-Portsmouth; KETv,

1 WRAL-TV, Raleigh; wreEx-Tv, Rockford; kxTv,

. nnto; ksBw-Tv, Salinas-Monterey (and satel-
» r-1v, San Luis Obispo); KTvu, San Francisco;
. 1, Scranton; KELO-Tv, Sioux Falls (and satel-
» no-1v, Florence; krLO-Tv, Reliance); KXLY-TV,
~ u; wroL-tv, Toledo; korv, Tulsa; KLTv,
. - vkTv, Utica-Rome; wmAL-Tv, Washington,

K
THE KATZ AGENCY, INC.

resident: Fugene Katz

‘ice President, Client Relations: Edward
Codel

‘ice President, TV Sales: Scott Donahue, Jr.
ice President, Research & Promotion: Daniel
Deneniolz

NEW YORK
fn Ave. (JUdson 2-9200), New York 19

ATLANTA
sogt: Gregory Murphy, Jr. 1321 Fulton Bank
i (Ackson 5-1637), Atlanta 3

CHICAGO
gr: Roy Miller; Vice President, TV Sales:
g "t Joyce. Prudential Plaza (MOhawk 4.7150),

1
DALLAS
sgr: David Rutledge. 2006 Bryan St. (RIverside
Dallas 1
DETROIT

r: Arthur J. Underwood, Jr. Penobscot Bldg.
tosvard 3-8420), Detroit 26

LOS ANGELES
tarr: Richard Hasbrook. 3325 Wilshire Blvd.
nirk 5-6284), Los Angeles 5

MINNEAPOLIS
{ asr: David Abbey. First National Bank Bldg.,
] } nopOlis

ST. LOUIS
Manager: Alan T. Axtell. 915 Olive St. (CEntral
1-1868), St. Louis 1

SAN FRANCISCO
Manager: Stanley |. Reulman. Russ Bldg. (DOuglas
2-7628), San Francisco 4

STATIONS: kGNC-TV, Amarillo; wAca-Tv, At-
lanta; wMaRr-Tv, Baltimore; wsrc-Tv, Birmingham;
wHis-Tv, Bluefield; wmTt-Tv, Cedar Rapids; wkrc-Tv,
Cincinnati; wjw-TV, Cleveland; wtvN-Tv, Columbus,
Ohio; kLz-Tv, Denver; KRNT-TV, Des Moines; wJBK-
Tv, Detroit; kmJ-1v, Fresno; woon-tv, Grand Rapids;
wBAY-Tv, Green Bay; wsaz-Tv, Huntington, W. Va,;
wFBM-TV, Indianapolis; wJjTv, Jackson, Miss.; KCMO-
Tv, Kansas City; wsir-Tv, Knoxville; Kasc-Tv, Los
Angeles; wrec-Tv, Memphis; wTcN-Tv, Minneapolis;
wLAC-Tv, Nashville; wwL-Tv, New Orleans; wky-Tv
Oklahoma City; krHO-TV, Phoenix; Koam-tv, Pitts-
burg; wTAE, Pittsburgh; kcex-tv, Salt Lake City;
KONO-TV, San Antonio; KFsp-Tv, San Diego; KOMO-TV,
Seattle; kKvrv, Sioux City; KHQ-TV, Spokane; WHEN-TV,
Syracuse; wtvt, Tampa; wspp-Tv, Toledo; KAKE-Tv,
Wichita

JACK MASLA & CO. INC.
President: Jack Masla

NEW YORK
40 East 49 St. (PLaza 3-8571), New York

BEVERLY HILLS
Manager: Lee F. O’Connell. 111 N. La Cienega Blvd.
(OLympia 2-1313), Beverly Hills

CHICAGO
Manager: Clem G. O'Neill. 435 N. Michigan Ave.
(SUperior 7-6048), Chicago

SAN FRANCISCO
Manager: Don R. Pickens. 166 Geary St. (YUkon
6-0621), San Francisco

STATIONS: wsMmL-Tv, Decatur, Ala.; KVKM-TV,
Monahans; wrwv, Tupelo; wssa-Tv, York

McGAVREN TV, INC.

President: Daren F. McGavren

Executive Vice President: Ken Johnson

Director of Research & Promotion: Frank
Woodruff

NEW YORK
Sales Manager: Roger Hudson. 60 East 56 St. (PLaza
1-4650), New York

CHICAGO
Manager: Ed Gardner. 35 E. Wacker Dr. (FRanklin
2-1370), Chicago

DETROIT
2338 Dime Bldg. (WOodward 1-1675), Detroit
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LOS ANGELES

Manage . Jack Davis, 1711 Ivar Ave. (HOllywood
46140 . 1Los .Angcles

ST. LOUIS
703 Forsvthe Blvd. (PArkview 7-7375), St. Louis

SAN FRANCISCO

Manager: Cy Ostrup, 110 Sutter St. (YUkon 6-4112),
San Francisco

SEATTLE
101 Jones Bldg. (MAin 4-8133), Seattle

STATION: wAKR-1v, Akron

THE MEEKER COMPANY, INC.

President: Robert D. C. Mecker

Iice Presidents: Edgar B. Filion, Charles L.
Standard, Carl F-] Jewett

Director of Station Relations & Sales Develop-
ment: Robert L. Dudley

Promotion & Research Director: Mimi von
Zelowitz

NEW YORK
Manager: Charles Standard. 521 Fifth Ave. (MUrray-
hill 2-2170), New York 17

CHICAGO
Manager: Carl F-] Jewett. 333 N. Michigan Ave.
(CEntral 6-1742), Chicago |

LOS ANGELES
Manager: Don Palmer. 6362 Hollywood Blvd.
(HOllywood 2-6501), Los Angeles 28
OMAHA
Manager: Harold Soderlund. 807 Kilpatrick Bldg.
(ATlantic 7535), Omaha’

SAN FRANCISCO
Manager: Don Pontius. 928 Russ Bldg. (YUkon
6-4940), San Francisco 4

STATIONS: kTwo-TV, Casper; KHOL-TV, Kearney
(and satellite kHPL-TV, Hayes Center); wGAL-Tv, Lan-
caster; KcsJ-Tv, Pueblo (and satellite xpsj-Tv, Dead-
wood); Krsp-Tv, Rapid City; kroc-Tv, Rochester,
Minn.; ksws-Tv, Roswell; wsau-Ttv, Wausau

NBC SPOT SALES

Director: Richard H. Close
Director of TV Sales: Edwin T. Jameson
Manager, New Business & Promotion: Wilbur

M. Fromm
Manager, Sales Development: Joseph |].
Casola
Manager, Research: Tony Liotti
NEW YORK
30 Rockefeller Plaza (Clrcle 7-8300), New York 20
ATLANTA

Manager: Bomar Lowrance. (Bomar Lowrance &

Assoc.) 710 Peachtree St., N.E. (TRinity 6-3726),
Atlanta
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CHICAGO
Central Division Manager: Francis Mangamn,
chandise Mart (SUperior 7-8300), Chicago
DALLAS
Manager: Robert Keefe. (Bomar Lowrance &
Fidelity Union Life Bldg. (RIverside 2-8206),]

DETROIT

Manager: John C. Treacy. 1165 Penobscg
(WOodward 1-1610), Detroit

HARTFORD

Division Manager: Dave Scott. 1422 New [ig

Ave. (ADams 2-9118), Hartford '

HOLLYWOOD

Western Division Manager: Walter Davison, § |

& Vine (HOllywood 9-6161), Hollywood '

SAN FRANCISCO _
Taylor & O'Farrell Sts. GRaystone 4-8700)
Francisco

STATIONS: wnBQ, Chicago; koa-Tv, Dy
KOoNA-TV, Honolulu; xrca, Los Angeles; way
Louisville; wekT, Miami; wNBc, New Britain; y
v, New York; wrcv-Tv, Philadelphia; kspy
Louis; wres, Schenectady; wre-Tv, Washingtan, I}

RICHARD O’CONNELL INC.

President: Richard O’Connell
Vice President: Faust Couture
NEW YORK
Manager: Richard O’Connell. 527 Madison
(PLaza 5-7161), New York 22
CHICAGO
Manager: William J. Reilly. 55 E. Washington
(ANdover 3-6137), Chicago

LOS ANGELES
Manager: Lee F. O’Connell. 111 N. La Cienega i

(OLympia 2-1313), Los Angeles
SAN FRANCISCO

Manager: Lee F. O’Connell. 166 Geary 5t. (YU

6-0621), San Francisco

STATIONS: KcCOr-TV, San Antonio (Spas
language station); KTvw, Seattle-Tacoma

JOHN E. PEARSON TELEVISION INC.
Pre'sz'dent: John E. Pearson
Vice Presidents: Russel Walker, Ray
Henze, Jr., William Wilson
) NEW YORK
405 Park Ave. (PLaza 1-3366), New York 22

. ATLANTA ;
Manager: Jon Farmer. 1371 Peachtree St., Slnlﬁr

(TRinity 5-6644), Atlanta 9

» o
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CHICAGO
w[‘;er.' Bob Flanigan. 333 N. Michigan Ave.
1 2-7494), Chicago |
DALLAS
o er: Allen Hundley. 511 N. Akard Bldg.
side 7-3723), Dallas 1
LOS ANGELES
ef: Clark N. Barnes. 1901 West 8 St. (DUn-
5084), Los Angeles 57

SAN FRANCISCO
r: John Palmer. 58 Sutter St. (DOuglas
San Francisco 4

STATIONS: kQtV, Ft. Dodge; wJHL-Tv, Johnson
TvK, Knoxville; krac-rv, Lake Charles; woAy-

Hill; wesp-tv, Paducah; wrar, Parkersburg;
v, Sedalia; kxi1, Sherman-Dennison; WHIZ-TV,
lle

ETERS, GRIFFIN, WOODWARD, INC.

President: H. Preston Peters

Executive Vice President: Russel Woodward

Vice President & Director of TV: Lloyd
Griffin

Vice President-TV  Sales
George C. Castleman

Vice President-Sales: John B. Sias

4ssistant Vice President & Manager, TV Pro-
motion: Lon A. King

NEW YORK
U Pak Ave. (YUkon 6-7900), New York 17

ATLANTA
at Vice President & Sales Manager: William J.
b1 1372 Peachtree St., N.E. (TRinity 5-7763),
ot 9

Development:

BOSTON
letOffice Bldg. (HUbbard 2-6884), Boston 16
CHICAGO
kesident-Midwest Sales Manager: William ]J.
yian Vice President: John A. Cory. Prudential
FRanklin 2-6373), Chicago 1
DALLAS
lanager: W. Hal Thompson. Fidelity Union
Bdg. (RIverside 7-2398), Dallas 1

DETROIT

fanager: Louis J. Hummel, Jr. Penobscot
WOodward 1-4255), Detroit 26

FT. WORTH

“s Aanager: W. Hal Thompson. 406 W. 7 St.
Jisn 6-3349), Ft. Worth 2

HOLLYWOOD

SAN FRANCISCO
Sales Manager: Andrew B. Powell. Russ Bldg.
(YUkon 2-9188), San Francisco 4

STATIONS: KBAK-TV, DBakersfield; KFDM-TV,
Beaumont; kBo1-Tv, Boise; wcsc-Tv, Charleston, S.C.;
wcHs-Tv, Charleston-Huntington-Ashland; wis-Tv
Columbia, S.C.; kris-Tv, Corpus Christi; wocC-Tv,
Davenport; kBTv, Denver; wHo-Tv, Des Moines;
ww J-Tv, Detroit; wpsat-rv, Duluth-Superior; wpav-
Tv, Fargo; wsar-Tv, Ft. Worth-Dallas; wtos-Tv,
Greenville-Asheville-Spartanburg; kG»s-Tv, Hono-
lulu (and kaBC-TV Hilo; KMAU-TY, Wailuku); wrca-
TV, Jacksonville; kmBc-Tv, Kansas City; xTLA, Los
Angeles; wisc-Tv, Madison; wrvjy, Miami; wcco-Tv,
Minneapolis; wsFA-Tv, Montgomery; wsix-Tv, Nash-
ville; wpix, New York; wmsD-Tv, Peoria; wDBJ-TV,
Roanoke; KPLR-TV, St. Louis; KENS-TV, San Antonio;
KrRON-Tv, San Francisco; Kiro-Tv, Seattle-Tacoma;
wTTG, Washington, D.C.

e R T ]

EDWARD PETRY & CO., INC.

Chairman of the Board: Edward Petry

President: Edward E. Voynow

Executive Vice President: Martin L. Nierman

Vice President & Promotion Manager: Robert
L. Hutton, Jr.

Research Director: George Johannessen

Marketing Director: William B. Rohn

NEW YORK
3 East 54 St. (MUrrayhill 8-0200), New York 22

ATLANTA
Manager: Richard W. Hughes. 101 Marietta St.
Bldg. (JAckson 4-8861), Atlanta 3

BOSTON
Manager: William D. Walsh, 801 Statler Bldg.
(HUbbard 2-6440), Boston 16

CHICAGO
Vice President & Manager: Louis A. Smith. 400 N.
Michigan Ave. (WHitehall 4-0011), Chicago 11

DALLAS
Manager: Hugh O. Kerwin. 211 N. Ervav St. Bldg.
(Rlverside 1-9454), Dallas 1

DETROIT
Manager: Bruce C. Mayer. 645 Griswold St
(WOodward 3-0125), Detroit 26

LOS ANGELES
Manager: Bill Larimer. 3424 Wilshire Blvd. (DUn-
kirk 8-1143), Los Angeles 5

ST. LOUIS
Manager: Fred Johnson. 915 Olive St. (CHestnut
1-7191), St. Louis 1

SAN FRANCISCO

f.f Wanager: John P. Haskell. 1750 N. Vine St. Manager: George Ledell. Russ Bldg. (YUkon
i Olywood 9-1688), Hollywood 28 2-3631), San Francisco 4
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ST21IONS non v, Albuquergque; was-rv, At-
lanta: + o v Bakenhield; wnatav, Baltimote:
Wer-1v Bathado, woen oy, Chicago; wraa-ry, Dallas;
war vy b ho Bay Gty Saginaw: wereav, Hous
te v marn v barde Rocks neor, Fos Augeles; west-
v, M, wiss v, Milwankee; sy, \Iinn('apn
b St Paaly wsae-ny, Nashville; warwav, New York;
wia v, Nortolk: nwiv, Oklahoma City: Ky,
Omaha: vy, Portland, Ore. wiar-rv, Providence;
wivn, Raleigh-Duvham: wroc-iv, Rochester, N.Y;
RCRA TV, SOCmento; wosk-iv, San Antonio; REMn-
v, San Diegor warrav, Sevanton-Wilkes-Barre;
AREA-TY, Spokane: Karp-Tv, Wichita

PAUL H. RAYMER COMPANY, INC.

President: Paul 1. Ravmer

Executive Vice President: Fred C. Brokaw
I'ice President: Stuart M. Kelly

Promotion & Research: Mitchell B. DeGroot

NEW YORK
1444 Madison Ave. (PLaza 9-5570), New York 22
ATLANTA

Manager: Fdward D. Brandi. 1627 Peacliree St

N.E. (TRinity 3-3519), Atlanta 9
CHICAGO
Manager: James C. Rogers. 435 N. Michigan Ave.
(SUperior 7-4473), Chicago 11
DALLAS

Manager: Ralph Widinan. 306 Mercantile Securities
Bldg. (Rlverside 1-5663), Dallas 1

DETROIT
Manager: Robert B. Rains. 2949 Penobscot Bldg.
(WOodward 3-0764), Detroit 26

HOLLYWOOD

Manager: John D. Gale. 1680 Vine St. (HOllywood
2.2376). Hollywood 28

SAN FRANCISCO
Manager: ]J. Milton Seropan. 2613 Russ Bldg.
(DOuglas 2-8909), San Francisco 4

STATIONS: krBc-Tv, Abilene; krnc-rv, Aus-
tin. Tex.; KBTX-Tv, Bryan; wnok-tv, Columbia,
S.C.: wriE-Tv, Evansville; xcsp-Tv, Lubbock: wssT-
v, South Bend; kwrx-1v, Waco; krev-Tv, Weslaco:
KFDX-TV, Wichita Falls; wksN-Tv, Youngstown

TELEVISION ADVERTISING REPRESENTATIVES,
INC.

(Westingliouse Broadcasting Co., Inc.)

General Manager: Larry H. Israel

Director of Marketing & Research: Robert
M. Hoffman

Eastern Sales Manager: Jack Mohler
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NEW YORK
G666 Filth Ave,, New York 22

CHICAGO
Manager: L. L, Thompson, 100 N, Michig
(\WHlitehall 4-4567), Chicago 11

DETROIT
Manager: Raymon L. Hamilton, 2161 P
Bldg. (WOodward 5-6454), Detroir 26

HOLLYWOOD
Manager: Richard Loughvin, 1717 Highlag
(HOllywood 6-1144), Hollywood 28 '
SAN FRANCISCO
Manager: Harry Diner, 155 Montgomery §
brook 7-5088), San Francisco 4

STATIONS: wjz-1v, Baltimore; waneiry
ton; kyvw-rv, Cleveland; kpka-rv, I’msluum
San Francisco

VENARD, RINTOUL & McCONNELL, |

President: Lloyd George Venard
Vice Presidents: Stephen R. Rintoul,
V. McConnell ]

NEW YORK
579 Fifth Ave. (MUrrayhill 8-1088), New Y
CHICAGO
Vice President: Howard B, Meyers. 30 E,
Dr. (STate 2-5260), Chicago 1
DALLAS
Manager: Clyde B. Melville, 1915 Elm S,
side 8-5239), Dallas 1

DETROIT
Manager: James A. Brown, Jr, 808 Penobscn B
(WOodward 3-4075), Detroit 26

LOS ANGELES
Manager: Peter Schulz. 1901 West 8 5t. (I
8-4151), Los Angeles 57

SAN FRANCISCO |
Manager: Duncan A. Scott. 85 Post 5t. (G
1-7950), San Francisco 4

STATIONS: KTEN, Ada; wALB-Tv, Alha
KGBT-TV, Brownsville-Harlingen-Weslaco;
TV, Cheboygan; wboxi-rv, Jackson, Tenn.;
Lansing-Jackson-Battle Creek; Krre-1v, LU
k»Mip-Tv, Midland; wcov-tv, Montgomery; &
San Angelo; wnpu-Tv, South Bend; WSUN-TY, |
pa-St. Petersburg; kcmc-tv, Texarkana; wes
Traverse City

THE WALKER RAWALT CO.

President: J. Wythe Walker
Vice President: C. Otis Rawall

NEW YORK i
347 \mduon Ave. (MUrrayhill 3-5830), New
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ATLANTA
. tarr: Clayten Cosse. Mortgage Guarantee Bldg.
ion 5-7841), Atlanta

BOSTON
i tr: George Bingham. 100 Boylston St. (HUb-
1370), Boston

CHICAGO
. ir: Lionel Colion. 350 N. Michigan Ave.
‘ler 3-5771), Chicago |
KANSAS CITY
r: Fugene F. Gray. KMBC Bldg. (GRand
Kansas City 5
LOS ANGELES
r: Harlan Oakes. 672 S. Lafayette Park Pl
Tk 2-3200), Los Angeles 5
SAN FRANCISCO
r: Don M. Ferrull. 260 Kearney St. (EX-
We' '4827), San Francisco 8
TATIONS: wsiL-1v, Harrisburg, IIL

NEED TELEVISION CORPORATION

resident: Joseph J. Weed

ice President: Edwin C. Metcalfe

ales Promotion & Research: Winifred
, Schaefer

y NEW YORK
* ih Ave. (PLaza 9-4700), New York 17

ATLANTA
& gr: Mel Whitmire. 501 Glenn Bldg. (JAck-
+ - 181), Atlanta 3

BOSTON
3 agr: Robert R. Reardon. Statler Bldg. (HUb-
+\ 23677), Boston 16
) CHICAGO
W ugr: Cornelius C. Weed. Prudential Bldg.
~ tithall 4-3430), Chicago 1
DETROIT
"% wyr: Bernard P. Pearse. 1610 Book Bldg.
ward 1-2685), Detroit 26
HOLLYWOOD
ar7: Paul Kennedy. 6331 Hollywood Blvd.
iwood 4-2066), Hollywood 28
ST. LOUIS

sabr: Fred Edwards. 915 Olive St. (CHestnut
, St. Louis

SAN FRANCISCO
Ma); waer: Boyd Rippey. 625 Market St. (DOuglas

Qaee T :
71, 3dn Francisco

-

L - -

I

STATIONS: KXxAB-TV, Aberdeen; Kk LB-TV
Alexandria, La.; Ktva, Anchorage; wLBz-TV, Ban-
gor; KBMB-Tv, DBismarck; wcax-Tv Burlington;
weny-Tv, Carthage; k1ve, El Dorado; Krvr, Fai
banks; kxco-tv, Fargo; wasG-Tv, Greenwood; KHAS-
1Tv, Hastings; wpam-Tv, Hattiesburg; WAFG-TvV,
Huntsville; wARD-TV, Johnstown; KiNy-TV, Juneau;
keLc-Tv, Lake Charles; KLAs-Tv, Las Vegas; wMUR-
Tv, Manchester; kxmc-Tv, Minot; wvug, New
Orleans; wcsh-tv, Portland, Me.; KTTS-TV, Spring-
field, Mo.; kr~T-TVv, Tacoma; kxJs-tv, Valley City;
wEAT-TV, West Palm Beach; wecr, Wilmington,
N.C.; knpo-Tv, Yakima; wksT-Tv, Youngstown

YOUNG TELEVISION CORPORATION

President: Adam Young

Executive Vice President: James F. O’Grady,
Jr.

Vice President in Charge of Advertising &
Research: Frank G. Boehm

NEW YORK
Eastern Sales Manager: Harold M. Parks. 3 East 54
St. (PLaza 1-4848), New York 22

ATLANTA
Manager: Charles E. Trainor. 1182 W. Peachtree St.

(TRinity 3-2564), Atlanta

CHICAGO
Manager: R. John Stella. Prudential Plaza (MIchi-
gan 2-6190), Chicago 1

DETROIT
Manager: E. A. W. Smith. 2940 Book Bldg. (WOod-
ward 3-6919), Detroit 26

LOS ANGELES
Manager: William L. Wallace. 6331 Hollywood
Blvd. (HOllywood 2-2289), Los Angeles 28

ST. LOUIS
Manager: Dell Simpson. Syndicated Trust Bldg., 915
Olive St. (MAin 1-5020), St. Louis 23

SAN FRANCISCO
Manager: Frank A. Waters. Russ Bldg. (YUkon

6-6769), San Francisco 4

STATIONS: wicc-tv, Bridgeport; wrve, Chat-
tanooga; wcHu, Champaign; wtvms, Columbus, Ga.;
KTVR, Denver; ckLw-Tv, Detroit; KELP-TV, El Paso;
WSEE-TV, Erie; wEHT-Tv, Evansville; wpra, Ft. Wayne;
wHcT, Hartford; kKHvH-Tv, Honolulu; wttv, Indi-
anapolis; wrAM-Tv, Lafayette, Ind.; wkyT, Lexing-
ton; kMsp-Tv, Minneapolis; wNTA-TV, New York;
wXEX-Tv, Richmond; wGEM-Tv, Quincy; KNTV, San
Jose; wics, Springfield, 111
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SEATTLE
' 1 ]J. Wagner, Assoc.) 1001 Tower Bldg. (MAin
7). Seattle
-
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AMERICAN BROADCASTING COMPANY

Division of American Broadcasting-Paramount Theatres, Inc.
7 West 66 St., New York 23, N.Y. (SUsquehanna 7-5000)

PRESIDENT OF AB-PT: Leonard H.
Goldenson.

FINANCE, PERSONNEL & GENERAL SERVICES:
Simon B. Siegel, financial v.p. of
AB-PT & v.p. & treasurer of ABC.
James L. Brown, comptroller & as-
sistant treasurer.

Martin Brown, assistant treasurer of
AB-PT & v.p. & assistant treasurer of
ABC.

ABC Television Network
PRESIDENT: Oliver Trevz.

Alfred Schneider, v.p. in charge of
administration.

V.P. IN CHARGE OF ENGINEERING:
Frank Marx.

LEGAL:
Mortimer Weinbach, v.p. & general
counsel.

Omar F. Elder, Jr., v.p. & general
counsel.

Richard L. Freund, director of labor
relations.

DIRECTOR OF CONTINUITY ACCEPTANCE:
Grace Johnsen.

NEWS, SPECIAL EVENTS, PUBLIC AFFAIRS:
John C. Daly, v.p. in charge.
Francis Littlejohn, director of news
& public aftairs.

ADVERTISING DIRECTOR: [)ean I,inger.

PRESS INFORMATION:

Michael ]. Foster, v.p. in charge.
Stephen Strassberg, director ol press
information.

COLUMBIA BROADCASTING SYSTEM,

485 Madison Ave., New York 22, N.Y. (PLaza 1-2345)

CHAIRMAN OF THE BOARD: William S.
Paley.

PRESIDENT: I‘rank Stanton.
SECRETARY: Julius F. Brauner.
TREASURER: Samuel R. Dean.

VICE PRESIDENTS:
Henry C. Bonfig.
Edmund C. Bunker (Washington)

204

PROGRAMMING:

['homas \W. Moore, v.p. in charge of
TV network programming.
Theodore H. Fetter, v.p. & program
director.

Armand Grant, director of daytime
programming.

Daniel Melnick, v.p. & program de-
velopment director.

James McNaughton, executive art di-
rector.

RESEARCH & SALES DEVELOPMENT:

Julius Barnathan, v.p. for afhliated
stations (in charge of research).
Frederick Pierce, manager of re-
search.

Bert Briller, director of sales devel-
opment.

SALES:
William Mullen, v.p. in charge.
Slocum Chapin, v.p. for Western Di-
vision

Henry T. Hede, v.p. & administra-
tive sales manager.

Charles T. Ayres, v.p. & eastern sales
manager.

Harold Day, v.p. in charge of day-
time sales.

STATION CLEARANCE DIRECTOR: Donald
Shaw.

STATION RELATIONS:
Robert Coe, direcior.
Ralph S. Hatcher, manager.

ABC INTERNATIONAL DIVISION:
Donald W. Covle, v.p. in charge.

William C. Fitts, Jr. .
Clarence H. Hopper.

Lawrence W. Lowman.

E. Kidder Meade, Jr.

Edmund W. Pugh, ]Jr.

Richard S. Salant.

CBS Television Network

PRESIDENT: James T. Aubrey, Jr.

TELEVISION MAGAZINE / Data Book, 1960
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ABC OFFICES:

Hollywood: James G. Riddell,
charge of Western Division.
San Francisco: _]ohn H. Milchell,
charge.

Washington: Alfred Beckman,

charge.

ABC Owned Stations

Stephen C. Riddleberger, v,
0-8-O TV stations.

kaBc-Tv, Hollywood: Selig J-
man, v.p.

KGO-Tv, San Francisco: Joh
Mitchell, v.p. in charge.
waABC-TV, New York: Joseph St
v.p. & general manager.
wBKkB-TV, Chicago: Sterling C.
lan, v.p. in charge; James W. Be
director of TV network & v.p. ¥
tral Division; Matthew Vier
general manager.

wxyz-Tv, Detroit: John Pival, v,|
charge of TV.

ABC Films, Inc.

Henry Plitt, president.
Howard Anderson, v.p, supen
of sales.

Harold Klein, v.p., business a
Raymond Fox, controller.
William L. Clark, v.p., Wester
vision manager.

Irving Paley, advertising & pr
tion manager.

INC.

VICE PRESIDENT IN CHARGE OF NET
PROGRAMS: Oscar Katz.
ACCOUNTING CONTROLLER: James G
BUSINESS AFFAIRS:

W. Spencer Harrison, v.p. & bus
manager of talent & contact
erties.

Merritt H. Coleman, director.
Philip Feldman, v.p. & direct
business affairs, Hollywood.
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ve.: William B. Lodge.
il P. & GENERAL ATTORNEY: Thomas
aer.

MII( SALES;

I'n H. Hylan, v.p. of sales ad-
. ation.

.us H. Dawson, v.p. network

o arol, v.p., special projects.
Maxwell, Jr., general sales
{T.
1Curl, daytime sales manager.
ats, Detroit sales manager.
Livingston, Pacific sales man-

1 J. Fagan, administrative
anager.

iZurich, national sales service
T

dker, manager, program sales.

~ kelson, president.
1 Day, v.p.
3 oas:
Atz v.p.

4 0 Dann, v.p. (New York).
& i Milford, director, network
¢ us (New York).

¢ )la Cioppa, v.p. (Hollywood).
¢ 'hite, director, daytime pro-

|

Robert Weitman, v.p., independent
productions.

INFORMATION SERVICES, PRESS, RESEARCH,
SPECIAL PROJECTS, ADVERTISING & SALES

PROMOTION;
John Cowden, v.p.
Charles Steinberg, v.p. of public in-

formation.

Jay Eliasberg, director of research.
Leonard DeNooyer, manager of cov-
erage.

Richard D. Hefiner, director of spe-
cial projects.

Louis Dorfsman, creative director,
advertising & sales promotion.
George Bristol, operations director.
Alex Kennedy, director of program
promotion.

STATION RELATIONS:

William B. Lodge, v.p.

Carl Ward, v.p. & director.

Gordon Hayes, national manager of
afliliate relations.

CBS Television Stations Divisions

Merle S. Jones, president.

Craig Lawrence, v.p. in charge of
owned television stations & spot sales.
Thomas Means, director, sales pro-
motion & advertising.

CBS_Ov-vned Television Stations

ramox-Ttv, St. Louis: Gene
v.p. & general manager.
KNXT, Los Angeles: Robert \Wood,
v.p. & general manager.

wansm-Tv, Chicago: Clark B. George,
v.p. & gencral manager.

wcau-Tv, Philadelphia: John Schnei.
der, v.p. & general manager.

wess-Tv, New York: Frank Shake-
speare, Jr., v.p. & general manager.

ilkey

CBS TELEVISION SPOT SALES:

Bruce R. Bryant, v.p. & general man-
ager.

Frank Elliot, Jr., director of sales de-
velopment.

William Hohmann, director of sales
promotion & research.

John J. Kelly, director of client re-
lations.

CBS Films, Inc.

Sam Cook Digges, administrative v.p.
Robert Lewine, v.p. in charge of
production.

Fred Mahlstedt, director of opera-
tions & sales service, domestic & in-
ternational.

Eugene Moss, sales promotion man-
ager.

NATIONAL BROADCASTING COMPANY, INC.

30 Rockefeller Plaza, New York 20, N.Y. (Circle 7-8300)

L M4 OF THE BOARD: Robert W.

4 &~ Robert E. Kintner

LTIV VICE PRESIDENTS: David C.

| Dscorporate relations.

% difford, administration.
ugg, NBC owned stations,

I sptsales.

£ JIRATION:

¢ brbuveaux, v.p. Central Divi-

1 I West, v.p., Pacific Division.
{ JEENG & FACILITIES ADMINISTRATION
\firew L. Hammerschmidt.

& homas k. Ervin, v.p. & general

ny.

I8 “mer vp: B. Lowell Jacobsen.

ok

f
il

i
1

© TC OF INTERNATIONAL OPERATIONS:
btern.

1 W OATE RELATIONS: David C. Adams,

! yrixecutive v.p.
‘rBernstein, v.p., corporate af-

firn Cole, managef, information.

PLANNING & RESEARCH:

Hugh M. Beville, v.p.

Dr. Thomas E. Coffin, director, re-
search.

Allen R. Cooper, director, corporate
planning.

STATION RELATIONS:

Harry R. Bannister, v.p. in charge.
Thomas E. Knode, v.p.

Donald J. Mercer, director of station
relations

NBC Television Network

ADMINISTRATION:

Walter D. Scott, executive v.p.
George D. Matson, v.p., general man.
ager.

DIRECTOR OF BUSINESS AFFAIRS: John .
Heywood.

V.P. OF FACILITIES OPERATIONS:
Stone.

PARTICIPATING PROGRAMS:
Jerry A. Danzig, v.p.
William F. Storke, director, sales.

Robert
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PUBLIC RELATIONS, ADVERTISING, PROMO-
TIONAL SERVICES, PRESS & PUBLICITY:
Sydney H. Eiges, v.p., public infor-
mation.

John H. Porter, director, national
advertising.

J. Donald Foley, manager, trade &
NBC owned stations advertising.
John Graham, art director.

Edwin Vane, manager, audience ad-
vertising & promotion.

Alexander S. Rylander, director, pro-
motional services.

Peter M. Tintle, manager, guest re-
lations.

Ellis Moore, director, press & pub-
licity.

Charles A. Henderson,
press relations.
Milton Brown,
publicity.

manager,

manager, program
NEWS:
William McAndrew, v.p.

Julian Goodinan, director, news &
public affairs

205
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_luseph crs, divector, news.
Edw: Stanley, director, public af-
fii

ANDARDS & PRACTICES:
James AL Stabile, v.p.
John A. Cimperman, director, prac-
L1ces.

Ernest Lee Jahncke, ]Jr., director,
standards.
Stockton Helllrich, director, con-

tinuity acceptance.

PROGRAMS:

David Levy, v.p., programs & talent.
Carl Lindemann, Jr., v.p,, daytime
programs.

Thomas S. Gallery, direcior, sports.
Donald B. Hyau, director, special
projects.

Herbert Sussan, director, special pro-
grams.

David Tebet,
tions.

director, talent rela-

SALES:

Don Durgin, v.p.

Max Buck, v.p., Eastern sales.
Thomas B. McFadden, v.p., national
sales.

Nicholas Gordon, director, sales de-
veloptent.

Angus Robinson, director,
siles.

Richard L. Linkroum, director, spe-
cial program sales.

Dean Shaifner , director, sales plan.
ning.

central

PACIFIC DIVISION:

John K. West, v.p.

Alan W. Livingston, v.p.,
work programs.

Richard H. Graham, v.p., law.
Thomas W. Sarnofl, v.p., production
& business aflairs.

TV net-

NBC Owned Stations &
NBC Spot Sales

P. A. Sugg, executive v.p.
Thomas S. O’'Brien, director, busi-
ness affairs.

NBC SPOT SALES:

Richard Close, director.

Edwin T. Jameson, director of TV
sales.

Wilbur Fromm, advertising & pro-
motion manager.

Daniel Lissance, sales dev
& research manager,

NBC Owned TV Station

KRCA, Los Angeles: Thomag
v.p., & general manager.

wnnQ, Chicago: Lloyd Yod
general manager. 1
wrC-Tv, Washington: Car

Smith, v.p, & general man
WRrCA-Tv, New York: Wij
Davidson, v.p., & general may
wrev-Tv, Philadelphia: Rayy
Welpott, v.p., & general mang

California National
Productions, Inc.

Earl Reutig, president.
Frank Cleaver, v.p., program
H. Weller Keever, v.p., sales,
John Bechtel, administratiy
manager.

Arthur Perles, director, pron

*At press time there is a possibility thot 9
stations may be transferred or sold.
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ADVERTISER AND AGENCY BRAND AWARENESS; A Trend Study
An Appeal to the Conscience of Advertising, by

Barton A. Cummings, President, Compton Advertising, Inc. ... .Jan. p. 36 I Bought It Bscowsa of TV wuiviesssisyvaries N o |
The Problems of Maturity, by Clifiord S. Somuelson, Shampoos, Beers, Breads, Headache Remedies |'n Ne»fv York ... .Apr

Advertising Director, General Mills ..................... Jan. p. 38 Shampoos, Bewrs: Bready, Headoche Remglibe i
ANA: Voice ol American Advertising ........................ Feb. p. 44 | Gought [} Bacouse 'of TY, ressrsuns ceranvne B ¢
Bryon Houston, Cultural Democrot . ....................... .Feb, p. 54 Shampoos, Beers, Breods, Headache Remedies in
Network Advertiser Expenditures ........................... Mar. p. 57 los Angales iwicastdsodsvesinishssindncnnEias P July
The AAAA: Advertising’s Silent Spokesmen ..... LApr. p. 44 Liquid Detergents, Dentifrices, Instont Coffees,
Cloggett of Gardner, The View from the Mid-West ... ...... Apr. p. 48 Gaosolines in New York, Chicogo, and Los Angeles . ......... Sep
Pontiac: A TV Commercial Pocemaker? ... ... ... ............. Apr. p. 52 Astomabiles, Eaualey Daodoreuizy [P EILESY
A Testimonial from the Buyers [Huntington) ............... ... Moy p. 43 New York, Chicago, and Los Angeles .............c.ccaeee Oc
U.S. Steel's Search for An Imoge ....................cooun., May p. 50 Cigorettes, Comeros, Desserts and Toppings in New
Texoco, The Crisis of Continuity ... ...........oiiiunnn. ... Moy p. 58 York, Chicogo, ond Los Angeles ..........c...ooioe. ol My
Wordenburg of DuPont, The New Look in Wilmington ...... ... June p. 54 Shampoos, Beers, Breads, Heodache Remedies in New :
Firestone, The Stilled Voice ....ooovoooooe Jores . (68 York, Chicago, and Los Angeles ........ ..... .. coianeeenn De:
Togetherness, Inc., The Borowskys of Holyoke ............ July p. 46
The Top 50 Advertisers—Exclusive Nine-yeor

Budget Trends ................. T T T Sept. p. 46
Gross of Gillette, Alwoys a Jump Ahead .................. Oct. p. 54 COMMERC|ALS
Bohé of SSC&B, New Product Specialist ...................... Nov. p. 50
Tong: The Sweet Smell of Success ... ... co...Nov. p. 56 Rodio Commercials, 1958 .. ... .. . .. ... . . . . ... . ecasacanannn Fel
Busch Bovorian’s Radicol New Morketing Snotegy, by Pontioc: A TV Commercial Pocemaker? .............c¢0ieeeines Ap

Hermon W. Lond, P.R. Dir. Corinthion Broodcasting Carp. ... .Dec. p. 56 U.S. Steel's Search for An Imoge .......ocvvureeeiinrennsiies Mo
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